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When  Reporting  We  Nenis 
Isn’t  Enough. 


There  are  times  in  journalism  when  you  take  the 
job  a  little  further.  When  you  dig  a  little  deeper  to 
put  out  the  most  compelling  news 
package  possible.  At  the  News/ 

Sun-Sentinel,  there  are  journal¬ 
ists  who  give  this  much  nearly 
every  day. 


Their  efforts  and  commitment  to 
editorial  quality  have  helped  pro¬ 
pel  the  News/Sun-Sentinel  into 
an  era  of  explosive  growth.  We’ve 
emerged  as  one  of  Florida's  most 
complete  and  aggressive  newspa¬ 
pers  in  one  of  the  most  dynamic 
markets  in  the  country.  And  all 
this  in  just  a  decade. 


First  Place 

Lou  Toman 

Senior  Pbotosrapher 


This  year,  three  of  our  outstand- 

ing  journalists  are  being  honored 

with  Fred  Pettijohn  Awards  for 

editorial  excellence.  Their  achievements  reflect  a 

dedication  to  good  journalism  that  goes  beyond 

just  reporting  the  news. 


BrowardlPalm  Beach 

News/ Sun-Sentinel 


First  Place 

Tom  Christensen 

Senior  Sports  Copy  Editor 


First  Place 

Jeannette  Jordan 

Assistant  News  Editor 
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SPRINGFIELD’S  FRONT  PAGE 
- SINCE  1831 - 


For  over  150  years,  Springfield  and  The  State  Journal-Register  have  believed  in  and  sup¬ 
ported  each  other.  The  State  Journal-Register  is  an  important  part  of  Springfield’s  economy, 
with  over  300  employees  and  700  carriers. 

Geographically  located  200  miles  south  of  Chicago  and  90  miles  north  of  St.  Louis,  Spring- 
field  is  the  state  capital  of  Illinois. . .  and  the  economic  capital  of  eleven  counties  in  the  heart  of 
the  state.  The  State  Journal-Register  takes  pride  in  serving  the  readers  and  advertisers  of  cen¬ 
tral  Illinois. 


TRe^tate Joumal-I^gister' 

One  Copley  Plaza  Post  Office  Box  219  Springfield,  Illinois  62705-0219 
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FEBRUARY 

14- 15— ANPA  Strategies  for  Newspaper  Marketing  in  the  '90s,  Circulation 

and  Readership  Conference,  Hotel  Intercontinental  Miami. 

15- 17 — Ohio  Newspaper  Association,  Annual  Convention,  Hyatt  on  Capitol 

Square,  Columbus. 

16- 18— Arkansas  Press  Association,  Winter  Convention,  Little  Rock. 

16-18 — Georgia  Press  Association  Press  Institute,  Georgia  Center  for  Con¬ 
tinuing  Education,  Athens. 

16-18— ASNE's  Minority  Conference/Job  Fairs:  Doubletree  Hotel,  New 
Orleans,  and  Ramada  Inn,  Winston-Salem,  N.C. 

16- 18— California  Newspaper  Publishers  Association,  Conference,  The  Fair¬ 

mont,  San  Francisco. 

17- 18— Minnesota  News  Photographers  Association.  Annual  Meeting,  Min¬ 

neapolis  Hyatt  Regency. 

17-19— Alabama  Press  Association,  Winter  Convention,  Point  Clear. 

23-24 — New  England  Newspaper  Advertising  Executives  Association, 
Winter  Sales  Convention,  Back  Bay  Hilton,  Boston. 

23-25— South  Carolina  Press  Association,  Mid-Winter  Meeting.  Charleston. 
23-26— Maryland-Delaware-D.C.  Press  Association,  Winter  Convention, 
Hotel  DuPont,  Wilmington,  Del. 

25 — Investigative  Reporters  &  Editors,  College  Student  Conference, 
Baton  Rouge,  La. 

25-26— Women  in  Photojournalism  Conference,  Sponsored  by  the  National 
Press  Photographers  Association,  Austin  Crest  Hotel  on  Town  Lake, 
Austin,  Texas. 

25- 3/1 — Inland  Dally  Press  Association,  Westin  LaPaloma,  Tucson. 

26- 26— SNPA  Key  Executive  Conference,  Lake  Buena  Vista,  Fla. 

MARCH 

4- 6— Great  Lakes/Midstates  Newspaper  Conference,  Holiday  Inn  City 

Center,  Chicago,  III. 

6-11— Newspaper  In  Education  Week. 

11_lnvestigative  Reporters  &  Editors,  Regional/Student  Conference, 
San  Jose. 

12- 15— ANPA,  Total  Newspaper  Conference,  Don  CeSar  Hotel,  St.  Peters¬ 

burg. 

13- 16— Newspaper  Advertising  Co-operative  Network,  Spring  Conference 

and  Orientation  Workshop,  Hilton  Hotel,  San  Diego. 

SeminarsIWorkshopsICtinics 

FEBRUARY 

15-17— ANPA  Workshop,  Compensation-Benefits,  Planning  and  Adminis¬ 
tration  for  Newspapers,  Hyatt  at  Los  Angeles  Airport. 

19-22— SNPA  Foundation  Seminar,  Layout,  Design  and  Graphics  (over 
50,000  circulation),  Miami. 

19-3/1— American  Press  Institute,  Executive  Editors  and  Managing  Editors 
(under  75,000  circulation),  Reston,  Va. 

19- 3/1— The  Poynter  Institute  for  Media  Studies,  Management  Center:  Media 

Leadership,  St.  Petersburg. 

20- 22— ANPA/INAME,  Leadership  in  the  Advertising  Department  Workshop, 

Omni  Royal  Orleans,  New  Orleans. 

20-24 — Gannett  Center  for  Media  Studies,  Technology  Studies  Seminar, 
Media  Technology,  Columbia  University,  New  York  City. 

26-28 — ANPA/INFE,  Budgeting/Planning  Workshop  for  Non-Financial 
Newspaper  Executives,  Sheraton  Grand  Hotel,  Tampa- Westshore. 
26-3/1 — NCAMA,  Classified  Seminar, Lafayette  Hotel,  Boston. 

26- 3/3 — American  Press  Institute,  Executive  Development  Program, 

Reston.Va. 

27- 3/3— ANPA  Newspaper  Quality  Control  Seminar,  The  Newspaper  Center, 

Reston,  Va. 

MARCH 

1-2 — NENA/NEACE,  Circulation  District  Managers  Workshop,  King's 
Gr8utt  Inn,  Danvers,  Mass. 

5- 8— ANPA  Foundation  ^minar.  Advanced  Computer  Graphics,  Chapel 

Hill,  N.C. 

5-10— American  Press  Institute,  The  Changing  Role  of  the  Investigative 
Reporter,  Reston,  Va. 

5-10— The  Poynter  Institute  for  Media  Studies,  MACTRAC:  Beginning,  St. 
Petersburg. 

6- 6— ANPA/ASNE/APME,  Leadership  in  the  Newsroom  Workshop,  Miy- 

ako  Hotel,  San  Francisco. 
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About  Awards 


Heywood  Broun  Award.  John  McCarron,  a  reporter  for 
the  Chicago  Tribune,  has  received  the  1988  Heywood 
Broun  Award  for  his  series  of  stories  about  political  power 
in  Chicago.  The  $1,000  annual  award  is  presented  by  the 
Newspaper  Guild,  AFL-CIO,  CLC,  for  work  in  the  spirit 
of  its  founding  president,  Heywood  Broun. 


Press  Freedom  Prize.  The  International  Federation  of 
Newspapers  Publishers  (FIEJ)  has  awarded  its  1989  Gold¬ 
en  Pen  of  Freedom  to  Sergei  Grigoryants,  founding  edi¬ 
tor  and  publisher  of  the  independent  Soviet  magazine 
Glasnost  for  his  outstanding  action  in  favor  of  press  free¬ 
dom. 


Student  ad  winners.  The  national  winners  of  the  Ameri¬ 
can  Academy  of  Advertising/International  Newspaper 
Advertising  and  Marketing  Executives  Student  Newspa¬ 
per  Advertising  Competition  were  recently  announced. 

The  students  who  were  judged  to  have  created  the  best 
newspaper  ad  campaign  about  teen  pregnancy  were:  first 
place,  Keith  Payne,  Sullivan  County  Community  College, 
and  faculty  sponsor  Louis  D.  Harmin;  second  place, 
David  Morring,  Brigham-Young  University,  and  faculty 
sponsor  Stan  Michelsen;  and  third  place,  Jill  Anderson, 
University  of  Texas  at  Austin,  and  faculty  sponsor 
Deborah  Morrison. 


De  La  Salle  Medal  presented.  Cathleen  Black,  publisher 
of  USA  Today  and  executive  vice  president/marketing  for 
Gannett  Co.  Inc.,  recently  received  the  1989  Manhattan 
College  De  La  Salle  Medal  honoring  “exemplary  service 
to  the  moral,  cultural  and  educational  life  of  the  nation.” 


INAME  tearsheet  winners.  The  following  newspapers 
were  winners  of  tearsheet  awards  at  the  International 
Newspaper  Advertising  and  Marketing  Executives  winter 
sales  conference  in  San  Francisco: 

Class  One:  over  30,000  circulation,  the  Syracuse  (N.Y.) 
Newspapers;  under  30,000,  the  St.  Cloud  (Minn.)  Times. 
Class  Two:  over  30,000,  the  Las  Vegas  (Nev.)  Review 
Journal;  under  30,()00,  the  Daily  Hampshire  Gazette, 
Northampton,  Mass.  Class  Three:  over  30,000,  the  Arkan¬ 
sas  Gazette,  Little  Rock,  Ark.;  under  30,000,  the  Central 
Maine  Morning  Sentinel,  Waterville,  Maine.  Class  Four: 
over  30,000,  the  Edmonton  Journal,  Alberta,  Canada; 
under  30,000,  the  Greeneville  (Tenn.)  Sun.  Class  Five: 
over  30,000,  the  Tampa  (Fla.)  Tribune;  under  30,000,  the 
St.  Augustine  (Fla.)  Record.  Class  Six:  over  30,000,  the 
Morning  News  Tribune,  Tacoma,  Wash.;  under  30,000, 
the  Santa  Cruz  (Calif.)  Sentinel. 

Class  Seven:  over  30,000,  the  Winston-Salem  (N.C.) 
Journal;  under  30,000,  the  Olympian,  Olympia,  Wash. 
Class  Eight:  over  30,000,  the  Ann  Arbor  (Mich.)  News; 
under  30,000  the  Brainerd  (Minn.)  Daily  Dispatch.  Class 
Nine:  over  30,000,  the  Spokesman-Review,  Spokane, 
Wash.;  under  30,0()0,  the  Midland  (Mich.)  Daily  News. 
Class  Ten:  over  30,000,  the  Standard,  St.  Catharines, 
Ontario,  Canada;  under  30,000,  the  Commercial  News, 
Danville,  Ill.  Full  Color:  over  30,0(X),  the  Tampa  Tribune; 
under  30,000,  the  Commercial  Dispatch,  Columbus,  Miss. 
Spot  Color:  over  30,000,  the  Spokesman-Review;  under 
30,000,  the  Scottsdale  (Ariz.)  Progress. 
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Publishers  on  Parade 

“Parade  plays  apart  in  our  Sunday 
readership  advantage.’’ 


“Sunday  is  where  the  battle  is  in  Denver.  We’re  continuing  to  narrow  the  competition’s  slight 
circulation  lead,  but  interestingly,  Simmons  and  Scarborough  both  show  that  our  Sunday 
readership  is  higher. 


“Certainly  Parade  plays  a  part  in  our  Sunday  readership  advantage.  In  fact,  a  recent  Belden 
study  shows  that  nearly  all  of  our  readers  read  Parade  magazine. . .  telling  us  that  Parade  is  an 


accepted  part,  a  desired  part  of  our  Sunday  product. 

“Editorially,  Parade  has  broad  appeal.  There’s  a  national 
feel  to  it.  It  offers  a  good  variety,  issue  after  issue,  year  after 
year.  And  certainly  Personality  Parade  has  got  to  be  one 
reason  people  read  the  magazine. 

“Also,  we  are  happy  with  the  ‘Young  Columbus’  youth 
incentive  program  that  Parade  offers. 

“So  for  more  reasons  than  one.  Parade  is  an  important 
part  of  our  Sunday  product.” 

Featured  in  over 300 newspapers 
every  Sunday 

For  more  information  on  why  Parade  is  important  in  major  markets, 
contact  Carlo  Vittorini  at  (212)  573-7111,  and  talk  publisher  to  publisher. 


Editorial  workshop 


By  Roy  H.  Copperud 


Critic’s  choice  No.  679 

Not  to  be  outdone  by  the  rest  of  the  working  press, 
critics  and  reviewers  of  movies,  tv,  plays,  art,  music  are 
well  along  in  the  invention  of  their  own  lingo,  a  kind  of 
subdialect  of  journalese,  but  the  critical  fraternity  also 
relies  on  the  patois  already  well  established  in  the  press. 
From  time  to  time  I  have  commented  on  critics’  language, 
and  it  occurred  to  me  that  some  useful  purpose  might  be 
served  by  pulling  some  of  these  comments  together. 

Where  would  critics  be  without  stunning  when  they  are 
in  a  mood  to  commend  highly?  Stunning,  after  all,  is  not  a 
word  that  finds  much  employment  in  newswriting,  but  the 
critics  more  than  make  up  for  this  neglect  in  their  reviews, 
and  sometimes  they  also  loan  the  word  out  to  fashion 
writers.  Is  stunning  too  strong,  no  matter  how  enthusiastic 
the  reviewer?  Maybe  so.  When  was  an  audience  stunned 
by  what  it  saw,  even  in  a  figurative  sense? 

Critics  have  other  expressions  to  convey  high  praise, 
though  it  must  be  conceded  that  the  praise  is  watered 
down  by  the  frequency  with  which  they  are  used.  Take  ‘ 
consummate  artistry  and  impeccable,  whose  natural  habi¬ 
tat  is  music  reviews.  Strong  language,  no  matter  what  you 
say  if  taken  at  face  value,  but  the  reader  has  seen  it  too 
many  times  to  do  that. 

The  most  disagreeable  of  critics’  mannerisms  is  their 
use  of  one  to  evade  a  straightforward  I  or  my:  “This 
program  brought  confirmation  of  the  conviction  that 
Mozart  is  one’s  favorite  composer.” 

Which  one’s?  Anyone’s  or  everyone’s,  it  might  hastily 
be  deduced  by  the  reader,  who  is  generally  on  the  run  and 
therefore  likely  to  seize  the  first  sense  that  suggests  itself. 
But,  then,  he  might  decide  it  was  improbable  that  the  critic 
would  suggest  Mozart  is  the  favorite  of  all. 

Backing  up  for  a  new  try,  the  reader  would  see  that  the 
critic  really  meant  “my  favorite  composer,”  but  he 
recoiled  from  referring  directly  to  himself  even  in  a  piece 
intended  to  express  his  opinions.  Nice-Nellyness  reigned 
supreme,  and  since  a  choice  had  to  be  made  between  the 
reader’s  ease  and  the  writer’s  Victorian  sense  of  modesty, 
the  devil  take  the  reader. 

“This  artist  is,  one  suspects,  headed  for  international 
recognition.”  The  suspicion  was  entertained  by  the  critic, 
but,  by  saying  one  instead  of  /,  he  ducked  behind  the 
curtain  of  anonymity  and  at  the  same  time  suggested  his 
opinion  was  widely  shared.  If  there  are  grounds  for 
expressing  a  consensus,  it  should  be  done  forthrightly:  “It 
is  generally  agreed  that  this  artist  ...” 

The  use  of  one  for  I  has  three  strikes  against  it:  false 
modesty,  quaintness,  and  ambiguity.  Has  this  little  device 
ever  been  used  without  a  twinge  of  sheepishness  by  the 
writer,  who  must  know  that  the  reader  will  stumble  over  it 
and  will  wonder  why  the  critic  ducked  into  hiding? 

Well,  what  does  the  critic  say  when  he  finds  a  perfor¬ 
mance  passable?  Why,  he  falls  back  on  adequate,  which 
everyone  knows  is  damnation  with  faint  praise,  or  no 
praise  at  all.  When  the  doings  onstage  are  amusing  and 
lighthearted,  the  critic  calls  good,  old  reliable  romp  into 
play,  often  paired  with  splendid:  a  splendid  romp. 

Let  us  not  be  too  hard  on  the  critics.  Their  reviews  are 
generally  written  under  pressure  of  a  kind  that  the  news- 
writer  does  not  know.  Sometimes  the  critic  has  not  really 
made  up  his  mind  when  he  starts  to  write.  No  wonder  he 
cannot  think  twice  about  choosing  a  word,  or,  sometimes, 
even  once. 


The  4th  Estate 


By  Doug  Borgstedt 


Wire  Guild  approves  AP  contract 

A  new  two-year  contract  between  the  Associated  Press 
and  the  Wire  Service  Guild  has  been  ratified  by  a  vote  of 
348  to  127,  the  union  announced. 

The  contract  covers  1,400  people,  including  the  news 
service’s  domestic  reporting  and  editing  staff.  It  is  retroac¬ 
tive  to  Dec.  1,  1988,  when  accord  was  reached,  and 
extends  through  Nov.  30,  1990. 

The  contract  provides  for  a  4%  increase  in  the  top-scale 
salary  minimums  for  newspeople  of  $27  a  week  to  $695 
weekly  in  the  first  year  of  the  contract,  and  a  3.6%  increase 
of  $25  a  week  in  the  second  year,  to  $720  weekly. 

—  AP 

Texas  Tech  gets  endowment 

The  Texas  Tech  University  School  of  Mass  Communi¬ 
cations  has  received  the  last  installment  of  a  $100,000 
endowment  from  Morris  Communications  Corp.  on  behalf 
of  the  corporation’s  newspapers,  the  Lubbock  Avalanche- 
Journal  and  the  Amarillo  Globe-News. 

The  money  was  pledged  four  years  ago  to  the  depart¬ 
ment  of  mass  communications  to  help  in  its  efforts  to 
attain  school  status. 


Campus  publication  bows 

Campus  Times,  a  new  free  newspaper  serving  Washing¬ 
ton  State  University  recently  began  publication. 

The  biweekly  paper  is  produced  by  the  Pullman  Herald 
with  the  help  of  WSU  students,  groups  and  departments. 

Initially  slated  to  appear  every  other  Thursday,  the 
publication  will  be  distributed  only  to  the  campus  commu¬ 
nity,  and  personal  classified  ads  will  be  offered  free  to 
students. 
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When  a  new  technology  dawned, 
Kruger  was  already  awake. 


When  flexography  first  arose,  Kruger  was 
up  first  with  K-riex  newsprint  — featuring 
special  surface  characteristics  that  make  the 
most  of  flexographic  capabilities. 
Since  then,  you  could  say  we've  been  on 
a  roll.  Because  today,-many  newspapers 
that  publish  on  fiexographk  presses  are 
depending  on  K-Flex  newsprint  for  proven 
performance.  Mow  KTlex  is  helping  them 


realize  returns  on  investments  in  flexo-  * 
graphy  — by  meeting  the  unique  demands 
of  a  new  technology  and  maximizing  its 
potential. 

When  opportunity  knocks,  Kruger  is  first 
to  answer  with  the  ingenuity  to  innovate. 

If  you  haven't  heard  the  K-Flex  success  story, 
perhaps  you've  been  reading  yesterday's 
papers. 


Call  vour  Krugrr  sales 
representative  tor  all 
the  facts  on  H  riex. 

Or  contact  Kruger  Pulp 
Sr  Paper  Sales  Inc. 

489  ,Stti  Ave.  ISetv  fork 
IS.V,  too  1 7 


(212)  697-9700. 


^  Kruger 

We  re  makingTiews  in  newsprint  technology. 
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Sharing  ideas 

Newspaper  editors  have  always  swapped  ideas  with  each  other 
and  have  been  happy  to  share  ideas  for  stories,  features,  or  sections 
with  fellow  editors  except,  perhaps,  with  local  competitors.  Many 
convention  programs  are  designed  with  that  in  mind  and,  certainly, 
“corridor  taJk”  at  such  meetings  often  features  such  conversations. 

As  part  of  its  Newspaper  Readership  Project,  the  American  Socie¬ 
ty  of  Newspaper  Editors  for  many  years  has  been  producing  and 
distributing  “The  Editors’  Exchange  .  .  .  Sharing  Ideas  to  Improve 
Readership,”  which  is  a  perfect  example  in  print  of  this  technique. 

The  lead  item  in  the  December  issue  is  an  intriguing  discussion  of 
“mathematical  illiteracy”  which  has  been  mentioned  by  educators 
lately.  “They  do  not  mean  adding,  subtracting,  multiplying  and  divid¬ 
ing,”  it  says.  “What  educators  are  worried  about  are  the  analytical 
skills,  abstract  thinking  and  problem-solving  honed  by  higher 
mathematics.”  It  recalls  a  comment  made  here  some  time  ago  that 
students  will  not  learn  even  the  basic  skills  of  adding,  subtracting, 
multiplying  or  dividing  as  long  as  they  have  pocket  computers  to  do 
it. 

The  “Exchange”  asked,  “Do  you  know  the  difference  between  a  pH 
reading  of  four  and  five?  Four  is  10  times  as  acid  as  five.  Do  the 
reporters  you  have  writing  about  acid  rain  understand  that  rela¬ 
tionship?  Do  your  readers?”  It  would  be  interesting  to  know  how 
many  top  editors  flunked  that  one. 

The  same  question  was  asked  about  the  Richter  scale  by  which 
earthquake  intensity  is  measured.  Editors  are  told,  “Readers  cannot 
understand  these  stories  unless  they  understand  that  a  reading  of 
‘five’  is  one-tenth  the  value  of ‘four’  with  respect  to  acid  rain  and  that 
‘five’  is  10  times  the  value  of  ‘four’  for  an  earthquake.”  How  many 
editors  know  that  one? 

Some  editors  may  argue  that  is  telling  the  reader  a  little  more  than 
he  or  she  has  to  know.  The  important  thing  is:  How  can  the  reporter 
report  such  a  story  and  make  sense  without  such  an  understanding? 

Editors  who  don’t  read  “The  Exchange”  are  missing  a  bet  even  if 
they  don’t  borrow  the  ideas. 


The  North  triai 

U.S.District  Court  Judge  Gerhard  Gesell  was  off  base  when  he 
threatened  ABC  News  with  a  contempt-of-court  citation  because  it 
included  on  the  evening  news  part  of  Oliver  North’s  testimony  before 
a  congressional  committee.  The  judge  saw  this  as  a  deliberate 
attempt  to  make  his  jury  selection  more  difficult.  The  judge  has  been 
trying  to  perform  the  almost  impossible  task  of  impaneling  a  jury  that 
never  heard  of  Oliver  North. 

First  of  all,  the  judge  should  not  even  have  thought  of  penalizing  a 
news  medium  for  printing  or  broadcasting  information  that  was 
already  on  the  public  record  unless  it  could  be  proven  that  it  was  done 
maliciously. 

Secondly,  as  many  editorialists  and  columnists  have  pointed  out,  it 
is  not  necessary  for  a  person  to  be  totally  ignorant  of  a  case  to  be  a 
good  juror  and  for  the  judge  to  pursue  that  course  is  to  seek  a  jury  of 
dummies  and  ignoramuses. 
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Letters  to  the  Editor 


In  praise  of  an  editing  internship  program 


If  students  who  participated  in  the 
Dow  Jones  Newspaper  Fund  Intern¬ 
ship  Program  are  typical,  those  who 
intern  as  copy  editors  are  likely  to 
become  copy  editors. 

That’s  good  news  for  the  many  edi¬ 
tors  who  say  that  copy  editing  is  the 
hardest  position  in  the  newsroom  to 
fill. 

The  113  students  who  participated 
in  the  training  course  at  the  Missouri 
School  of  Journalism  from  1976 
through  1986  were  surveyed  recently 
about  the  impact  of  the  workship,  the 
internship  and  their  work  experience 
since  graduation.  Of  the  76%  who 
responded: 

•  84%  have  edited  in  at  least  one 
newspaper  job  since  graduation. 

•  69%  are  editing  for  newspapers 
now. 

•  31%  directly  attribute  their  first 
job  to  the  internship;  34%  do  not,  and 
35%  don’t  know. 

•  21%  are  reporting  for  newspa¬ 
pers. 

Missouri  is  one  of  five  schools  to 
conduct  the  two-week  preinternship 
courses  under  the  Newspaper  Fund’s 
sponsorship.  Similar  courses  are  held 
at  Temple,  Virginia  Commonwealth, 
Ohio  State  and  San  Jose  State.  Since 
the  program  began  in  1962,  1,022  stu¬ 
dents  have  participated. 

They  have  been  chosen  from  224 
schools,  ranging  from  the  University 
of  Alaska  to  the  University  of  South 
Florida,  from  Seton  Hall  to  Seattle 
University. 

They  have  interned  at  151  papers 
ranging  in  size  from  the  Cape  Cod 
Times  to  the  Los  Angeles  Times. 

All  workshop  expenses  are  paid  for 
the  interns.  They  also  receive  the 
newspaper’s  intern  rate  for  working  a 
minimum  of  10  weeks  during  the  sum¬ 
mer.  Upon  completion  of  the  intern¬ 
ship,  they  are  awarded  $1,000  schol¬ 
arships.  College  seniors  in  the  minor¬ 
ity  program  can  receive  a  $1,500 
scholarship. 

In  1988,  the  Newspaper  Fund  spent 
$180,000  on  the  program.  Of  that,  the 
participating  newspapers  each  con¬ 
tribute  $1,500,  which  accounts  for 
42%  of  the  costs. 

Only  10%  of  students  who  apply  are 
selected.  They  must  supply  refer¬ 
ences  and  transcripts,  write  essays 
and  take  editing  tests  under  supervi¬ 
sion  of  faculty  members  at  their 
schools. 

When  the  program  directors  meet 
in  December,  they  interview  the 


finalists  and  contact  their  references 
by  phone  before  selecting  the  win¬ 
ners. 

What  sets  the  Newspaper  Fund 
program  apart  from  most  newspaper 
internships  is  the  two-week  training 
course  and  follow-up  by  the  program 
directors. 

The  directors  visit  each  intern  and 
his  or  her  supervisors  during  the  sum¬ 
mer  to  ensure  that  the  intern’s  work  is 
satisfactory  and  to  observe  the  editing 
process. 

That  knowledge  about  the  process 
is  used  to  localize  the  training. 

On  the  average,  the  former  stu¬ 
dents  responding  to  the  survey  rated 
the  training  course  at  9  on  a  10-point 
scale  as  being  helpful  in  preparing 
them  for  the  internship. 

One  who  appreciated  it  is  Dan  Cun¬ 
ningham,  now  assistant  managing  edi¬ 
tor  for  sports  at  the  San  Antonio 
(Texas)  Light.  “The  training  was 
invaluable,”  he  said.  “I  could  never 
have  passed  the  Knight-Ridder  edit¬ 
ing  test  without  it.” 

Cunningham  interned  in  1977. 
After  graduation,  he  edited  for  the 
Austin  (Texas)  American-Statesman 
and  the  Miami  Herald  before  return¬ 
ing  to  his  hometown  of  San  Antonio. 

The  respondents  also  rated  the 
internship  at  9  on  a  10-point  scale. 

One,  Jon  Losness,  who  attended 
school  at  the  University  of  Wiscon- 


sin-River  Falls,  said  the  internship 
program  “gave  me  confidence  that  I 
could  compete  with  students  from 
bigger  schools.”  Losness  is  now 
news  editor  at  the  Rochester  (Minn.) 
Post-Bulletin. 

Respondents  also  consider  them¬ 
selves  above-average  compared  to 
the  others  with  whom  they  work  on 
the  copy  desk.  They  rated  their  skills 
an  8  on  a  10-point  scale  compared 
with  the  others  on  the  desk  in  editing 
and  headline-writing  abilities. 

One  editor  who  agrees  with  the  for¬ 
mer  interns’  assessment  of  their  own 
skills  is  Mike  Cooney,  copy  editing 
supervisor  at  the  Star-Tribune  of  Min- 
neapolis-St.  Paul.  Four  former  Dow 
Jones  interns  who  were  trained  at 
Missouri  are  now  editing  full  time  at 
the  Star  Tribune.  All  have  some 
supervisory  duties. 

“They  are  all  key  editors,”  Cooney 
said.  “The  internship  gives  us  a 
chance  to  look  at  them  and  their  skills 
and  they  can  take  a  look  at  us.  We 
haven’t  ever  been  disappointed.” 

Daryl  Moen 


(Moen  is  a  professor  at  the  Univer¬ 
sity  of  Missouri  School  of  Journalism 
and  has  directed  a  Dow  Jones  Newspa¬ 
per  Fund  editing  program  since  1976.) 


NEW  TO  NEWSPAPERS! 


The 

Frugal 

Gourmet 

A  Weekly  Column 

Now  you  can  offer  your  readers  the 
recipes,  wit  and  wisdom  of  Jeff  Smith, 
THE  FRUGAL  GOURMET— the 
hottest  culinary  whiz  today,  and  a  proven 
winner  on  TV  and  in  the  bookstores. 

For  details  call  Debra  Pettas  at  The  New 
York  Times  Syndication  Sales  Clorp., 
800-972-3550  or  (212)  645-3000.  Or 
call  Connie  White  in  the  Los  Angeles 
office  at  (213)  933-5802. 


EDITOR  &  PUBLISHER  for  February  11,  1989 


7 


FERAG 


THE  INSERTING  DRUM 

For  30  years.  FERAG  has  beeh  the  innovator  in 
advanced  technology-production  and  support  for 
publishing's  automated  processing  systems. 
Today  FERAG  stands  alone  for  maximum  longevity, 
minimum  maintenance,  and  optimum  profitability. 
The  Inserting  Drum  is  one  more  reason  why 
.  '■  FERAG  is  the  proven  leader  worldwide  — 
FROM  FOLDER  TO  TRUCK. 

Puts  your  publication  on  the  cutting  edge  with 
. ;  a  bigger  and  better  revenue  potential.  Power 
inserting  of  preprinted  sections,  supplements. 

stitched  catalogs,  or  single  sheets  at 
>  maximum  press  speed  helps  you  win  in  a  tough. 

competitive  environment. 


Exclusive  on-line  and  off-line  inserting.  The 

only  integrated  system  on  the  market  capable  of 
on-llne'and  off-line  inserting  at  full  press  speed! 

State-of-the-art  technology  meets  your  inserting 
needs  and  space  requirements  today:  expands  into 
your  ideal  mailroom  system  tomorrow. 

Increasing  press  capacity  isn’t  the  only  way 
to  maximize  your  product.  Automatic  feeding  of 
preprinted  sections  from  Rotadisc's  storage  system 
to  the  Inserting  Drum  minimizes  processing  as  it 
maximizes  advertising  profits  —  far  .more  cost- 
efficient  than  a  new  press! 

FERAG.  The  Moving  Force  in  Automated 
Processing  Systems. 


FERAG 

j  FERAG.  Inc..  Conveying  and  Processing  Systems. 

Keystone  Industrial  Park.  190  Rittenhouse  Circle.  Bristol.  Pa  19007^ 
Telephone  12151  788-0892.  Telex  83  47  43.  Fax  (215)  788-7597  . 
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Will  there  ever  be  a  Detroit  JOA? 

Proposed  joint  operating  arrangement  between  the  Detroit 
News  and  Detroit  Free  Press  is  again  stymied  by  the  courts 


By  Mark  Fitzgerald 

Detroit’s  proposed  joint  operating 
agreement  has  become  the  newspaper 
equivalent  of  what  philosophers  call 
Zeno’s  Paradox. 

That  conundrum  of  the  ancient 
Greek  Stoics  held  that  the  quickest 
hare  could  never  catch  a  tortoise  that 
was  given  a  head  start  because,  as  the 
faster  animal  closed  the  distance,  it 
was  infinitely  dividing  in  half  the  time 
between  the  two.  The  hare  might 
come  infinitely  close,  but  it  would 
never  catch  the  tortoise. 

Similarly,  the  proposed  JOA 
between  Knight-Ridder’s  Detroit 
Free  Press  and  Gannett ’s  Detroit 
News  has  moved  ever  closer  to  reality 
over  a  tortured  34-month  period  — 
but  the  final  merger  has  remained  tan- 
talizingly  out  of  reach. 

As  in  the  Greek  paradox,  the  race 
has  seen  a  speedy  hare  —  the  two 
largest  American  newspaper  chains  — 
so  far  bested  by  an  unlikely  tortoise: 
the  disparate  group  of  advertisers, 
readers,  publishers,  politicians,  for¬ 
mer  newspaper  employees  and  Ralph 
Nader  fans  that  make  up  the  Michigan 
Citizens  for  an  Independent  Press. 

The  latest  setback  for  the  newspa¬ 
pers  came  a  little  more  than  72  hours 
before  the  first  jointly  produced  edi¬ 
tions  of  the  Detroit  dailies  were  to  hit 
the  street. 

At  5:15  p.m.  (EST)  on  Feb.  2,  the 
full  11-judge  U.S.  Court  of  Appeals 
for  the  District  of  Columbia  ordered  a 
stay  of  the  JOA  while  it  decides 
whether  to  reconsider  an  approval 
given  last  month. 

On  Jan.  27,  a  three-judge  panel  of 
that  court  voted  2-1  to  uphold  the 
approval  of  the  JOA  given  last  August 
by  then-Attorney  General  Edwin 
Meese  III.  The  JOA  had  been  sched¬ 
uled  to  go  ahead  Feb.  6. 

According  to  William  Schultz,  an 
attorney  for  the  Nader  group  Public 


Citizen,  which  is  representing  the 
JOA  opponents,  nine  of  the  1 1  judges 
voted  for  the  latest  stay.  Judge  Doug¬ 
las  H.  Ginsburg,  the  failed  Supreme 
Court  nominee,  did  not  vote  because 
he  had  opposed  the  JOA  while  head  of 
the  Justice  Department’s  Antitrust 
Division,  Schultz  said.  Another 
judge,  Kenneth  Starr,  also  removed 
himself. 

Technically,  the  court  has  17  days 
in  which  to  decide  whether  to  take  the 
case,  but  it  is  a  deadline  that  it  often 
ignores. 

This  latest  setback  also  casts  doubt 
on  whether  Gannett  and  Knight-Rid- 
der  will  go  ahead  with  the  merger 
even  if  the  appeals  court  decides  not 
to  take  the  case. 


Previously,  the  companies  had  said 
they  would  wait  for  all  legal  objec¬ 
tions  to  be  settled  before  implement¬ 
ing  the  JOA. 

But  attorneys  for  both  chains 
reportedly  were  convinced  that  oppo¬ 
nents  had  no  chance  of  obtaining  a 
stay  after  the  approval  by  the  appeals 
court  panel.  For  that  reason,  the  man¬ 
agement  committee  of  the  Detroit 
Newspaper  Agency  —  the  corpora¬ 
tion,  directed  by  three  Gannett  rep¬ 
resentatives  and  two  Knight-Ridder 
figures,  which  will  run  the  JOA  — 
decided  to  go  ahead  with  the  Feb.  6 
merger. 

How  the  DNA  will  react  if  the  stay 
is  lifted  has  not  yet  been  decided,  its 
chief  executive  officer,  William 
Keating,  said  recently. 

Opponents  have  vowed  to  take  the 
JOA  issue  to  the  Supreme  Court,  and 


in  the  days  after  the  stay  was  granted 
the  heads  of  the  Newspaper  Guild  and 
Teamster  locals  urged  the  newspa¬ 
pers  to  delay  the  JOA. 

In  their  brief  to  the  appeals  court, 
the  JOA  opponents  argued  that  per¬ 
mitting  the  proposed  Detroit  JOA 
“emasculates”  the  Newspaper  Pres¬ 
ervation  Act. 

If  the  Detroit  JOA  is  permitted,  the 
brief  argues,  “any  deep-pocket  orga¬ 
nization  can  obtain  a  JOA  (and 
thereby  gain  monopoly  profits)  in  any 
competitive  market  —  even  one 
where  both  competing  papers  had 
previously  been  profitable  —  simply 
by  lowering  its  circulation  and  adver¬ 
tising  prices,  inciting  a  price  war,  and 
causing  it  and  its  competitor  to  lose 


money.” 

The  brief  also  argued  that  the 
panel’s  approval  “represents  a  far- 
reaching  expansion  of  current  law” 
because  it  considerably  extends  the 
judicial  deference  given  decision  by 
the  executive  branch  of  government. 

In  addition,  the  brief  argued  that 
some  500  people  who  would  lose  their 
jobs  because  of  the  JOA  would  be 
“irreparably  injured”  while  the  two 
chains  would  suffer  “comparatively 
little  harm.” 

However,  that  drew  a  strong 
response  in  a  filing  against  the  stay  by 
Knight-Ridder,  which  said  the  Free 
Press  “continues  to  experience  mas¬ 
sive  operating  losses.” 

The  newspaper  said  it  lost  $23  mil¬ 
lion  in  1988,  and  that  losses  mount  at  a 
rate  of  $50,700  every  day. 

(Continued  on  page  53) 


Technically,  the  court  has  17  days  in  which  to 
decide  whether  to  take  the  case,  but  it  is  a  deadline 
that  it  often  ignores. 
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About  that  East  Coast  news  influence: 

Editors  say,  ‘Who  cares!’ 

Most  agree  that  what’s  in  the  New  York  Times  influences  the  nation’s 
media  agenda,  but  insist  their  newspapers  are  shaped  for  local  readers 


By  M.L.  Stein 

Newspaper  editors  in  America’s 
hinterland  generally  agree  with  Los 
Angeles  Times  writer  David  Shaw 
that  East  Coast  journalism  strongly 
influences  the  nation’s  media  agenda, 
but  they  also  insist  their  newspapers 
are  shaped  for  their  readers,  despite 
what  the  New  York  Times  has  on  Page 
One. 

At  the  same  time,  some  of  the  edi¬ 
tors  interviewed  recently  by  E&P 
expressed  frustration  and/or  resent¬ 
ment  in  claiming  that  good  local  and 
regional  stories  generated  by  their 
publications  seldom  are  given  the 
national  exposure  they  deserve. 

There  also  was  a  perception  by 
some  respondents  that  the  Associated 
Press,  the  country’s  major  wire  ser¬ 
vice,  is  too  often  driven  by  news  origi¬ 
nating  in  what  one  of  Shaw’s  sources 
termed  the  “Cambridge-Manhattan- 
Georgetown  axis,”  particularly  Man¬ 
hattan. 

Shaw,  the  Los  Angeles  Times’ 
media  writer,  wrote  in  his  three-part 
November  series  that  there  was  a 
widespread  perception  through  the 
U.S.  that  the  “nation’s  media  agenda, 
print  and  electronic,  is  largely  shaped 
and  driven  —  and  sometimes  inevi¬ 
tably  distorted  —  by  what  interests 
and  excites  the  media  decision-mak¬ 
ers  living  and  working  in  New  York, 
headquarters  for  most  of  the  nation’s 
major  news  media  (E&P,  Dec.  31, 
1988).” 

He  further  defined  the  New  York 
Times  and,  to  a  lesser  extent  the 
Washington  Post,  as  having  a 
“unique  role  in  setting  the  agenda  for 
the  rest  of  the  nation’s  media,  espe¬ 
cially  the  New  York-based  media.” 

“It’s  unfortunate,  but  I  think  it’s 
true,”  Fernando  Dovalina,  assistant 
managing  editor  of  the  Houston 
Chronicle,  said  of  Shaw’s  thesis. 

“We  get  frustrated  at  times,”  he 
continued.  “We  have  a  good,  some¬ 
times  exclusive,  story  that  does  not 
get  the  circulation  in  other  newspa¬ 
pers  until  the  New  York  Times  or 
some  other  big  Eastern  outlet  carries 
it.” 

He  cited,  as  an  example,  the  recent 


Mexican  government’s  arrest  of  a 
prominent  labor  leader  Joaquin  Her¬ 
nandez  Galicia,  which  he  termed  the 
“most  significant  event  in  years”  in 
Mexico. 

“Ana  Puga  is  the  only  reporter  we 
have  in  our  Mexico  City  bureau  and 
she  did  a  fine  job  on  that  story,” 
Dovalina  asserted.  “Yet,  the  next  day 
I  didn’t  see  it  on  any  of  the  morning 
news  shows.  Because  the  New  York 
Times  waited  an  additional  day  to  run 
the  story,  it  was  not  worth  their  atten¬ 
tion.  That’s  ridiculous.” 

However,  Dovalina,  said  the 
Chronicle  “works  on  a  different 
agenda”  than  the  Times  or  Washing¬ 
ton  Post,  primarily  because  they  have 
a  large  circulation  outside  their  imme¬ 
diate  areas  and  the  Chronicle  does 
not. 


Still,  he  added,  his  paper  has 
started  to  promote  itself  more  with 
the  wire  services. 

“What  will  draw  attention  is  a 
copyrighted  story,”  he  said.  “The 
wires  pay  attention  to  those.” 

If  Western  newspapers  are  too 
much  influenced  by  what  is  playing  in 
the  Eastern  media,  it  may  be  because 
their  editors  are  not  doing  a  better  job 
of  editing,  according  to  N.  Christian 
Anderson,  editor  of  the  Orange 
County  (Calif.)  Register. 

“Just  because  a  story  is  on  Page 
One  of  the  New  York  Times  doesn’t 
mean  we  have  to  use  it,”  Anderson 
contended.  “When  a  New  York 
Times  story  moves  on  the  news  wires, 
we  sheep  out  here  say  it  must  be  a  big 
story  because  the  [New  York]  Daily 
News  and  the  Boston  Globe  also  are 
covering  it.” 

Anderson,  like  other  editors  que¬ 
ried,  stressed  editing  local  papers  for 
their  readers,  notwithstanding  what 
the  Eastern  press  is  doing. 


“Our  mission  is  to  be  great  local 
and  regional  papers,”  said  Joseph  T. 
McGuff,  editor  of  the  Kansas  City 
Star  and  Kansas  City  Times.  “This 
doesn’t  mean  we  don’t  put  great 
emphasis  on  national  and  interna¬ 
tional  news.  We  do,  but  our  goal  is  to 
cover  our  area  better  than  anyone 
else.” 

McGuff,  however,  conceded  that 
the  Eastern  media  do  hold  sway 
over  the  nation’s  news  agenda, 
agreeing  also  with  Shaw  that  this 
often  leads  to  distortion. 

“If  all  those  hypodermic  needles 
had  washed  up  on  the  shores  of  San 
Diego,  the  story  would  never  have 
gotten  the  attention  the  New  Jersey 
episode  did,”  he  remarked.  This  was 
a  reference  to  the  1988  story  on  medi¬ 
cal  wastes  found  on  New  York  and 


New  Jersey  beaches. 

Indianapolis  Star  editor  John  H. 
Lyst,  too,  declared  that  a  “strong 
local  story”  is  his  newspaper’s  prior¬ 
ity. 

He  described  the  reputed  power  of 
the  New  York  Times  and  Washington 
Post  as  “natural”  because  of  their 
location  in  the  nation’s  financial  cen¬ 
ter  and  seat  of  government. 

News  from  those  centers,  he  went 
on,  often  tends  to  “saturate  the  wires 
and  skew  the  news.” 

“But  we  are  not  really  influenced 
by  this,”  Lyst  said.  “Our  readers  are 
more  interested  in  local  stories.” 

A  similar  response  came  from  San 
Francisco  Examiner  executive  editor 
Larry  Kramer,  a  former  Washington 
Post  editor. 

“The  Eastern  media  feed  off  each 
other,”  he  observed,  “but  there 
could  be  very  good  reasons  why  I 
don’t  use  their  front-page  stories. 
They  have  different  readers  with  dif¬ 
ferent  interests.  We  are  more  prone  to 


“If  all  those  hypodermic  needles  had  washed  up  on 
the  shores  of  San  Diego,  the  story  would  never  have 
gotten  the  attention  the  New  Jersey  episode  did,”  he 
remarked. 
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put  an  Asian  story  on  Page  One  than  a 
European  one.  They  are  a  little  fix¬ 
ated  on  government.  Their  readers 
are  more  interested  in  the  inner 
workings  of  the  federal  government 
than  our  readers.” 

Referring  to  the  New  York  Times 
and  Washington  Post,  Kramer  noted 
that  “their  information  is  worth  hav¬ 
ing.  They  have  good  editors  and  jour- 
n^ists,  but  that  doesn’t  mean  we  fol¬ 
low  them.” 

The  San  Francisco  editor  claimed 
the  Eastern  media  frequently  breaks 
stories  the  Examiner  has  carried  first. 

“We  break  a  story  that  comes  and 
goes,”  he  continued.  “Then  it  comes 
back  to  us  a  month  later  on  the  wires 
after  it  appeared  in  the  Times  or  Post. 
The  wires  are  prone  to  pick  up  Times 
or  Post  stories.  When  we  break  a 
Washington  story,  the  AP  doesn’t 
quickly  recognize  it  as  news.  It  will 
rely  on  the  Washington  AP  bureau.” 

The  Examiner  wants  to  cover 
national  news,  Kramer  explained,  but 
“We  sell  more  papers  on  the  basis  of 
local  news.  Our  lifeblood  depends  on 
what  we  do  for  our  readers.  When  we 
break  a  national  story  it  adds  to  the 
paper’s  reputation,  but  it’s  not  a  sur¬ 
vival  matter.” 

To  Elie  Abel,  Chandler  Professor 
of  Communication  at  Stanford  Uni¬ 
versity,  going  unrecognized  for  pro¬ 
ducing  worthy  scoops  is  an  old  story 
that  harks  back  at  least  to  his  early 
career  days  on  the  Detroit  News. 

“No  matter  how  many  exclusives 
we  came  up  with,  there  was  no  reso¬ 
nance  at  all,”  recalled  Abel,  who  later 
reported  for  the  New  York  Times  and 
NBC  News. 

“It’s  been  that  way  for  a  long  time 
and  I  don’t  see  it  changing,”  he  com¬ 
mented.  “Between  Washington  and 
New  York  you  have  the  financial  and 
media  capitals  of  the  U.S.” 

Nevertheless,  this  should  not 
worry  regional  editors,  he  said. 

“The  Times  is  a  national  newspa¬ 
per,”  he  pointed  out.  “Most  newspa¬ 
pers  are  not  and  ought  to  establish 
their  excellence  in  service  to  their 
own  communities.  People  buy  a 
newspaper  to  find  out  what  is  hap¬ 
pening  in  their  immediate  surround¬ 
ings.” 

This  is  even  true  of  New  York,  he 
stated.  During  the  two  New  York 
newspaper  strikes  in  the  1960s  and 
1970s  surveys  revealed  that  what  peo¬ 
ple  missed  most  in  their  newspapers 
was  not  news  of  national  or  interna¬ 
tional  affairs  but  “local  news  and 
what  was  playing  at  the  neighborhood 
movie  house,  play  reviews  —  stuff 
they  couldn’t  get  from  radio  and  tv,” 
according  to  Abel. 

Agreeing  with  him  was  Joel 
Kramer,  executive  editor  of  the  Star 


William  Woestendiek 


Larry  Kramer 


Elie  Abel 

Tribune  serving  Minneapolis  and  St. 
Paul. 

“We  want  to  know  what  the  New 


York  Times,  Washington  Post  and 
Los  Angeles  Times  are  doing  and  we 
respect  their  judgment,  particularly 
on  foreign  stories,  but  it  doesn’t  fol¬ 
low  that  we  go  with  them,”  Kramer,  a 
former  Newsday  editor,  related. 
“They  serve  a  completely  different 
readership  and  some  of  their  front¬ 
page  stories  would  not  make  sense  for 
other  papers.” 

Kramer  believes  the  television  net¬ 
works  are  most  influenced  by  the 
New  York  Times,  but  he  added  that 
the  perception  of  his  subeditors  is  that 
the  AP  national  wire  is  frequently 
weighted  in  favor  of  Times  and  USA 
Today  stories. 

Seattle  Times  executive  editor 
Michael  Fancher  is  another  Wes¬ 
terner  who  disavows  any  bowing  to 
Eastern  news  judgment,  saying,  “In 
the  final  analysis,  our  judgment  is 
very  independent  and  it’s  on  behalf  of 
our  readers.” 

Fancher  lamented  what  he  sees  as 
the  slighting  of  regional  news  stories 
by  the  rest  of  the  country,  particularly 
the  East  Coast. 

“The  real  problem  is  that  some 
wonderful  regional  journalism  is 
being  done  that  is  seldom  seen  by 
anyone  outside  those  communities,” 
he  said.  “Good  regional  issues  don’t 
register  on  the  East  Coast.” 

An  example,  he  went  on,  was  the 
Seattle  Times’  1986  “bomb  facto¬ 
ries”  series  on  nuclear  weapons  pro¬ 
duction  in  the  country. 

Fancher  said  that,  although  the 
series  won  awards,  it  would  have 
been  ignored  if  the  Times  had  not  sent 
out  reprints. 

However,  he  added,  the  story  got  a 
wide  play  when  the  New  York  Times 
ran  it  “with  significantly  less  scope.” 

The  same  point  was  made  by  James 
E.  Shelledy,  editor  and  publisher  of 
the  Moscow  Idahonian  and  the  Pull¬ 
man  (Wash.)  Daily  News. 

Shelledy,  a  judge  in  the  Pulitzer 
Prize’s  National  Reporting  division, 
said  he  and  his  fellow  judges  were 
“amazed  at  the  great  stories  going  on 
in  this  nation  that  we  didn’t  remember 
seeing  —  but  which  appeared  in  the 
St.  Louis  Post-Dispatch,  Arizona  j 
Republic,  Des  Moines  Register  and 
other  papers.  They  were  great  stories 
even  though  they  didn’t  originate  in 
the  half-dozen  major  newspapers  in 
the  country.” 

“We’re  looked  at  as  being  in  the 
provinces,”  said  San  Diego  Union 
editor  Gerald  L.  Warren,  who  is  not 
wringing  his  hands  over  this  percep¬ 
tion. 

“The  Eastern  media  network  is 
very  important  but  not  dangerously 
so,”  he  maintained.  “We  still  edit  our 
papers  for  our  own  readers  and  we 
(Continued  on  page  52) 
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Champagne  and  chaos 

Covering  the  Houston  Oilers  gives  new  meaning  to  a  ‘beat’ 


By  Mark  Fitzgerald 

After  almost  a  month's  disappear¬ 
ance,  Fran  Blinebury’s  column  was 
back  in  the  Houston  Chronicle  sports 
pages  Monday  morning  Feb.  6. 

In  the  time  that  it  was  gone,  the 
newspaper’s  sports  editor  resigned, 
the  Houston  Oilers  football  team  gen¬ 
eral  manager  quit,  and  the  Chronicle 
paid  for  an  expensive  —  a  very 
expensive  —  champagne-drenched 
lunch. 

The  story  of  how  all  this  came 
about  is  an  especially  dramatic 
illustration  of  what  it’s  like  to  cover 
the  Houston  Oilers. 

“I  have  never  covered  a  team 
where  1  and  my  peers  are  as  much  a 
part  of  the  story.  This  organization 
seems  to  grade  the  reporters:  We  like 
him,  we  don’t  like  him.  I  covered  the 
Cincinnati  Bengals  for  three  years 
and  the  [Cincinnati]  Reds  for  two 
years,  and  I’ve  never  seen  anything 
like  it,”  said  Houston  Post  sports- 
writer  Ray  Buck. 

At  one  time  or  another,  the  Oilers 
top  management  gets  around  to 
despising  just  about  everybody  that 
covers  the  team.  Buck  and  other  writ¬ 
ers  and  editors  say. 

By  the  end  of  this  season  —  after 
the  Oilers  were  eliminated  in  the 
American  Football  Conference  finals 
by  the  Bengals  —  one  of  the  journal¬ 
ists  Oilers  general  manager  Ladd  Her- 
zeg  was  displeased  with  Chronicle 
columnist  Fran  Blinebury. 

After  Herzeg  blasted  the  columnist 
on  Barry  Warner’s  local  radio  talk 
show,  Warner  suggested  the  three  of 
them  get  together  for  a  lunch  and  clear 
the  air. 

“We  certainly  supported  Fran’s 
going  to  the  lunch,”  Chronicle  vice 
president  and  editor  Jack  Loftis  said 
in  a  telephone  interview. 

“And  we  said  up  front  that  we 
would  be  picking  up  the  tab,”  he 
added. 

It  turned  out  to  be  quite  a  lunch. 

The  site:  the  posh  Tony’s  restaur¬ 
ant  in  the  upscale  Galleria. 

The  champagne:  five  bottles  of 
Cristal,  at  $145  per  bottle,  and  one  of 
Dom  Perignon,  a  relative  bargain  at 
$105. 

According  to  talk-show  host  War¬ 
ner’s  account,  the  lunch  went  fine  for 


the  three-and-a-half  hours  he  was 
there.  Sometime  into  the  fourth  hour, 
however,  general  manager  Herzeg 
slapped  Blinebury,  hard  enough  to 
give  him  a  bloody  nose. 

In  a  phone  call  to  Blinebury  and 
Chronicle  management  a  day  later, 
Herzeg  apologized  and  said  the  slap¬ 
ping  was  “unprovoked.” 

“I  have  apologized  for  the  incident 
which  occurred  over  lunch  ...” 
Herzeg  said  in  a  prepared  statement. 
“I  am  confident  in  stating  that  Fran 
and  I  have  a  better  understanding 
between  us.  I  believe  the  lunch  served 
its  purpose  and  that  we  were  able  to 
reconcile  our  differences  and  open 
lines  of  communications  that  will 
remain  open.” 

“Our  guy  was  the  recipient,  he  was 
the  one  who  was  hit,”  editor  Loftus 
said. 

Still,  the  newspaper  decided  to  pull 
Blinebury’s  column  for  a  couple  of 
reasons,  Loftis  said. 


In  addition  to  the  disciplinary  rea¬ 
sons,  Loftis  said,  the  paper  believed 
the  columnist  needed  a  “cooling-off 
period.” 

However,  Blinebury  continued  to 
write  as  a  general  assignment  sports- 
writer,  and  was  one  of  four  staffers 
who  covered  the  Super  Bowl. 

Not  long  after  the  incident.  Chroni¬ 
cle  sports  editor  Mark  McFarlane 
submitted  his  resignation,  which  was 
effective  Feb.  3. 

“[The  incident]  may  have  been  a 
factor  in  his  resignation,  but  there 
were  other  factors,  too,”  Loftus  said, 
declining  further  comment.  McFar¬ 
lane  could  not  be  reached  for  com¬ 
ment.  David  Pickle  was  named  acting 
sports  editor. 

Herzeg,  too,  resigned  his  post  on 
Feb.  1,  saying  he  wanted  to  move  on 
to  new,  and  unspecified,  challenges 
after  seven  years  with  the  club. 

The  past  three  years  Herzeg  has 
been  at  the  storm  of  one  controversy 


“We  urge  Post  sports  columnists  to  order  Dom 
Perignon  ’66,  an  exquisite  vintage.  It’s  more  expensive 
[$800  a  bottle],  but  it’s  a  kinder,  gentler  champagne, 
far  more  cerebral  and  less  likely  to  provoke 
contretemps.’’ 


For  one  thing,  there  was  the  bill: 
$1,300  for  lunch. 

“Once  the  lunch  began,  Fran  used 
poor  judgment  in  letting  it  go  for  four 
hours,”  Loftis  said.  “The  check,  for 
$1,300,  that  was  unfortunate,  too.  I 
wasn’t  happy  about  the  expense 
account  that  he  had  to  turn  in,  but  I 
believe  that  if  he  hadn’t  stayed  there 
that  long,  none  of  this  would  have 
happened.” 

Given  the  fierce  newspaper  war  in 
Houston,  it  was  inevitable  the  inci¬ 
dent  would  be  seized  upon  by  the  rival 
Houston  Post. 

In  a  tweaking  comment  at  the  end 
of  a  news  story  about  the  slapping. 
Post  editor  in  chief  David  Burgin  said, 
“We  urge  Post  sports  columnists  to 
order  Dom  Perignon  ’66,  an  exquisite 
vintage.  It’s  more  expensive  [$800  a 
bottle],  but  it’s  a  kinder,  gentler 
champagne,  far  more  cerebral  and 
less  likely  to  provoke  contretemps.” 


after  another.  In  1987,  he  allegedly 
mooned  a  wedding  reception  at  a 
hotel  where  the  Oilers  were  staying. 
Last  season,  he  was  the  subject  of  a 
paternity  suit. 

In  a  press  conference,  Herzeg’s 
replacement,  Mike  Holovak,  said  he 
hoped  for  a  “new  era”  of  media  rela¬ 
tions,  Chronicle  editor  Loftis  said. 

“We’ll  certainly  give  them  the  ben¬ 
efit  of  the  doubt,”  Loftis  said. 

San  Antonio  Light  sports  editor 
Bobby  Clay  said  the  main  hurdle  to 
covering  the  Oilers  is  head  coach 
Jerry  Glanville. 

“The  rest  of  the  club  really  bends 
over  backward  to  kind  of  make  it  up 
for  him,”  Clay  said. 

Glanville  is  renowned  for  promis¬ 
ing  never  to  speak  to  a  reporter  again, 
the  Houston  Post’s  Buck  said. 

“Glanville  told  me  he  was  never 
going  to  talk  to  me  for  the  rest  of  his 
(Continued  on  page  53) 


12 


EDITOR  &  PUBLISHER  for  February  11,  1989 


Bogart  to  retire  from  Ad  Bureau  after  28  years  of  service 

Leonard  Forman  named  to  succeed  him  as  executive  vice  president 


Portland,  Ore.,  where  he  founded  it 
six  years  ago. 

“Young  American’s  primary  mis¬ 
sion  is  to  get  kids  excited  about  read¬ 
ing  and  get  them  into  the  newspaper 
reading  habit,”  Forziey  said. 

In  a  letter  to  Young  American  read¬ 
ers  in  its  first  national  issue  Jan.  10, 
first  lady  Barbara  Bush  termed 
reading  the  “key  to  almost  all  the 
other  learning  you  will  do  in  your 
life  .  .  .  Reading  makes  life  better  for 
all  of  us,  no  matter  how  old  we  are.” 

Tribune-Review  to 
mark  its  centenniai 

The  Tribune-Review,  a  regional 
newspaper  serving  southwestern 
Pennsylvania,  launched  its  lOOth 
anniversary  celebration  on  Feb.  5 
with  the  publication  of  a  special  cen¬ 
tennial  edition. 

Four  broadsheet  sections  within 


the  edition  consisted  of  notable  sto¬ 
ries  and  reproductions  from  the  pa¬ 
per’s  predecessors,  the  Daily  Tribune 
and  the  Morning  Review. 

Concurrently,  the  Tribune-Review 
launched  a  lOOth  anniversary  sweep- 
stakes,  giving  away  100  state  lottery 
tickets  each  day  for  eight  weeks. 

Later  in  the  year,  the  paper  plans  a 
color  tabloid  chronicling  the  history 
of  each  community  in  its  market. 


Kenosha  News  pix 
exhibited  at  gaiiery 

The  work  of  Kenosha  (Wis.)  News 
photographers  were  on  display  last 
month  at  a  local  art  gallery.  More  than 
70  newspaper  photos  taken  over  the 
past  three  years  were  included  in  the 
show,  and  after  the  exhibit  the 
photos,  mostly  in  color,  will  be  used 
to  decorate  the  newspaper’s  offices. 


Young  American 
tab  now  reaches 
top  23  markets 

Young  American,  the  tabloid  sup¬ 
plement,  has  reached  a  circulation  of 
4,600,000  in  the  top  23  markets  of  the 
country,  president  and  publisher 
Michael  D.  Forziey  announced. 

He  added  that  “America’s  News¬ 
paper  for  Kids”  expanded  its  circula¬ 
tion  of  1 ,040,000  on  the  West  Coast  to 
its  new  figure  in  the  first  week  of 
January  when  it  went  nationwide. 

The  newspapers  in  which  Young 
American  is  inserted  include  the 
Orange  County  Register,  Daily  News 
of  Los  Angeles,  New  York  Daily 
News,  Dallas  Times-Herald,  Rocl^ 
Mountain  News  and  the  Houston 
Post.  It’s  also  carried  in  the  Copley, 
Caulkins,  Donrey,  Cox  and  Lesher 
group  newspapers  among  others. 

Forziey,  a  former  street  gang 
worker,  publishes  the  supplement  in 


Leonard  Forman,  fomerly  senior 
vice  president  ofTelemundo  Inc.,  has 
been  named  to  succeed  Leo  Bogart  as 
executive  vice  president  of  the  News¬ 
paper  Advertising  Bureau. 

According  to  NAB  president  Craig 
Standen,  Forman,  who  joined  the 
bureau  Feb.  6,  will  assume  Bogart’s 
responsibilities  in  midyear  when 
Bogart  leaves  the  NAB. 

Before  he  joined  the  Ad  Bureau  in 
1960  as  vice  president/marketing 
planning  and  research,  Bogart 
directed  public  opinion  research  for 
Standard  Oil  Co,  in  New  Jersey,  mar¬ 
keting  research  for  Revlon  Inc.,  and 
international  research  at  McCann- 
Erickson  Inc.,  where  he  was  vice 
president  of  the  market  planning  cor¬ 
poration  division. 

Bogart,  who  holds  a  doctorate  in 
sociology  from  the  University  of  Chi¬ 
cago,  has  taught  at  the  Illinois  Insti¬ 
tute  of  Technology,  New  York  Uni¬ 
versity  and  Columbia  University.  In 
addition,  he  has  served  as  a  consul¬ 
tant  to  a  number  of  government  orga¬ 
nizations  in  the  field  of  information 
policy. 

Forman  joined  Telemundo  when  it 
was  formed  in  1987.  He  was  responsi- 


Leonord  Forman 


man  was  director  of  planning  and 
chief  economist  for  the  New  York 
Times  Co.,  where  his  responsibilities 
included  corporate  development  and 
acquisitions,  strategic  analysis,  inter¬ 
nal  consulting  and  directing  the  com¬ 
pany’s  efforts  in  electronic  publish¬ 
ing.  He  was  with  the  New  York  Times 
Co.  for  12  years. 


Leo  Bogart 


ble  for  building  and  managing  the 
Spanish-oriented  television  net¬ 
work’s  nationwide  sales  and  market¬ 
ing  organization,  as  well  as  managing 
an  affiliate  relations  group  and  net¬ 
work  operations.  In  1988  he  was  given 
responsibility  for  all  broadcast  opera¬ 
tions. 

Prior  to  joining  Telemundo,  For- 
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The  new  Times  titan 


C.  Shelby  Coffey  took  over  as  Los  Angeles  Times  editor  on  Jan.  1  and 
has  wasted  no  time  in  moving  to  shape  the  future  of  the  newspaper 


By  M.L.  Stein 

C.  Shelby  Coffey  III,  a  personable  workaholic,  physical 
fitness  believer  and  voracious  reader,  has  moved  swiftly 
since  he  became  editor  of  the  Los  Angeles  Times  on  Jan.  1 . 

Several  editors  and  other  staffers  have  been  promoted 
or  switched  to  other  jobs,  an  investigations  head  named 
and  editor-reporter  committees  set  up  reportedly  to 
improve  communications  and  clear  a  path  for  future  devel¬ 
opment. 

Although  Coffey  himself  shies  away  from  specifics 
about  his  plans,  the  impression  around  the  Times  building 
appears  to  be  that  he  is  just  getting  started  in  a  particular 
direction  he  wants  the  paper  to  take. 

Meanwhile,  the  42-year-old  editor,  who  also  holds  the 
title  of  executive  vice  president,  begins  his  working  day 
about  5:30  a.m.  and  usually  leaves  his  office  around  8:30  at 
night  after  carefully  reading  the  first  edition. 

“I  can  get  a  lot  of  paperwork  done  at  night,”  he 
explmned  during  an  interview  in  his  spacious  office,  which 
also  is  slated  for  redesign. 

In  between,  the  trimly  built,  shirt-sleeved  Coffey  meets 
with  senior  editors  and  department  heads  at  10:30,  holds  a 
front-page  session  with  them  at  2:30,  reads  copy,  roams 
through  editorial  departments  talking  to  editors  and 
reporters,  and  lunches  with  managing  editor  George  Cot- 
liar  once  a  week. 

Coffey,  a  Washington,  D.C.,  native,  who  started  his 
career  as  a  sportswriter  on  the  Washington  Post,  suc¬ 
ceeded  retiring  William  F.Thomas  with  whom  he  consults 
on  the  question  of  “How  do  we  get  better?” 

“Bill  has  been  great  in  the  transition,”  he  observed. 

At  the  Post,  Coffey  rose  rapidly  to  editor  of  its  Style 
section,  deputy  managing  editor  and  assistant  managing 
editor  for  national  news.  He  was  also  editor  of  U.S.  News 
A.  World  Report  and  editor  of  the  Dallas  Times  Herald 
before  joining  the  Times  in  1986  as  deputy  associate  edi¬ 
tor.  In  April  1988,  he  was  named  the  paper’s  executive 
editor,  becoming  a  front-runner  for  Thomas’  job. 

Asked  when  and  how  he  intended  to  put  his  own  stamp 
on  the  Times,  Coffey  ducked  away  from  concrete  details, 
saying:  “As  executive  editor,  I  was  working  as  a  re¬ 
porter  —  talking  and  listening.  There  are  things  I  wanted 
to  emphasize  such  as  investigative  reporting,  but  I  want  to 
create  a  new  set  of  opportunities  by  putting  new  people  in 
new  positions.  This  brings  a  kind  of  intensity.” 

According  to  Coffey,  reshaping  a  newspaper  involves 
building  on  its  current  strengths. 

“You  look  toward  steady  improvement.  You  look  at 
each  part  of  the  paper  and  ask.  How  do  we  get  better? 
That’s  the  way  it  is  on  the  best  papers.” 

There’s  no  doubt  that  Coffey  considers  the  Times  one  of 
the  “best  papers,”  and  gives  credit  to  Thomas  for  its 
quality  and  prominence. 

Coffey  lauded  the  Times  Mirror  paper  for  what  he 
termed  its  “elegant  writing,  steady,  solid  news  coverage” 
and  national  and  international  reporting. 

Queried  about  the  opinion  of  some  observers  that  the 
Times,  while  strong  on  covering  the  nation  and  the  world. 


C.  Shelby  Coffey  111,  editor  and  executive  vice  presi¬ 
dent  of  the  Los  Angeles  Times,  in  the  newspaper's  moil- 
room. 


is  light  on  local  news,  the  editor  demurred. 

“Look  at  the  volume  and  diversity  of  our  coverage  in 
Southern  California,”  he  replied.  He  cited  the  paper’s 
metro  section  and  its  San  Fernando  Valley,  Orange 
County  and  San  Diego  editions,  plus  its  zoned  sections  in 
particular  areas. 

Questioned  about  reports  that  the  Times  might  push  into 
Northern  California  to  become  a  statewide  paper,  he 
answered,  “That’s  always  under  consideration.” 

Coffey  also  seemed  to  distance  himself  from  the  com¬ 
plaint  of  some  Times  editors  that  the  paper  does  not  get  the 
national  recognition  it  deserves  as  compared,  say,  with  the 
New  York  Times  and  Washington  Post. 

“Many  professionals  in  this  business  do  understand  that 
it’s  a  very  fine  paper,”  he  stated.  “Our  stories  are  quoted 
elsewhere  and  that  reinforces  the  impression  of  quality.” 

He  added,  however,  that,  although  “it’s  nice  to  be 
known  for  our  superb  attributes,  that’s  not  our  main  goal 
in  life.  We  are  serving  a  Southern  California  audience  and 
that’s  our  primary  concern  —  along  with  providing  fine 
local  coverage.  We  don’t  always  want  to  worry  about  what 
someone  on  Park  Avenue  thinks  of  us.” 

Coffey  acknowledged  the  Times  does  compete  with  the 
New  York  Times  and  Washington  Post  on  certain  levels 
and  said  he  believes  L.A.  Times  readers  are  “justly 


14 


EDITOR  &  PUBLISHER  for  February  11,  1989 


proud”  to  have  a  paper  of  “national  stature.” 

Despite  Coffey’s  reluctance  to  lay  out  a  specific  game 
plan  publicly,  the  adage  that  action  speaks  louder  than 
words  rings  through  the  Times’  halls  these  days. 

In  his  brief  tenure,  he  has: 

•  Appointed  metro  editor  David  Rosenzweig  to  the  new 
position  of  assistant  managing  editor  for  investigations  to 
encourage  and  coordinate  investigative  reporting  in  vari¬ 
ous  editorial  departments.  Staffer  Craig  Turner  became 
metro  editor. 

•  Shifted  John  Brownell  from  editor  of  the  View  section 
to  assistant  managing  editor,  with  primary  responsibility 
for  Column  One  stories,  and  metro  executive  news  editor 
Terry  Schwadron  to  supervision  of  the  art  and  photo 
departments,  as  well  as  the  computer  system. 

•  Switched  Los  Angeles  Times  Magazine  editor 
Michael  Parrish  to  business  staff  writer  and  replaced  him 
with  Linda  Mathews,  editorial  writer  and  former  Beijing 
correspondent. 

•  Named  Karen  Wada  to  the  new  position  of  assistant 
managing  editor  for  hiring  and  development,  which  will 
include  overseeing  newsroom  hiring  practices  and  policies 
and  the  paper’s  affirmative  action  program.  She  had  been 
editor  for  hiring  and  development. 

•  Moved  city  editor  Dick  Barnes  to  managing  editor  of 
the  real  estate  section,  which  is  slated  for  a  revamping. 
Metro  staffer  Pete  King  was  elevated  to  city  editor. 

•  Assigned  Sunday  Calendar  editor  Irv  Letofsky  to  a 
new  job  of  developing  special  projects  for  Calendar.  His 
replacement  as  editor  has  not  been  announced. 

•  Previously  named  Barbara  Saltzman  the  new  editor 
of  the  Calendar,  succeeding  Connie  Koennen,  who  now 
writes  for  View. 

•  Promoted  Orange  County  edition  editor  Narda  Zac- 
chino  to  deputy  managing  editor.  She  remains  editor  of  the 
edition,  reporting  directly  to  Coffey. 

Coffey’s  style  and  decisions  were  lauded  by  editors  and 
others  interviewed  by  E&P. 

“There’s  a  pretty  good  feeling  that  he  will  get  on  with 
business,”  said  managing  editor  Cotliar.  “We’re  a  big 
organization  with  1 ,200  employees.  The  way  he  is  struc¬ 
turing  things,  more  people  will  have  clearly  defined  func¬ 
tions.” 

Cotliar  added  that  task  force  committees  established  by 
Coffey  will  provide  an  outlet  for  second-level  editors  .ind 
reporters  to  express  their  views  on  such  matters  as  zone 
coverage,  readability  and  staff  development. 

“He’s  doing  just  fine,”  Cotliar  commented.  “He’s 
looking  for  more  accountability  and  is  restructuring.  This 
should  strengthen  the  paper.” 

Media  critic  David  Shaw  termed  Coffey  “very  bright, 
very  sophisticated.  He  seems  very  open  to  listening  to 
what  others  might  have  to  say.” 

Shaw  added,  however,  that,  so  far,  the  editorial  chief  is 
“playing  it  very  close  to  the  vest. 

“He  asks  tons  of  questions  but  he’s  not  confiding  or 
expansive,”  Shaw  said.  “When  you  become  the  boss, 
anything  you  say  quickly  becomes  engraved  in  stone.  He’s 
not  going  to  feed  the  rumor  mills.” 

Shaw  described  Coffey’s  first  moves  as  “not  radical, 
but  far  more  than  cosmetic.” 

Praise  also  came  from  Linda  Mathews,  but  she  asserted 
that  women  are  still  underrepresented  on  the  Times’  hard 
news  side,  a  situation  she  hoped  Coffey  would  change. 
“This  still  troubles  me,”  she  remarked. 

Mathews  was  among  several  women  editors  who  sev¬ 
eral  months  ago  protested  to  Thomas  about  the  lack  of 
female  news  promotions. 

She  said  that  Coffey  “has  done  a  great  job  of  putting  his 
stamp  on  the  paper  and  diagnosing  its  weak  spots.  He’s 
much  involved  in  the  nightly  news  here  and  he  asks  ques¬ 


tions  between  deadlines  and  they  can  be  hard  questions. 
He’s  really  made  an  effort  to  get  people  working  at  top 
speed  and  make  the  paper  more  competitive  with  the 
[Washington]  Post  and  New  York  Times. 

“But  he  also  pays  close  attention  to  our  competitors 
around  here  such  as  the  Herald  Examiner,  Register  and 
Daily  News.” 

Suburban  editor  Bob  Ra witch,  who  is  serving  on  one  of 
the  committees  set  up  by  Coffey,  described  him  as  “very 
strong  on  communications. 

“He  asks  what’s  on  your  mind,”  Rawitch  went  on. 
“That’s  a  useful  tool  in  a  large  corporation.  He’s  trying  to 
handle  a  myriad  of  things  and  we’re  all  trying  to  get  a  feel 
of  what  he  wants,  but  he  makes  us  feel  a  part  of  things  and 
that  hasn’t  always  been  the  case  around  here.” 

Times  publisher  and  chief  executive  officer  Tom  John¬ 
son,  who  picked  Coffey  for  the  post,  said  the  new  editor  is 
“off  to  a  splendid  start.” 

“He’s  already  made  a  number  of  personnel  changes  that 
have  strengthened  the  news  department.  The  task  forces 
will  be  valuable  to  us  in  the  short  and  long  run.  I  am 
convinced  more  than  ever  of  the  rightness  of  my  choice.” 

None  of  those  interviewed  characterized  Coffey  in  the 
manner  of  a  recent  Esquire  article  by  Craig  Unger,  which 
contained  suggestions  that  his  swift  rise  to  power  in  the 
media  was  due,  in  part,  to  his  political  and  manipulative 
skills. 

One  source  told  Unger  concerning  Coffey,  “There’s 
nothing  naive  or  trusting  about  Shelby.  He  has  always  had 
a  good  sense  of  how  games  of  power  are  played,  and  he’s 
very  good  at  playing  them.  He  is  shrewd,  cunning  and 
crafty.  He  doesn’t  mind  playing  rough.” 


But  Colley  acknowledged  the  Times 
does  compete  with  the  New  York  Times 
and  Washington  Post  on  certain  levels 
and  said  he  believes  LA.  Times  readers 
are  “justly  proud”  to  have  a  paper  of 
“national  stature.” 


Smiling,  Coffey  said  he  “enjoyed”  the  piece.  “It  was 
entertaining,  although  a  bit  dramatic.  I  took  some  good- 
natured  ribbing  over  it.  My  mother  really  liked  it.” 

The  editor’s  day  begins  unpolitically  at  home  with  a  cup 
of  coffee  and  the  New  York  Times  and  other  newspapers. 

After  taking  his  14-year-old  son  to  school,  he  lifts 
weights  at  a  nearby  gym,  an  activity  that  helps  “concen¬ 
trate  the  mind,”  he  explained. 

His  wife  Mary  Lee  is  an  emergency  room  physician  with 
long  hours  and  their  schedules  more  often  collide  than 
mesh,  Coffey  revealed. 

“But  we  do  get  together  on  weekends,”  he  added. 

They  also  have  an  18-year-old  daughter  in  college. 

Coffey  arrives  at  the  Times  between  9:15  and  9:30, 
grabbing  a  quick  breakfast  there  of  an  apple  and  toast. 

He  then  scans  Southern  California’s  competing  newspa¬ 
pers  with  what  he  described  as  “respectful  attention.” 

His  newspaper  reading  also  includes  a  slew  of  other 
publications,  including  the  Financial  Times  and  a  rela¬ 
tively  new  London  newspaper,  the  Independent,  which 
was  started  by  journalists. 

“It’s  well-written,  smart  and  tight,”  he  said,  holding  it 
up  for  a  visitor. 

There  was  a  gleam  in  his  eye. 
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Super  Bowl  Sunday 

Number  of  credentlaled  media  down  from  last  year,  but  a  record 
number  of  foreign  sportswriters  attend  this  year’s  game 


By  Jim  Haughton 

The  rapidly  growing  interest  in 
American  professional  football 
throughout  the  world  brought  a  rec¬ 
ord  number  of  foreign  sportswriters 
to  Super  Bowl  XXIII  in  Miami. 

National  Football  League  officials 
set  aside  one  row  for  22  writers  from 
Great  Britain  at  Joe  Robbie  Stadium. 

“Don  Weiss  [NFL  executive 
director]  suggested  we  serve  them  tea 
at  4  p.m.,'’  said  Jim  Heffeman,  the 
league's  director  of  public  relations. 
Heffernan,  a  former  Philadelphia 
Bulletin  sportswriter,  directed  media 
operations  for  his  tenth  straight  Super 
Bowl.  He  has  been  with  the  league  for 
21  years. 

Heffeman  said  the  foreign  contin¬ 
gent  included  writers  from  both  Japan 
and  Mexico,  where  interest  in  Ameri¬ 
can  pro  football  is  very  high,  plus 
others  from  Austria,  Holland  and 
Italy.  Finland  was  represented  for  the 
first  time.  The  game  was  televised  to 
43  countries,  from  Thailand  to  Ice¬ 
land  and  Saudi  Arabia.  It  was  seen 
throughout  most  of  Europe,  Central 
and  South  America. 

The  NFL  office,  Heffeman  said, 
issued  2,164  media  credentials  for  the 
game,  down  185  from  1988.  A  stadium 
press  box  with  152  seats  was  a  con¬ 
tributing  factor  in  restricting  space. 
The  NFL  constructed  two  special 
press  boxes  to  handle  auxiliary  news¬ 
paper,  magazine,  radio  and  tv  rep¬ 
resentatives.  Seats  in  the  area  sold  for 
$100. 

The  league  also  set  up  a  special 
press  area  on  the  lower  stadium  level 
with  space  for  several  hundred 
reporters.  Tv  monitors  were  placed 
throughout  the  area  and  the  facility 
was  adjacent  to  the  section  set  aside 
for  players’  and  coaches’  interviews 
after  the  game. 

An  increasing  number  of  major 
newspapers,  Heffeman  said,  are  lim¬ 
iting  their  game  staffs  to  three  or  four 
writers  and  find  this  meets  their 
needs.  Newspapers  in  the  home  or 
nearby  cities  of  competing  teams 
have  much  larger  contingents. 

The  Cincinnati  Enquirer  had  a  staff 
of  17  directed  by  managing  editor 


Marcie  Ersoff.  The  group  included 
seven  sportswriters,  three  feature 
writers,  six  photographers  and  prize¬ 
winning  cartoonist  Jim  Borgmann. 
Borgmann’s  work  was  sent  to  Cincin¬ 
nati  by  facsimile  machine  and  color 
was  added  there.  The  paper  featured 
the  cartoons  atop  Page  One.  Copies  of 
the  paper  were  available  at  media 
headquarters  in  the  Hyatt-Regency 
Hotel  and  at  the  Bengals  hotel. 

The  Miami  Herald  had  10  sports¬ 
writers  and  12  photographers  cover¬ 
ing  the  contest,  plus  a  number  of  local 
reporters  and  columnists  covering  all 
parts  of  the  stadium.  The  paper  had  its 
editorial  beachhead  in  the  temporary 
lower  press  section  and  David  Wil¬ 
son,  an  assistant  sports  editor, 
directed  activities.  Wilson  found  the 
lighting  was  not  strong  enough  and 
brought  two  desk  lamps.  The  Herald 
ran  a  14-page  special  Super  Bowl  sec¬ 
tion  the  day  after  the  game. 


represented.  AP  sports  editor  Darell 
Christian  headed  a  staff  that  included 
1 1  writers  and  an  editor. 

Mike  Rabun,  Dallas  regional  sports 
editor  for  UPI,  again  supervised  game 
coverage  with  a  staff  of  six  sportswrit¬ 
ers  and  several  news-feature  writers. 
Personnel  were  drawn  from  several 
bureaus.  Jane  Fuller  of  the  Miami 
bureau  contributed  color  features 
throughout  the  week. 

For  Kim  Boatman  of  the  San  Jose 
Mercury  News,  this  was  her  first 
Super  Bowl  assignment.  She  was 
among  seven  sportswriters,  two 
newswriters  and  four  photographers 
who  were  directed  by  Mike  Kerns, 
assistant  sports  editor.  Boatman  had 
earlier  been  associated  with  the 
Knoxville  (Tenn.)  News  Sentinel. 

Although  the  Orlando  Sentinel  is 
250  miles  from  Miami,  it  had  a  staff  of 
15  people  organized  to  cover  the 
game.  The  contingent  included  its  two 


Heffernan  said  the  foreign  contingent  included 
writers  from  both  Japan  and  Mexico,  where  interest  in 
American  pro  football  is  very  high,  plus  others  from 
Austria,  Holland  and  Italy.  Finland  was  represented  for 
the  first  time. 


The  only  reporter  in  the  upstairs 
auxiliary  press  box  not  using  a  com¬ 
puter  was  San  Francisco  Chronicle 
columnist  Herb  Caen.  He  used  a 
small  portable  1955  Olivetti  Lettera 
22  typewriter  that  has  served  him  for 
34  years.  Caen  was  making  his  first 
visit  to  Miami  and  wrote  a  daily  col¬ 
umn. 

Other  Chronicle  columnists 
included  Glenn  Dickey  and  Lowell 
Cohn,  plus  pro  football  writer  Ira 
Miller.  The  paper  had  a  total  of  six 
writers  and  four  columnists.  It  pub¬ 
lished  an  additional  200,000  copies 
the  day  after  the  game. 

Washington  Post  assistant  sports 
editor  Len  Shapiro  directed  a  group 
that  included  two  reporters  and  three 
columnists. 

Both  the  Associated  Press  and 
United  Press  International  were  well 


regular  Miami  Dolphins  beat  report¬ 
ers,  four  photographers  and  a  car¬ 
toonist.  Sports  editor  Steve  Doyle 
directed  the  coverage. 

The  NFL  established  its  media 
headquarters  in  a  large  room  off  the 
lobby  of  the  hotel.  A  staff  of  21  public 
relations  officials  from  member  teams 
throughout  the  league  staffed  the 
office  and  press  box. 

Besides  AP  and  UPI,  papers  that 
had  booths  adjacent  to  the  pressroom 
included:  the  Fort  Lauderdale  News- 
Sun  Sentinel,  Newsday,  Miami  Her¬ 
ald,  Orlando  Sentinel,  Chicago  Tri¬ 
bune,  Dayton  Daily  News,  Palm 
Beach  Post,  New  York  Times,  New 
York  Post,  Dallas  Morning  News 
Washington  Post,  Cincinnati  Post, 
both  the  San  Francisco  Chronicle  and 
Examiner ,  and  the  San  Jose 
Mercury  News. 
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The  league  ran  a  hospitality  room 
nearby  that  offered  coffee,  fruit  juices 
and  rolls  in  the  morning,  soft  drinks 
through  much  of  the  day,  and  a  bar  in 
the  evening  with  pretzels  and  pop¬ 
corn.  Several  large  tv  sets  were  tuned 
to  ESPN  or  sports  events. 

Outside  Joe  Robbie  Stadium,  a 
number  of  large  trailers  served  as 
photo  headquarters  for  both  the  wire 
services  and  major  newspapers.  USA 
Today  had  its  own  trailer.  The  Chi¬ 
cago  Tribune,  Boston  Globe, 
Mercury  News  shared  another,  as  did 
the  Palm  Beach  Post,  Dayton  Daily 
News  and  San  Francisco  Examiner. 

Longtime  observers  of  what  has 
become  the  biggest  annual  media 
sports  event  agree  that  a  changing  of 
the  guard  is  taking  place  among  many 
of  America’s  sportswriters.  The 
young  Tigers  of  the  Fifties  are  being 
succeeded  by  a  new  generation  that  is 
much  more  youthful,  more  sophisti¬ 
cated,  sometimes  cynical.  Only  time 
will  tell  if  they  are  better  newspeople 
than  the  Tigers  who  reported  sports  to 
millions. 

There  is  almost  unanimous  agree¬ 
ment  among  the  writers  that  covering 
the  Super  Bowl  is  a  tough  journalistic 
challenge,  yet  they  relish  and  enjoy  it. 
Some  writers  did  not  leave  the  sta¬ 


dium  until  well  past  midnight.  One 
reporter  said  he  finished  two  stories  at 
the  stadium,  then  returned  to  his 
room  at  the  Intercontinental  Hotel, 
one  of  three  media  iiotels,  and  wrote 
until  3  a.m.  He  was  up  and  en  route  to 
an  early-morning  press  conference  at 
the  nearby  Hyatt  Regency  at  8:30 
a.m.  Monday. 

Mark  Eckel  of  the  Trenton  (N.J.) 
Times,  covering  his  third  straight 
Super  Bowl,  said  he  could  see 
changes  even  within  that  short  span. 

“It  gets  bigger  every  year,”  he 
remarked. 

*  *  * 

Don  Pierson,  pro  football  writer  for 
the  Chicago  Tribune,  has  been 
elected  president  of  the  Professional 
Football  Writers  of  America.  He  suc¬ 
ceeds  Glenn  Sheeley  of  the  Atlanta 
Constitution  and  Journal. 

Pierson’s  selection  was  announced 
at  the  writers’  annual  meeting  during 
Super  Bowl  week  in  Miami.  Ira  Miller 
of  the  San  Francisco  Chronicle  was 
named  first  vice  president;  Bernie 
Miklasz  of  the  Dallas  Morning  News 
was  voted  second  vice  president,  and 
Howard  Balzer  of  the  Sporting  News 
was  re-elected  secretary-treasurer. 

Pierson  is  the  third  Chicago  Tri¬ 


bune  writer  to  head  the  grid  writers. 
The  others  were  George  Strickler  and 
Cooper  Rollow. 

♦  ♦  ♦ 

Ron  Borges  of  the  Boston  Globe, 
Paul  Woody  of  the  Richmond  (Va.) 
Times-Leader,  Brian  Hewitt  of  the 
Los  Angeles  Times  and  Kevin  Lamb 
of  the  Chicago  Sun-Times  were  the 
first-place  winners  in  the  annual  writ¬ 
ing  contest  of  the  Professional  Foot¬ 
ball  Writers  of  America.  In  addition  to 
plaques,  winners  in  first,  second  and 
third  places  received  checks  of  $200, 
$150  and  $100,  respectively. 

Borges  won  first  place  in  a.m. 
news.  Ron  Reid  of  the  Philadelphia 
Inquirer  was  second,  and  Gene 
Wojciechowski  of  the  Los  Angeles 
Times  was  third.  Woody  won  first 
prize  in  p.m.  news,  followed  by  Rick 
Woodson  of  the  Rochester  (N.Y.) 
Democrat-Chronicle  and  Jon  Gelber 
of  the  Atlantic  City  (N.J.)  Press. 

Hewitt  was  top  honors  in  features, 
followed  by  Tom  Stinson  of  the 
Atlanta  Journal-Constitution  and  T.J. 
Simers,  San  Diego  Union.  Lamb  was 
the  winner  in  the  column  category. 
Second  place  went  to  Vito  Stellino  of 
the  Baltimore  Sun,  and  third  place 
was  awarded  Stan  Hochman  of  the 
Philadelphia  Daily  News. 


Rioting  mars  pium  assignment 

Sportswriters  and  photographers  get  caught  in  the 
rioters’  path  during  Super  Bowi  week  in  Miami 


By  Mark  Fitzgerald 

For  a  number  of  sportswriters  and 
photographers,  the  rioting  in  Miami 
during  Super  Bowl  week  turned  a 
plum  assignment  into  chilling  brushes 
with  violence. 

Houston  Post  football  writer  Ray 
Buck,  for  instance,  was  in  Miami  only 
about  180  minutes  before  he  was 
swept  up  in  the  chaos. 

With  his  wife  Mary  driving,  the 
Bucks  were  on  their  way  to  the  Holly¬ 
wood  Dog  Track  when,  in  Ray’s 
words,  “We  made  the  classic  wrong 
turn.” 

Though  Miami’s  Overtown  neigh¬ 
borhood  was  literally  on  fire  with  vio¬ 
lence,  the  Bucks,  who  had  arrived 
only  three  hours  before,  hadn’t  heard 
anything  about  it. 

As  they  drove  down  an  unfamiliar 
street  and  saw  a  car  just  parked  in  the 
middle  of  the  road,  however,  they 
knew  something  was  amiss. 

“The  first  thing  I  thought  was  that  it 


was  some  sort  of  drug  deal,  and  I  said 
to  my  wife,  ‘Come  on,  let’s  get  out  of 
here,”’  Buck  recalled. 

No  sooner  had  he  said  that,  though, 
and  the  car  was  surrounded  by  a 
mob  —  a  mob  that  began  banging 
against  the  auto. 


The  pair  sped  off  —  and  in  many 
ways.  Buck  said,  it  was  then  that  they 
were  most  scared. 

“As  we  were  pulling  away,  we 
heard  all  these  sounds  —  pop,  pop, 
pop  —  and  I  realized  someone  was 
firing,  but  we  didn’t  know  where  or 


“As  we  were  pulling  away,  we  heard  all  these 
sounds  —  pop,  pop,  pop  —  and  I  realized  someone 
was  firing,  but  we  didn’t  know  where  or  what  they 
were  shooting  at,”  Buck  said. 


“People  began  to  throw  things,  and 
the  third  thing  was  a  brick  that 
smashed  the  window  on  my  side,”  he 
said. 

Though  the  brick  did  not  hit  Buck, 
he  was  slightly  injured  by  the  shat¬ 
tered  glass  that  ground  into  his  back 
as  he  moved  to  protect  himself. 


what  they  were  shooting  at,”  Buck 
said. 

The  Bucks  were  given  another 
after-the-fact  scare  when  they  spoke 
with  police  at  the  hotel. 

“They  said  that  what  [rioters]  usu¬ 
ally  did  was  pull  you  out  of  the  car  and 
(Continued  on  page  45) 
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LEGAL  — 

Chicago  judge  won’t  restrain  Royko  comments 


By  Mark  Fitzgerald 

Attorneys  for  political  leader  Lyn¬ 
don  LaRouche  could  not  convince  a 
Chicago  judge  that  Chicago  Tribune 
columnist  Mike  Royko  is  trying  to  get 
away  with  murder. 

Cook  County  Circuit  Court  Judge 
Thomas  O’Brien  Feb.  3  rejected 
requests  for  temporary  restraining 
orders  that  would  have  blocked  fur¬ 
ther  distribution  of  a  particular  syndi¬ 
cated  Royko  column,  and  prevented 
the  columnist  from,  in  the  words  of 
the  lawsuit,  “writings  which  urge  and 
incite  others  to  cause  harm,  physical 
or  otherwise,  against  .  .  .  Lyndon  H. 
LaRouche.” 

“This  article,  in  the  court’s  opin¬ 
ion,  would  not  be  classified  as  a  solici¬ 
tation  for  crime  under  (Illinois  state 
law),”  Judge  O’Brien  said  after  an 
hourlong  hearing.  “The  court  does 
not  believe  that  the  words,  though 
they  may  be  inappropriate  and  nasty, 
are  ‘fighting  words,’  the  words  in  the 
Royko  article.” 

At  issue  was  a  column  printed  in  the 
Tribune  Jan.  30  in  which  Royko 
recalled  some  past  dealings  with  the 
followers  of  LaRouche,  a  conspiracy 
theorist  and  independent  presidential 
candidate  who  was  recently  sen¬ 
tenced  to  15  years  in  prison  on  mail 
fraud  and  tax  charges. 

In  particular,  Royko  wrote  about 
an  incident  in  which  LaRouche  fol¬ 
lowers  killed  several  cats  belonging  to 
a  New  England  writer  who  reported 
on  the  group.  Royko  said  that  his  own 
assistant  had  received  a  threat  that 
her  cat  would  be  killed. 

“I  figured  that  anybody  who 
threatens  cats  is  basically  a  coward 
and  a  wimp,”  Royko  wrote.  “So  I 
phoned  the  LaRouche  office  here 
and  said  that  if  they  threatened  harm 
to  any  more  cats,  I  would  come  there 
with  some  large,  violent  friends  and 
we  would  break  their  furniture,  their 
legs  and  maybe  a  few  fingers  and 
noses,  and  jump  up  and  down  on  their 
chests  .  .  .  And  that  was  the  last  I 
heard  from  the  creeps. 

“I  don’t  know  which  prison 
LaRouche  and  his  associates  will  be 
sent  to,”  Royko  continued,  “but  I 
hope  that  this  column  finds  its  way  to 
his  fellow  inmates.  They  should  know 
that  they  have  a  cat  killer  in  their 
midst,  and  I  hope  any  cat  lovers 


A  circuit  court  judge  in  Chicago 
would  not  restrain  the  comments  colum¬ 
nist  Mike  Royko  (above)  has  been  mak¬ 
ing  about  Lyndon  LaRouche. 


among  them  do  whatever  they  feel  is 
appropriate.” 

That,  the  LaRouche  lawsuit 
argued,  is  a  criminal  solicitation  to 
hurt  LaRouche. 

“LaRouche  now  finds  himself  in  a 
situation  in  which  he  is  surrounded  by 
hostile  and  dangerous  inmates  in  a 
county  jail  and  in  which  he  cannot 
take  reasonable  steps  to  protect  and 
defend  himself .  .  .  The  column  is 
specifically  directed  to  those  danger¬ 
ous  inmates  who  are  now  in  a  position 
to  seriously  harm  the  plaintiff,”  the 
suit  stated. 

Specifically,  the  suit  said, 
LaRouche  wanted  to  prevent  the  col¬ 
umn  from  being  distributed,  through 
Tribune  Media  Services,  to  the 
Washington  (D.C.)  Times.  The  Times 
is  circulated  at  the  Arlington  County 
(Va.)  Detention  Center  where 
LaRouche  is  being  held  temporarily. 

LaRouche  attorney  Michael  Null 
argued  that  the  suit  was  not  a  First 
Amendment  issue. 

“This  is  not  a  First  Amendment 
case,  this  is  not  a  free  speech  case,” 
he  said  at  the  hearing.  “This  is  simply 
a  solicitation  to  commit  a  crime.  We 
are  not  saying  Mike  Royko  cannot  say 
anything  he  wants  about  my  client. 


He  can  say  he’s  the  devil,  he  can  say 
he’s  crazy,  but  he  cannot  solicit  a 
crime  against  Mr.  LaRouche.” 

“If  the  tables  were  turned  and  if 
Mr.  LaRouche  started  publishing  arti¬ 
cles  that  Mike  Royko  should  be 
killed,  I  think  Mike  Royko  would 
stand  up  and  fight  it,”  attorney  Null 
said. 

Tribune  associate  counsel  Joseph 
E.  Thornton  argued  the  lawsuit  was 
an  unjustified  attempt  at  prior 
restraint  —  and  that  the  column  was 
not  a  criminal  solicitation  at  all. 

“Mike  Royko  is  not  indicating  by 
any  stretch  of  the  imagination  that  he 
is  contemplating  murder  or  that  he  is 
soliciting  someone  to  commit  mur¬ 
der,”  Thornton  said. 

Thornton  also  said  the  request  to 
enjoin  Royko  from  further  alleged 
threats  was  unconstitutionally  vague. 

“What  are  we  to  do,  come  back  to 
the  court  every  time  [Royko]  is  going 
to  say  something  about  LaRouche?” 
he  asked. 

Thornton  said  the  request  failed  to 
qualify  under  the  very  high  standard 
for  prior  restraint  for  any  number  of 
reasons. 

“This  is  not  about  troop  move¬ 
ments  during  war,  or  national  secu¬ 
rity,  or  building  a  hydrogen  bomb,” 
he  said. 

Further,  Thornton  said,  since  the 
article  had  already  been  published 
and  distributed  through  the  syndi¬ 
cate,  the  prior  restraint  would  not 
meet  the  legal  test  of  being  “effec¬ 
tive.” 

LaRouche  attorney  Null  said  he 
planned  an  appeal. 

Although  Royko  himself  did  not 
appear  at  the  hearing,  he  weighed  in 
with  a  column  about  the  lawsuit  that 
morning. 

“Since  [the  column],  they  have 
been  babbling  that  my  column  was 
‘pro-satanic’  and  a  ‘smoke  screen  for 
a  murder  plot  —  a  John  Hinckley 
type  thing,’  ”  Royko  wrote.  “Al¬ 
though  I  think  most  LaRouches 
have  woolly  caterpillars  crawling 
around  between  their  ears,  I  don’t 
want  to  cause  them  to  remain  in  their 
tizzy. 

“So  I’m  going  to  assure  them  that 
their  leader  is  safe,  healthy  and  prob¬ 
ably  in  far  less  danger  than  the  aver¬ 
age  citizen  walking  the  streets  of  Chi¬ 
cago  or  New  York.” 
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wnh  New  MNNIK  BIIIVRESS  GOLD 
Ppoiesslenal  Mir 


No  matter  how  hard  you  push  your¬ 
self,  all  that  counts  Is  what  you  get  In 
the  shot. 

Thafft  why  Kodak  created  the 
first  Nne  of  color-negative  films 
specifically  for  photofournallsts. 

With  consistent  roll-to-roll 
quality.  Endurance  In  the  field  with¬ 
out  refrigerated  storage.  And  the 
Inherent  aUHty  to  adapt  to  adverse 
conditions  almost  as  well  as  you  do. 

Choose  KODAK  EKTAPRESS 
GOLD  400  and  1600  Professional 
Films  for  low  light  and  fast  action. 


And  get  two  stops  of  push-processing 
capability  with  standard  C-41 
chemistry 

In  facL  KODAK  EKTAPRESS 
GOLD  1600  Professional  Rim  Is  the 
first  Kodak  color-negative  Him  to 
offer  speeds  up  to  El  6400. 

Fbr  controlled  lighting  and  day¬ 
light  scenes,  choose  EKTAPRESS 
GOLD  100  Professional  Rim,  with 
extremely  fine  grain, 
extremely  high  sharp¬ 
ness,  and  high  resolving 
power. 
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LEGAL  - 

Banned  film  critic  will  take  theater  owner  to  court 


By  M.L.  Stein 

A  Southern  California  newspaper 
has  decided  on  legal  action  to  force  a 
theater  owner  to  admit  the  newspa¬ 
per’s  film  critic  he  banned  because  of 
her  “negative  reviews.” 

The  move  was  taken  after  Glen 
Sparlin,  publisher  of  the  Palo  Verde 
Valley  Times  in  Blythe,  turned  down 
an  offer  that  would  have  permitted  the 
critic,  Cathy  Monnett,  to  review  films 
at  the  movie  house  provided  the 
owner,  Paul  Davis,  could  hire  his  own 
critic  whose  reviews  would  run  side- 
by-side  with  Monnett’s  in  the  Times. 

Monnett,  a  29-year-old  housewife 
and  Times  contributor,  has  accused 
Davis  of  discrimination  and  violation 
of  her  First  Amendment  rights  in  bar¬ 
ring  her  from  his  theater,  the  only  one 
in  town. 

The  owner  charged  her  with  writing 
mostly  negative  reviews  that  are 
hurting  business.  Monnett  has 
defended  her  notices  as  objective  and 
balanced. 
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The  dispute  has  drawn  nationwide 
media  attention  since  it  appeared  in 
E&P  last  Dec.  31.  Monnett,  who  said 
she  has  received  supporting  letters 
from  all  over  the  country,  has  been 
featured  on  various  tv  programs, 
including  Entertainment  Tonight  and 
USA  Today. 

Recently,  Monnett,  at  the  Times’ 
expense,  has  been  traveling  to  Yuma, 
Ariz.,  90  miles  from  Blythe,  to  see 
films  for  review. 

Times  editor  Harold  Stanford  told 
E&P  the  paper  will  first  go  into  small 
claims  court  to  ask  that  Davis  be 
ordered  to  reimburse  it  for  Monnett’s 
travel  expenses,  estimated  at  $50  a 
trip,  and  to  seek  a  writ  of  mandamus 
requiring  the  owner  to  readmit  her  to 
his  theater. 

The  newspaper,  Stanford  con¬ 
tinued,  also  is  exploring  the  possibil¬ 
ity  of  proving  discrimination  through 
California's  Unruh  Civil  Rights  Act. 

State  Deputy  Attorney  General 
Marilyn  Johnston  wrote  in  a  letter  to 
Sparlin  that  the  Unruh  Act  may  be 
invoked  in  the  Monnett  case  through 
a  complaint  filed  with  the  California 
Department  of  Fair  Employment  and 
Housing  or  through  action  taken  by 
the  attorney  general,  a  district  attor¬ 
ney  or  a  city  attorney  if  a  “pattern  of 
discrimination”  can  be  established. 

“The  fact  that  the  theater  disap¬ 
proves  of  her  reviews  does  not  appear 
to  be  a  legitimate  basis”  for  refusing 
Monnett  admittance  to  the  movie 
house  .  .  .  “since  the  theater  can 
obviously  not  object  to  her  exercise  of 
her  First  Amendment  rights,”  John¬ 
ston  wrote. 

Stanford  said  the  paper  was  pre¬ 
paring  proof  of  a  “pattern  of  discrimi¬ 
nation”  to  meet  the  Unruh  Act  test. 

Terry  Francke,  legal  counsel  for 
the  California  Newspaper  Publishers 
Association,  told  E&P  that  a  favor¬ 
able  administrative  ruling  for  the  Val¬ 
ley  Times  under  the  Unruh  Act  could 
lead  to  a  court  order  forcing  Davis  to 
allow  Monnett  in  his  theater. 

To  his  knowledge,  Francke  said,  no 
newspaper  has  ever  used  the  Unruh 
Act  to  fight  discrimination. 

The  CNPA  counsel  disclosed  that 
one  state  newspaper  attorney  he 
declined  to  identify  expressed  seri¬ 
ous  misgivings  over  the  act’s  use  by 
the  V'alley  Times. 

“He  [the  attorney]  said  let’s  be 
careful  in  using  the  act  as  a  remedy,” 
Francke  recalled.  “He  cited  the  pos¬ 
sibility  of  an  advertiser  who  has  a 
controversial  message  that  a  newspa¬ 


per  refuses  to  publish  because  of  pol¬ 
icy.  The  advertiser  then  goes  to  the 
Department  of  Fair  Employment  and 
Housing  and  cries  foul.”  Francke 
described  the  Unruh  Act  as  a  “slip¬ 
pery  thing”  for  newspapers. 

“If  the  department  jumps  in  on 
behalf  of  newspapers,  it  might  just  be 
willing  to  do  the  same  for  advertis¬ 
ers,”  he  commented. 

Some  lawyers  have  said  that  Davis, 
as  a  private  businessman,  has  a  right 
to  bar  anyone  from  his  theater,  the 
First  Amendment  notwithstanding. 

The  offer  to  allow  Monnett  in  the 
theater  under  condition  that  she  com¬ 
pete  with  a  house-sponsored  critic 
was  made  by  Davis’  brother,  Don 
Davis,  a  Los  Angeles  attorney. 

The  latter  claimed  in  an  interview 
that  such  an  arrangement  would  give 
Blythe  moviegoers  a  “balanced  per¬ 
spective”  and  avoid  “extensive  liti¬ 
gation.” 

“It  would  be  a  win-win  situation,” 
he  continued. 

The  attorney  said  the  theater’s 
critic  also  would  review  R-rated 
films,  which  Monnett  has  said  she 
does  not  attend  because  of  her  Mor¬ 
mon  beliefs. 

In  rejecting  Davis’  proposal,  Stan¬ 
ford  remarked,  “She  [Monnett]  has  a 
right  to  be  in  the  paper  without  condi¬ 
tions.” 

Monnett  said  the  controversy  has 
stiffened  her  resolve  to  return  to  the 
Davis  cinema  house. 

“I’m  more  than  ever  determined  to 
review  movies  honestly,  regardless  of 
what  he  [Davis]  might  want,”  she 
declared. 

Plaintiff  must 
pay  newspaper’s 
attorney  fees 

Acting  on  the  basis  of  an  appellate 
court  ruling  that  termed  an  appeal 
frivolous,  a  King  County  judge  has 
awarded  the  Seattle  Times  more  than 
$64,000  in  attorneys’  fees  for  defend¬ 
ing  itself  against  the  appeal. 

The  decision  by  Superior  Court 
Judge  James  Dore  was  in  connection 
with  a  libel  suit  filed  nine  years  ago 
against  the  Times  and  the  Walla 
Walla  Bulletin  by  Keith  Rhinehart, 
the  Antiquarian  Foundation  and  five 
of  its  members.  They  claimed  they 
were  defamed  when  the  Times 
referred  to  Rhinehart  and  his  group  as 
a  “bizarre  Seattle  cult.” 
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GMA  Integrated  Inserting  Systems 

The  Answer  to  Today’s  Growing  Inserting  and  Large  Press  Products 


GMA— once  again  responding  to  the 
growing  needs  of  the  newspaper 
industry— has  developed  a 
revolutionary  new  system  for  on-line 
inserting  of  your  daily  or  Sunday 
newspaper— at  press  speeds! 

This  high-performance  inserting 
system  integrates  several  GMA- 
designed  products  to  provide  a  highly 
flexible  and  cost-effective  system  for 
your  total  inserting  requirements. 
Individual  jackets  up  to  160 
broadsheet  pages  are  transported 
directly  from  the  press  to  the  pocket  of 


the  High  Speed  SLS-1000®,  utilizing 
GMA’s  NEWS-GRIP’“  Single  Gripper 
Conveyor  with  the  PRECISION 
LAPMAKER’"  and  the  new  PRESS-TO- 
POCKET""  (FTP)  Inserting  System. 
The  FTP  method  of  feeding  new^aper 
jackets  into  the  inserter  pocket  results 
in  additional  advertising  potential  for 
your  daily  or  Sunday  product.  The  FTP 
system  also  increases  net  throughput 
and  efficiency  by  eliminating  initial 
hopper  setup  time  and  normal  jacket 
feeder  problems  associated  with  large 
products. 


For  smaller-sized  press  products,  GMA 
offers  high-speed  on-line  systems, 
which  deliver  products  directly  from 
the  press  to  the  insert  hopper. 

The  High  ^ed  SlS-1000®  inserter, 
which  is  the  foundation  of  GMA’s 
Integrated  Inserting  Systems,  has  been 
installed  in  over  200  newspapers  in 
the  United  States,  Canada  and  Europe. 
For  the  answer  to  your  growing 
inserting  and  large  press  products, 
contact  GMA.  We  respond  to  the  needs 
of  the  new^aper  industry! 
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Newhouse  estate  tax  trial 

McCorkindale  says  Gannett  would  have  refused  chance  to  buy  stock  of 
the  late  S.l.  Newhouse  because  it  did  not  represent  full  control 


By  George  Garneau 

Gannett  Co.  Inc.  would  have 
refused  a  chance  to  buy  into  the  New¬ 
house  publishing  empire  after  its 
founder’s  1979  death  because  his 
controlling  —  but  minority  —  stock 
failed  to  assure  full  control,  a  Gannett 
executive  testified. 

Douglas  McCorkindale,  the  now 
vice  chairman  who  guided  Gannett ’s 
growth  into  the  biggest  U.S.  newspa¬ 
per  company,  said  he  would  have  dis¬ 
cussed,  but  not  bought,  shares  left  by 
the  late  S.l.  Newhouse  Sr.  because 
they  represented  a  minority  interest 
that  would  have  left  some  control  in 
the  hands  of  family  shareholders. 

McCorkindale  said  Gannett  did  not 
purchase  minority  holdings  unless 
they  led  to  full  ownership  within  a 
year  or  so.  Minority  interest,  he  said, 
meant  less  income,  management 
inflexibility  and  fiduciary  conflicts 
and  could  lead  to  messy  litigation  and 
negative  publicity. 

Only  if  it  could  pursue  full  control 
through  “friendly  negotiations” 
would  Gannett  have  been  interested, 
he  asserted. 

“It  would  ruin  our  reputation  for 
doing  just  friendly  deals,  and  that  is 
very  important  to  us,”  said  McCork¬ 
indale,  who  helped  buy  19  papers  in 
19  months  after  joining  Gannett  in 
1971. 

With  McCorkindale,  the  New¬ 
house  estate  rested  its  case  in  one  of 
the  biggest  estate  tax  disputes  ever  in 
U.S.  Tax  Court  in  Washington,  D.C. 

The  estate  claimed  and  has  begun 
paying  $48  million  in  taxes  on  an 
estate  it  valued  at  $178  million,  about 
one-fifth  of  the  value  of  the  company 
in  1979.  He  held  22%  of  the  stock. 

The  Internal  Revenue  service,  after 
dropping  a  $304-million  penalty  for 
alleged  fraud,  wants  over  $1  billion  in 
taxes  based  on  estimates  Advance 
was  worth  over  $2. 1  billion  —  nearly 
double  its  original  appraisal. 

It  claims  the  estate’s  ownership  of 
all  common  stock  should  be  valued  at 
a  premium  since  it  controlled  the 
company.  Therefore,  it  should  pay 
tax  on  nearly  Advance’s  full  value. 

The  trial  seeks  to  establish  how 
much  a  willing  buyer  would  pay  from 
a  willing  seller,  neither  under  pres- 


Douglas  McCorkindale 


McCorkindale ’s  testimony  for  the 
Newhouse  estate  paralleled  that  of 
Rupert  Murdoch.  The  estate  has  tried 
to  devalue  the  stock  by  showing  that 
likely  buyers  at  the  time  would  have 
been  dissuaded  because  of  family 
shareholders’  rights. 

Both  expert  witnesses  said  the  late 
Newhouse’s  ownership  of  all  1,000 
common  shares  —  22%  of  total 
shares  —  in  Advance  Publications 
Inc.  would  be  targets  for  acquisition  if 
his  relatives’  3,500  shares  of  preferred 
stock  could  be  acquired. also. 

The  rights  to  the  Newhouse  for¬ 
tune,  estimated  at  over  $5  billion,  are 
contained  in  numerous  and  compli¬ 
cated  incorporation  papers  and  share¬ 
holders’  agreements. 

According  to  a  Newhouse  memo 
upon  which  Murdoch  and  McCorkin¬ 
dale  based  their  opinions,  preferred 
shareholders  had  voting  rights  in  the 
event  of  liquidation  or  alteration  of 
their  interests.  Common  stock  had  all 
other  voting  rights. 

In  liquidation,  preferred  sharehold¬ 
ers  would  get  a  total  of  less  than  $  1 
million,  while  common  shareholders 
reaped  the  bulk,  the  memo  said,  citing 
Advance  incorporation  papers. 

Preferred  shareholders  “could  be 
expected  to  block  any  liquidation  plan 
in  which  they  would  receive  substan¬ 


tially  less  than  78%  of  the  proceeds,” 
it  said. 

A  shareholders’  agreement  allowed 
Advance  to  buy  back  preferred  shares 
and  preferred  shareholders’  estates  to 
force  the  company  to  buy  back 
enough  preferred  shares  to  cover 
taxes.  Prices  would  be  set  by  agree¬ 
ment  or  fair  value. 

Beginning  its  case  Jan.  31,  IRS  set 
out  to  prove  through  testimony  of 
expert  witnesses  that  the  owner  of  all 
common  stock  could  freeze  out  fam¬ 
ily  members  from  management  and 
pressure  them  to  sell  their  interest  — 
that  power  making  common  share 
values  disproportionately  valuable. 


Text  of  interview 
with  Bush  reieased 

President  Bush  gave  an  interview 
Jan.  25  to  a  pair  of  reporters  then  had 
the  transcript  released  to  the  White 
House  press  corps  as  part  of  his  effort 
to  make  himself  more  accessible  in 
exchange  for  limiting  shouted  ques¬ 
tions. 

Bush  was  interviewed  in  the  Oval 
Office  by  two  reporters,  from  the 
New  York  Times  and  the  Houston 
Post.  The  journalists  wrote  a 
“pool  report”  relaying  the  gist  of  the 
president’s  remarks  to  their  col¬ 
leagues.  The  White  House  also 
released  a  transcript  of  the  interview. 

Only  after  Bush  gave  the  interview 
did  press  secretary  Marlin  Fitzwater 
hold  his  daily  news  briefing. 

Fitzwater  said  Bush  planned  to  fol¬ 
low  up  on  the  interview  by  granting 
more  such  question-and-answer  ses¬ 
sions  to  small  groups  of  reporters.  He 
also  said  the  White  House  was  con¬ 
sidering  excluding  reporters  from 
some  events  at  which  Bush  would  be 
photographed. 

“Well,  we’ll  see  how  it  goes,”  the 
spokesman  told  reporters,  who  raised 
several  questions  about  that  alterna¬ 
tive.  “We’re  looking  for  various  alter¬ 
native  ways  of  letting  the  press  ask 
questions  of  the  president.  This  is  just 
one  technique.” 

—  AP 
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Keep  the  hostage  issue  alive 

Attendees  at  the  New  England  Press  Association  meeting  are 
urged  by  Terry  Anderson’s  colleagues  to  pressure  the  politicians 


By  Bill  Kirtz 

At  the  New  England  Press  Associa- 
tion’s  winter  convention,  Terry 
Anderson’s  colleagues  and  sister 
urged  journalists  to  help  free  “one  of 
your  own”  by  keeping  the  hostage 
issue  alive. 

The  group’s  40th  annual  meeting 
drew  1,300  newspaper  staffers  to  two 
days  of  talks  in  Cambridge,  Mass. 

Anderson,  an  AP  newsman 
abducted  on  a  Beirut  street  in  March 
1985,  is  being  held  with  eight  other 
American  hostages. 

“It’s  our  obligation  to  do  some¬ 
thing,”  said  Nicholas  Daniloff,  a  con¬ 
tributing  editor  of  U.S.  News  & 
World  Report,  who  himself  spent  two 
weeks  in  a  Moscow  prison  on 
trumped-up  charges. 

Although  he  thinks  President 
George  Bush’s  inaugural  remarks  sig¬ 
nal  a  new  U.S.  willingness  to  try  to 


Deane  Weinberg  today  announced  his 
firm  is  conducting  a  nationwide  survey  of 
newspaper  circulation  departments  to  deter¬ 
mine  the  need  for  a  planned  drug  and  alcohol 
abuse  prevention  and  education  program  for 
their  departments. 

Weinberg,  president  of  the  Deane  Wein¬ 
berg  Insurance  Agency,  Inc.  of  Los  Angeles, 
said,  “We  are  all  aware  of  what  drugs  and 
alcohol  abuse  is  doing  to  our  young  people  as 
well  as  adults  nationwide.  What  we  don’t 
know  is  its  effect  on  the  thousands  of  youth 
and  adult  carriers  in  our  newspapers. 

“Thus,”  Weinberg  said,  “we  think  this 
issue  is  so  vital  that  our  firm  has  retained 
Herman  Silverman  and  Associates  of  Lafay¬ 
ette,  California,  to  survey  circulation  manag¬ 
ers  and  other  executives  to  learn  how  serious 
is  the  problem. 

“Simply  tell  us  by  phone  or  an  informal 
memo  answers  to  these  few  questions;” 

Does  your  newspaper  have  an  alcohol 
and/or  drug  problem?  Are  you  interested  in 
a  simple  prevention/education  program? 


free  the  hostages  in  Lebanon,  Dani¬ 
loff  said  the  press  “must  bring  this  to 
the  attention  of  our  leaders  periodi¬ 
cally.  We  must  not  forget.” 

Bonnie  Anderson,  a  former  Miami 
Herald  md  NBC  reporter  who  was  in 
Lebanon  when  Anderson  was 
abducted,  called  her  colleague  “a 


reporter’s  reporter  who  makes  me 
proud  to  be  a  journalist”  because  of 
his  efforts  to  cover  all  sides  of  the 
complex  Lebanese  story. 

Reporters  “indeed  walk  a  fine  ethi- 


Do  you  wish  to  aim  this  program  at  youth 
and/or  adult  district  managers,  supervisors 
and  other  staff  members? 

Are  you  interested  in  handout  material? 

“Please  let  us  hear  from  you  as  soon  as 
you  read  this,  so  we  can  follow-up,”  said 
Weinberg,  whose  firm  originated  carrier  in¬ 
surance  and  bonds  55  years  ago.  The  firm 
serves  major  and  smaller  newspapers,  in¬ 
cluding  the  New  York  Times,  Houston  Post, 
Donrey  papers,  San  Francisco  Chronicle, 
USA  Today  and  Gannett  publications. 

Weinberg  said  to  call  Sylvia  Campbell  at 
(213)  474-5594  or  write  to  Deane  Weinberg 
Insurance  Agency,  1754  Westwood  Blvd., 
Los  Angeles,  CA  90024.  This  material  will 
be  added  to  the  data  collected  by  Silverman 
and  Associates. 

Publishers  and  other  newspaper  execu¬ 
tives,  as  well  as  'circulation  directors,  are 
invited  to  send  their  views  on  the  subject. 
“After  all,  top  management  has  the  ultimate 
responsibility  for  the  success  of  the  newspa¬ 
per,”  he  added. 


cal  line”  when  pressing  politicians 
to  work  for  Anderson’s  release,  she 
said,  “but  we’re  not  crossing 
it  .  .  .  We  have  a  duty  to  support  one 
of  our  own.” 

Anderson’s  sister  Peggy  Say 
praised  AP’s  continued  financial  and 
emotional  support  as  she  tours  the 


country  to  boost  interest  in  the  hos¬ 
tages’  plight.  The  wire  service  pays 
her  travel  expenses,  and  she  noted 
that  AP  executives  touch  base  with 
her  nearly  every  day. 

“I’m  asking  you  to  keep  the  hos¬ 
tage  issue  alive,”  she  stated.  “It’s  a 
human  rights  issue.  How  can  you  turn 
your  back  on  one  of  your  own?” 

Open  meetings 

Reporters  and  editors  must  be  pre¬ 
pared  to  fight  for  open  meetings  —  in 
print,  court  and,  if  necessary,  in  state 
legislatures,  Jane  Kirtley,  executive 
director  of  the  Reporters  Committee 
for  Freedom  of  the  Press,  told  the 
convention. 

Criticizing  the  “arrogance  of  public 
officials”  who  try  to  decide  what  citi¬ 
zens  should  or  should  not  know 
about,  Kirtley  told  her  listeners, 
“You’ve  got  to  keep  these  people 
honest.  Make  sure  they’re  following 
the  law,  and  write  about  it  if  they’re 
not.” 

The  first  step  to  keeping  meetings 
open,  said  the  lawyer  whose  group  is 
preparing  a  50-state  compendium  of 
open-meeting  information,  is  to  know 
your  state  law. 

Keep  the  law  with  you,  and  use  it 
freely,  she  advises.  “There’s  nothing 
more  chilling  to  an  official  than  quot¬ 
ing  chapter  and  verse  to  him.” 

If  you  are  illegally  excluded  from  a 
session,  “You  have  to  be  prepared  to 
challenge  it  in  court,”  Kirtley  said. 
She  added  that  most  states  will  give 
this  kind  of  a  suit  precedence  over 
other  civil  matters,  and  that  some 
states  mandate  that  an  agency  pay  a 
(Continued  on  page  53) 


Deane  Weinberg 
to  conduct  newspaper  drug 
and  alcohol  survey 


Although  he  thinks  President  George  Bush’s 
inaugural  remarks  signal  a  new  U.S.  willingness  to  try 
to  free  the  hostages  in  Lebanon,  Daniloff  said  the 
press  “must  bring  this  to  the  attention  of  our  leaders 
periodically.  We  must  not  forget.” 
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Reporter  forced 
to  leave  Romania 

Peter  Klebnikov,  East  European 
correspondent  for  the  New  York  City 
Tribune,  was  expelled  from  Romania 
after  attempting  to  interview  a  dissi¬ 
dent  clergyman  and  report  on  the 
planned  destruction  of  Romanian  vil¬ 
lages,  according  to  the  newspaper. 

Klebnikov  was  detained  in  the  city 
of  Cluj  as  he  was  about  to  meet  with 
the  outspoken  minister.  Unidentified 
security  officials  told  him  to  leave  the 
country  within  six  hours  or  face 
“grave  consequences,”  the  Tribune 
reported. 

The  correspondent  said  that  in  his 
two  days  of  traveling  around  the 
country  he  was  followed  by  more  than 
60  security  cars  and  his  notebook  and 
film  were  confiscated  at  the  border. 

Bradford  buys  three 
non-dailies  in  Minn. 

Robert  Bradford  acquired  three 
non-dailies  in  Minnesota  in  1988. 

The  LeCenter  Leader,  circulation 
2,900,  was  acquired  from  Phyllis  Plut 
and  Tom  Blaschko. 

The  Montivideo  American-News, 
circulation  5,100,  was  acquired  by 
Bradford  and  Louis  Seesz  from  Nor¬ 
man  and  Jack  Mills  and  Gail  and  Cur¬ 
tis  Poirier. 

Bradford  and  Seesz  also  acquired 
the  Montivideo  Star-AdvisorlWeekly 
Shopper,  12,500  circulation,  from 
Kurt  Dahl. 

Mich,  paper  pians 
Sunday  pubiication 

The  Traverse  City  (Mich.)  Record- 
Eagle  plans  to  begin  publishing  a  Sun¬ 
day  morning  edition  on  April  9.  The 
weekday  papers  will  continue  to  be 
distributed  in  the  afternoon. 

Assistant  to  the  publisher  Frank 
Senger  and  editor  Jim  Herman  are  in 
charge  of  creating  the  Sunday  paper. 
Assistant  city  editor  David  T.  Miller 
has  been  appointed  Sunday  editor. 

The  paper  is  published  by  the  Her¬ 
ald  &  Record  Co.,  a  division  of  Otta- 
way  Newspapers  Inc.  of  Campbell 
Hall,  N.Y.,  a  wholly  owned  subsid¬ 
iary  of  Dow  Jones  &  Co. 

Daily  goes  weekly 

The  Valdosta  (Ga.)  Post,  a  morning 
daily  started  last  October,  published 
its  last  edition  on  Jan.  27,  but  is 
expected  to  return  as  a  feature- 
oriented  weekly. 


HE  PROCESS  of  American 
politics  can  seem  remote  and 
complex.  Just  ask  Texas 
Congressman  Richard  Armey. 

He  began  watching  Congress 
on  C-SPAN  -  cable  television’s 
public  affairs  channel. 

“C-SPAN  changed  my  life,”  says 
Representative  Armey.  “I  gave  up 
the  most  secure  position  in  the 
world ...  to  enter  the  first  political 
race  of  my  life.” 

In  1983,  then  a  professor  of  eco¬ 
nomics,  Richard  Armey  decided  to 
run  for  Congress.  He  had  never 
held  public  office.  He  had  never 
written  his  congressman.  In  fact, 
until  his  election,  the  only  member 
of  Congress  he  had  ever  met  was 
his  opponent. 

At  that  point  Mr.  Armey  knew  very 
little  about  the  workings  of 


Washington.  “I  had  no  idea  how 
they  did  what  they  did,  but  1  knew  I 
wasn’t  happy  with  what  I  was 
getting.” 

Regular  C-SPAN  viewing  helped. 

“I  watched  everything  I  could,”  he 
says.  “My  wife  used  to  think  I  had 
Saturday  night  wrestling  on, 
because  I  would  talk  back  to  the 
television. 

“And  1  began  to  feel  a  more  inti¬ 
mate  relationship  to  the  process.  I 
began  to  understand  that  these 
folks  weren’t  bigger  than  life,  and 
that,  in  fact,  most  of  them  weren’t 
bigger  than  me.” 

CrSPan 
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Block  family  moves  to  retain  close  ownership 


By  Andrew  Radolf 

In  a  move  that  one  family  member 
said  signals  their  intention  to  retain 
ownership,  the  Block  family  has 
entered  into  a  close-corporation  oper¬ 
ating  agreement  to  run  Blade  Commu¬ 
nications  Inc. 

The  move  follows  the  Dec.  31 
retirement  of  John  Harms  as  presi¬ 
dent  and  chief  executive  officer. 

BCI’s  properties  include  the 
Toledo  Blade  in  Ohio,  the  Monterey 
(Calif.)  Herald  and  the  Pittsburgh 
Post-Gazette .  The  company  also  has 
interests  in  broadcast  and  cable  tele¬ 
vision. 

Since  Jan.  1,  BCI  has  been  oper¬ 
ated  by  a  four-man  executive  commit¬ 
tee  consisting  of  William  Block  Sr., 
chairman;  William  Block  Jr.,  presi¬ 
dent;  John  Robinson  Block,  execu¬ 
tive  vice  president  and  group  editorial 
director;  and  Allan  Block,  executive 
vice  president  and  president  of  the 
broadcast  and  cable  tv  group. 

Under  the  agreement,  each  mem¬ 
ber  of  the  executive  committee  will 
have  one  vote  on  matters  that  come 
before  it. 

“There  won’t  be  a  problem  with  tie 
votes.  We  all  have  unity  of  concern 
and  outlook  on  most  matters,”  said 
John  Robinson  Block.  He  added  that 
a  tie-breaking  procedure  has  been 
established  in  the  event  of  a  deadlock, 
but  he  declined  to  give  specifics. 

A  close  corporation  is  one  whose 
shares  are  owned  by  a  few  people, 
usually  members  of  management  or  a 
family.  Shares  are  not  for  sale  and 
there  is  no  public  market. 


“The  important  point  in  all  this  is 
our  company  has  been  around  for 
years  and  has  moved  forward,”  com¬ 
mented  Block.  “The  structure  we’ve 
created  is  to  lead  our  company  into 
the  future.” 

Block  said  the  present  operating 
committee  arrangement  represents  a 


bring  in  an  outsider.  We  have  the 
ability  to  do  it  ourselves.” 

Block  commented  that  after  his 
father  died,  BCI  was  swamped  with 
inquiries  from  investment  bankers 
and  brokers  wanting  to  know  if  the 
family  wanted  to  sell. 

“Every  vulture  was  on  our  backs. 


“Every  vulture  was  on  our  backs.  It  was  really  tacky. 
It  was  terrible,”  he  said.  “Everyone  just  assumes  that 
outfits  like  our  company  certainly  must  be  for  sale 
some  day.  They  have  no  right  to  think  that  way.” 


“continuation  of  the  situation  we  had 
before”  when  the  shares  of  BCI  were 
evenly  split  between  the  families  of 
William  Block  Sr.  and  the  late  Paul 
Block  Jr.  Both  men  were  the  sons  of 
BCI  founder  Paul  Block  Sr. 

William  Block  Jr.,  of  course,  is 
William  Sr.’s  son.  John  Robinson  and 
his  brother  Allan  are  the  sons  of  Paul 
Block  Jr. 

Block  said  all  of  the  BCI  stock  con¬ 
tinues  to  be  held  by  family  members. 

The  two  sides  of  the  family  agreed 
on  this  power-sharing  arrangement 
because  no  one  person  emerged  as 
Harms’  successor,  he  said. 

“Let’s  face  it,  this  is  another  way  of 
saying  there  was  no  one  person  who 
everyone  looked  up  to,  who  was  the 
natural  person  to  step  into  the  void 
created  by  John  Harms’  retiring,” 
Block  explained.  “There  was  no  need 
to  go  to  a  non-family  executive  or 


It  was  really  tacky.  It  was  terrible,” 
he  said.  “Everyone  just  assumes  that 
outfits  like  our  company  certainly 
must  be  for  sale  some  day.  They  have 
no  right  to  think  that  way. 

“We  weren’t  interested  in  that  kind  of 
stuff,”  he  continued.  “We  worked  all  our 
lives  and  we  want  to  continue  working.” 

Block  believes  that  family-owned 
newspaper  companies  have  created 
something  special  for  the  newspaper 
business  that  must  be  preserved. 

“Corporate  America  hasn't  done 
very  well  for  newspapers,”  he  said, 
adding  that  now  newspaper  execu¬ 
tives  feel  they  “have  to  have  a  think 
tank  to  come  to  grips  with  why  read¬ 
ers  increasingly  reject  newspapers.” 

The  “think  tank”  Block  was  refer¬ 
ring  to  is  New  Directions  for  News, 
which  was  recently  created  by  indus¬ 
try  executives  to  develop  ways  for  mo¬ 
dernizing  newspaper  formats  and  content. 


William  Block  Sr. 


William  Block  Jr. 


John  Robinson  Block 


Allan  Block 


20  production  workers  arrested  on  drug  charges 


Twenty  production  workers  on  the 
Los  Angeles  Times’  Orange  County 


sheriff’s  operation. 

Times  publisher  Tom  Johnson  said 


edition  were  arrested  on  charges  of  the  20  were  suspended  pending  fur¬ 


selling  drugs  to  other  employees  fol¬ 
lowing  a  five-month  undercover 


ther  investigation,  along  with  four 
other  workers  as  the  result  of  paper’s 


own  review. 

The  Jan.  31  arrests  involved  dealing 
in  cocaine,  marijuana  and  metham- 
phetamine,  according  to  the  county 
(Continued  on  page  53) 
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Chicago  Tribune  gets  out  of  the  fieet  business 


After  decades  of  owning  and  main¬ 
taining  a  substantial  trucking  fleet, 
the  Chicago  Tribune  has  signed  a  full- 
service  leasing  agreement  with  Ryder 
Truck  Rental. 

“The  real  heart  of  it  is,  honestly, 
we  are  not  in  the  trucking  business  — 
we  are  in  the  newspaper  business,” 
Howard  Hay,  the  newspaper’s  vice 
president  and  circulation  director, 
said  in  an  interview. 

For  years,  however,  the  Tribune 
had  been  a  virtual  trucking  company. 

It  bought  and  maintained  some  270 
trucks,  tractor-trailors,  stepvans  and 
minivans  at  its  Freedom  Center  pro¬ 
duction  plant.  A  staff  of  mechanics 
worked  on  the  vehicles,  and  the  paper 
even  had  its  own  wrecker  to  tow  in 
broken-down  trucks. 

Every  two  or  three  years.  Hay  said, 
the  Tribune  would  review  the  various 
factors  involved  in  ownership  versus 
leasing.  In  1988,  the  numbers  shifted 
to  leasing,  he  said. 

“With  a  company  like  Ryder, 
you’re  talking  about  a  company  that 
purchases  thousands  of  trucks  each 
year,  as  against  the  70  or  80  we  would 
purchase  in  a  year  —  there’s  just  no 
comparison,”  Hay  commented. 

Under  the  contract,  Ryder  will  buy 
about  170  of  the  Tribune’s  trucks  and 
lease  them  back.  Another  100  mostly 
aged  trucks  will  be  sold  and  replaced 
by  new  equipment. 

In  addition,  Ryder  will  take  over 
the  administrative  and  maintainance 
services  at  the  Freedom  Center.  Tri¬ 
bune  maintenance  employees  have 
become  Ryder  employees. 

Ryder  has  moved  aggressively  into 
newspaper  truck  leasing  in  recent 
years,  and  the  Tribune  contract  is  just 
one  of  several  agreements  with  big 
metros  it  has  landed. 

Miami-based  Ryder  already  leases 
the  trucks  for  the  Miami  Herald, 
Newsday  and  the  Los  Angeles  Herald 
Examiner. 

“I  think  Ryder  is  being  very  smart 

Monthly  will  focus 
on  women  In  N.H. 

Fischer  Press  Inc.  has  begun  a  new 
monthly  newspaper  dedicated  to  the 
needs  of  working  women,  homemak¬ 
ers  and  female  business  owners  in 
New  Hampshire.  Called  New  Hamp¬ 
shire  WOMAN  Newspaper,  the  Man¬ 
chester,  N.H. -based  publication  is 
direct-mailed  to  some  30,000  women 
in  southern  New  Hampshire. 


in  being  the  first  to  move  into  our 
industry,”  Hay  said. 

Ryder  spokesman  David  C.  Daw¬ 
son  said  leasing  is  becoming  more 
attractive  as  truck  technology 
becomes  more  complex. 

“The  ability  to  retrain  mechanics 
was  a  problem  for  the  Tribune,  as  I 
understand  it,”  Dawson  said.  “It’s 
tough  for  a  company  to  keep  send¬ 
ing  mechanics  back  for  retrain¬ 


ing  ..  .  And  with  the  way  the  truck 
technology  is  today,  you  often,  as 
Ryder  does,  have  somebody  who  is 
just  an  electrical  [system]  specialist, 
someone  who  just  does  brakes,  or 
whatever.” 

With  numerous  trucks  nearby,  too, 
Ryder  would  be  able  to  replace  dis¬ 
abled  vehicles  quickly,  or  add  trucks 
for  particularly  heavy  runs,  Dawson 
said. 


Hoi&'nie  Latest 
News  Rom  IDAR 


By  combining  the  latest  technol¬ 
ogy  with  heavy-duty  construction, 
the  IDAB  2000  stacker  is  designed 
to  meet  the  tough  requirements  of 
major  metropolitan  newspapers 
well  into  the  next  century,  hence 
its  name. 

This  new  stacker  is  already  re¬ 
ceiving  rave  reviews  in  mailrooms 
around  the  world.  It's  easy  to  oper¬ 


ate  and  makes  perfect  bundles.  The 
unique  IDAB  ACUJET  counter  as¬ 
sures  fast  and  accurate  operation. 

The  IDAB  2000  is  the  latest  in¬ 
novation  from  the  new  IDAB.  To  hear 
more,  call  (305)823-4000.  IDAB, 
where  quality  ^ 

and  service 
make  the 
difference. 


Incorporated 
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Convict  columnist  helps  inmate  get  new  hearing 


violent  felonies. 

Riordan  told  the  Chronicle  that  the 
court  decision  would  not  have 
occurred  if  Sherbondy’s  situation  had 
not  aired  in  Martin’s  article. 

The  attorney,  who  will  argue  for 
Sherbondy’s  immediate  release,  said 
his  client  had  a  bad  record  as  a  youth, 
but  at  the  time  of  his  last  arrest  he  was 
an  honors  student  at  a  Southern  Cali¬ 
fornia  college  while  holding  two  part- 
time  jobs. 

A  group  of  prominent  San  Fran¬ 
cisco  citizens,  including  a  former 


Edwards  sues  Post-Dispatch 


Major  league  baseball  adviser 
Harry  Edwards  has  sued  the  St.  Louis 
Post-Dispatch  over  an  article  — 
published  with  his  byline  —  that  he 
says  not  only  wasn’t  written  by  him, 
but  also  misquoted  him. 

In  a  suit  filed  in  Alameda  County 
(Calif.)  Superior  Court,  Edwards 
said  the  article  was  actually  written 
by  sportswriter  Tom  Wheatly  and 
was  based  on  a  July  1987  interview 
about  Edwards’  efforts  to  increase 
the  number  of  blacks  in  so-called 
“front-office”  professional  baseball 
jobs. 

The  article,  Edwards  alleges,  con¬ 
tained  misquotes  and  also  misrepre¬ 
sented  his  views  on  American  race 
relations. 


Charges  against  publisher  are  dropped 


police  chief,  had  formed  a  Sherbondy 
Action  Association  after  reading  Mar¬ 
tin’s  column  about  him. 

Martin,  who  won  a  court  battle 
against  the  federal  prison  system  to 
continue  writing  for  the  Chronicle,  is 
currently  awaiting  a  transfer  back  to 
Lompoc  Federal  Penitentiary  from  a 
prison  in  Phoenix. 

The  inmate-writer  was  transferred 
from  Lompoc  after  he  had  written  an 
article  critical  of  the  warden’s  prac¬ 
tices. 

—  M.L.  Stein 


Edwards  is  a  sociology  professor  at 
the  University  of  California  at  Berke¬ 
ley  and  first  came  to  prominence  as 
the  organizer  of  the  boycott  of  the 
1968  Summer  Olympics  by  black 
atheletes. 

Edwards  could  not  be  reached  for 
comment.  Repeated  phone  calls  to  his 
campus  office  were  unanswered. 

For  its  part,  the  Post-Dispatch  said 
it  has  very  little  information  on  the 
lawsuit. 

“On  the  advise  of  counsel,  and 
because  it  is  before  the  California 
courts,  I  have  no  comment,”  said 
editor  William  F.  Woo. 

He  added  the  paper  had  not  yet 
been  served  with  the  lawsuit  about  a 
week  after  it  was  filed. 


Dannie  Martin,  the  San  Francisco 
Chronicle  convict  contributor, 
wrote  a  piece  a  few  months  ago  about 
a  fellow  inmate,  a  23-year-old  college 
student,  who  was  imprisoned  for  15 
years  for  owning  an  apparently  non¬ 
working  Old  West  six-shooter. 

Recently,  a  federal  court  in  San 
Francisco  ruled  that  the  student, 
Kevin  Sherbondy,  was  too  severely 
punished  for  the  offense  and  ordered 
a  new  sentence  hearing  for  him. 

Sherbondy  was  arrested  in  1986  on 
the  day  California’s  career  criminal 
law  went  into  effect.  It  mandates  a  15- 
year-sentence  for  ex-convicts  with 
thr  e  previous  convictions  for  “vio¬ 
lent  felonies”  who  are  found  guilty  of 
gun  possession. 

Sherbondy’s  grandparents,  who 
reared  him,  had  testified  that  Sher¬ 
bondy  had  kept  the  six-shooter 
strapped  to  his  bedpost. 

In  the  federal  ruling,  a  three-judge 
panel  agreed  with  Sherbondy’s 
lawyer,  Dennis  Riordan,  that  only 
two  of  his  previous  convictions,  both 
for  robberies,  could  be  considered 

Invasion-of-privacy 
case  to  proceed 

The  U.S.  Supreme  Court  has 
refused  to  hear  an  invasion-of-pri- 
vacy  case  against  the  Los  Angeles 
Times,  clearing  the  way  for  trial  of  a 
$3-million  suit  by  a  woman  the  paper 
identified  as  finding  her  murdered 
roommate’s  body. 

The  court  Jan.  23  rejected  Times 
claims  it  had  a  constitutional  right  to 
print  accurate  information. 

The  plaintiff,  identified  in  court 
papers  as  Jane  Doe,  claims  the  paper 
jeopardized  her  life  because  she  had 
seen  the  suspect. 

The  reporter  has  testified  that 
police  and  coroner’s  officials  identi¬ 
fied  the  woman,  but  neither  said  she 
had  been  seen  by  the  suspect  in  the 
1981  murder  of  Rose  Rende  of  San 
Diego. 

A  Times  motion  to  dismiss  the  suit 
was  denied  last  year  by  a  state  appeals 
court,  which  said  a  jury  should  decide 
the  case. 

The  High  Court,  without  comment, 
refused  a  Times  request  to  delay  trial 
in  San  Diego  until  it  decides  a  similar 
case  in  which  the  Jacksonville  Star,  a 
black-owned  Florida  weekly,  is  ap¬ 
pealing  a  $1(X),(XX)  damage  award  to  a 
woman  whom  it  accurately  named  as 
a  rape  victim,  in  violation  of  state  law 
and  newspaper  policy. 


Conspiracy  and  bribery  charges 
against  Neil  H.  Ellis,  owner  of  the 
Journal  Inquirer,  Manchester, 
Conn.,  have  been  dropped. 

The  J-I  reported  that  the  Superior 
Court  judge’s  ruling  to  dismiss  all 
charges  against  Ellis,  who  is  also  a 
local  developer,  and  Leonard  Seader, 
another  developer,  was  based  on  the 
justice’s  determination  that  the  two 
men’s  arrests  came  after  the  five-year 
statute  of  limitations  had  expired. 

Ellis  and  Seader,  president  and  vice 
president,  respectively,  of  the  First 
Hartford  Realty  Corp.  of  Manches¬ 
ter,  had  been  charged  with  conspiring 
to  bribe  the  former  chairman  of  the 
Enfield,  Conn.,  planning  and  zoning 
commission  by  selling  him  land  at  less 
than  its  fair  market  value  at  a  time 
when  First  Hartford  was  seeking  the 
commission’s  approval  for  an  apart¬ 
ment  project  (E&P,  Dec.  27,  1986). 


According  to  the  J-I,  Superior 
Court  Judge  Barry  R.  Schaller  ruled 
that  Ellis’  and  Sender’s  arrests  in 
December  1986  took  place  more  than 
five  years  after  the  last  overt  act  of  the 
alleged  conspiracy  to  bribe. 

Prosecutors  had  argued  that  the 
statute  of  limitations  had  not  run  out 
when  the  arrests  took  place  because 
the  commission  did  not  take  its  final 
vote  on  the  apartment  project  until 
December  1981,  according  to  the  J-1 
article. 

Mass,  high  court 
rejects  libel  suit 

A  libel  suit  brought  against  the 
Lowell  Sun  by  a  man  alleging  he  was 
defamed  in  a  crime  roundup  has  been 
rejected  by  the  Massachusetts 
(Continued  on  page  53) 
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50-year-old  Overseas  Press  Club  plans  revival 


As  it  begins  its  50th  year,  the  Over¬ 
seas  Press  Club  in  New  York  City  has 
ambitious  plans  for  a  revival  of  its 
fortunes,  according  to  vice  chair¬ 
man  H.L.  Stevenson. 

OPC,  founded  in  1939,  remains  the 
only  press  organization  in  the  United 
States  which  is  devoted  exclusively  to 
the  work  and  well-being  of  reporters 
working  overseas,  he  noted. 

Stevenson,  who  is  former  editor  in 
chief  of  United  Press  International 
and  is  now  corporate  editor  of  Crain 
Communications,  said  numerous  pro¬ 
grams  and  other  events  have  been 
scheduled  to  celebrate  the  club’s  50th 
anniversary. 

On  Jan.  25,  for  example,  A.M. 
Rosenthal,  former  executive  editor  of 
the  New  York  Times,  who  won  a  Pulit¬ 
zer  in  1960  for  his  coverage  of  Poland, 
spoke  about  his  recent  tour  of  Soviet 
prison  camp  Perm  35. 

On  Feb.  8,  the  club  featured  a 
panel  with  Nicholas  Daniloff,  the 
U.S.  News  &  World  Report  corre¬ 
spondent  who  was  arrested  and  then 
expelled  from  Moscow,  and  Igor 
Makurin,  chief  correspondent  for 
Tass  in  New  York. 

On  April  6,  OPC  and  the  Deadline 
Club  —  New  York’s  branch  of  the 
Society  of  Professional  Journalists  — 
will  designate  the  Algonquin  Hotel, 
where  OPC  was  founded,  as  a  historic 
site  in  journalism. 

OPC  will  hold  its  annual  awards 
banquet  on  May  1 1  and  will  give  two 
new  awards,  bringing  the  total  of 
awards  it  grants  to  16. 

A  bequest  to  the  club  by  former 
member  Eric  Berger  enabled  the 
establishment  of  an  award  category 
for  reporting  about  human  rights 
around  the  world.  The  winner  will 
receive  a  $1,000  cash  prize. 

OPC  also  has  established  an  award 
for  foreign  correspondents  who  are 
based  in  the  U.S.  for  their  overseas 
papers.  The  award,  which  also 
includes  a  $1,000  prize,  will  be  for 
best  reporting  or  interpretation  of 
events  in  this  country  as  reported  in 
foreign  newspapers. 

California  daily 
gets  redesign 

The  Vista  (Calif.)  Press  in  northern 
San  Diego  County  recently  com¬ 
pleted  a  redesign  of  the  entire  paper. 

The  new  look  emphasizes  full 
color,  graphics  and  an  easier-to-read 
format. 


John  R.  MacArthur,  publisher  of 
Harper’s  magazine,  said  he  also 
wants  to  establish  OPC  as  a  forum  for 
discussing  censorship  issues.  He  said 
the  club  would  look  at  problems  of 
domestic  censorship  as  well  as  efforts 
abroad  to  restrict  the  press. 

“There’s  no  reason  to  be  smug 
here,”  he  said,  adding  that  there  is 
“paralysis”  on  the  part  of  the  press 
“about  censorship  at  home.” 


This  March  23  the  OPC  is  holding  a 
forum  on  censorship  in  the  U.S., 
MacArthur  said,  and  the  participants 
will  include  Scott  Armstrong,  an 
investigative  reporter  who  was  co¬ 
author  of  The  Brethren  about  the  U.S. 
Supreme  Court.  Armstrong  now 
heads  the  National  Security 
Archives,  a  group  involved  in  devel¬ 
oping  a  non-government  database  on 
national  security  issues. 


Some  ideas  are  more  useful  than  others. 


The  new  Ad-Builder  makes  retail  ad  services 
more  useful,  more  ^ective  and  more  pro¬ 
ductive.  Its  ideas  are  more  useful,  more  effective 
and  mote  productive.  And  that  connects  you  to 
more  retail  advertising  than  ever. 

Ad-Builder’s  complete  campaign  ideas  com¬ 
municate  for  you  and  for  your  advertisers.  And 
because  they  make  you  the  one  that  retailers  look  to 
for  all  their  best  ad  ideas,  they  help  you 
control  the  budget. 

Ideas  that  reach  oat.  Ads  that  ring  ap  sales. 

These  ideas  boost  retail  ad  effectiveness  and  your 
productivity.  They  form  comprehensive,  multi-media 
campaigns  that  generate  more  profits  for  your 
advertisers.  That  produces  mote  linage  for  you.  And 
the  ideas  are  so  complete  and  well-organized,  they 
reduce  your  production  time  and  costa 
You'll  find  Ad-Builder's  other  ideas  mote  useful, 
toa  Ideas  like  optional  electronic  format,  art  that 
speaks  to  today's  consumers,  and  contemporary 
monthly  management  puUicationa 

Usefsl  ideas — sad  a  FREE  cordless  telephoBc! 

Call  for  SKtre  linage  and  prodactlvity  tnm  your 
Mean  Call  for  Ad-Bailder  and  a  FREE  cordless 
phone  you  can  ase  as  an  internal  sales  inceative. 
Call  right  now. 

CALL  NOW!  1800-447-1950 

IN  njJNOtS,  1-800-322-3941 
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Task  force  approach  to  news 

San  Diego  Union  reorganizes  newsroom;  sets  up  five 
reporting  teams  to  cover  various  aspects  of  the  community 


The  San  Diego  (Calif.)  Union 
newsroom  has  undergone  a  reorgani¬ 
zation  with  the  idea  of  taking  a  task 
force  approach  to  major  projects  and 
investigative  stories. 

“Our  aim  is  to  create  a  new  climate 
of  excitement,  the  kind  of  energy  and 
vitality  that  takes  good  newspapers 
like  ours  and  propels  them  into  that 
small  circle  of  truly  fine  newspapers 
in  the  country,”  said  managing  editor 
Karin  Winner,  who  conceived  the 
new  approach. 

Staff  changes  include  the  reassign¬ 
ment  of  several  editors  and  the  forma¬ 
tion  of  five  reporting  teams. 

Editor  Gerald  L.  Warren  termed 
the  changes  a  “very  innovative 
approach  that  will  have  great  poten¬ 
tial  for  our  newspaper  and  reader- 
ship.” 

Warren  himself  will  oversee  a  task 
force  concentrating  on  Mexico.  Other 


teams  will  focus  on  law  and  crime,  the 
area’s  growth,  and  science  and  medi¬ 
cine.  A  special  target  team  will  deal 
with  social,  economic  and  political 
changes  in  San  Diego  County. 

In  the  staff  realignment,  city  editor 
Rick  Levenson,  36,  has  become  assis¬ 
tant  managing  editor/administration; 
Denise  Carabet,  37,  executive  assis¬ 
tant  to  the  managing  editor,  moves  to 
assistant  managing  editor/financial 
and  sports;  systems  editor  Patti 
Smith,  36,  has  become  assistant  man¬ 
aging  editor/systems;  politics  editor 
Ray  Kipp,  43,  has  been  named  city 
editor;  and  assistant  news  editor  Mar¬ 
garet  King,  32,  is  the  new  politics 
editor. 

In  his  new  position,  Levinson  is 
in  charge  of  budget  preparation  and 
development,  personnel  recruitment 
and  training,  syndicate  and  wire  ser¬ 
vice  relations  and  refinement  of  the 


paper’s  new  intern  program. 

Carabet  is  acting  as  a  liaison 
with  other  departments,  particularly 
in  increasing  communication  between 
the  Sports  and  Economy  sections  of 
the  Union.  Smith  is  in  charge  of  the 
paper’s  computer  system. 

Winner  stated  that  the  new  team 
approach  will  “take  advantage  of  the 
depth  of  our  resources  so  we  can  pro¬ 
vide  readers  with  more  perception 
and  dimension  of  the  news  that  affects 
them.” 

She  said  the  newspaper  would  have 
more  in-depth  reports,  packages  on 
daily  stories,  and  more  special  sec¬ 
tions. 

“It’s  time  for  a  change,”  she 
explained.  “As  the  city  changes,  the 
newspaper  needs  to  change  with  it.” 

Warren  told  E&P  that  each  task 
force  will  consist  of  six  or  seven 
reporters  with  an  adviser  and  a 
leader,  who  may  be  an  editor  or  a 
reporter. 

“We  think  it’s  a  great  concept,”  he 
continued.  “It  came  out  of  a  brain¬ 
storming  session,  but  it  was  primarily 
Karen  Winner’s  idea.” 

Veterans  groups 
to  offer  award 

The  California  branch  of  the  Dis¬ 
abled  American  Veterans  is  estab¬ 
lishing  an  annual  journalism  award  to 
be  given  to  a  writer  or  editor  in  the 
state  who  authors  or  publishes  a 
newspaper  article  about  issues  favor¬ 
able  to  ^1  disabled  veterans  or  to  the 
DAV  organization. 

Submitted  articles  for  the  first 
annual  award  must  have  been  pub¬ 
lished  in  1988  and  reach  DAV  no  later 
than  March  1,  1989.  Articles,  with 
cover  sheet,  should  be  sent  to  DAV, 
Dept,  of  California,  1800  Studebaker 
Rd.,  Suite  230,  Cerritos,  Calif., 
90701-0366. 

The  award  will  consist  of  $100  and  a 
trophy. 

Findahome  bought 

Cordell  Publications  Ltd.  of  Dallas, 
Texas,  owner  of  four  south  Alabama 
weeklies,  has  purchased  Findahome 
Inc.,  of  Mobile,  Ala.,  a  publisher  and 
franchiser  of  real  estate  magazines. 


DILBERT 

by  Scott  Adams 


A  Character  Study 

Thick  glasses,  to  deflect  all 
attempts  at  direct  eye  contact 


White  shirt,  always,  because 
variety  is  the  spice  of  life, 

So  why  risk  it? 


Pants,  strategically  cuffed 
above  the  ankles  to  remain  dry 
in  case  of  sudden  floods 


White  socks,  appropriat 
for  all  occasions 


TM 


A  NEW  COMIC  STRiP 


Oversized  brain  capacity, 
used  for  creating  totally 
useless  inventions 


Two  pens  in  pocket,  in  case 
one  goes  bad  in  a  critical 
situation 


Striped  tie,  always  slightly 
curled  for  no  apparent 
reason 


Oversized  waistline,  the 
result  of  a  zero-impact 
exercise  plan 


Sensible  shoes,  because 
they're  sensible,  that’s  why 


We’re  adding  new  clients  every  day.  If  you  want  to  find 
out  more  about  DILBERT  today,  please  call  Brad  Bushell 
at  1-600-221-4816  (in  New  York,  212-602-3700). 

United  Media  Canada,  1-800-668-4648. 


UNITED  FE/OTTRE 
SYNDCATE 

200»UtXAVlNUE 
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Florida  daily  tests  accuracy  of  stories 


In  an  effort  to  promote  accuracy  in 
reporting  and  boost  its  credibility 
with  sources,  the  Ft.  Lauderdale 
News! Sun-Sentinel  for  the  past  six 
months  has  been  sending  out  ques¬ 
tionnaires  to  people  who  have  been 
subjects  of  stories  or  photos. 

The  questionnaires  ask  if  quotes 
and  facts  were  correct;  was  the  story 
fair  and  complete;  was  the  headline 
fair;  were  photos  and  illustration  fair 
and  complete,  and  was  the  reporter 
and/or  photographer  courteous  and 
professional. 

The  program  was  developed  to  pro¬ 
vide  the  newspaper’s  editorial  depart¬ 
ment  with  consistent  feedback  on 
news  stories. 

The  newspaper  randomly  selects 
about  12  stories  a  week  from  all  sec¬ 
tions  of  the  newspaper  and  sends  out 
questionnaires  to  the  subjects, 
explained  managing  editor  Earl 
Maucker.  The  return  rate  is  more  than 
60%,  much  higher  than  expected,  he 
added. 

Returned  questionnaires  are  routed 
to  supervisors  and  reporters  for 
review.  About  90%  of  the  responses 
have  been  favorable,  the  newspaper 
said. 

“The  idea  of  the  questionnaire  is 
not  to  solicit  positive  feedback  but 
rather  to  find  out  how  we’re  per¬ 
ceived,”  Maucker  said.  “We  don’t 
grade  our  staff  based  on  the  com¬ 
ments,  but  we  will  note  trends  and  use 
them  as  a  means  of  monitoring  overall 
performance.” 

The  News/Sun-Sentinel  will  follow 
up  on  any  problems  with  accuracy,  he 
said,  “and  make  valid  corrections.” 


So  far,  the  “limited  negative  feed¬ 
back”  the  newspaper  has  received  “has 
not  been  related  to  inaccuracies,” 
Maucker  said.  “Some  subjects  would 
have  liked  to  see  the  reporter  take 
another  angle  or  include  more 
information.  This  type  of  infor¬ 


mation  is  important  to  us  since  our 
goal  is  to  give  the  public  the  best 
quality  product.” 

The  feedback  program  has  also 
helped  enhance  the  newspaper’s 
credibility  with  the  public,  Maucker 
said. 


Another  newspaper  victimized 
with  phony  front  page 


The  Baltimore  Sun  became  the  sec¬ 
ond  newspaper  in  recent  weeks  to  be 
victimized  by  groups  opposed  to  U.S. 
policies  in  Central  America  who  put 
fake  front  pages  around  several  thou¬ 
sand  copies  sold  in  newspaper  vend¬ 
ing  boxes. 

The  phony  page  —  which 
appeared  on  Jan.  20  —  contained 
stories  denouncing  U.S.  policy  in  the 
region,  the  Sun’s  coverage,  and  Presi¬ 
dent  George  Bush  who  took  the  oath 
of  office  that  day. 

On  Jan.  11,  the  Arizona  Daily  Star 
in  Tucson  was  wrapped  in  similar  fake 
front  pages  assailing  U.S.  policy. 

The  fake  front  page  in  Baltimore 
displayed  a  takeoff  of  the  Sun’s  logo 
and  was  billed  as  a  “Special  Inaugura¬ 
tion  Edition.”  The  main  story  was 
headlined:  “Bush  Violated  U.S.  and 
International  Laws.” 

The  front  page  contained  several 
other  stories  attacking  U.S.  policies 
in  Central  America  and  one  story 
which  was  called  an  apology  for  what 
it  called  distortions  and  errors  in  the 
Sun’s  coverage.  The  second  page 
contained  more  stories  and  two  car¬ 
toons. 


A  group  calling  itself  the  Baltimore 
Emergency  Response  Network,  with 
about  40  members,  took  responsibil¬ 
ity  for  the  protest. 

Sun  publisher  Reg  Murphy  called 
the  fake  front  pages  a  “vile  abuse  of 
the  First  Amendment”  and  requested 
a  police  investigation. 

Maureen  Kehoe,  a  spokesman  for 
the  protest  group,  said  about  3,000  to 
6,000  of  the  fake  front  pages  were 
distributed. 

Sun  circulation  director  John 
Patinella  said  the  Sun  is  distributed  to 
about  3,000  vending  machines  in  the 
metro  area  between  4  a.m.  and  6  a.m. 
He  assigned  crews  to  retrieve  the 
bogus  editions  after  the  hoax  was  dis¬ 
covered. 

Forbes  paper  bows 

The  first  edition  of  the  Hills-Bed- 
minster  (N.J.)  Press,  the  newest  and 
10th  weekly  in  the  Forbes  Newspa¬ 
pers  group,  was  recently  introduced 
by  Malcolm  S.  Forbes,  chairman  of 
Forbes  Inc.,  and  Malcom  S.  Forbes 
Jr.,  president  of  Forbes  Inc.  and 
chairman  of  Forbes  Newspapers. 


Legal  Stew  Keeps  Food  From  Needy... 

“Whether  it  is  grilled  squab  at  Spago  or  fettuccine  Parmesan  at  Gennaro's, 
restaurant  leftovers  have  a  common  fate  around  Los  Angeles,  lo  buttiamo  via,’ 
explained  a  waiter  quietly  in  Italian.  ‘Wb  throw  it  away.’ 

‘The  homeless  in  a  dozen  cities  across  the  nation,  including  Chicago,  New  York 
and  Atlanta,  dine  nightly  on  scraps  from  the  finest  white-linen  restaurants. 

“At  upscale  Chez  Panisse  in  Berkeley,  ham  carved  into  perfect  rectangles 
becomes  prosciutto.  Sometimes,  three  to  five  pounds  of  meat  remains  on  the 
enormous  bones  when  the  chefs  finish  their  wizardry.  The  leftover  bones  add  an 
epicurean  touch  to  soup  served  at  the  nearby  McGee  Avenue  Baptist  Church. 

“Hours-old  crepes,  bread  and  pastries  from  posh  dining  rooms  in  San  Francis¬ 
co  and  Oakland,  where  anydiing  not  fresh  would  offend  patrons,  are  whisked  off  to 
pantries  and  shelters  by  corps  of  volunteers. 

‘And  at  Schneithorst,  a  German  restaurant  in  St.  Louis  where  Sunday  buffet 
tables  are  piled  high  until  service  ends  at  1 :30  p.m.,  trays  of  leftovers  become  treats 
for  the  dovm-and-out. 

“  But  not  so  in  Los  Angeles  Coun^,  where  restaurateurs  and  charity  groups  find 
it  hard  to  meet  health  officialsf  unbending  interpretation  of  laws  governing  the  doling 
out  of  leftovers.  . .  .’ 

—by  Martha  L.  Willman,  Los  Angeles  Times 

from 

LOS  ANGELES  TIMES-WASHINGTON  POST  NEWS  SERVICE 

1150  ISth  a,  NW  Washington,  DC  20071  202  334^173 
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Pioneer  launches 
four  new  weeklies 

Pioneer  Press,  recently  acquired  by 
the  Chicago  Sun-Times,  is  expanding 
its  reach  into  Chicago’s  North  Shore 
suburbs  with  the  addition  of  four  new 
weeklies. 

With  the  addition  of  the  Gurnee 
Review;  Grayslake  Review;  Linden¬ 
hurst  Review;  and  the  Lake  Villa 
Review,  Pioneer  will  have  13  newspa¬ 
pers  in  Lake  County,  Ill.,  and  42 
papers  chainwide.  Initial  circulation 
for  the  four  newspapers  will  be  a  com¬ 
bined  16,000,  Pioneer  said. 

Condo  directorship 
firmly  In 
journalist  hands 

The  condo  board  of  Lincoln  Park 
Villas  in  Chicago  remains  firmly  in 
journalistic  hands,  according  to  a 
recent  press  release  from  Arnie 
Matanky,  editor  and  publisher  of 
Near  North  News. 

Matanky  noted  that  he  has  been 
elected  president  for  his  12th  conse¬ 
cutive  term.  Another  journalist, 
NASA  Tech  Briefs  regional  manager 
Paul  M.  Lesher,  was  elected  to  his 
seventh  term  as  treasurer  of  the  con¬ 
dominium. 

ASNE  candidates 
for  six  board  posts 

Candidates  for  six  positions  on  the 
American  Society  of  Newspaper  Edi¬ 
tors  board  of  directors,  to  be  filled 
during  ASNE’s  April  convention, 
have  been  announced. 

They  are:  Jay  Ambrose,  executive 
editor.  Rocky  Mountain  News,  Den¬ 
ver;  H.  Brandt  Ayers,  editor  and 
publisher,  Anniston  (Ala.)  Star;  Janet 
Chusmir,  executive  editor,  Miami 
Herald;  Robert  Cochnar,  editor, 
Anderson  (S.C.)  Independent-Mail; 
Gregory  Favre,  executive  editor, 
Sacramento  (Calif.)  Bee;  A1  Fitzpat¬ 
rick,  assistant  vice  president/minority 
affairs,  Knight-Ridder  Inc.,  Miami; 
William  Hilliard,  editor,  Portland 
Oregonian;  Ray  Jenkins,  editorial 
page  editor,  Baltimore  Evening  Sun; 
Drake  Mabry,  executive  editor,  Ames 
(Iowa)  Daily  Tribune;  Peter  Prichard, 
editor,  USA  Today;  James  Ragsdale, 
editor.  New  Bedford  (Mass.)  Stan¬ 
dard-Times;  and  David  Stolberg, 


assistant  general  editorial  manager, 
Scripps  Howard,  Cincinnati. 

Ambrose,  Favre,  Fitzpatrick  and 
Hilliard  are  incumbents.  The  ASNE 
members  will  be  filling  five  full  terms 
of  three  years  each,  plus  a  one-year 
term  created  by  the  resignation  of 
John  Finnegan,  who  recently  retired 
from  the  St.  Paul  (Minn.)  Pioneer 
Press  Dispatch. 

ITU  unit  loses 
decertification  vote 

Composing  room  employees  at  the 
Albuquerque  Journal  and  Tribune 
voted  50-31  last  December  to  decer¬ 
tify  ITU/CWA  Local  304  as  the  bar¬ 
gaining  representative. 

The  vote  ended  94  years  of  union 
representation  of  the  dailies’  com¬ 
posing  room  employees. 

The  International  Typographical 
Union/Communication  Workers  of 
America  local  had  represented 
typesetting,  pasteup,  engraving  and 
platemaking  employees. 

Following  the  vote,  contract  talks 
were  ended  between  the  union  and 
the  Albuquerque  Printing  Co.,  joint 
operating  agency  for  the  two  newspa¬ 
pers. 

The  composing  room  employees 
were  the  second  bargaining  unit  to 
decertify  in  1988.  The  pressmen  voted 
to  decertify  the  Graphics  Communi¬ 
cations  International  Union  as  their 
union  last  February. 

Pat  Cruz,  former  president  Local 
304,  said  union  members  were 
unhappy  that  negotiations  with  the 
company  for  a  new  contract  had 
dragged  on  over  a  year.  Union  mem¬ 
bers  were  also  unhappy  over  the 
amount  of  dues  being  taken  from  their 
paychecks,  he  said. 

“[Management]  didn’t  bother  us,” 
Cruz  said.  “It  was  our  members  that 
wanted  to  get  out.” 

Management  has  made  no  promises 
about  the  future,  Cruz  said.  So  far, 
there  have  been  no  changes  in  work¬ 
ing  conditions  or  layoffs,  but  also  no 
pay  raises.  The  only  change,  he  said, 
is  that  composing  room  employees 
now  get  biweekly  paychecks  instead 
of  weekly  ones. 

Tom  Lang,  president  of  the  Albu¬ 
querque  Printing  Co.,  said  the  decer¬ 
tification  vote  “was  not  something  we 
campaigned  for.  It’s  just  something 
that’s  evolved.” 

He  said  pressroom  and  composing 
room  employees  began  to  realize  that 
the  company’s  401K  pension  plan  and 
other  benefits  available  to  non-union 


personnel  were  superior  to  their 
unions’  pension  plans. 

“When  they  got  to  do  the  math, 
they  realized  it’s  a  better  program,” 
he  said.  “[The  401 K]  just  makes  more 
sense  today.” 

New  structure 
for  Quebecor 

Quebecor  Inc.,  whose  properties 
include  Le  Journal  de  Montreal  and 
Le  Journal  de  Quebec  announced  a 
restructuring  that  will  spin  off  its  pub¬ 
lishing  and  commercial  printing  divi¬ 
sions  into  two  separate  operating 
companies. 

The  printing  operations,  which  now 
account  for  nearly  half  of  Quebecor’ s 
$1.3  billion  (Canadian)  in  revenues, 
will  become  the  independent 
Imprimeries  Quebecor  Inc.  and  could 
eventually  be  listed  on  Canadian 
stock  exchanges,  said  chairman 
Pierre  Peladeau. 

Groupe  Quebecor  will  be  in  charge 
of  publishing  and  distribution. 

Peladeau  will  remain  chairman  of 
Quebecor  Inc.,  which  will  be  a  hold¬ 
ing  company  and  oversee  all  opera¬ 
tions. 

Pediatricians  will 
take  readers’  calls 

A  panel  of  practicing  pediatricians 
is  slated  to  field  calls  from  readers 
who  telephone  the  Seattle  Times 
Pediatric  Hotline  on  March  7. 

The  six  local  pediatricians,  selected 
by  the  Washington  Chapter  of  the 
American  Academy  of  Pediatrics, 
will  be  prepared  to  answer  readers’ 
questions  about  children’s  health, 
development  and  behavior.  Similar 
phone-in  services  have  been  success¬ 
fully  run  by  the  American  Academy 
of  Pediatrics  working  with  national 
publications  and  other  metropolitan 
newspapers. 

Southam  acquires 
stake  In  B.C.  dally 

Southam  Inc.  has  acquired  a  49% 
interest  in  the  North  Shore  News  in 
the  Vancouver,  B.C.,  area  for  an 
undisclosed  sum  and  has  an  option  to 
buy  the  remaining  51%  from  owner 
Peter  Speck  two  years  after  the  trans¬ 
action  is  completed. 

In  the  meantime.  Speck  remains 
majority  owner  and  will  continue  as 
publisher  and  chief  executive  officer 
of  the  tabloid. 
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The  entire  world  of  sports,  from 
Proposition  U2  to  the  World  Series, 
in  a  twice-weekly  column 
starting  in  March 


^(^Mir^onPost  , 
Writers  Group  ' 


(202)SSU-6375^ 


NEWSPEOPLE  IN  THE  NEWS 


John  S.  Goodreds,  president  of 
Ottaway  Newspapers  Inc.,  Campbell 
Hall,  N.Y.,  has  been  promoted  from 
chief  operating  officer  to  chief  execu¬ 
tive  officer  and  at  the  same  time 
became  a  member  of  the  Dow  Jones  & 
Co.  management  committee. 

Goodreds  continues  to  report  to 
James  H.  Ottaway  Jr.,  chairman  of 
the  board  of  ONI  and  senior  vice 
president  of  Dow  Jones. 

*  *  * 

The  New  York  Post  has  named 
chiefs  for  its  City  Hall  bureau  in  New 
York  City  and  Albany,  N.Y.,  bureau. 

David  Seifman,  a  City  Hall 
reporter  since  19?2,  was  promoted  to 
chief  of  that  bureau,  and  Jeffrey 
Stinson  left  Gannett  News  Service  to 
head  the  Post’s  Albany  bureau.  He 
had  been  Albany  bureau  chief  for 
Gannett  five  years. 

He 

Ronald  R.  Sellars,  classified 
advertising  manager  of  the  Houston 
Chronicle,  has  been  promoted  to  clas¬ 
sified  advertising  director.  A  native 
Houstonian,  he  has  been  with  the 
Chronicle  over  20  years,  having 
started  as  an  advertising  services 
department  clerk. 


Richard  Horwitz,  most  recently 
assistant  chief  of  the  Associated  Press 
bureau/photos  in  Chicago,  is  moving 
to  the  European  network  as  director, 
based  in  London. 

Horowitz  became  an  AP  photo  edi¬ 
tor  in  New  York  in  1%5  and  then  was 
assigned  to  Boston  and  Washington 
before  his  Chicago  post. 

He  will  work  with  AP  bureaus 
throughout  Europe  on  collection  and 
dissemination  of  graphics  and  photos 
to  the  continent  and  will  report  to 
Horst  Faas,  photo  editor  for  Eu¬ 
rope,  Africa  and  the  Middle  East. 

41  %  sH 

Allan  Sloan,  formerly  a  senior 
editor  with  Forbes  magazine,  has 
joined  Newsday,  Long  Island  and 
New  York  Newsday  writing  a  column 
titled  “Deal.”  Sloan,  a  former  staff 
writer  for  Money  magazine  and  busi¬ 
ness  writer  for  the  Detroit  Free  Press, 
will  focus  the  column  on  financial 
excesses  and  complicated  transac¬ 
tions. 

*  «  * 

Margot  E.  Jones  has  been 
appointed  public  relations  coordina¬ 
tor  for  The  Journal  Newspapers  in 
Springfield,  Va.,  with  responsibility 
for  media  and  community  relations, 
special  events  and  education  ser¬ 
vices. 

Jones  was  with  Prince  William 
County,  Va.,  government  as  a  public 
information  specialist  and  prior  to 
that  was  a  reporter/education  editor 
for  the  Hopewell  (Va.)  News. 

*  *  * 

Seth  W.  Feaster  has  joined  the 
New  York  Times  as  an  editorial  artist. 
A  recent  graduate  of  the  University  of 
Vermont  with  a  bachelor  of  arts 
degree  in  geography,  he  has  been 
free-lancing  in  New  York  the  past 
year. 

«  «  « 

Eugene  W.  Schulte,  vice  presi¬ 
dent  of  United  Communications  Cor¬ 
poration,  Wilmington,  Del.,  and  gen¬ 
eral  manager  of  the  Kenosha  (Wis.) 
News,  has  beer  promoted  to  senior 
vice  president.  He  also  is  secretary 
and  treasurer. 

Frank  M.  Misureli,  a  vice  presi¬ 
dent  of  UCC  and  advertising  director 
of  the  Kenosha  paper,  was  named  to 
the  additional  position  of  publisher  of 
the  Zion-Benton  (Ill.)  News  and  the 
Bargaineer. 

Kenneth  L.  Dowdell,  director 
of  public  service  for  the  Kenosha 
News,  also  was  named  assistant  vice 
president;  and  Ronald  J.  Monte- 
MURRO,  assistant  controller,  was 
given  the  additional  position  of  assis¬ 
tant  treasurer. 


Jack  Klunder,  assistant  director 
of  circulation,  marketing  for  the  Los 
Angeles  Times,  is  now  director  of  cir¬ 
culation  following  the  retirement  of 
the  vice  president  of  circulation  Bert 
Tiffany,  a  32-year  veteran  at  the 
Times. 

Klunder  began  at  the  newspaper  in 
1976  as  a  part-time  driver  in  street 
sales  and  moved  up  to  administrative 
positions  and  assistant  to  the  circula¬ 
tion  director  before  his  most  recent 
promotion  last  June. 

Tiffany  started  in  circulation  in 
1956  and  held  a  variety  of  posts  before 
being  named  director  of  circulation  in 
1964.  He  was  promoted  to  vice  presi¬ 
dent  last  June. 

S|C  E|!  « 

Three  senior  editors  have  been  pro¬ 
moted  at  the  Ocala  (Fla.)  Star-Banner 
in  an  announcement  by  executive  edi¬ 
tor  Mark  Mathes. 

David  Cook,  managing  editor 
nearly  10  years,  has  been  promoted  to 
associate  editor  and  reports  to  edito¬ 
rial  page  editor  Bernard  Watts. 

Succeeding  Cook  as  managing  edi¬ 
tor  is  Jay  McKenzie,  news  editor  for 
15  years. 

Cherie  Beers  moves  up  to  news 
editor  after  five  years  as  assistant 
news  editor. 

*  *  * 

Carl  T.  Zeman  is  now  classified 
advertising  manager  of  the  Arkansas 
Gazette,  Little  Rock,  moving  from 
sales  manager.  He  replaces  Darrell 
George,  who  retired  after  more  than 
30  years  with  the  newspaper. 

*  *  * 

Frank  Fantini  has  been  appointed 
publisher  of  the  Delaware  Business 
Review  in  Wilmington.  Last  year  he 
split  duties  as  part-time  general  man¬ 
ager  of  the  review  and  editor  of  the 
Delaware  State  News,  Dover,  and 
now  will  work  exclusively  for  the  for¬ 
mer. 

Both  publications  are  owned  by 
Independent  Newspapers  Inc.,  head¬ 
quartered  in  Dover. 

:|c  «  :|c 

Candace  Clay  has  been  promoted 
to  sales  manager  of  the  St.  Augustine 
(Fla.)  Record  with  responsiljilities 
including  retail  and  classified  adver¬ 
tising.  She  replaces  Ginny  Haake, 
who  moved  to  retail  manager  of  the 
Lynchburg  (Va.)  News. 

*  *  * 

Gary  Robinson  is  the  newly 
appointed  assistant  director  of  circu¬ 
lation  at  the  Utica  (N.Y.).  Observer- 
Dispatch.  He  previously  was  home 
delivery  manager  at  the  Bridgewater 
(N.J.)  Courier-News. 


BOUTHO 

STERIJNG 

Newspaper  Ser\  iee 


BROKERS 

APPRAISERS 


DAILIES  -  WEEKLIES 
SUBURBAIMS  &  SHOPPERS 


Robert  N.  James  C. 
BOLITHO  STERLING 

4500  Main  -  Suite  927  P.O.  Box  492 
Kansas  City,  MO  64111  Bolivar.  MO  65613-0492 

(816)  932-5310  (417)  326-8700 

Telecopier  (816)  531-7648  Telecopier  (417)  326-8701 


34 


EDITOR  &  PUBLISHER  for  February  11,  1989 


CHARLES  J.  LEWIS,  Washington 
bureau  chief  for  the  Associated  Press 
since  1984,  will  move  to  Heorst  News¬ 
papers  os  Washington  bureau  chief  on 
AAorch  1. 

He  replaces  the  retiring  Robert  E. 
Thompson,  who  continues  os  a  colum¬ 
nist  for  the  Heorst  bureau. 

Lewis  began  his  career  in  Chicago 
and  was  assistant  city  editor  for  the  Sun 
Times  before  his  selection  as  a  Fellow 
at  the  Washington  Journalism  Center 
in  1974. 

An  honors  graduate  of  Loyola  Uni¬ 
versity  and  Columbia  Law  School,  he 
was  a  practicing  attorney  in  1 965-67. 


Kathryn  W.  Fanning,  who 
resigned  as  editor  of  the  Christian 
Science  Monitor  last  Nov.  14  in  a 
dispute  with  management,  is  on  a 
two-month  trip  to  India  and  Southeast 
Asia  with  her  husband,  Amos 
Mathews,  a  retired  engineer. 

She  will  participate  in  a  seminar 
sponsored  by  the  Times  of  India, 
marking  the  newspaper’s  150th 
anniversary.  A  former  editor  of  the 
Anchorage  Daily  News,  Fanning 
plans  a  visit  to  Alaska  after  the  foreign 
tour. 

*  *  * 

Brian  Dickerson,  who  moved  to 
the  Detroit  Free  Press  last  October 
from  the  Miami  Herald,  is  now  editor 
of  the  Detroit  Free  Press  Magazine, 
moving  up  from  associate  editor. 

Also  promoted  are  Africa  corre¬ 
spondent  Larry  Olmstead  to  deputy 
city  editor  and  assistant  politics  editor 
Karen  Schneider  to  deputy 
national/foreign  editor. 

Dickerson  most  recently  was  asso¬ 
ciate  editor  of  the  Miami  Herald’s 
Sunday  magazine  Tropic  and  during 
nine  years  with  the  paper  served  as 
deputy  business  editor,  a  member  of 
the  editorial  board  and  legal  affairs 
writer.  He  is  married  to  Andrea  Row- 
AND  Dickerson,  evening  supervisor 
of  the  Associated  Press’  Detroit 
bureau. 

Olmstead,  most  recently  the  Free 
Press’  Africa  correspondent  in  Zim¬ 
babwe,  has  held  editing  positions  at 
the  paper  and  was  named  a  Pulitzer 
Prize  flnalist  for  international  report¬ 
ing  for  his  1987  series  on  the  African 
National  Congress.  He  is  married  to 
Michele  Chandler,  a  Free  Press 
business  writer. 

Schneider,  assistant  politics  editor 
during  the  recent  presidental  cam¬ 
paign,  succeeds  Joe  Ritchie,  who 
recently  was  named  national/foreign 
editor.  Her  husband  is  Free  Press 
television  writer  Marc  Gunther. 


Mark  Mick,  formerly  controller  of 
the  Hollywood  (Fla.)  Sun-Tattler  and 
controller  for  Gulf  Coast  Newspapers 
Inc.,  Lakeland,  Fla.,  is  the  new  assis¬ 
tant  controller  for  the  Pittsburgh 
Press.  Earlier  he  was  an  accountant  at 
Scripps  Howard  corporate  offices  in 
Cincinnati. 


Eric  Schuster  has  the  new  posi¬ 
tion  of  state  editor  at  the  Champaign- 
Urbana  (Ill.)  News-Gazette.  He 
supervises  regional  reporting  and 
directs  coverage  for  the  paper’s  new 
zone  edition.  On  the  staff  since  1977, 
Schuster  has  served  as  a  reporter, 
assistant  city  editor  and  city  editor. 


Timothy  M.  Williams,  executive 
director  of  the  Arizona  Newspaper 
Associaton  for  the  past  two  years,  has 
moved  to  executive  director  of  the 
Pennsylvania  Newspaper  Publishers’ 
Association. 

Williams,  a  former  resident  of 
Pennsylvania,  was  editor  and 
publisher  of  five  weeklies  in  his  native 
Missouri  after  graduating  from  the 
University  of  Missouri. 


—  NEWSPEOPLE  EDITOR 
LENORA  WILUAMSON 

Two  new  associate  directors  have 
been  appointed  by  the  American 
Press  Institute  in  Reston,  Va. 

Sherry  Brown,  marketing  support 
director  for  the  Lafayette  (Ind.)  Jour¬ 
nal  and  Courier  the  past  two  years, 
joined  the  staff  in  January.  Terri 
Dickerson-Jones,  manager  of 
minority  affairs  for  the  American 
Newspaper  Publishers  Association, 
joins  the  staff  in  April.  They  will  be 
involved  in  developing  and  moderat¬ 
ing  seminars  and  workshops. 

Brown  holds  a  bachelor’s  degree  in 
journalism  from  Indiana  University 
and  was  a  reporter  for  the  Blooming¬ 
ton  (Ind.)  Herald-Telephone  before 
moving  to  the  Journal  and  Courier  as 
a  reporter/photographer.  She  has  held 
a  variety  of  other  positions  at  the 
paper. 

Dickerson-Jones,  a  graduate  of  the 
University  of  Virginia  with  a  degree  in 
education,  is  studying  for  a  master’s 
degree  in  human  resources  develop¬ 
ment  at  Marymount  University.  She 
joined  the  ANPA  staff  in  1986  after 
working  in  private  industry  and  has 
served  as  director  for  the  Task  Force 
on  Minorities  in  the  Newspaper  Busi¬ 
ness  in  1986-88  and  has  organized 
newspaper  job  fairs  throughout  the 
country  and  two  conferences  of  the 
Minorities  Task  Force. 

*  *  * 

At  the  Greenville  (N.C.)  Daily 
Reflector,  J.  Tim  Holt  has  been 
named  advertising  director.  He  for¬ 
merly  was  advertising  director  of  the 
Columbia  (Mo.)  Daily  Tribune  and  is 
a  graduate  of  the  University  of  Mis¬ 
souri  at  Columbia. 

Also  at  Greenville, Tom  Baines,  on 
the  staff  19  years,  has  been  named  to 
the  newly  established  position  of 
city  editor.  Priscilla  Brown,  former 
editor  of  the  Williamston  (N.C.) 
Enterprise,  is  now  features  editor. 
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Allen  L.  Anderson,  managing  edi¬ 
tor  of  the  Warren  (Pa.)  Times 
Observer  since  its  founding  in  1966, 
died  Jan.  27  after  being  ill  for  several 
months. 

He  began  his  career  as  a  cub 
reporter  for  the  paper  in  1950,  became 
a  newscaster  for  radio  station  WNAE 
in  Warren  for  a  year  and  then  moved 
to  reporter-photographer  for  the  War¬ 
ren  Observer,  at  that  time  a  weekly. 

Later  when  the  Observer  and  the 
Times-Mirror  were  merged,  Ander¬ 
son  was  named  managing  editor  of  the 
new  paper. 

«  :|i  « 

Sylvia  Reinhard  Anson,  82,  a  for¬ 
mer  columnist  for  the  Rocky  Moun¬ 
tain  News,  and  later  a  humor  editor 
for  the  Saturday  Evening  Post  and  an 
instructor  at  the  Famous  Writer’s 
School  and  the  Children’s  Institute  of 
Literature,  died  Jan.  22  at  her  Little¬ 
ton,  Colo.,  home. 

^  ^  ^ 

Sylvia  Haugen  Child,  80,  who 
operated  several  weekly  newspapers 
in  Minnesota  with  her  husband.  Fay 
George  Child,  died  Jan.  18.  They 
operated  papers  in  Russell  and  Eden 
Valley  after  they  were  married  in  1930 
and  later  bought  the  Maynard  News 
in  1947  and  sold  it  in  1954. 

*  *  * 

Francis  J.  Cline  Jr.,  63,  a  longtime 
Connecticut  sportswriter,  died  Jan. 
28.  He  wrote  for  the  Hartford  Cou- 
rant  and  the  late  Hartford  Times  and 
other  papers. 

*  it  * 

John  Duka,  39,  a  fashion,  art  and 
society  writer,  died  Jan.  21  of  compli¬ 
cations  from  major  abdominal 
surgery  in  November. 

He  began  his  career  at  Esquire 
magazine  and  worked  for  Simon  and 
Schuster,  Home  Furnishings  Daily 


and  New  York  magazine  before  join¬ 
ing  the  New  York  Times  in  1979  as  a 
style  reporter  and  columnist.  He  left 
the  Times  in  1985  to  become  a  princi¬ 
pal  in  Keeble  Cavaco  &  Duka,  a  pub¬ 
lic  relations  and  advertising  agency 
and  continued  writing  for  magazines. 
*  *  * 

Edward  Fitch  Hall,  87,  a  former 
writer  for  the  New  York  Times, 
died  Jan.  21  in  Waterbury,  Conn., 
after  a  long  illness.  He  also  wrote  for 
the  Litchfield  (Conn.)  Enquirer. 

*  *  * 

Fred  R.  Lundy,  87,  a  San  Fran¬ 
cisco  Examiner  cartoonist  for  41 
years,  died  Jan.  16.  He  had  worked 
for  the  Oakland  Tribune  seven  years 
before  joining  the  Examiner.  His 
work  also  appeared  in  national  maga¬ 
zines. 

4c  :ic 

Webster  Sturtevant  Martin,  40, 
editor  in  chief  of  Europe  Magazine 
and  a  former  financial  analyst  in  Paris 
for  the  International  Herald  Tribune 
in  1970-73,  died  Jan.  22  at  his 
Washington  home. 

He  joined  the  magazine  published 
by  the  Delegation  of  the  European 
Communities  in  1976  as  director  of 
the  news  unit. 

*  *  if 

William  A.  Ott,  61,  president  and 
publisher  of  the  San  Jose  Mercury 
News,  died  of  cancer  Jan.  26.  He  was 
Knight-Ridder’s  senior  vice  president 
for  operations  for  nine  years  before 
taking  charge  of  the  Mercury  News 
early  in  1986. 

Ott  had  been  ill  several  months  and 
was  to  move  to  chairman  when  Larry 
Jinks,  Knight-Ridder’s  senior  vice 
president  for  news  and  operations, 
assumes  the  role  of  publisher  April  1 . 


His  first  newspaper  job  was  deliv¬ 
ering  papers  for  the  Moultrie  (Ga.) 
Observer.  He  rose  to  circulation  man¬ 
ager  in  four  years  and  then  became  a 
reporter  at  the  Macon  Telegraph  and 
News  at  the  age  of  23. 

Ott  stayed  with  the  Macon  paper  20 
years,  rising  to  managing  editor  and 
editor. 

He  moved  to  the  business  side 
when  Knight-Ridder  bought  the  paper 
and  then  subsequently  was  publisher 
of  the  Akron  Beacon  Journal. 

*  *  * 

Bruce  Penny,  68,  former  Sunday 
editor  of  the  Seattle  Post-Intel¬ 
ligencer  and  a  founder  of  the  state’s 
American  Legion  newspaper,  died 
Jan.  23  following  a  brief  illness. 

He  began  his  career  at  the  newspa¬ 
per  in  1949,  starting  as  a  copy  editor, 
and  then  moving  to  telegraph  editor 
and  picture  editor  before  his  Sunday 
editorship  in  1956. 

*  *  * 

Jean  Baker-Peterson,  66,  retired 
25-year  employee  of  the  Holyoke 
(Mass.)  Transcript-Telegram,  died 
Jan.  16  in  Willimantic,  Conn.  Her 
responsibilities  have  included  writing 
obituaries. 

4c  4c  4c 

P.  I.  Prentice,  89,  a  former 
publisher  of  Time  magazine,  died 
Feb.  2  at  Morton  Plant  Hospital  in 
Clearwater,  Fla. 

A  1920  graduate  of  Yale  Univer¬ 
sity,  he  was  a  classmate  of  Henry 
Luce,  the  co-founder  of  Time. 

He  began  his  career  as  a  reporter 
for  the  New  York  Tribune  and  held 
editing  jobs  on  newspapers  at  several 
newspapers  on  the  East  Coast  before 
joining  Luce  in  1930  as  business  man¬ 
ager  of  Fortune. 

Prentice  became  circulation  direc¬ 
tor  of  Time,  Life  and  Fortune  and  in 
1939,  a  vice  president  of  Time  Inc. 
and  publisher  in  1941. 

He  later  was  editor  and  publisher  of 
the  company’s  Architectural  Forum. 

4c  4c  4c 

L.  N.  PuMMER,  director  of  the  Uni¬ 
versity  of  Kentucky’s  journalism 
school  in  1940-65,  died  Jan.  16. 

Plummer  was  a  city  editor  and  state 
editor  at  the  former  Lexington  Herald 
when  he  began  teaching  part  time  at 
the  university  in  1929. 

He  became  the  first  director  of  ath¬ 
letic  publicity  at  the  school  in  1930 
and  then  moved  to  journalism  instruc¬ 
tor. 
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NLRB  rules  against 
Guy  Gannett  daily 

The  National  Labor  Relations 
Board  recently  ruled  that  Guy  Gan¬ 
nett  Publishing  Co.  unfairly  denied  a 
wage  increase  to  Newspaper  Guild 
members  at  its  Central  Maine  Morn¬ 
ing  Sentinel  in  Waterville  and  ordered 
the  company  to  pay  union  members 
back  pay  and  raises  granted  non¬ 
union  employees. 

The  ruling  also  requires  Guy  Gan¬ 
nett  to  bargain  in  good  faith  with  the 
union. 

Robert  M.  Moorehead,  general 
manager  of  the  Morning  Sentinel,  said 
the  newspaper  is  considering  an 
appeal. 

The  Guild  has  represented  32  of  35 
editorial  employees  at  the  Sentinel 
since  1986. 

At  issue  was  a  4%  raise  increase 
granted  non-union  employees  in  1987 
and  1988  and  offered  Guild  members 
on  the  condition  that  the  union  not 
attempt  to  bargain  for  additional 
increases  retroactively. 

The  Guild  failed  to  respond  to  the 
offer  and  in  the  spring  of  1988  the 
NLRB  filed  a  complaint  in  Boston 
alleging  that  the  newspaper  had 
unfairly  denied  a  wage  increase  to 
union  employees. 

The  NLRB  said  that  if  the  union 
accepted  the  company’s  terms,  “it 
would  have  to  give  up  its  right  to 
bargain  over  other  wages 
altogether.” 

The  company  and  Guild  have  con¬ 
tinued  negotiating  non-economic 
aspects  of  the  contract  including 
promotions,  demotions  and  suspen¬ 
sions  and  grievance  procedures. 

Tass  apologizes  for 
report  of  survivors 

The  Tass  news  agency  has  apolo¬ 
gized  for  reporting  that  six  Armenians 
had  been  saved  after  spending  35  days 
in  earthquake  rubble  and  said  its  story 
was  a  mistake  and  a  delusion. 

“A  painstaking  search  conducted 
over  the  past  days  did  not  confirm  the 
story  which  we  would  like  to  believe 
so  much,”  Tass  correspondents 
Eduard  Shakhnazaryan  and  Akop 
Shakkbazyn  wrote. 

“We  were  the  first  to  report  this, 
and  today  we  want  to  offer  our  apolo¬ 
gies  to  our  readers,”  they  said. 

Such  a  public  apology  from  the  offi¬ 
cial  Soviet  agency  is  highly  unusual. 

Tass  tends  to  contrast  its  brand  of 


journalism  with  what  it  sees  as  West¬ 
ern  sensationalism.  A  book  written  by 
the  agency’s  late  director,  Sergei 
Losev,  is  titled  simply  Tass  Gives  You 
the  Real  Facts. 

The  Communist  Party  daily 
Pravda,  which  printed  Tass’  original 
rescue  story  wrote:  “Readers  may 
ask  the  question,  why  did  Tass  corre¬ 
spondents  rush  to  report  the  ‘Lenina- 
kan  miracle,’  and  [why  did]  many 
newspapers  including  Pravda  that 
believed  them  [rush]  to  print  this  dis¬ 
patch?  Probably  because  we  all 
believe  in  good  news.  We  want  the 
number  of  people  saved  to  be  big¬ 
ger.” 

However,  24  hours  after  its  original 
report,  Tass  acknowledged  it  had  not 
been  able  to  find  the  other  people 
Akopyan  said  he  was  trapped  with, 
the  rescuers  who  reportedly  saved 
them,  or  a  single  witness  to  the  inci¬ 
dent. 

—  AP 

Paper’s  death  leads 
to  birth  of  another 

When  owners  of  the  Ellendale 
(Minn.)  Eagle  announced  that  the 
town’s  weekly  newspaper  would  shut 
down,  it  turned  out  to  be  the  begin¬ 
ning  of  a  new  beginning. 

A  month  after  the  death  of  the 
Eagle,  residents  received  the  first 
copies  of  Our  Community  News,  with 
the  news  and  advertising  they’d  been 
used  to,  thanks  to  an  all-volunteer 
effort  by  some  former  Eagle  staff 
members  and  residents. 

“A  paper  is  the  lifeline  of  a  town,” 
said  Carol  Anderson,  a  lifelong  resi¬ 
dent  of  the  southern  Minnesota  town 
of  about  555  people  and  an  Eagle 
reporter  for  three  years. 

Also  significant  in  creating  the 
new  paper  was  Project  Future,  a  pro¬ 
gram  of  the  University  of  Minnesota 
Extension  intended  to  help  revitalize 
small  communities. 

The  story  in  Ellendale  began  last 
August,  when  Eagle  owners  said  they 
were  shutting  down  the  paper  and 
folding  news  about  the  community 
into  a  column  in  the  back  of  the 
Blooming  paper,  which  they  also 
owned. 

Ellendale  residents  felt  their  affairs 
rated  more  than  a  column  in  the  back 
of  another  town’s  weekly. 

The  rescue  effort  began,  with 
Anderson  and  Sandy  Vangen, 
another  member  of  the  Eagle  staff, 
working  without  pay,  covering  meet¬ 
ings  and  selling  ads  in  hopes  that  they 


could  put  some  sort  of  paper  on  the 
streets. 

When  the  Eagle  closed,  a  Project 
Future  task  force  collected  more  than 
$6,(XX),  in  21  donations  of  $300,  to 
help  establish  a  paper,  and  ultimately 
persuaded  Jim  Jacobsen,  owner  of  the 
Security  State  Bank,  to  buy  it. 

On  Sept.  15,  Our  Community  News 
came  out,  serving  Ellendale,  Clarks 
Grove,  Geneva  and  Hope. 

—  AP 

Candid  obituary 

A  paid  obituary  for  62-year-old 
Henry  Johnson  in  the  Bangor  (Maine) 
Daily  News  summarized  his  life  with 
the  words:  “He  was  a  seaman,  an 
entrepreneur,  a  probationer  and  a 
felon.” 

Johnston,  who  was  a  Lincoln, 
(Maine),  machine  parts  maker, 
wanted  the  felony  conviction  listed  so 
his  children  insisted  on  the  wording, 
according  to  Hervey  Clay,  president 
(rf Clay,  Stevens  and  Qay  Funeral  Home. 

The  Daily  News  received  several 
phone  calls  from  readers  wondering  if 
a  mistake  had  been  made.  Associate 
managing  editor  Kent  Ward,  in  his 
weekly  column,  explained  the  cir¬ 
cumstances. 

It  was  noted  that  Johnston  was  con¬ 
victed  of  income  tax  evasion  some 
years  ago,  but  was  put  on  probation 
because  of  ill  health.  The  published 
obituary  did  not  specify  the  crime 
involved. 

Center  will  protect 
creative  rights 

The  Media  Institute  and  the  Free¬ 
dom  of  Expression  Foundation  have 
agreed  to  form  the  Center  for  the  Pro¬ 
tection  of  Creative  Rights. 

The  center  will  seek  to  defend  the 
rights  of  copyright  holders  in  the  com¬ 
munication  industries,  with  a  special 
emphasis  on  computer  software, 
publishing  and  film  production. 

The  new  center  will  be  located  in 
Washington,  D.C. 

Free  weekly  started 

Cordell  Publications  Ltd.  of  Dallas, 
Texas,  which  bought  three  weeklies 
and  a  shopper  in  Mobile  County, 
Ala.,  last  October,  has  started  a 
fourth  weekly  in  the  area. 

The  Tillman’s  Corner  News  serves 
an  unincorporated  area  southwest  of 
the  city  of  Mobile  and  is  mailed  free  to 
8,000  households. 
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INFORMATION  ACCESS  SYSTEMS  INC.,  Boulder 
Colo.,  has  brought  out  version  five  of  its  Intelligent  Text 
Management  System,  which  permits  access  to  text  in 
conversational  language. 

It  features  intelligent  retrieval  based  on  subject  matter 
content,  ordered  by  relevance  to  a  user’s  request,  key 
word  and  text  string  matching,  subdocument  indexing  and 
retrieval,  user-definable  entry/retrieval  screens,  support 
for  simultaneous  indexing  and  retrieval,  context-sensitive 
help  and  system  administrator  utilities. 

Based  on  proprietary  “J-SPACE”  technology,  ITMS 
was  designed  for  large  document  base  access.  It  runs  in  the 
Digital  Equipment  Corp.  VAX  and  Unix  environments, 
according  to  IAS.  Prices  start  at  $5,000. 

TRANSTECTOR  SYSTEMst  Hayden  Lake,  Idaho,  has 
introduced  its  Specified  Power  System  Model  UP2  S  1000 
on-line,  uninterruptible,  plug-in  power  supply.  On-board 
suppression  technology  protects  the  device  and  all  equip¬ 
ment  it  powers  from  transient  power  surges.  It  is  rated  to 
deliver  up  to  1,000  volts  and  850  watts. 

“Lattice  Matrix”  suppression  gives  bidirectional  pro¬ 
tection.  It  delivers  true  sine  wave  power  to  prevent  com¬ 
puter  power  oscillation  in  order  to  reduce  malfunctions 
and  component  degradation.  The  company  says  the  prod¬ 
uct  eliminates  effects  of  blackouts,  brownouts,  spikes, 
surges,  noise  and  overvoltages.  It  measures  24"  x  10"  x  28". 
*  *  * 

INTELLIGENCE  TECHNOLOGY  CORP.,  Dallas, 
Texas,  offers  the  286  CAT  “portable  cellular  computer,” 
which  incorporates  a  cellular  telephone  and  error-cor¬ 
recting  modem  with  a  portable  IBM  PC-AT  compatible 
machine.  The  unit  weights  19  lbs. 

Computer  components  are  shielded  from  radio  fre¬ 
quency  interference  to  prevent  loss  of  data  quality  during 
transmission  over  a  cellular  network.  The  modem  auto¬ 
matically  corrects  for  hesitation  during  cellular  hand-off 
and  channel  changing. 

A  battery  powers  the  computer  for  more  than  two  hours 
without  recharging,  and  the  286  CAT  can  also  operate  on 
110/220  VAC  or  a  12V  car  battery.  The  machine  uses  a 
12MHz  286  processor  and  has  640K  of  memory,  a  40MB 
hard  disk  drive  with  30MS  access  time,  IOV2",  MO  x  400 
EGA  blue-mode  backlighted  screen  and  full-size  key¬ 
board. 

Built  in  is  a  speakerphone,  headset  and  cellular  tele¬ 
phone  handset.  A  portable  printer  can  be  added. 

*  *  * 

TRAVELING  SOFTWARE  INC.,  Bothell,  Wash.,  has 
announced  that  Toshiba  America  Inc.  will  market  the 
LapLink  Plus  PC-to-PC  connectivity  system  under  its 
own  label  as  an  option  to  its  line  of  portable  personal 
computers. 

The  product,  which  allows  serial  file  transfers  (up  to  1 15 
Kbps)  with  error  checking  between  laptop  and  desktop 
computer,  using  both  V/i"  and  disks,  includes  both 
size  disks,  a  universal  cable  for  both  nine-  and  25-pin  serial 
ports  and  documentation. 

It  offers  split-window  display,  for  easy  file  selection,  file 
tagging  and  a  graphical  directory  tree-style  interface  for 
disk  management  and  directory  sorting.  On-line  help  is 
also  available.  A  device  driver  option  allows  direct  access 
to  disk  drives  and  printers  on  both  systems  from  either 


system,  including  those  available  through  LAN  connec¬ 
tions.  Suggested  retail  price  is  $129.50. 

9|C  l|t 

R.R.  BOWKER,  New  York,  N.Y.,  offers  the  Bowker 
Legal  Reference  System,  an  annually  updated  set 
designed  to  keep  up  with  increasing  legal  literature  and 
federal  regulatory  change. 

The  system  includes  a  comprehensive  three-volume 
bibliography  of  legal  literature,  a  guide  to  the  185-volume 
Code  of  Federal  Regulations,  subject-oriented  index  to 
more  than  1 ,000  widely  used  legal  books  and  four  books 
that  combine  portions  of  the  System’s  other  parts  into  an 
index  relevant  to  taxes,  real  estate,  corporations  and 
estate  planning. 

Also  to  be  published  is  Bowker  Legal  Publishing 
Review,  covering  25-30  new  legal  publications  each  month 
and  offering  100-word  abstracts  of  soon-to-be-released 
works. 

UNIVERSITY  MICROFILMS  INTERNATIONAL, 
Ann  Arbor,  Mich.,  which  recently  added  the  Washington 
Post  to  the  eight  other  major  daily  newspapers  in  its 
Newspaper  Abstracts  Ondisc,  announced  enhancements 
and  price  changes  for  the  CD-ROM  product. 

UMl  said  it  will  include  all  available  backfile  indexing  of 
titles  purchased  in  order  to  provide  access  to  as  many  as 
three  years  of  backfile  information  at  no  extra  charge. 
Bimonthly  updates  will  allow  subscribers  to  have  at  least  a 
full  year  of  current  information  on  the  latest  disk.  Yearly 
subscriptions  can  also  begin  in  any  month. 

:(<  4c 

IMAGITEX,  Nashua,  N.H.,  now  offers  an  Optical  Disk 
Archiving  System  for  its  publishing  systems.  It  can  be 
configured  as  a  dedicated  80386-based  subsystem  or  com¬ 
bined  with  a  3815  Workstation  to  provide  optical  archiving 
and  a  second  workstation  for  an  existing  3000  Series 
System. 

Such  a  unit  allows  archiving  of  images  and  layouts 
created  on  ImagiTex  2000  and  3000  Systems.  Cartridges 
are  each  capable  of  storing  800  or  more  photographs  or 
completed  layouts. 

*  *  * 

KANSA  CORP.,  Emporia,  Kan.,  offers  its  Model  600 
feeder  base  and  labeler  for  feeding  and  labeling  a 
preinserted  newspaper  package.  Product  dimension  can 
range  from  4"  x  6"  to  14"  x  19"  .  Thickness  can  vary  from  a 
single  sheet  to  a  128-page  half-fold  broadsheet. 

The  model’s  vacuum  suckers  and  positive  nip  rollers 
allow  feeding  and  labeling  of  as  many  as  1 5 ,000  preinserted 
packages  per  hour.  Pressure-sensitive  labels  in  most  sizei; 
can  be  positioned  anywhere  on  the  product. 

The  Kansa  Labeler’s  Zip  Scanner  sorts  labeled  pieces 
by  zip  code. 

SONY  CORP.  OF  AmWiCA,  Park  Ridge,  N.J., 
announced  availability  of  rewritable  optical  disk  drives, 
controllers  and  media  to  distributors,  OEMs,  VARs  and 
workstation  manufacturers.  Self-contained  and  integrat- 
able  devices  allow  users  to  write,  read  and  erase  large 
amounts  of  information  on  5'/4"  optical  disk  cartridges  in 
512-  and  1024-byte  sector  sizes.  Both  conform  to  draft 
ANSI  and  ISO  interchange  standards.  A  single  rewritable 
drive  is  priced  at  $4,650. 
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Harris  presents  its 
I  cost-conscious 
pa^nation  system 

“V^Tith  the  installation  of  the  Harris  pagin¬ 
ation  ^tem,  our  company  has  savfkl  200 
production  hours  per  week.  Also,  we’ve 
had  substantial  savings  in  material  as  welir 

CyrilJ.  Sabutsch,  Data  Systems  &  Production  Manager 
Windsor  (Ontario)  Star 

We  couldn’t  think  of  a  better  way  to  tell  you  about  the 
advantages  of  the  Harris  pagination  ^tem  than  with 
^  ,  our  customer’s  own  words.  Using  our  system,  the 
Windsor  Star  saved  time.  And  time-saving  translate 
‘  into  cost-savings. 

From  the  moment  of  installation,  the  Harris  pagination 
system  begins  to  save  you  time  and  money  b^use  it 
has  cost-effective  capabilities  that  no  other  system 
offers. 


It’s  the  only  pagination  system  that  provides  the 
newsroom  with  a  personal  choice  of  operation  for 
makeup.  Pages  can  be  dummied  first  with  copy  flowing 
to  as^ed  positions  from  our  own  or  other  tont-end 
systems,  or  the  pages  can  be  made  up  interactively. 

It’s  the  only  pagination  system  with  the  power  to 
handle  and  store  multiple  formats  with  string  trans¬ 
lates,  graphic  modeling,  macros,  variables  and  com¬ 
mands,  thereby  significantly  reducing  operator  time. 

It’s  the  only  pag^tkm  system  for  connectivihr.  The 
Harris  ^tem  is  interfaced  witii  more  front-end  sys¬ 
tems,  PCs,  typesetters  and  laser  imagesetters  than  any 
other  system  on  the  maricet 
What  do  these  capabilities  mean  to  you?  The  ability  to: 

□  Extend  newsroom  deadlines 

□  Capture  up-to-the-minute  news  copy 

□  Produce  a  better  looking  newspaper  Hh 

□  Present  a  more  readaUe  newspaper 

□  Eliminate  pasteup  ctf  individual  stories 

□  Provide  perfect  aligned  columns  with  uniform 

vertical  and  horizontal  spacing  '  ^ 

Find  out  why  more  newspapers  are  paginating  with  ^ 
Harris  than  witii  any  other  system  on  the  market  Call  ;  ;  ^ 
today  for  more  informatkm  about  our  cost-consdous 
pagination  system. 

Contact  Harris  Controls  and  Composition,  407  John 
Rodes  Blvd.,  Dept  EP,  Melbourne,  FL  32901,  TWX 
510-959-6418.  Or  call  1-800-4-HARRlS,  Ext  4100. 


TECHNICAL  BRIEFS 


Cox  Enterprises 
acquires  yeiiow 
pages  service 

Cox  Enterprises  Inc.  acquired  cer¬ 
tain  assets  of  Direct  Connect,  an 
Atlanta  electronic  yellow  pages  ser¬ 
vice,  for  an  undisclosed  price. 

It  “will  operate  in  partnership 
with”  Cox’s  Journal  and  Constitu¬ 
tion.  Sixty  Direct  Connect  employees 
were  retained  and  work  in  Cox  head¬ 
quarters  in  Atlanta. 

The  new  corporation.  Voice  Infor¬ 
mation  Services  Inc.,  will  be  headed 
by  Jim  McKnight,  information  ser¬ 
vices  director  of  Cox’s  newspaper 
division.  The  service  will  be  marketed 
to  the  public  as  “222-2000,”  its  tele¬ 
phone  number.  Cox  said  222-2000 
receives  about  8,000  calls  daily,  pro¬ 
viding  free  information  on  thousands 
of  businesses’  services  and  hours. 

McKnight  said  the  service  will 
enhance  some  of  the  papers’  adver¬ 
tiser  and  reader  services.  He  said  an 
advertiser  might  run  the  service’s 
number  in  an  ad  to  help  readers  find 
the  nearest  outlet  for  its  products. 
The  service  would  also  provide 
updates  on  breaking  news,  sports 
scores  and  stock  market  information. 
Other  possible  uses  mentioned 
included  classified  advertising  and 
opinion  polling. 

Chris  Jennewein,  former  assistant 
managing  editor,  was  named  by 
publisher  Jay  Smith  as  the  newspa¬ 
pers’  director  of  information  services 
and  liaison  with  the  new  business. 


Champion 
profits  up 


Champion  International  Corp. 
recorded  1988  after-tax  profits  of 
$456.4  million  ($4.65  per  share),  up 
19%  over  1987. 

Revenues  rose  11%  for  the  year, 
totaling  $5.1  billion.  It  reported 
fourth-quarter  net  income  of  almost 
$  1 20  million,  or  $  1 .22  per  share,  a  46% 
increase  over  the  same  quarter  in 
1987. 

Profits  for  1988  at  Bowater  Inc. 
more  than  doubled,  rising  from  $81.1 
million  in  1987  to  $164.3  million  last 
year.  Per-share  earnings  jumped  from 
$2.12  to  $4.37  during  1988.  Annual 
sales  amounted  to  $  1 .4  billion ,  up  1 4% 
from  $1.2  billion  in  1987.  Fourth- 
quarter  1988  profit  was  up  by  54% 
over  the  same  period  in  1987,  rising 
from  $29.6  million  to  $45.5  million  on 


$367.3  million  in  revenues,  which  rep¬ 
resented  a  5%  increase  over  the 
fourth  quarter  of  the  preceding  year. 

Both  companies  are  based  in  Con¬ 
necticut.  Bowater  is  the  largest  U.S. 
manufacturer  of  newsprint. 

INS  signs  up 
five  K-R  papers 

Independent  Network  Systems 
Inc.  announced  that  five  Knight-Rid- 
der  newspapers  have  begun  using  its 
PhotoLink  satellite  newsphoto  ser¬ 
vice. 

PhotoLink  subscribers  now  include 
36  newspapers  with  the  addition  of 
the  Bradenton  (Fla.)  Herald,  Akron 
(Ohio)  Beacon  Journal,  Lexington 
(Ky.)  Herald-Leader,  Long  Beach 
(Calif.)  Press-Telegram  and  St.  Paul 
(Minn.)  Pioneer  Press  Dispatch. 

Customers  use  negative  transmit¬ 
ters  or  portable  drum  scanners  to 
send  color  separations  and  black-and- 
white  pictures  from  remote  locations 
to  the  INS  New  York  control  center, 
which  then  distributes  them  via  a  64 
Kb  Ku-band  satellite  channel  to 
newsroom  facsimile  receivers  or  elec¬ 
tronic  picture  desks. 

Dow  Jones  buys 
space  on 
GTE  transponder 

Dow  Jones  &  Co.  has  purchased  a 
C-band  transponder  on  GTE 
Spacenet  Corp.’s  Spacenet  III  hybrid 
C-  and  Ku-band  satellite  for  facsimile 
page  transmission  of  its  Wall  Street 
Journal  and  for  other  services  over  its 
network  of  18  Earth  stations. 

The  Journal  began  transmissions  to 
printing  sites  from  its  five  composing 
plants  on  Dec.  13  via  Spacenet  III. 
Formerly  transmitting  via  Westar  V, 
which  is  scheduled  to  expire  in  1991, 
the  Journal  can  expect  more  than  10 
years  of  operation  from  Spacenet  III, 
according  to  GTE  Spacenet. 

Bestinfo  names 
Tom  Williams 

Bestinfo  Inc.  named  Tom  Williams 
as  its  Eastern  regional  sales  manager, 
based  in  Media,  Pa. 

Williams  earlier  worked  in  sales 
and  management  for  Itek  Graphic 
Systems  Inc.,  Linotype  and  Compu- 
graphic  Corp.,  and  owned  a  four- 
color  printing  business. 


Howson  Algraphy, 
Imperial  merge 

The  sales  force  and  customer  ser¬ 
vices  of  Imperial  Metal  and  Chemical 
Co.  have  been  merged  with  those  of 
Howson  Algraphy,  whose  parent 
company,  Vickers  PLC,  acquired 
Imperial  last  June. 

Consolidated  regional  offices  are  in 
New  Jersey,  Georgia,  Illinois  and 
California. 


MGI  moves 

MGI  International,  maker  of  A- 
PAR  dust,  ink  and  noise  control  prod¬ 
ucts  ,  moved  from  Morris  Plains ,  N . J . , 
to  larger  facilities  at  1800  Chapman 
Ave.,  Rockville,  Md.  20852  (301/881- 
4242). 

It  also  named  John  Gramates  as  its 
sales  manager.  Gramates  had  been 
manufacturing  manager  for  an  MGI 
business  affiliate. 


Great  Northern 
creates  new  post 

Great  Northern  Paper,  a  Great 
Northern  Nekoosa  Corp.  company, 
named  Richard  Schneider  vice  presi¬ 
dent  of  woodlands,  a  new  position. 

Schneider  is  responsible  for  wood¬ 
lands  management  and  wood  pro¬ 
curement  activities  in  Maine,  report¬ 
ing  to  the  president.  Schneider  joined 
Great  Northern  in  1982. 


Sll  stockholders 
approve  sale 
of  company 

System  Integrators  Inc.  sharehold¬ 
ers  representing  86%  of  outstanding 
common  stock  voted  to  approve  man¬ 
agement’s  purchase  of  the  company 
at  the  $10-per-share  offering  (approxi¬ 
mately  $115  million).  Completion  of 
the  purchase  was  expected  by  the  end 
of  January. 

SII  also  announced  settlement  of 
the  four  class-action  shareholder  law¬ 
suits  relating  to  the  buy-out.  Pending 
conclusion  of  the  purchase  and  a 
court  approval,  the  settlement  will 
release  all  defendants  from  claims 
arising  from  the  buy-out  and  provide 
for  payment  of  plaintiffs’  legal  fees 
and  certain  settlement  costs. 
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Chesapeake 
converts 
to  Mac  system 


Chesapeake  Publishing  Corp., 
owner  of  23  newspapers  in  Delaware, 
Maryland  and  Virginia,  announced 
conversion  to  a  Macintosh-based  pro¬ 
duction  system  at  its  Southern  Dela¬ 
ware  Div.  Seaford  office. 

A  similar  effort  had  been  undertak¬ 
en  at  the  Milford,  Del.  Chronicle, 
where  Mac  SEs  and  Pluses  and  an 
Apple  LaserWriter  accomplish  edito¬ 
rial  and  ad  makeup  functions. 

In  Seaford,  Macs  are  networked 
with  a  server  for  information  storage 
and  will  be  used  for  pagination.  The 
system  replaces,  in  part,  Compu- 
graphic  equipment  (some  was 
retained  for  other  jobs  and  classified 
ads  are  still  processed  on  the  Intrepid 
system  and  output  on  an  84(X)). 

Editorial  uses  six  Macintosh  Plus 
terminals  and  one  SE  with  a  20MB 
hard  disk  external  drive,  19"  Radius 
display  and  a  LaserWriter  Plus.  The 
server  is  an  SE  with  two  40MB  exter¬ 
nal  hard  disk  drives.  Editorial  soft¬ 
ware  consists  of  Ready, Set,Go!  3.0 
for  reporters  and  version  4.0  for  the 
managing  editor  and  compositors. 

For  ad  composition,  two  SEs  are 
used,  one  with  a  20MB  hard  disk  and 
19"  Radius  display.  Another  SE  with 
15"  screen  is  used  for  job  printing 
composition  work.  A  LaserWriter 
NTX  serves  alt  terminals. 


ECRM  acquires  drs 


ECRM  Inc.  announced  acquisition 
of  the  assets  and  technology  of  data 
recording  systems  inc.  (drs),  deve¬ 
loper  of  the  1,000-dpi,  11"  x  17" 
LaserScribe  printers. 

According  to  ECRM,  drs  “may 
also  issue  certain  non-exclusive 
licenses  for  the  technology.” 


Adobe  makes  new 
typeface  available 


Adobe  Systems  Inc.  has 
announced  the  availability  of  its 
Typeface  Pack  1,  a  typeface  collec¬ 
tion  downloadable  from  Digital 
Equipment  Corp.  VAX  computers. 

Packaged  as  either  a  TK50  car¬ 
tridge  tape  or  1600  bpi  magtape,  the 
packs  contain  printer  font  files,  font 
metrics,  VMS  installation  utility, 
verification  program  and  documenta¬ 
tion.  Price  depends  on  model  and 
number  of  printers  in  use. 

NeXT  Inc.’s  computer  system  uses 


Adobe’s  Display  PostScript  imaging 
model,  allowing  the  displayed  image 
to  correspond  to  the  text  and  graphics 
output  on  a  PostScript  printer.  The 
new  machine  is  the  first  in  which  Post¬ 
Script  software  directs  both  the  work¬ 
station’s  screen  and  the  printer.  The 
dedicated  printer  offered  with  the 
NeXT  workstations  uses  an  SX 
Canon  engine,  printing  at  400-dpi 
resolution  and  eight  pages  per  minute. 


Quark  offers 
user  training 


Western  Litho 
promotes  Coons 


Western  Lithotech  announced  the 
appointment  of  Harold  E.  Coons  Jr. 
to  the  position  of  vice  president  of 
manufacturing. 

Coons  assumes  responsibility  for 
all  phases  of  manufacturing  at  St. 
Louis  headquarters  and  operations  in 
Springfield,  Mo.,  and  Jacksonville, 
Texas.  He  will  supervise  R&D,  engi¬ 
neering,  purchasing,  production  and 
training  for  the  manufacturer  of  offset 
plates,  chemistry  and  processing 
equipment. 

Coons  joined  Western  Lithotech  in 
1974  as  a  design  engineer,  became 
chief  manufacturing  engineer  in  1985 
and  was  promoted  to  manufacturing 
director  in  1987. 


C)uark  Inc.  has  set  up  the  QuarkEd 
nationwide  end-user  training  pro¬ 
gram,  described  as  comprehensive 
training  program  that  includes 
QuarkXPress  Macintosh-based  pub¬ 
lishing  software. 

According  to  Quark,  the  program  is 
designed  to  enable  more  users  to 
exploit  the  program’s  full  range  of 
features. 

QuarkEd  Module  I  is  an  eight-hour 
introduction  with  hands-on  and  class¬ 
room  work,  including  design  theory. 
Courses  can  be  tailored  to  specific 
applications,  according  to  Quark. 


Kaplan  gets 
additional  post 


AM  International  appointed  AM 
Ventures  president  Steven  F.  Kaplan 
to  the  additional  post  of  chief  strategic 
officer,  a  position  created  to  oversee 
development  of  corporate  and  busi¬ 
ness  unit  strategies. 

Kaplan  reports  to  AM  chairman 
and  CEO  Merle  Banta  and  works  with 
AM’s  four  divisional  presidents. 


Instant  Background 


When  reporters  need  background  for  news  and  feature 
stories,  sources  to  contact,  story  ideas,  or  verification  of 
facts-they  use  VU/TEXT.  With  VU/TEXT  they  can  look 
inside  40  newspapers  for  the  regional  story  from  yesterday’s 
edition  to  the  first  issue  online.  So  give  your  reponers 
what  they  need.  Give  them  VU/TEXT. 

Call  us  today.  1-800-323-2940.  In  PA.  (215)  574-4416. 


VU/TEXT 


A  KmgM-tiMAf  Compony 


325  Chestnut  Street,  Suite  1300,  Philadelphia,  PA  19106 
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ADVERTISING  BRIEFS 


INAME  elects  prez, 
officers,  directors 

Fred  D.  Crisp  Jr.,  vice  president/ 
sales  and  marketing  at  the  News  & 
Observer,  Raleigh,  N.C.,  was  elected 
president  of  the  International  News¬ 
paper  Advertising  and  Marketing 
Executives  at  the  group’s  recent 
meeting  in  San  Francisco.  He  suc¬ 
ceeds  Roger  H.  Clapp,  advertising 
director,  the  Richmond  (Va.)  News¬ 
papers  Inc. 

Other  officers  elected  were:  presi¬ 
dent-elect,  Norman  R.  Kirk,  adver¬ 
tising  director,  the  Toronto  Star, 
Ontario,  Canada;  first  vice  president, 
Beverly  Klein,  ad  director,  the  Mil¬ 
waukee  (Wis.)  Journall Sentinel',  and 
second  vice  president,  James  E. 
Jerow,  ad  director,  the  Knoxville 
(Tenn.)  News-Sentinel  &  Journal. 

Also  elected  were  two  directors,  in 
District  2,  Robert  Hirsch,  director  of 
advertising,  Newsday,  Long  Island, 
N.Y.;  and  in  District  12,  Wayne 
Smith,  director  of  advertising,  the 
Free  Press,  London,  Ontario.  Re¬ 
elected  to  full  three-year  terms  were: 
District  4,  Lou  Albert,  ad  director. 
Fort  Wayne  (Ind.)  Newspapers  Inc.; 
District  7,  Dave  Tansey,  assistant  to 
the  publisher/marketing  and  adver¬ 
tising  director,  the  Waterloo  (Iowa) 
Courier,  and  director-at-large,  Nor.m 
Weitzel,  ad  director,  the  Province  and 
Sun,  Vancouver,  B.C.,  Canada. 

Howard  Univ.  starts 
newspaper  ad  sales 
program  at  j-school 

Howard  University  in  Washington, 
D.C.,  a  historically  black  university, 
has  begun  a  newspaper  advertising 
program  in  its  print  journalism 
course  work. 

The  program  is  expected  to  serve  as 
a  prototype  for  developing  state-of- 
the-art  education  for  minority  stu¬ 
dents.  The  curriculum  involves  pro¬ 
fessional  training  for  some  of  How¬ 
ard’s  communications  and  business 
students  as  they  prepare  to  sell  adver¬ 
tising  for  the  university’s  Community 
News. 

The  Washington  Post  has  provided 
a  trainer  with  a  background  in  adver¬ 
tising  sales  and  will  share  the  cost  of 
the  program  with  the  university. 

Giant  Food,  one  of  the  area’s 
largest  retail  food  advertisers,  is 
offering  $20,000  in  student  scholar¬ 
ships  in  exchange  for  full-page  ads  in 
Community  News. 


The  Baltimore  Sun  has  agreed  to 
develop  an  Adopt- A-University  part¬ 
nership  with  Howard  to  enhance 
this  minority  program  further. 
Adopt- A-University  was  created  and 
developed  by  the  International  News¬ 
paper  Advertising  and  Marketing 
Executives  Foundation. 

INAME  presents 
life  memberships 

The  International  Newspaper 
Advertising  and  Marketing  Execu¬ 
tives  recently  awarded  honorary  life 
memberships,  its  highest  honor,  to 
immediate  past  president  Roger  H. 
Clapp,  director  of  advertising  for  the 
Richmond  (Va.)  Newspapers  Inc., 
and  Harold  W.  Andersen,  publisher 
of  the  Omaha  (Neb.)  World-Herald 
and  chairman  of  the  Future  of  Adver¬ 
tising  Project  and  the  World  Press 
Freedom  Committee. 

Boston  Globe  joins 
Four-Color  Network 

The  Boston  Globe  has  become  the 
newest  member  of  the  Four-Color 
Newspaper  Network,  bringing  the 
network’s  total  membership  to  296 
papers. 

Austin  paper  gives 
advertisers  checks 

The  Austin  (Texas)  American- 
Statesman  is  writing  more  than 
$600,000  in  checks  to  460  advertisers 
who  participated  in  an  advertising 
promotional  program  called  “The 
Great  Rebate.” 

The  sales  effort  took  place  from 
September  to  the  end  of  1988,  with 
rebates  determined  by  the  percentage 
increases  in  advertising  over  the  same 
period  of  1987.  Rebate  checks  ranged 
from  several  dollars  to  $25,000. 

Two  Florida  papers 
team  up  on  ad 

The  Fort  Lauderdale  (Fla.)  News! 
Sun  Sentinel  and  the  Miami  (Fla.) 
Herald,  teamed  up  on  Super  Bowl 
Sunday  and  produced  a  full-page  ad 
appearing  in  both  papers  that  demon¬ 
strated  how  an  ad  in  the  two  papers  is 
a  better  buy  than  a  commercial  during 
the  Super  Bowl. 


Marketing  manager 
named  at  rep  firm 

Pamela  Collins  has  been  named 
marketing  manager  for  the  Sawyer 
Ferguson  Walker  Co.  newspaper  rep¬ 
resentative  firm. 

Collins  had  been  marketing 
research  manager  for  the  Daily  News 
of  Los  Angeles.  She  began  her  career 
at  A.C.  Nielsen  Co.  before  joining 
Belden  Associates  as  a  research  asso¬ 
ciate/project  director. 

Rocco  takes  post 
at  anti-drug  group 

Anthony  C.  Rocco  has  joined  the 
Media-Advertising  Partnership  for  a 
Drug-Free  America  as  director  of 
media  development. 

Most  recently,  Rocco  was  vice 
president/business  development  for 
Ohlmeyer  Communications,  which 
he  joined  in  November  1985  following 
his  retirement  from  ABC  Television 
as  vice  president/business  develop¬ 
ment  and  sales. 

OPA  ad  campaign 

The  Oklahoma  Press  Association 
has  launched  a  10-week  ad  campaign 
that  utilizes  full-page  newspaper  ads 
to  sell  advertising  in  newspapers. 

The  central  office  of  the  OPA  sent 
insertion  orders  for  the  free  ads  to 
each  paper  in  the  state  with  common 
dates,  designated  to  reach  all  Okla¬ 
homa  readers  with  the  same  message 
on  the  same  day. 

J.  Leland  Gourley,  OPA  president 
and  editor  and  publisher  of  the  Okla¬ 
homa  City  Friday,  a  suburban 
weekly,  estimated  that  some  90%  of 
all  233  member  newspapers,  repre¬ 
senting  all  papers  in  the  state,  would 
participate. 

Agency  alliance 
deal  is  completed 

The  partnership  between  Foote, 
Cone  &  Belding  Communications 
Inc.  and  Publicis  Communication, 
announced  in  May,  has  been  com¬ 
pleted. 

Under  the  alliance,  combined  bill¬ 
ings  of  the  two  agency  networks  will 
approach  $4  billion,  according  to 
information  from  the  companies,  and 
in  Europe,  where  the  alliance  will  be 
known  as  Publicis-FCB,  combined 
billings  are  estimated  at  $2  billion. 
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Newspapers-driveyour 
AMtomotive  lineage  up! 

with,  your  ad  in  E&P’s  special  Automotive 
Advertising  section,  March  18,  1989! 

Here  is  an  editorial  package  that  provides  a  strong  and 
moving  vehicle  to  carry  your  market/medium  message  to 
realistic  automotive  advertising  prospects  —  both  national 
and  local!* 

•  Interview  with  a  top  executive  •An  analysis  of  Birch/Scarborough 

of  advertising  services  at  Data  on  Automotive  Ownership 

General  Motors.  patterns. 

•  Interview  with  the  president  of 
an  advertising  agency  who 
has  specialized  very  successfully 
in  developing  regional 
advertising  strategies. 

•  Interview  with  the  president 
of  NADA  (National  Automobile 
Dealers  Assoc.)  and  with  successful 
dealers  using  newspaper  ads. 

Names  from  lists  supplied  by  respected  associations  and  representatives 
of  newspapers,  plus  those  already  on  E&P’s  circulation  roll,  will  combine 
to  assure  complete  distribution  of  the  section  throughout  the  Automotive 
Advertising  field. 

The  meter  is  running  —  space  reservation  deadline  is  March  1st 
and  for  advertising  material,  March  8th. 


•  An  analysis  by  Claritas  of 
R.L.  Polk  automotive  data. 

•  Round-up  of  consumer  trends  as 
seen  by  newspaper  automotive 
writers  around  the  country. 

•  A  feature  on  the  automotive  parts 
and  service  industry  from  the 
standpoint  of  its  marketing  potential. 


Call  your  local  advertising  representative  or  Don  Parvin  at  (212)  675-4380 


New  York  Chicago  Los  Angeles  San  Francisco 

11  West  19th  Street  303  East  Ohio  Street  Ste.  801,  3250  Wilshire  Blvd.  Ste.  1420, 450  Sansome  Street 

New  York,  NY  1001 1  Chicago,  IL  6061 1  Los  Angeles,  CA  90010  San  Francisco,  CA  941 1 1 

(212)675-4380  (312)645-0123  (213)382-6346  (415)421-7950 

Fax:(212)929-1259  Fax:(213)382-1108  Fax:(415)398-4156 


Toronto 

148  King  Road  E. 

King  City,  Ontario  LOG  1 KO 
(416)  833-6200 
Fax:(416)  833-2116 


extra  copies  of  this  section  will 
be  available  for  your  local  use. 
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N.Y.  Daily  News 
teaches  high  school 
journalism  course 

The  New  York  Daily  News  has 
teamed  up  with  St.  John’s  University 
and  the  New  York  City  Board  of  Edu¬ 
cation  to  offer  a  program  teaching 
journalism  to  city  high  school  stu¬ 
dents. 

The  Collegiate  Journalism  Work¬ 
shop  will  meet  for  14  consecutive 
Saturdays  on  the  St.  John’s  campus  in 
Jamaica,  Queens.  The  workshop  will 
be  taught  by  journalism  professors 
from  St.  John’s  and  reporters  and  edi¬ 
tors  from  the  Daily  News. 

The  workshop,  which  will  cover  a 
wide  range  of  reporting  and  photo¬ 
journalism  techniques,  will  seek  to 
acquaint  students  with  the  inner 
workings  of  a  newspaper  and  famil¬ 
iarize  them  with  the  ethical  and  legal 
responsibilities  of  good  journalism. 

There  is  no  charge  for  the  instruc¬ 
tion  and  students  who  complete  the 
course  will  receive  three  full  under¬ 
graduate  credits  from  St.  John’s. 

The  course  began  Feb.  4  for  63 
students. 

Curtis  to  teach 
at  Univ.  of  Maryland 

Richard  A.  Curtis,  managing  editor 
for  graphics  and  photography  for 
USA  Toaay,  will  teach  a  course  in 
graphics  and  design  during  the  spring 
1989  semester  at  the  College  of  Jour¬ 
nalism,  University  of  Maryland,  Col¬ 
lege  Park. 

The  course  will  show  students  the 
latest  techniques  in  information 
graphics  and  visual  journalism. 

Florida  dally  gives 
away  two  homes 

The  Orlando  Sentinel  recently  gave 
away  two  homes  as  part  of  a  promo¬ 
tion  to  help  spur  home  sales  in  central 
Florida  during  the  Christmas  holiday. 

The  contest  was  sponsored  by  the 
newspaper  and  the  Home  Builders 
Association  of  Mid-Florida.  Top 
prizes  were  a  $1 19,200  four-bedroom, 
two-bath  house  on  a  heavily  wooded 
lot  and  a  $59,400  three-bedroom,  two- 
bath  home  with  a  two-car  garage. 

Entry  blanks  were  obtained  at  more 
than  50  participating  model  home 
sites.  All  locations  were  published  in 


the  Sentinel.  A  complete  list  could 
also  be  picked  up  in  the  newspaper’s 
lobby. 

A  winner  was  drawn  each  Monday 
through  Friday  for  five  weeks  to 
determine  the  25  finalists  eligible  for 
the  two  homes. 

Daily  winners  and  final  results  were 
published  in  the  Sentinel,  and  the 
drawing  for  the  houses  received  live 
television  coverage  as  well  as  news¬ 
paper  coverage. 

Builders  credit  the  promotion  with 
increased  traffic  at  the  model  home 
sites,  with  one  builder  estimating  the 
contest  generated  from  two  to  seven 
sales. 

The  Sentinel  attributed  approxi¬ 
mately  32  extra  pages  of  classified 
advertising  over  a  six-week  period  to 
the  contest. 

lAPA  decries 
journalists’  deaths 

The  Inter  American  Press  Associa¬ 
tion  has  called  on  authorities  in  Brazil 
and  Colombia  to  investigate  the  mur¬ 
ders  of  four  journalists  within  recent 
weeks. 

In  the  Amazon  capital  of  Manuas, 
Brazil,  police  reporter  Luis  Octavio 
Monteiro  of  Amazonas  En  Tiempo 
was  shot  four  times  in  the  head  on 
Dec.  29  after  reporting  on  police  cor¬ 
ruption  and  suspected  activity  in 
smuggling  and  death  squad  activity. 

In  Bauru,  Brazil,  journalist  Luiz 
Alberto  Montenegro  Rodriques  was 
shot  Jan.  8  after  he  had  reported 
aggressively  on  politics  in  the  region. 

In  Coloso,  Colombia,  Reyes  Mon¬ 
tes  Pacheco,  a  correspondent  for  El 
Spectador  of  Bogota  and  a  staunch 
critic  of  land  reform,  was  shot  to 
death  Jan.  4  by  assailants  on  a  motor¬ 
cycle. 

His  murder  came  two  days  after  the 
discovery  of  the  body  of  Gustavo 
Gonzales  Lopes,  who  had  disap¬ 
peared  Dec.  6  shortly  after  returning 
to  Colombia  after  six  years  of  self- 
imposed  exile  in  Europe. 

Series  looks  at 
violence  In  N.Y.C. 

On  Sunday;  Jan.  22,  the  New  York 
Daily  News  launched  a  seven-part 
series  looking  at  growing  violence  in 
the  city. 

The  series,  “Violence:  A  City  in 
Fear,”  offered  a  comprehensive  look 
at  the  “explosion  of  violence”  in  the 
city  and  offered  possible  solutions  to 
the  problem. 


Neuharth  builds 
tree  house  retreat 

Allen  H.  Neuharth,  who  will  retire 
in  March  as  chairman  of  Gannett  Co. , 
has  built  a  tree  house  at  his  estate  in 
Cocoa  Beach,  Fla.,  so  he’ll  have  a 
chance  to  get  away  from  it  all. 

Neuharth  told  People  magazine  the 
tree  house  will  be  a  place  “to  work, 
take  naps  and  occasionally  play  poker 
with  my  friends.” 

Neuharth  designed  the  12'  by  18' 
house,  which  is  made  of  cedar  poles 
and  roofed  with  fronds  from  the 
Everglades. 

Volunteers  offered 
paid  day  off 

Publisher  Nacky  Loeb  of  the  Union 
Leader  in  Manchester  and  the  New 
Hampshire  Sunday  News  announced 
the  newspapers  are  offering  their  350 
full-time  employees  an  extra  paid  day 
off  if  they  use  the  time  to  volunteer  for 
worthy  causes. 

The  newspapers  compiled  a  list  of 
volunteer  needs  and  agencies,  and 
employees  may  choose  from  the  list 
and  arrange  which  day  they  will  use 
for  volunteer  work. 

Loeb  said  her  proposal  was  made 
“in  the  spirit  of  Christmas  and  in  the 
tradition  of  New  Year’s  resolutions.” 

Chicago  Tribune 
claims  record 

The  Chicago  Tribune  is  claiming  a 
newspaper  industry  inserting  record. 

Last  Nov.  8,  the  newspaper  said, 
Craig  Sipich’s  packaging  crew  at  the 
Freedom  Center  production  plant 
inserted  preprinted  inserts  into 
201,500  copies  in  a  single  seven-and- 
one-half-hour  shift. 

This  broke  the  previous  record, 
which  the  Tribune  claimed  it  set  ear¬ 
lier  in  1988  when  a  crew  inserted 
material  into  172,000  copies  during  a 
shift. 

Wash.  Post  Co. 
Increases  dividend 

The  board  of  directors  of  the 
Washington  Post  Co.  approved  an 
increase  in  the  company’s  annual 
dividend  on  its  common  stock  to 
$1.84  per  share  from  $1.56. 
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Riot 

(Continued  from  page  17) 


beat  the  hell  out  of  you,”  he  said. 

Ray  Buck’s  wounds  were  minor,  he 
said,  “but  my  wife  probably  suffered 
more  than  1.  A  couple  of  days  later, 
she  was  still  having  nightmares.” 

Miami  Associated  Press  photogra¬ 
pher  Mark  Pesetsky  encountered  his 
own  nightmare  during  the  rioting. 

When  he  tried  to  take  pictures  of  a 
crowd  that  had  gathered  on  the  sec¬ 
ond  night  of  the  rioting,  Pesetsky  sud¬ 
denly  became  their  target. 

His  car  was  burned  and  he  himself 
was  roughed  up.  Police  repelled  the 
attackers  with  tear  gas. 

Ironically,  Pesetsky  thought  he  was 
a  safe  distance  from  the  violence 
when  he  began  to  take  pictures.  He 
was  not  seriously  hurt. 

Cars  of  reporters  were  a  favorite 
target.  A  Palm  Beach  Post  sports- 
writer,  for  instance,  returned  to  the 
parking  lot  of  the  Miami  Arena  after 
arriving  for  a  canceled  basketball 
game  to  find  every  window  in  his 
sports  car  shattered. 

The  contrast  of  the  rioting  with 
high-powered  National  Football 
League  partying  was  a  frequent  sub¬ 
ject  of  columnists. 

“Until  Monday,”  Chicago  Sun- 
Times  columnist  Terry  Boers  wrote, 
“there  had  been  no  Super  Bowls 
where  you  could  stand  on  the  balcony 
of  your  hotel  and  watch  the  fires  of 
hate  burning  two  miles  away.” 

In  his  own  “Memo  From  Miami,” 
another  Sun-Times  writer,  Ray  Sons, 
wrote:  “Of  19  Super  Bowls  I’ve 
covered  .  .  .  this  is  by  far  the 
strangest.  I’m  whirling  through  the 
usual  merry-go-round  of  press  confer¬ 
ences,  parties  and  press-agent  puff¬ 
ery,  but  it’s  like  a  vacation  on  the 
River  Styx.  Miami  is  committing  sui¬ 
cide  at  its  own  party.” 

Detroit  Free  Press  sports  columnist 
Mitch  Albom  explored  the  paradoxes 
in  a  biting  piece  that  ran  on  the  front 
page  Super  Bowl  Sunday. 

“What  do  you  cover  in  an  event 
like  this?”  Albom  wrote.  “Assigned 
to  write  about  sports,  do  you  close 
your  eyes  to  reality? 

“Didn’t  it  seem  that  somehow  the 
game  should  have  been  put  on  hold 
until  this  was  taken  care  of  —  until 
the  cries  of  the  poor  blacks  in  the 
poverty-ridden  sections  were  heard? 
Of  course  it  did.  And  yet,  the  truth  is, 
other  Super  Bowls  have  been  held 
while  poverty  and  frustration  boiled 
in  nearby  streets.  New  Orleans. 
Tampa.  Detroit.  Los  Angeles.  Name 
one  that  hasn’t,”  he  wrote. 


Singleton  folds  New  Jersey  newspaper 


Media  News  Group  folded  the 
North  Jersey  Advance  Jan.  28  after  a 
four-month  experiment  as  a  free-dis- 
tribution,  twice-weekly  publication 
had  failed  to  revive  its  fortunes  with 
advertisers. 

William  Dean  Singleton,  president 
of  Media  News  Group,  said  the  86- 
year-old  publication  had  been  losing 
money  for  the  past  12  years. 

“We  gave  it  our  best  shot  to  make 
money,  but  it  lost  its  market  years 
ago,”  Singleton  said. 

The  Advance,  located  in  Dover, 
had  about  10,000  paid  daily  circula¬ 
tion  when  it  was  converted  on  Sept. 
28  to  a  twice-weekly  publication  with 
40,000  free  distribution  via  third-class 
mail. 

The  move  was  made  to  improve 
penetration  in  a  mostly  rural  area  in 
Morris  County,  N  J.,  that  was 
already  being  served  by  the  Morris- 


IN  BRIEF - 


Special  section 

Alarmed  at  a  city  infant  mortality 
rate  that  is  higher  than  many  Third 
World  nations,  the  Chicago  Tribune 
recently  published  a  special  section 
devoted  to  prenatal  care. 

“Beautiful  Babies,”  a  16-page 
tabloid  section  that  appeared  in  Sun¬ 
day  Jan.  29  editions,  included  specific 
information  on  medical,  educational 
and  government  programs  that  can 
aid  in  providing  good  pregnancy  care. 
Additional  copies  of  the  section  will 
be  distributed  throughout  the  Chicago 
area,  the  newspaper  said. 

Chicago’s  infant  mortality  rate  of 
16.6  infant  deaths  per  1 ,000  live  births 
is  the  third  highest  among  U.S.  cities. 
It  is  higher  than  nearly  every  industri¬ 
alized  city  and  as  high  as  many  Third 
World  nations,  the  newspaper  said. 

Ft.  Lauderdale  runs 
big  game  sections 

For  six  days  before  the  Super 
Bowl,  the  Fort  Lauderdale  (Fla.) 
News! Sun-Sentinel  produced  a  daily 
news  section  devoted  entirely  to  the 
game  at  Joe  Robbie  Stadium  in 
Miami. 

The  section,  which  ran  between  10- 
24  pages,  combined  up-to-date  cover¬ 
age  from  Metro,  Lifestyle,  Business 
and  Sports  sections  and  was  expected 
to  generate  more  than  $150,000  in  ad 


town  Daily  Record  with  55,000  circu¬ 
lation  and  a  number  of  weeklies, 
according  to  general  manager  Sher¬ 
wood  Spitz. 

Putting  more  emphasis  on  local 
news,  particularly  “town  by  town 
coverage,”  was  part  of  the  new  mar¬ 
keting  strategy,  said  Spitz. 

Twenty-nine  employees  were  laid 
off  as  a  result  of  the  Advance’s  clos¬ 
ing,  said  Anthony  J.  Calianese,  presi¬ 
dent  of  North  Jersey  Newspapers.  He 
said  the  company  is  attempting  to 
rehire  as  many  of  them  as  possible  at 
its  other  newspapers  in  northern  New 
Jersey,  including  the  North  Jersey 
Herald  News,  Hudson  Dispatch,  and 
Elizabeth  Daily  Journal. 

Another  21  employees  will  con¬ 
tinue  to  work  for  the  company’s  com¬ 
mercial  printing  operation,  which  is 
located  in  the  same  facility  in  £)over. 
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Party  Pack  includes  4  Larse  Pizzas 

with  ctwcM  «id  1  loppiwg.  Tliil'a  4%  ilins. 


Little  Caesar  Pizza  came  up  with  a 
new  twist  for  an  ad  in  the  comic  section 
of  the  Daily  News  of  Los  Angeles. 

The  advertisement  featured  orgami, 
the  Japanese  art  of  folding  paper.  The 
full-page  ad  gave  instructions  on  how 
to  make  a  Little  Caesar's  coupon  pirate 
hat,  which  could  be  redeemed  at  the 
chain's  outlets  for  a  free  soft  drink  and 
a  discount  on  a  "Super  Bowl  Party 
Pack"  of  pizzas. 

Maggie  Krost,  Daily  News  general 
advertising  manager,  said  that,  to  her 
knowledge,  it  was  the  first  time  an 
advertiser  had  used  orgami  advertis¬ 
ing  in  a  Southern  California  paper. 
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Old-time  newspapering  is  BONG’S  focus 


By  David  Astor 

Newsrooms  of  years  past  featured 
manual  typewriters,  copy  paper,  lots 
of  noise,  and  at  least  several  crusty, 
street-smart  journalists  who  tended  to 
drink  and  smoke  too  much. 

Today,  numerous  newsrooms  fea¬ 
ture  quiet  computer  terminals,  car¬ 
peted  floors,  yuppie  reporters,  and 
managers  too  interested  in  image  and 
the  bottom  line  to  tolerate  much  staff 
eccentricity. 

Many  present-day  journalists  — 
including  those  with  an  aversion  to 
cigarette  fumes  and  all-white-male 
newsrooms  —  are  quite  happy  to  be 
working  in  1989  rather  than  1959  or 
1929.  But  others  miss  the  positive 
aspects  of  old-time  newspapering, 
and  feel  that  something  wonderful  is 
being  lost. 

There  isn’t  much  that  people  pining 
for  the  “good  old  days”  can  do  to  turn 
back  the  clock,  but  they  can  now  at 
least  join  BONG. 

If  you  haven’t  heard  of  BONG,  it’s 
not  surprising.  The  Burned-Out 
Newspapercreatures  Guild  is  barely  a 
month  old,  doesn’t  require  dues,  and 
may  never  hold  a  meeting.  But  more 
than  100  journalists  at  over  50  papers 
are  already  “members.” 

BONG  was  the  brainchild  of  44- 
year-old  Dayton  (Ohio)  Daily  News 
copy  editor  Charles  Stough,  who  first 
wrote  about  the  then-fictional  organi¬ 
zation  for  the  New  York  Times  News 
Service  on  January  5.  Stough’s  satire 
piece  ran  as  part  of  NYTNS’s 
“Smile”  advisory  —  which,  like 
other  news  service  advisories,  is 
meant  for  editors  to  read  but  not  print 
in  their  newspapers. 

Response  to  Stough’s  piece  from 
journalists  working  for  NYTNS  client 
papers  was  unexpectedly  large  and 
positive.  “The  phone  rang  off  the 
hook,”  recalled  Stough,  “and  1 
started  to  get  mail  applications  to  join 
BONG!”  So  he  and  NYTNS  execu¬ 
tive  editor  John  Brewer  decided  to 
start  a  regular  BONG  humor  feature 
for  transmission  as  a  separate  advi¬ 
sory  every  Wednesday. 

The  approximately  500-word 
“BONG  Bull”  bulletin  includes  anec¬ 
dotes  relating  to  old-time  newspaper¬ 
ing,  reports  of  “veterans-versus-yup- 
pie  execs  friction,”  and  other  mate¬ 
rial  sent  in  by  BONG  “members” 
employed  by  papers  subscribing  to 
NYTNS. 

One  contributor  from  the  Jackson- 


Charles  Stough 


ville  (Fla.)  Journal  reported  that  he 
“still  finds  rookies  who  believe,  ‘In 
my  day,  we  used  manual  VDTs.’” 

Another  “BONG  Bull”  item  noted 
that  yuppie  reporters  keep  bottles  in 
their  lower  desk  drawers  —  just  like 
“crusty  pros”  do.  Only  they’re  filled 
with  diet  cola. 

Still  another  contributor  remem¬ 
bered  that  when  coffee  was  spilled  in 
the  newsroom  in  the  old  days,  it  was 
just  blotted  with  copy  paper  and 
nobody  got  excited.  Now,  said  the 
BONG  member,  three  management 
types  come  running  in  to  scream 
about  carpet  stains. 

And  a  contributor  from  the  San 
Jose  Mercury  News  lamented:  “Jour¬ 
nalism  has  become  a  world  filled  with 
editors  who  have  never  covered  a 
story  or  even  been  in  a  police  station 
[and]  of  reporters  whose  main  interest 
is  to  win  a  prize.  There  is  no  room  left 
for  the  nonconformist,  the  drunk,  or 
even  the  old  hand  who  does  a  solid  job 


John  Brewer 


but  doesn’t  demonstrate  paroxysms 
of  enthusiasm  at  every  daily  reinven¬ 
tion  of  the  journalistic  wheel.  ’Tis  a 
pity.” 

One  BONG  bulletin  last  month 
included  the  announcement  that 
nominations  for  “Counter-Pulitzers” 
were  being  accepted  in  categories 
such  as  “Best  Use  of  a  Staff  Car,” 
“Most  Colorful  Behavior  in  an  Eleva¬ 
tor,”  “First  Through  the  Buffet  Line 
Twice,”  “Last  to  Balance  an 
Expense  Account,”  “Best  Method 
for  Getting  a  Civilian  Out  of  a  Phone 
Booth,”  and  “Shiniest  Trouser 
Seat.” 

Several  “Counter-Pulitzer”  win¬ 
ners  were  suggested  later  in  the 
month.  Recently  executed  serial 
killer  Ted  Bundy,  for  instance, 
seemed  a  natural  for  “Best  News 
Story  Under  Pressure  of  Deadline” 
after  “singlehandedly  solving  more 
than  20  murder  cases  in  less  than  72 
hours.” 

As  each  weekly  “BONG  Bull” 
bulletin  draws  to  an  end,  Stough  uses 
a  different  signoff.  One  time,  he  wrote 
that  he  was  “returning  control  of  this 
wire  to  the  usual  suspects.” 

“I’m  having  a  great  time  with  this,” 
declared  Stough,  who  joined  the  Day- 
ton  Daily  News  in  1973  after  working 
as  a  weekly  newspaper  editor,  social 
worker,  and  Peace  Corps  volunteer. 

BONG  members  also  seem  to  be 
having  a  great  time,  and  some  of  them 
are  sharing  the  fun  with  readers  by 
writing  about  the  organization  in  their 
newspapers. 

These  members  hail  from  large, 
medium,  and  small  papers,  and 
include  columnists,  reporters,  feature 
writers,  copy  editors,  and  even  some 
higher-ranking  editors.  Most  BONG- 
ers  tend  to  be  middle-aged  or  older, 
but  Stough  said  he  is  very  “encour¬ 
aged”  that  there  are  also  a  small  num¬ 
ber  of  young  BONGers  “fascinated 
with  the  early  style  of  newspaper¬ 
ing.”  Stough  even  received  a  let¬ 
ter  from  a  Taiwanese  journalist. 

“Should  I  change  the  name  to  the 
International  Burned-Out  News¬ 
papercreatures  Guild  —  IBONG  —  or 
the  Burned-Out  Newspapercreatures 
Guild  International  —  BONGI?” 
mused  Stough.  “These  are  deep  ques¬ 
tions.” 

What  is  it  about  old-time  newspa¬ 
pering  that  Stough  himself  misses? 
He  believes  journalists  back  then 
were  more  eccentric,  more  “fond  of 
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people,”  more  conscious  of  giving 
readers  what  they  wanted  rather  than 
showing  off  their  own  knowledge, 
more  interested  in  reading,  and  more 
knowledgeable  about  history  and 
popular  culture. 

“Some  journalists  today  never 
watched  Lou  GrantV'  Stough 
exclaimed  incredulously. 

The  BONG  founder  said  he  also 
believes  old-time  journalists  were 


more  interested  in  “public  service.” 
Stough,  for  instance,  said  some  of 
them  would  sit  in  the  newsroom 
answering  homework  questions 
phoned  in  by  students.  And  Stough 
pointed  to  the  way  a  newspaper 
responded  to  Virginia’s  famous  query 
about  the  existence  of  Santa  Claus. 
“Today,  a  paper  would  put  a  letter 
like  that  into  the  crackpot  box,” 
Stough  stated  disapprovingly. 


Grump$  offers  his  brand  of  birth  control  advice. 


Strip  stars  an  energetic  grandma 


A  comic  starring  a  warm  and 
energetic  older  woman  has  been 
introduced  by  King  Features  Syndi¬ 
cate. 


The  title  character  in  Brian  Stra- 
ter’s  “Grammy”  jogs,  shops,  plays 
poker,  and  baby-sits  for  grandchil¬ 
dren  Bryan,  Wendy,  and  baby  Andre. 
Other  characters  in  the  comic  include 
Grammy’s  complaining  but  “teddy- 
bear-at-heart”  husband  Grumps,  her 
daughter  Midge,  her  son-in-law 
Hamilton,  her  best  friend  Gert,  and 
Fenwick  the  dog. 


Strater  is  a  former  advertising  man 
and  free-lance  illustrator  and 


designer.  He  developed  “Grammy” 
along  with  business  partner  David 
Watkins. 

“Grammy”  —  which  is  being  intro¬ 
duced  at  a  time  when  America’s  older 
population  is  increasing  rapidly  —  has 
about  100  clients.  They  include  the 
Arizona  Republic,  Baltimore  Sun, 
Dallas  Morning  News,  Denver  Rocky 
Mountain  News,  Detroit  News, 
Houston  Chronicle,  Los  Angeles 
Herald  Examiner,  Nashville  Tennes¬ 
sean,  Orange  County  Register,  Port¬ 
land  Oregonian,  Sacramento  Bee, 
San  Antonio  Express-News,  San 
Diego  Tribune,  Seattle  Post-Intel¬ 
ligencer,  and  Washington  Times. 


Creators  has  promoted  Medeiros 


Anita  Medeiros  has  been  named 
vice  president  and  general  manager  of 
Creators  Syndicate. 

Medeiros,  who  is  now  one  of  the 
highest-ranking  women  executives  in 
syndication,  was  formerly  director  of 
operations  for  Creators. 


The  California  State  University/ 
Fullerton  business  and  finance  gradu¬ 
ate  joined  Creators  soon  after  its 
founding  two  years  ago.  Before  that, 
Medeiros  was  manager  of  the  Select 
Features  division  of  what  is  now 
North  America  Syndicate. 


Small  investor  index 


Anita  Medeiros 


Money  magazine  is  offering  a  free 
feature. 

“The  Money  Small  Investor 
Index”  —  distributed  every  Friday 
with  a  Monday  embargo  —  shows  the 
weekly  gains  and  losses  of  the  aver¬ 
age  individual’s  portfolio. 

Reflected  in  the  index  are  10  assets, 

(Continued  on  page  48) 


Finally,  Stough  noted  that  old-time 
journalists  understood  that  news¬ 
rooms  were  supposed  to  be  noisy. 
“Before  computers,  you  never  heard 
reporters  say,  ‘Be  quiet.  I’m  writ¬ 
ing!”’  Stough  moaned.  “Newsrooms 
are  getting  too  civilized.” 

All  in  all,  Stough  believes  “news- 
papering  used  to  be  gloriously  irrever- 
ent.  That  irreverence  is 
disappearing  ....  BONG  wants  to 
keep  the  memory  alive.” 

But  Stough  is  not  down  on  all  mod¬ 
ern  aspects  of  journalism.  He 
observed,  for  instance,  that  BONG 
wouldn’t  exist  without  the  computer 
network  NYTNS  uses  to  reach 
clients. 

The  news  service  has  approxi¬ 
mately  550  clients  worldwide,  said 
Brewer,  who  noted  that  about  450  of 
them  get  material  by  wire  and  about 
100  by  mail.  Mail  clients  do  not 
receive  the  “BONG  Bull.” 

Brewer  said  the  BONG  advisory  is 
“just  a  lot  of  fun  to  read,”  and  that  it 
gives  NYTNS  subscribers  a  “nice 
break”  from  all  the  serious  stuff  that 
comes  over  the  wire. 

And  Brewer  —  who  reported  “no 
negative  feedback”  to  Stough’s  fea¬ 
ture  —  added:  “The  BONG  bulletins 
are  getting  better  and  better  every 
week.” 


NEWS  IS  OUR 
MIDDLE  NAME, 


Where's  the 
first  place 
readers  look 
for  who's 
who  in  the 
news?  The 
same  place 
they  look  for 
what's  what 
in  the  world. 
In  a  Copley 
News  Service  editorial  cartoon.  By 
award-winning  cartoonists  like 
Steve  Kelley. 

See  our  12  cartoonists'  reader- 
arresting  views  in  our  Editorial 
Cartoon  package.  You'll  see  why 
headlines  get  a  headstart  at  CNS. 


(800)  445-4555/(619)  293-1818 
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SYNDICATES/NEWS  SERVICES 


NOTHING? 

Almost. 

Because  without  laying 
out  a  penny,  you  can  boost 
your  paper’s  profits  and 
build  readership. 

Just  run  U-BlLD’s  do- 
it-yourself  features  in  the 
format  best  suited  for  your 
section.  When  readers  order 
plans  through  the  column, 
you  get  a  25%  commission! 

U-BILD  is  the  world’s 
foremost  syndicator  of  “do- 
it-yourself”  columns.  We’ve 
got  over  1000  woodworking 
and  handicraft  projects— 
everything  from  home 
improvements  to  toys— and 
teddy  bears  to  tole  painting. 

The  deal  couldn’t  be 
simpler:  no  contracts  to 
sign,  nothing  to  buy,  not 
even  any  bookkeeping. 

Just  run  our  free  features 
in  your  paper  on  a  regu¬ 
lar  basis— and  watch 
your  readership  grow. 

Over  six  hundred  news¬ 
papers  already  profit  from 
our  reader  services.  For 
more  information  call 
or  write  U-BlLD— 
and  start  making  money 
for  nothing! 

U-bUd  m 


NEWSPAPER  FEATURES 
P.O.  Box  2383  •  Van  Nuys,  CA  91409 

1-800-82U-BILD  In  Calif.  818-785-6368 


(Continued  from  page  47) 
including  big  stocks,  small  stocks, 
equity  mutual  funds,  taxable  bonds, 
municipal  bonds,  bond  mutual  funds, 
money  market  funds  and  money  mar¬ 
ket  deposit  accounts  at  banks,  certifi¬ 
cates  of  deposit,  real  estate,  and  gold. 
There  is  also  a  50-line  analysis. 

Papers  running  —  or  planning  to 
run  —  the  feature  include  the  Bergen 
County  (N.J.)  Record,  Bridgeport 
(Conn.)  Post,  Fort  Worth  Star-Tele¬ 
gram,  Indianapolis  Star,  Las  Vegas 
Sun,  Minneapolis-St.  Paul  Star  Tri¬ 
bune,  New  Haven  (Conn.)  Register, 
New  Orleans  Times-Picayune,  New 
York  News,  St.  Paul  Pioneer  Press 
Dispatch,  and  USA  Today. 

For  more  information,  contact  Jor¬ 
dan  Goodman  at  Money,  Time/Life 
Bldg.,  Rockefeller  Center,  New 
York,  N.Y.  10020. 

Tv  ‘Cathy’  and  more 

Cathy’s  Valentine,  written  and 
illustrated  by  “Cathy”  cartoonist 
Cathy  Guisewite  of  Universal  Press 
Syndicate,  aired  February  10  on  CBS. 
It  was  the  third  animated  “Cathy” 
special  for  Guisewite,  whose  real-life 
father  William  is  the  voice  of  Cathy’s 
cartoon  father. 

In  other  tv  news,  “Pogo”  cartoon¬ 
ists  Larry  Doyle  and  Neal  Sternecky 
appeared  on  NBC’s  Today  and  other 
shows  last  month.  The  new  version  of 
“Pogo”  was  introduced  January  9  by 
the  Los  Angeles  Times  Syndicate. 

Speaking  of  appearances,  cartoon¬ 
ist  Rick  Geary  of  Copley  News  Service 
and  the  National  Lampoon  spoke  last 
month  at  the  Museum  of  Cartoon  Art 
in  Rye  Brook,  N.Y.  There  was  also  an 
exhibit  of  his  work  from  January  8  to 
February  3. 

Also,  Cop\eylVillage  Voice  civil 
liberties  columnist  Nat  Hentoff 
recently  delivered  an  address  about 
the  Supreme  Court  and  the  press  to 
law  professors  and  reporters  at  the 
Bill  of  Rights  Institute  in  Williams¬ 
burg,  Va. 

And  self-syndicated  “humble 
Farmer”  humor  columnist  Robert 
Skoglund  —  based  at  St.  George, 
Maine  04857  —  has  had  numerous 
speaking  engagements  in  recent 
months,  including  over  20  last  fall. 


‘Tracy’  film  planned 

Warren  Beatty  is  slated  to  produce, 
direct,  and  star  in  a  film  based  on  the 
“Dick  Tracy”  comic  strip. 

The  Touchstone  movie  will  feature 


Part  of  the  Money  feature. 

songs  by  Stephen  Sondheim, 
reported  New  York  Newsday,  which 
added  that  Madonna  has  agreed  to 
sing  some  of  the  tunes  and  play  the 
part  of  Breathless  Mahoney. 

“Dick  Tracy,”  created  by  Chester 
Gould,  is  now  done  by  Max  Collins 
and  Dick  Locher  of  Tribune  Media 
Services. 

A  ‘Heloise’  birthday 

February  16  is  the  30th  anniversary 
of  “Hints  from  Heloise,”  which  is 
distributed  by  King  Features  Syndi¬ 
cate. 

The  original  Heloise’s  daughter 
(profiled  in  E&P,  July  16,  1983)  now 
writes  “Hints.” 

Dunn  dies  at  age  80 

“They’ll  Do  It  Every  Time”  car¬ 
toonist  Bob  Dunn  died  January  31  in 


Bob  Dunn  o  number  of  years  ago. 
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New  Jersey  after  a  long  illness.  He 
was  80. 

Dunn  and  A1  Scaduto  succeeded 
Jimmy  Hatlo  on  the  daily  and  Sunday 
comic  panel  in  1%3.  Scaduto  is  now 
continuing  “They’ll  Do  It  Every 
Time,”  which  King  Features  Syndi¬ 
cate  distributes  to  about  250  papers. 

The  late  Dunn  joined  the  Hearst 
Corporation’s  International  News 
Service  in  1933,  and  later  worked  in 
the  King  comic  art  department  and 
created  the  “Just  the  Type”  comic 
feature.  He  was  a  founding  member 
and  former  president  of  the  National 
Cartoonists  Society,  and  won  the 
NCS  Reuben  Award  as  “Outstanding 
Cartoonist  of  the  Year”  in  1976. 

Dunn  also  authored  over  a  dozen 
books  and  hosted  television  quiz 
shows  —  including  one  of  the  first  in 
1946. 


Artley  departs  Extra 

Editorial  cartoonist  Steve  Artley 
has  left  Extra  Newspaper  Features  to 
pursue  self-syndication. 

Artley,  whose  work  has  appeared 
in  papers  such  as  the  Des  Moines 
Register  and  Washington  Post,  began 
drawing  editorial  cartoons  in  1983  for 
the  National  Federation  of  Indepen- 
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Steve  Artley  and  one  of  his  cartoons. 

dent  Business.  In  1987,  he  received 
the  “Best  Editorial  Cartoon  of  the 
Year”  award  from  the  Minnesota 
Newspaper  Association. 

Artley  is  based  at  P.O.  Box  24661, 
Minneapolis,  Minn.  55424. 


It’s  going  to  Bahrain 

The  Los  Angeles  Times-Washington 
Post  News  Service  is  extending  its 
reach  next  month  to  a  48th  country, 
Bahrain. 

Al-Ayam  in  Manama  will  receive 
LAT-WP  dispatches  via  the  global 
communications  network  of  the 
Deutsche  Presse-Agentur  German 
press  agency. 

The  new  Arabic  language  daily 
paper  will  be  LAT-WP’s  629th  client 
worldwide,  according  to  LAT-WP 
executive  vice  president  and  editorial 
director  Douglas  A.  Gripp. 


Marietta  to  Newsday 

Editorial  cartoonist  Doug  Marlette 
is  moving  from  the  Atlanta  Constitu¬ 
tion  to  Long  Island  Newsday  and 
New  York  Newsday  next  month. 

Marlette  is  one  of  a  number  of  key 
Constitution  staffers  to  resign  since 
the  departure  of  editor  Bill  Kovach 
last  fall. 

The  1988  Pulitzer  Prize  winner 
(profiled  in  E&P,  April  23)  is  with 
Creators  Syndicate,  which  also  dis¬ 
tributes  Marlette’s  “Kudzu”  comic 
strip. 


gyth  Begi 


Year! 


Educator’s  Advice 
Draws  Positive  Response! 

Readers  love  Dr.  Ruth.  And  trust  her  opinions. 

That’s  because  she  delivers  the  kind  of  frank,  sen¬ 
sible  advice  about  sex  and  intimate  relationships 
readers  like  yours  want— and  need— to  hear.  The 
p>opular  educator,  therapist  and  media  psycho¬ 
logist  is  more  in  demand  than  ever: 

•  More  than  1 00  nevv-spaper  clients 

•  Hundreds  of  reader  letters  every  week 

•  Due  this  summer:  Don’t  Complsin—t^  newest  of 
her  6  books 

•  Winner  of  the  1 988  Ace  Award  for  Best  Cable  TV 
Talk  Show 

•  Active  counseling  practice  and  university 
teaching  schedule 

For  a  serious  answer  to  your  readers'  questions,  add  Ask  Or.  Ruth  to  your  editorial  lineup. 
Call  lawmice  T.  Otocn.  Vice  President,  Marketing  &.  Sales  or  your  King  Features  representative 
for  rates  and  samples.  Tolfiee:  I '800-526-iaNC  or  cofccfc  2 1 2-455-41000 

!3Us!fci«Ne2*6las445lliStreet«NewYofk,NYIOOI7 
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Shop  talk 

(Continued  from  page  64) 


does  advertising,  commercial  or 
political.  Advertising  and  public  rela¬ 
tions  are  honorable  trades,  when 
practiced  honorably.  They  are  neither 
worse  nor  better  than  journalism,  but 
they  are  different. 

So  what  is  to  be  done?  Does  it  mat¬ 
ter,  really,  that  the  line  is  blurred  in 
the  public's  perception  between  the 
work  that  journalists  do  and  that  of 
media  people?  I  think  it  does. 

Surveys  show  the  public  does  not 
hold  journalists  in  high  esteem,  espe¬ 
cially  print  journalists.  One  reason,  I 
think,  is  because  we  are  being  asso¬ 
ciated  with  the  wrong  kind  of  people. 
Another  is  they  do  not  understand  our 
purpose. 

Right  now,  people  do  not  like  the 
brazen  reporters  and  pontificating 
commentators  they  see  on  television 
at  every  presidential  press  conference 
or  speech. 

They  do  not  know  why  reporters 
tend  to  be  aggressive,  or  why  com¬ 
mentators  insist  on  elaborating  on 
remarks  they  have  just  heard. 

They  do  not  accept  that  journalists 
are  acting  on  the  public's  behalf,  try¬ 
ing  to  peel  the  varnish  from  the  truth 
applied  by  the  people  of  the  media. 

Back  in  the  days  of  blunter  speech, 
Mr.  Mencken  of  the  Baltimore  Sun 
liked  to  refer  to  the  American  public 
as  a  gang  of  timorous  goose-steppers 
and  —  his  favorite  epithet  —  pol¬ 
troons.  Even  today  it  is  suspected 
that,  given  the  chance,  the  American 
people  might  vote  out  the  Bill  of 
Rights.  I  would  like  to  give  them  more 
credit. 

People  who  worry  about  this  state 
of  affairs  suggest  that  the  importance 
of  an  inquiring  press  to  democracy's 
health  ought  to  be  taught  more  widely 
in  our  schools.  This  is  a  good  idea,  if 
not  a  new  one. 

Thomas  Jefferson  knew  that 
journalism — just  print  in  his  days, 
but  certainly  including  broadcast 
journalism  today  —  has  a  genuine 
mission,  an  inherent  civic  necessity. 
Advertising  and  public  relations, 
political  or  otherwise,  do  not,  though 
they  can  be  socially  desirable. 

An  appreciation  of  the  difference,  I 
fear,  has  been  lost  and  confounded.  It 
would  be  nothing  but  beneficial,  espe¬ 
cially  for  the  American  press,  were  it 
to  be  regained. 

Publisher  arrested 
on  checks  charge 

Flint  Area  Newspapers  publisher 
Henry  Hogan  was  arrested  during  the 


Michigan  Press  Association  annual 
conference  and  charged  with  writing 
bad  checks. 

Hogan,  president  and  publisher  of 
the  chain  of  seven  weeklies,  was 
arraigned  Jan.  30  in  Grand  Blanc 
after  spending  the  weekend  in  the 
Grand  Rapids  police  station  jail,  a 
Grand  Blanc  detective  said. 

According  to  an  account  written  by 
Detroit  Free  Press  reporter  L.  Carol 
Ritchie,  Hogan  —  a  former  president 
of  the  Michigan  Press  Association  — 
was  arrested  in  the  lobby  of  the 
Amway  Plaza  Hotel  in  Grand  Rapids 
during  a  break  in  the  conference.  He 
was  patted  down  against  a  police  car 
outside,  the  newspaper  said. 

Hogan,  a  former  co-owner  of  the 
Observer-Eccentric  news  chain  in 
Michigan,  was  arrested  on  a  com¬ 
plaint  by  Grand  Blanc  printer  Morton 
Stebbins,  who  prints  Hogan's  Grand 
Blanc  News. 

Stebbins  said  Hogan  has  written 
several  bad  checks  and  owes  him 
“thousands  of  dollars,”  the  Free 
Press  article  said.  Stebbins  filed  the 
complaint  in  October. 

Knowingly  writing  a  check  for 
more  than  $200  with  insufficient  funds 
carries  a  possible  prison  sentence  of 
up  to  13  months  and  a  maximum  fine 
of  $500  in  Michigan. 

Texas  Fol  group 
files  two  briefs 

The  Freedom  of  Information 
Foundation  of  Texas  has  filed  an  ami¬ 
cus  brief  with  the  San  Antonio  Court 
of  Appeals  seeking  to  prevent  the 
sealing  of  documents  in  the  settle¬ 
ment  of  an  alleged  sexual  molestation 
case  involving  certain  minors  and  a 
Franciscan  priest. 

The  brief  is  in  support  of  a  petition 
filed  by  the  San  Antonio  Express- 
News  and  other  newspapers. 

The  group  filed  a  second  brief  in 
support  of  a  petition  by  the  Houston 
Chronicle  to  have  access  to  resumes 
of  teachers  employed  by  the  Houston 
Independent  School  District. 

Vt.  dailies  seek 
suspect’s  name 

The  Burlington  Free  Press  and 
Rutland  Herald  have  asked  the  Ver¬ 
mont  Supreme  Court  to  authorize 
the  naming  of  a  15-year-old  boy  who 
has  been  charged  as  an  adult  with 
manslaughter. 

The  youth  was  identified  only  by 
the  initials  “K.F.”  in  court  docu¬ 
ments.  He  allegedly  shot  a  16-year- 
old  girl  in  the  apartment  building 


where  he  had  been  staying. 

The  newspapers  argued  that  since 
the  suspect  has  been  charged  in  adult 
court,  there  is  no  reason  for  secrecy  in 
the  case. 

His  attorney  is  seeking  to  have  the 
case  transferred  to  juvenile  court, 
where  his  identity  would  remain  con¬ 
fidential. 

Editor  wins  case 
to  get  exam  resuits 

Middletown,  Conn.,  businessman/ 
editor  William  Corvo  has  won  a  free¬ 
dom  of  information  suit  against  the 
Connecticut  Bar  Examining  Commit¬ 
tee  over  making  the  latter's  records 
available  to  the  public. 

Prior  to  this,  the  committee  has 
kept  secret  the  files  of  candidates 
failing  to  pass  testing  for  the  bar  in 
Connecticut. 

vSuperior  Court  Judge  Morris  L. 
O'Neill  ruled  that  the  testing  was  an 
administrative  procedure,  not  a  judi¬ 
cial  one,  and  therefore  came  under 
the  freedom  of  information  controls 
of  public  access. 

Corvo  is  editor  of  the  Middletown 
Bulletin,  with  business  interests  that 
include  a  family  printing  company. 
His  FOI  action  came  after  the  com¬ 
mittee  director  refused  to  elaborate 
on  why  Corvo  himself  failed  the  bar 
examination. 

Santa  Anonymous 
brings  gifts  to  kids 

The  Star  Tribune  of  Minneapolis- 
St.  Paul  collected  121,000  toys  and 
raised  more  than  $225,000  this  holi¬ 
day  season  for  area  children  of  low- 
income  families  through  the  paper's 
Santa  Anonymous. 

In  its  42nd  year  of  operation,  Santa 
Anonymous  collects  new  toys  and 
cash  donations  so  that  the  children 
can  receive  holiday  presents. 


Legal 

(Continued  from  page  28) 


Supreme  Court. 

Michael  J.  Foley  filed  the  suit  after 
a  1983  police  roundup  said  he  and 
another  man  had  been  arrested  for 
assaulting  a  police  officer. 

The  suit  claimed  the  roundup 
defamed  Foley  by  falsely  charging 
him  with  having  committed  a  crime, 
as  opposed  to  being  arrested  for  the 
crime. 

A  lower  court  ruled  Foley  failed  to 
produce  evidence  showing  the  news¬ 
paper  had  been  negligent. 
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to  reach  Newspaper  Editors 
than  at  the  A,S.N.E.  Conference 
in  Wishington,  D.  C. ! 


The  American  Society  of  Newspaper  Editors  is  holding  its  65th 
annual  conference  in  Washington,  D.C,  April  1 1-14.  Newspaper 
Editors  from  throughout  the  U.S*  and  Canada  will  be  attending 
this  very  important  conference  —  and  E&P’s  April  8th  issue  will 
be  there  and  will  be  read  there! 

Many  Newspaper  Editors  from  throughout  U.  S .  and  Canada  will 
not  be  able  to  make  it  to  the  conference  and  will  be  busy 
attending  to  affairs  at  home  —  E&F's  April  8th  issue  will  reach 
them  there  and  will  be  read  there! 


East  Coast 

(Continued  front  page  II) 


don’t  have  to  be  left  out  of  anything. 
We’re  more  concerned  with  Sac¬ 
ramento  news  than  New  York  news. 
That  our  stories  don’t  get  on  network 
news  is  not  that  important  to  me.” 

Bill  Woestendiek,  former  editor  of 
the  Cleveland  (Ohio)  Plain  Dealer, 
also  played  down  the  importance  of 
the  Eastern  media  establishment, 
although  he  conceded  that  some 
newspapers  have  editors  “who  pay 
very  close  attention  to  what  the  New 
York  Times  sends  over  its  wire.” 

Woestendiek,  now  director  of  the 
University  of  Southern  California 
School  of  Journalism,  also  said  that 
“unfortunately  consciously  or  sub¬ 
consciously,  AP  plays  toward  its  [the 
Times’]  readership.” 

He  recalled  that  the  Plain  Dealer 
“got  pretty  good  mileage”  on  its  sto¬ 
ries,  but  he  said  he  felt  strongly  that 
the  East  Coast  media  do  not  pay 
attention  to  what  is  happening  in  the 
rest  of  the  nation. 

AP  spokesmen  admitted  the  ques¬ 
tion  of  an  East  Coast  bias  in  its  news 
report  has  been  mentioned  by  mem¬ 
bers,  but  they  argued  strongly  that  the 
wire  service  has  various  stratagems  to 
insure  broad-gauge  reporting. 

“When  we  decide  to  move  a  story, 
the  first  thing  we  look  at  is  not 
where  it  originated,  but  its  news 
value,”  said  William  P.  Ahearn,  AP’s 
new  executive  editor. 

Ahearn  added  that  each  day  editors 
scan  the  front  pages  of  a  dozen  nation¬ 
wide  newspapers  and  are  in  constant 


offered  the  trial  of  lawyer  Joel  Stein¬ 
berg  in  New  York  City  for  child  mur¬ 
der  as  an  example  of  what  they  con¬ 
sidered  overkill  by  the  wires  of  a  New 
York  story. 

“There  are  child  abuse  cases  all 
over  the  country  that  don’t  receive 
anything  like  the  attention  the  Stein¬ 
berg  case  is  getting  because  it’s  a  New 
York  story,”  the  Register’s  Anderson 
remarked. 

Retorted  Ahearn:  “If  the  Steinberg 
case  had  happened  in  Portland  or 
Seattle  or  anywhere  else,  it  would  be 
on  our  national  wire.  It’s  an  incredible 
story.” 


entire  system  before  it  brings  them  to 
New  York.” 

Hays  said  the  matter  of  an  East 
Coast  slant  to  the  wire  has  been  dis¬ 
cussed  by  its  board  “but  not  as  an 
agenda  item.” 

Informed  of  Ahearn’s  and  Hays’ 
remarks,  the  Idahonian’s  Shelledy 
replied,  “That’s  a  good  start  but  the 
best  thing  AP  could  do  would  be  to 
dismantle  the  New  York  general  desk 
and  move  it  to  Kansas  City.  Better 
yet,  it  should  have  desks  in  four 
regional  hubs  that  determine  the  news 
digest  for  the  day.” 

Shelledy,  a  former  AP  reporter. 


AP  spokesmen  admitted  the  question  of  an  East 
Coast  bias  in  its  news  report  has  been  mentioned  by 
members,  but  they  argued  strongiy  that  the  wire 
service  has  various  stratagems  to  insure  broad-gauge 
reporting. 


The  AP  executive  recalled  that 
when  he  was  managing  editor  he  had 
had  to  remind  his  editors  occasionally 
that  they  “needed  to  make  use  of  a 
news  frame  reference  that  is  broader 
than  New  York. 

“There’s  a  lot  of  good  journalism  in 
New  York,  but  there  is  good  journal¬ 
ism  all  over  the  country,”  Ahearn 
observed. 

A  few  member  editors  have  com¬ 
plained  to  him  over  the  years  of  too 
many  East  Coast  stories  of  “ques¬ 
tionable  value”  he  said,  but  added 
that  no  one  raised  the  issue  in  his 
visits  to  35  bureaus  nationwide. 

Another  defense  of  AP  came  from 
Howard  H.  (Tim)  Hays  Jr.,  editor  and 


T/ie  reai  probiem  is  that  some  wonderfui  regionai 
journaiism  is  being  done  that  is  seidom  seen  by 
anyone  outside  those  communities,”  he  said.  “Good 
regionai  issues  don’t  register  on  the  East  Coast.” 


contact  with  outlying  bureaus  to  learn 
what  other  local  papers  are  featuring 
on  Page  One. 

In  addition,  he  continued,  a  daily 
conference  call  is  conducted  by  AP’s 
managing  editor  in  New  York  with 
bureau  chiefs  in  a  dozen  key  cities  to 
determine  what  the  local  press  is  cov¬ 
ering. 

“We  try  to  make  sure  we  know 
what  they’re  using  from  Portland, 
Maine,  to  Portland,  Ore.,”  Ahearn 
told  E&P.  “If  there  is  a  good  news 
story  somewhere,  we’re  going  to  pick 
it  up.” 

Some  editors  queried  by  E&P 


publisher  of  the  Riverside  (Calif.) 
Press-Enterprise  and  a  member  of 
AP’s  board  of  directors. 

Of  the  East  Coast  bias  complaint. 
Hays  stated:  “It’s  an  inevitable  prob¬ 
lem  but  we  are  handling  it  better  than 
at  any  time  in  recent  years.  There  is 
more  awareness  of  the  issue  than 
there’s  ever  been.” 

He  cited  the  recent  appointment  of 
Los  Angeles  bureau  chief  Marty 
Thompson  to  AP  managing  editor  as 
an  example  of  its  efforts  to  be  a  “truly 
national  organization.” 

“This  is  typical  of  how  AP  works,” 
he  said.  “It  runs  editors  through  the 


acknowledged  there  “is  much  that  is 
legitimate”  about  New  York  news, 
such  as  flnance,  fashion,  the  U.N. 
and  Broadway,  but  “what  gripes  me 
is  the  inordinate  amount  of  New  York 
news  duplicated  all  across  the  wires 
and  the  AP’s  general  desk,  as  the 
main  conduit,  is  to  blame.” 

The  center  of  debate.  New  York 
Times  executive  editor  Max  Frankel, 
expressed  some  astonishment  at  the 
fuss  surrounding  his  newspaper. 

“1  know  we’re  the  communications 
capital  and  they  [other  newspapers] 
have  access  to  our  newspaper  every 
day  but  they  can  read  any  paper  they 
want  to,”  Frankel  pointed  out.  “1 
assume  that,  to  the  extent  we  influ¬ 
ence  them,  they  respect  our  integrity 
and  effort  we  put  into  gathering  and 
evaluating  the  news.  We  put  a  hell  of  a 
lot  of  money  to  gather  news  all  over 
the  world.  Our  metro  editor  has  to 
compete  for  the  front  page.” 

Frankel  also  disputed  the  idea  the 
Times  is  New  York-oriented. 

“Our  front  page  has  national  stan¬ 
dards.  Two-thirds  of  our  readers 
don’t  even  live  in  the  city,”  he  said. 
“We  do  all  we  can  to  serve  our  read¬ 
ers;  others  can  make  use  of  it  or  not.” 

Frankel  said  the  Times,  too,  relies 
on  other  papers  for  news  ideas. 

Noting  the  Washington  Post’s  mas¬ 
sive  coverage  of  the  capital,  he 
remarked,  “I  respect  the  Post.  We 
cover  government  from  a  national 
perspective,  but  we’re  delighted 
when  they  call  something  to  our  atten¬ 
tion.  We  don’t  complain  if  they 
unearth  something  of  interest  to  us, 
and  we’re  always  interested  in  how 
the  Los  Angeles  Times  organizes 
itself. 
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throughout  the  legal  fight  for  the  JO  A, 
Gannett  did  not  file  a  brief  against  the 
stay. 


Arrested 

(Continued  from  page  26) 


JOA 

(Continued  from  page  9) 


Oilers 

(Continued  from  page  12) 


sheriffs  office,  which  said  informants 
were  used  in  the  investigation  to  buy 
drugs. 

“There  was  no  undercover  police 
officer  at  any  time  operating  on  the 
plant  property  or  disguised  as  a  Times 
employee,”  said  Capt.  Tom  Simon, 
head  of  the  sheriffs  department  spe¬ 
cial  investigations  unit. 

Johnson,  in  a  memo  sent  to  all 
Times  employees,  said  the  paper  had 
received  reports  that  illegal  drugs 
were  being  sold  on  company  property 
by  a  few  Times  employees.  Later,  he 
continued,  “reliable  sources”  pro¬ 
vided  information  relating  to  the 
Orange  County  plant,  which  has  1 ,770 
workers. 

“We  took  the  only  responsible 
course  open  to  us  and  contacted  a  law 
enforcement  agency,”  the  publisher 
stated. 

Capt.  Simon  disclosed  that  from 
last  September  through  January  the 
undercover  informants  made  32  sepa¬ 
rate  purchases  of  small  amounts  of 
the  three  drugs  from  the  20  suspects. 
All  but  five  of  the  buys  were  away 
from  the  Times  premises,  he 
reported. 

Orange  County  Sheriff  Brad  Gates 
told  the  Times  that  the  drug  situation 
at  the  plant  was  “typical  of  what  we 
have  found  in  other  corporate  struc¬ 
tures.  Any  large  corporation  probably 
has  between  15%  and  25%  of  its 
employees  who  use  drugs,  whether  on 
the  job  or  not.” 


In  addition,  Knight-Ridder  — 
which  has  said  it  will  fold  the  157- 
year-old  paper  if  the  JOA  is  not 
approved  —  said  delaying  the  merger 
“would  rob  the  [Newspaper  Preser¬ 
vation  Act]  of  its  central  purpose:  to 
maintain  separate  editorial  voices  in 
the  face  of  the  unique  and  complex 
economics  of  the  newspaper  indus¬ 
try.” 

In  keeping  with  its  low  profile 


life  or  my  life,  I  can’t  remember 
which,”  he  said.  . 

The  Oilers  players.  Buck  said,  are 
cooperative  and  mostly  just  amused 
by  the  front  office. 

“They’ll  say  to  you,  ‘Ah-hah! 
You’re  in  the  doghouse  now.’  ” 


ffYoaWant 

SoM  Answers,  Ifoe’s  a 


Hostage 

(Continued  from  page  24) 


challenger’s  attorneys’  fees  if  its 
meeting  is  deemed  illegal. 

State  and  national  press  associa¬ 
tions,  as  well  as  the  Reporters  Com¬ 
mittee,  may  be  willing  to  file  friend- 
of-the-court  briefs,  which  Kirtley  said 
can  help  convince  a  judge  that  your 
newspaper’s  grievance  is  not  a  trivial 
matter. 

Kirtley  said  “your  strongest  wea¬ 
pon”  in  the  open-meeting  battle  is 
publicizing  violations.  “Don’t  under¬ 
estimate  your  own  power,”  she 
urged,  because  a  board  which  has  a 
pattern  of  abusing  the  law  will  eventu¬ 
ally  do  something  behind  closed 
doors  which  will  arouse  public  ire. 

She  said  that  although  most  jour¬ 
nalists  shy  away  from  lobbying, 
papers  and  press  associations  can  and 
should  help  rally  legislative  support 
for  tougher  open-meeting  statutes. 


If  you’re  looking  for  versatile 
solutions  in  news  publishing, 
take  a  closer  look  at  the  San 
Francisco  Chronicle. 

The  Chronicle’s  SI  I  Editorial 
System/55*  with  Tandem*  fault 
tolerance  works  so  well  “it’s 
become  part  of  tbe  landsd^,” 
says  Managing  Editor  Matthew 
Wilson.  ‘‘And  tbe  customizable 
STYL*  formattiiig  langoage  is 
absolutely  terrific.” 

On  the  advertising  side, 

The  Chronicle  builds  revenue 
with  Interactive  Classified 
Pagination  and  SII’s  remote 


PC  access  software,  taking  ads 
from  bureaus  all  over  Northern 
California. 

If  versatility  like  this  is  a 
real  issue  at  your  publication, 
you  belong  on  the  SII  mailing 
list.  You’ll  get  the  solid  answers 
you  need  to  chronicle  your 
own  success. 


M  System 
Integral 


KJ  Integrators,  Inc. 

P.O.  Box  13626  Sacramento,  CA  95853 
(916)  929-9481 


Real  Issues.  SoM  Answers. 

^System  Integrators,  Inc.,  Sy8ten/56  and  STYL  are  registered  trademarks  of  System  Integrators,  Inc. 
Tat^n  is  a  registered  trademark  (^Tandem  Computers,  Inc.  C  1988  Sykem  IntegrMors,  Inc. 
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Classified  Adverfising 


BENEFIT  FROM  OUR  VAST 
NEWSPAPER  AUDIENCE 


FEATURES 

AVAILABLE 


ANNOUNCEMENTS 


ALMANACS 


TIDE/SUN/MOON/PLANET  TABLES. 
Ten-year-old  company  provides 
publishers  with  low  cost,  localized 
almanac  tables  for  up  to  one  year  in 
advance.  Choice  of  camera-ready  copy, 
modem,  PC  disk.  Call  TIME  &  TIDE  at 
1-800-344-TIDE.  In  Mass  (508) 
627-9428  (collect). 


AUTOMOTIVE 


AUTO  ROAD  TEST  COLUMN  w/photo, 
weekly.  Free  -  need  exposure,  not 
money.  (714)  761-3204  or  2770  W. 
Lincoln,  No.  49,  Anaheim,  CA  92801. 


COMPUTERS 


COMPUTER  TRENDS  -  Weekly  column, 
700  words  -  Reviews,  tips,  business 
trends.  Excellent  advertiser  draw. 
Features  also  available.  Brokerage, 
2305  Froebel  Dr.,  Escondido,  CA 
92025,  (619)  739-9305. 


WACKY,  witty,  contemporary  look  at  life 
-  IN  A  NUTSHELL  is  a  laugh  a  week. 
700  words.  Camera  ready.  Five-year 
track  record.  Free  samples,  rates. 
Barbara  Naness,  119  Washington  Ave., 
Staten  Island,  NY  10314,  (718) 
698-6979. 


MISCELLANEOUS 


FREE  FEATURES  -  Camera  ready  or 
MAC  Disk.  Health,  Consumer  Watch 
Columns  Iw  Esther  Peterson,  Editorial 
Cartoons,  Photos,  Food,  TV,  and  more. 
Free.  Contact:  NEWS  USA,  1199 
National  Press  Building,  Washington, 
DC  20045;  (202)  682-2400. 


FINANCING 


MEDIA  FINANCING  -  Acquisitions, 
equipment,  recapitalizations.  M  Capital 
Corp.  (208)  939-0789. 


BUSINESS  OPPORTUNITIES 


PUBLISHERS,  INVESTORS! 
Unique  New  Publication  Concept 
With  Multi  Million  Dollar  Potential 
Available  By  Creators. 

Box  3585,  Editor  &  Publisher. 


NEWSPAPER  APPRAISERS 


NEWSPAPER  APPRAISALS  for  estate 
planning,  tax,  partnership,  loan,  depre¬ 
ciation,  insurance,  corporate  and 
personal  worth.  Sensible  fees. 
Brochure.  Bolitho-Sterling  Newspaper 
Service,  Robert  N.  Bolitho,  4500  Main, 
Suite  927,  Kansas  City,  MO  64111. 
(816)  932-5310  or  James  C.  Sterling, 
PO  Box  492,  Bolivar,  MO  65613  (417) 
326-8700. 


COMPREHENSIVE  APPRAISALS 
rendered  in  confidence  with  care  for 
accuracy  and  detail.  Established 
reasonable  prices.  James  W.  Hall,  Jr., 
Jim  Hall  Media  Services 
PO  Box  1088,  Troy,  AL  36081 
(205)  566-7198 
FAX  (205)  566-0170 


NEWSPAPER  BROKERS 


Above  Average 
PERFORMANCE 
SYD  S.  GOULD  &  COMPANY 
2111  Thomas  Drive 
Panama  City,  FL  32407 
(904)  234-1117 


BILL  MATTHEW  COMPANY  conducts 
professional,  confidential  negotiations 
for  sale  and  purchase  of  highest  quality 
daily  and  weekly  newspapers  in  the 
country.  Before  you  consider  sale  or 
purchase  of  a  property,  you  should  call 
(813)733-8053  daytime; 

(813)446-0871  nights: 
or  write  Box  3364,  Clearwater  Beach  FL 
33515.  No  obligation  of  course. 


BOLITHO-STERLING 
Brokers-Appraisers-Consultants 
Over  600  Newspaper  Sales 
ROBERT  N.  BOLITHO 
4500  Main,  Suite  927 
Kansas  City,  MO  64111 
Office:  (816)  932-5310 
JAMES  C.  STERLING 
PO  Box  492,  Bolivar,  MO  65613 
(417)  326-8700 


Buyers  or  sellers.  Call  Dick  Briggs. 
(803)  457-3846.  No  obligation. 
Sales  •  Appraisals  •  Consulting 
RICHARD  BRIGGS  &  ASSOCIATES 
Box  579,  Landrum,  SC  29356 


DEAN  WAITE 
Media  Sen/ices  Division 
Pat  Thompson  Company 
newspapers-shoppers-electronic  media 
4050  Columns  Drive,  Marietta,  GA 
(404)  953-0199 


Fournier  Media  Service  Inc. 
Appraisal*Brokerage«Consulting 
John  L.  Fournier  Jr. 

PO  Box  5789,  Bend,  OR  97708 
Office  (509)  786-4470 


GAUGER  MEDIA  SERVICE 
Box  643,  Raymond,  WA  98577 
Dave  Gauger  (206)  942-2661 
Newspapers  -  Shoppers  -  Trade  Journals 


JAMES  MARTIN  &  ASSOCIATES 
Suite  1000,  65  E.  State  Street 
Columbus,  Ohio  43215 
Phone  (614)  889-9747 
FAX  (614)  889-2659 


JAMES  W.  HALL,  JR. 
Newspaper 

Sales,  Appraisals,  Consultations 
Jim  Hall  Media  Services 
410  Elm  St.  Troy,  AL  36081 

(205)  566-7198 
FAX  (205)  566-0170 


J.F.  HICKS  MEDIA  SERVICE 
31  N.  Wyoming,  Buffalo,  WY  82834 
Jim  Hicks  (307)  684-5750 


JIM  WEBSTER  &  ASSOCIATES 
newspaper  sales  &  acquisitions 
PO  Box  850 
Rockwall,  Texas  75087 
(214)722-3030  (918)  834-3876 


KARL  WRAY,  Newspaper  Broker 
2420  ^uth  Ola  Vista 
San  Clemente,  CA  92672 
_ (714)  492-5241 _ 

MEL  HODELL,  Newspaper  Broker, 
PO  Box  2277,  Montclair,  CA  91763 
(714)  626-6440 


NEWSPAPER  BROKERS 


MERGER  ACQUISITION  SALE 
OR  APPRAISAL 

Let  18  years  negotiating  experience 
assist  you  in  acquiring,  merging  or  sell¬ 
ing  a  media  property.  Stockholders  with 
a  minority  interest  are  also  welcome. 
Contact: 

Faulk  International 
2  Wall  Street 
New  York,  NY  10005 
(212)  619-5666 


Media  Consultants,  Inc. 
Brokering  the  Southwest 
for  over  30  years 

Michael  D.  Lindsey,  PO  Box  1797 
Cheyenne,  WY  82003  (307)  638-2130 
Bruce  Wright,  8937  Laguna  Place  Way 
Elk  Grove,  CA  95758 
(916)  684-3987 
Robert  Houk,  PO  Box  1584 
Tubac,  AZ  85646  (602)  398-9112 


Pacific  NW  Newspaper  Associates 
Rod  Whitesmith,  (206)  892-7196 
Box  4487,  Vancouver,  WA  98662 


PHILLIPS  MEDIA  SERVICES 
Newspaper  Brokers—Consultants 
215  Mountain  Dr.,  Suite  101 
Destin,  FL  32541 

RUPERT  PHILLIPS  (904)  837-4040 


R.C.  CRISLER  &  CO. 

36  years  in  communication  sales 
Confidential  and  professional  service. 
Brokerage-Consultation-Appraisal 
Financial  Planning 
Contact  Gloria  Bushelman 
600  Vine  Street,  Suite  1708 
Cincinnati,  Ohio  45202 
(513)  381-7775 


RICKENBACHER  MEDIA  SERVICE 
Many  years  solid  experience  selling 
daily  and  weekly  newspapers.  Contact 
Rickenbacher  Media  at  'PO  Box 
792001,  Dallas,  TX  75379.  Or  phone 
(214)  380-9578. 


SHOPPER-NEWSPAPER  BROKER 
John  T.  Cribb  (406)  266-4223 
CRI6B  MEDIA  SERVICE 
Box  1220,  Townsend,  MT  59644 
Specializing  in  shopper  brokerage 


WAYNE  CHANCEY  CONSULTANTS 
PO  Box  86,  Headland  AL  36345 
(205)  693-2619 


NEWSPAPER  CONSULTANTS 


NEWSPAPER  CONSULTANTS 
Extensive  hands-on  experience  in  all 
aspects  of  major  dailies  and  weeklies, 
offers  turn-around  advice,  business 
planning,  general  operations  and 
management  assistance,  systems 
design  and  implementation.  We  are  a 
management  company  not  brokers, 
offices  in  Florida,  III.,  and  Mass. 
Management  advisory  services  (904) 
434-8600  or  (508)  896-9350. 


NEWSPAPERS  FOR  SALE 


NEW  YORK  Catskill  region  100-year  old' 
weekly  (1,300  paid);  sales,  $20,000. 
Includes  3-unit  web.  Needs  salesper¬ 
son.  Owner  has  other  interest.  Reason¬ 
able  offers.  Please  write:  BARRY 
FRENCH,  Broker-Appraiser,  Ashlawn 
Road,  Assonet,  MA  02702. 


NEWSPAPERS  FOR  SALE 


AWARD-WINNING  GROUP 
OF  MIDWEST  WEEKLIES 
Exceptional  opportunity  to  acquire  a 
dozen  newspapers  which  serves  livable, 
highly  demographic  suburbs.  Revenues 
exceed  $2.5  million,  circulation 
75,000  plus.  Good  growth  potential. 
Strong,  high  quality  news/editorial 
product.  Devoted,  competent,  creative 
staff.  Full  production  capability.  Non¬ 
union.  We  prefer  to  deal  with  principals 
able  to  move  without  delay.  Will  sell  to 
first  party  who  meets  our  excellence 
criteria  and  price.  Management  will 
stay.  Box  3591,  Editor  &  Publisher. 


MIDWESTERN  WEEKLY  GROUP, 
grossing  $960,000,  6-unit  press  centr¬ 
al  plant.  $1.1  million. 

NORTHEASTERN  SUBURBAN 
GROUP,  high  demo  neighborhoods, 
excellent  central  plant,  good  growth 
record,  grossing  $2.5  million.  $3.8 
million  includes  real  estate. 

TREMENDOUS  GROWTH  POTENTIAL 
for  Carolina-Virginia  special^  publica¬ 
tion.  Grossed  $132,000  first  year. 
Market  barely  tapped. 

2  EXCLUSIVE  IOWA  county  seat  bi¬ 
weeklies  with  web  plant.  Grossing  $1 
million.  $1.4  million  with  terms. 

MIDWESTERN  LIFESTYLE  tabloid 
weekly,  43,000  free  newsstand  distri¬ 
bution.  Growing,  gross  up  $150,000  in 
1987  to  $685,000.  Handsome,  well 
accepted  product.  $800,000  with 
$265,000  down,  terms. 

OHIO  SUBURBAN  in  high  demographic 
area.  Top  40  metro  market.  Excellent 
cash  flow  of  $320,000  gross.  With  real 
estate.  $400,000.  $150,000  down, 
terms. 

EXCLUSIVE  OZARKS  county  seat  week¬ 
ly,  good  cash  flow,  4,000  paid  circula¬ 
tion,  well  equipped,  growing  area,  real 
estate  included  in  $340,000  price. 

For  details  on  any  of  these  newspapers, 
please  contact: 

JAMES  C.  STERLING 
Bolitho-Sterling 
Newspaper  Service 

PO  Box  492  Bolivar,  MO  65613 


MISSISSIPPI  lOO-YR-OLD  weekly. 
3-unit  Goss  press.  Job  shop  and  office 
supply  business  included.  Send  inquir¬ 
ies  to  Box  3572,  Editor  &  Publisher. 


MOVING  TO  VERMONT? 
Popular,  well-established  country  news- 
monthly  for  sale  or  will  consider  part¬ 
nership.  (Previous  respondents  please 
write  again).  Box  3562,  Editor  & 
Publisher. 


Newspaper/Shopper  near  Des  Moines. 
Profitable.  19^  gross  $170,000.  Al 
Taylor,  Box  D,  Stuart,  lA  50250. 


- - - ;  PROFITABLE  WEEKLY.  Over  5,000 

100-year  old  paid,  fine  building,  owner  retiring.  Also 
5,  $20,000.  exclusive  small  county  seat  weekly  for 
ds  salesper-  $10,000  down,  owner  carries  balance, 
est.  Reason-  Many  others  available,  send  for  list.  Bill 
te:  BARRY  Berger,  Associated  Texas  Newspapers, 
er,  Ashlawn  inc.,  1801  Exposition,  Austin,  TX 
78703.  (512)  476-3950. 
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INDUSTRY  SERVICES 
SERVICE  A  REPAIR 


EQUIPMENT  &  SUPPUES 
MISCELLANEOUS 


ANNOUNCEMENTS 

NEWSPAPERS  FOR  SALE 

MISSISSIPPI  -  Most  attractive  package 
of  two  county  seat  weeklies  in  area 
poised  to  become  transportation  center. 
Both  newspapers  uncontested. 
Outstanding  real  estate  package 
included.  $825,000 

ALABAMA  -  Package  of  three  paid 
weeklies  needs  attention  of  owner 
unafraid  of  competition  and  qualified  to 
affect  quick  turnaround.  Two  of  three 
contested  in  markets.  Third  uncon¬ 
tested.  Debt  assumptions 
available.  $785,000 

TENNESSEE  -  Fighting  weekly  in 
contested  market  wants  to  be  rescued. 
Highly  attractive  mid-state 
market.  $150,000 

ARKANSAS  -  Fast  growing  property  in 
super  area  now  twice-weekly.  Nice 
potential  for  further  growth.  Great  area 
to  raise  family.  $325,000 

Other  properties  located  thoughout 
region  for  up  to  $15,000,000.  Call  for 
confidential  briefing. 

Jim  Hall  M^ia  Services 

410  Elm  Street 

Troy,  Alabama  36081 
(205)  566-7198 

FAX  (205)  566-0170 

PROFITABLE  SMALL  TOWN  newspaper 
in  growing  coastal  northern  California 
community.  Comfortable  living  in  excel¬ 
lent  environment  for  right  couple.  Box 
3118,  Editor  &  Publisher. 

Weekly  paid  newspaper.  100-years  old  ■ 
official  newspaper  Suffolk  Co.  Long 
Island.  Own  49%  with  NO  monetary 
investment,  ideal  for  sales  oriented, 
editorial  couple.  Option  to  buy  into 
sheetfed  printing  operation.  (516) 
231-6060. 

Well-established,  20th  year,  eastern 
San  Diego  county,  adjudicated  weekly, 
4,000  paid  subscribers,  great  poten¬ 
tial,  owner  retiring.  $160,000,  some 
terms.  Box  3582,  Editor  &  Publisher, 

NEWSPAPERS  WANTED 

BOTTOM  LINE  is  no  group  can  match 
price,  tax  advantages,  financing,  flexi¬ 
bility  and  civic  benefits  of  employee 
ownership.  Retired  publisher  and  ESOP 
pioneer  will  provide  complete  package 
and  guarantee  confidentiality,  ^nd  no 
obligations  queries  to  Box  3448,  Editor 
&  Publisher. 

COMMUNITY  NEWSPAPER  group 
seeks  to  purchase  large  circulation 
weeklies  or  groups  of  weeklies.  Present 
management  given  option  to  remain. 
Write  Box  1951,  Editor  &  Publisher. 

Selling  your  weekly?  Leave  it  in  caring, 
capable  hands  of  an  experienced  news¬ 
paper  couple  seeking  paper  doing 
volume  up  to  $300,000.  Will  buy  in  or 
purchase.  Prefer  zones  1,  2,  5  or  9. 
Write  Box  3589,  Editor  &  Publisher. 

WANTED;  Non-competitive  weekly. 
Established  publisher,  paid  circulation, 
$800,000  to  $1  million  gross. 
Box  3600,  Editor  &  Publisher. 

PUBLICATIONS  FOR  SALE 

FLORIDA  -  Free  tourist  publication,  well 
established  hotel  distribution  in  explo¬ 
sive  Disney  area.  $157,500  gross. 
Price  $145,000  with  terms. (407) 
331-7149. 

PUBLICATIONS  WANTED 

Owner/investor  seeks  mid-sized  week¬ 
lies,  shoppers,  specialty  mags.,  guides 
in/near  urban  areas.  Will  consider  break 
even/turnaround.  Send  samples/] 
financials  tO:  Weybridge  Group,  333  E. 
79  St.,  Suite  29S,  New  York,  NY 


INDUSTRY 

SERVICES 


CIRCULATION  SERVICES 

CIRCUUTION  CONCEPTS 
Telemarketing  Specialist  in  the  news¬ 
paper  industry  with  computerized  dial¬ 
ing  systems,  watts  lines  and  national 
references.  Robert  Miller  or  Deborah 
Sullivan  l-(800)-634-9640.  (303) 
795-7380. 


KEVIN  S.  PAPPERT 
(313)  683-2963 


J.  BLENKARN  HOLDINGS 
(CANADA)  LIMITED 

CANADA’S  BEST 
CIRCULATION  TELEMARKETING 
GROUP 

Now  serving  USA  and  Canada...  Call 
us  for  a  fresh  approach  to  Circulation 
telemarketing  or  sales  consulting  and 
training. 

MR.  JEFF  BLENKARN 
Phone  (514)  227-6478. 


LEVIS  SALES  SELLS!  The  finest  quality 
new  home  delivery  customers  via  tele¬ 
phone  sales  and  boy  crews,  national 
references,  for  action  call;  (201) 
966-5250. 


THE  PHONE  ROOM  INC. 
"Gold  Bond  Starts” 
daily  and  weekly  newspapers 
Call  Today;  (609)  783-6070. 

VER-A-FAST  CORPORATION 

1-800-327-8463 


WHEN  CIRCULATION  INCREASE  is 
important  turn  to  the  experts;  Circula¬ 
tion  Development  Inc.,  the  country’s 
most  experienced  newspaper  telemark¬ 
eting  firm.  Toll  free  1-80(5-247-2338. 


COLOR  SEPARATIONS 


Specialists 

in 

superior  quality 
color  separations 
for  newspapers. 

$68 

regular  low  price  for 
separations  up  to  4  col.x12  in. 

24  hr. 

turnaround  if  you  need  it. 

Call  us... 

1988  WINNER 
of  Kodak's 

RUN  FOR  THE  MONEY 
Call  us... 

800-228-^483 

800-422-1164/pa 

Ca//  us... 

PRESS-EINTERPRISE 

Commercial  Colm 
Plomnsburg,  PA 


WEB  OFFSET  PRESS  SPECIALIST 
Offset  press  repair  service,  installation, 
training  and  consultation.  Reasonable 
rates.  Contact  Hank  M.  Bustos,  PO  Box 
2M84,  8023  Woodgate  Court,  Balti¬ 
more,  MD  21207.  (301)  922-6218. 


EQUIPMENT 
&  SUPPLIES 


CAMERA  i  DARKROOM 

SQUEEZE  LENSES  for  SAU/TAB. 
Lens  repair/optimize.  Herb  Carlbom,  CK 
Optical,  213/372-0372,  PO  Box  1067, 
Redondo  Beach,  CA  90278. 


_ COMPUTERS _ 

Two  Compugraphic  8400  typesetters 
with  32  fonts  each  and  dual  drives, 
Hastech  HS42  front  end  including  eight 
terminals,  one  4-sight,  two  Hawk 
drives.  Call  Cheryl  Gibson,  Territorial 
Publishers,  (602)  297-1107. 


COMPUTER  SOFTWARE 

CIRCULATION  ANALYZER  tracks  and 
maintains  status  of  paid,  unpaid,  solici¬ 
tor  and  service-related  info.  User- 
friendly  IBM-PC  software  for  $495.  Call 
Lighthouse  Software  at  (714) 
%3-0997  or  write  PO  Box  7200,  0)sta 
Mesa,  CA  92628. 


DISPLAY/390  -  Ad  scheduling,  account 
and  contract  management,  sales 
analysis,  billing  and  accounts  receiv¬ 
able  -  all  in  one  software  package.  Rate 
chart  or  column-inch  pricing.  Nancy 
Jacobsen  (415)  488-9279. 


_ MAILROOM _ 

GOOD  RECONDITIONED  Cheshire  and 
Kirk-Rudy  labeling  machines  with 
single  and  multiwide  label  heads  and 
quarter  folders.  Call  Scott  or  Jim,  (800) 
527-1668  or  (214)869-2844. 

MAILROOM 

We  have  all  types  of  belt  and  wire 
stream  conveyors 
Spare  parts  for  stream  conveyors 
D.C.  &  A.C.  drive  conversions 
Roller  top  conveyors,  all  sizes 
Belt  conveyors,  all  sizes 
Bottom  wrappers  &  pacers 
257  Sta-Hi  stackers 
Baldwin  Count-O-Veyors  -104,  105, 
106,  108 

Signode  tying  machines 
Conveyor  wire 
Wire  pliers 

Mueller-Martini  inserter,  227  3  into  1 
Mueller-Martini  labeling  machine  &  1/4 
folder 

Northeast  Industries,  Inc. 

(213)  256-4791 


The  Daily  Oklahoman  has  a  large 
amount  of  used  mailroom  equipment, 
including  IDAB  440  Stackers, 
SIGNODE  Tying  Machines,  2  SHERI¬ 
DAN  24P  Inserters,  IDAB  Roller  Top 
Conveyors,  Truck  Loaders  and  much 
more  miscellaneous  equipment.  This  is 
virtually  a  complete  mailroom  for  sale. 
Bids  will  be  accepted  on  all  or  part. 
Contact;  Glenn  James  (405)  232- 
3311.  Extension  80471. 


MISCELLANEOUS 

1975  CAPCO  Model  #9A998  Roll  Grin¬ 
der  $1500.00.  Call  The  Blade.  Toledo. 
OH  (419)  245-6224. 


10021  or  call  (212)  628-2168. 
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EXSTENSIVE  offering  of  newspaper 
publishing  ^uipment  located  in  north- 
en  California.  In  place  for  inspection. 
Must  sell.  Make  offers.  (904) 
434-8600«608. 


NEWSPAPER  RACKS 

100  newspaper  display  racks  for  sale. 
Used  for  free  paper,  but  vending  device 
(Berkley  small  model  S-33)  available  in 
pristine  condition,  ready  to  reattach. 
Painted  yellow,  set  in  concrete  base. 
Make  offer.  (213)  655-8810  (James  or 
Jeff.) 


NEWSPRINT  FOR  SALE 


28-30  LB  NEWSPRINT  ROLLS  all  sizes 
BEHRENS  International 
485  E.  17th  St.,  Suite  400 
Costa  Mesa.  CA  92627-3265 
Telephone;  (714)  646-5565 


PHOTOTYPESETTING 

1  QUADRITEK  2500  typesetting 
machine.  Excellent  condition.  $3,000. 
Call  Tom  Allon  (212)  868-1417. 

4  -  Autologic  APS  Micro  5  70-PICA. 

4  -  CkMnpugraphic  MOT’s. 

2  -  Camex  1351  terminals. 

5  -  Compugraphic  7200’s. 

2  -  Permakwi. 

1  -  Log  E  flow  processor. 

6  -  Compugraphic  unisetters. 

3  -  Compugraphic  MOR’s 
Call  B.  Teal  (409)  756-6671. 

AUTOLOGIC  APS  MICRO  5,  70  PICA. 
Upgradeable,  $17,000; 

BOB  WEBER  (216)  831-0480. 

CAMEX  SYSTEM  (Loaded!),  Breeze 
Term  w/HD,  2  Proformers  ea.  w/  Termi¬ 
nal,  Controller  w/HD,  Scanner,  Bitcas- 
ter  w/HD,  Supersetter,  LaserProofer, 
250  Fonts,  $55,000. 

BOB  WEBER  (216)  831-0480. 

CG  GRAPHICS  SCANNER  SCN  2000  to 
Complement  the  94(X)/9600  Imageset¬ 
ters,  Like  New,  30-day  warranty 
$7,500.  MCS  86^,  30-day  warrant 
$13,500. 

BOB  WEBER  (216)  831-0480. 

Compugraphic  CG  7200,  Compuwriter 
JR.  Best  offer.  The  Gallatin  County 
News,  Warsaw.  KY  (606)  567-5051. 

LINOTRON  202,  Dual  Floppy  $6,000; 
LINOTRON  2C2.  HS.  High  Res. 
$8,750;  LINOTRON  202W,  Dual  Flop¬ 
py,  $19,000; 

BOB  WEBER  (216)  831-0480. 

Photo  Typesetting  Equipment 
1  Varityper  AM  5310  Typesetter 
1  Varityper  AM  5414  Typesetter 
1  Vari^per  AM  766D  Processor 
Cost  New  $26,125  -  Will  take  best 
offer.  Call  (205)  826-4139. 


RECONDITIONED 
COMPUGRAPHIC  EQUIPMENT 
Buy/Sell/Broker.  Most  makes  and 
models  available.  Parts  and  boards  at  a 
minimum  of  30%  from  manufacturer’s 
list  price.  ^11  Graph-X; 

(215)  439-1942  Fax  (215)  435-7734 

USED  TYPESETTING  EQUIPMENT 
Nationwide  Brokers-10%  Sales 
(^mmission.  We  remove  the  risk  when 
buying  or  selling  between  individuals. 
Bob  Weber,  (216)  831-0480 
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EQUIPMENT  &  SUPPLIES 


PHOTOTYPESETTING 


Western  Texas  College  will  be  accepting 
sealed  bids  to  sell  a  Cotnpugraphic 
EditWriter  7600  until  10:00  AM, 
February  23,  1989.  Equipment  can  be 
seen  in  the  Journalism  room  of  the 
Student  Center  on  the  Western  Texas 
College  Campus.  System  uses  8"  discs, 
and  has  20  Fonts/Filmstrips.  Submit 
Bids  or  questions  to  Western  Texas 
Collie,  E.G.  Hickman,  Vice  President 
Business  and  Finance,  South  College 
Avenue,  Snyder,  TX  79549,  (915) 
573-8511. 


_ PLATEMAKING _ 

NUARK  PLATEMAKER  for  sale.  Model 
FT52LNS.  $3,500.  (904)  385-7054. 
Barbara. 


_ PRESSES _ 

1984  "LIKE  NEW"  FLEXO 

4-unit  Windmoeller  Hoelscher  press 
with  3  half  decks,  double  3:2  Goss 
folder  and  4  Goss  RTP’s.  Released  for 
removal  mid-1989  and  is  23-9/16” 
cut-off.  Well  maintained  and  produces 
excellent  color. 

Inland  Newspaper  Machinery  Corp. 
(913)  492-9050 _ Tlx  42362 

ADD-ON  WEB  EQUIPMENT 
4  M.A.N.  1983-84  160  page  double 
3:2  folders 

3  Goss  Mark  II  color  cylinders 
Goss  Mark  V  units 

Goss  Mark  V  double  3:2  folders  with 
upper  formers 

Goss  Mark  V  4-high  angle  bar  sections 
front  and  back  of  folders  with  motorized 
compensators. 

Goss  Mark  V  double  color  cylinders 
Goss  Mark  V  single  half  decks 
Goss  Mark  V  40'^fully  automatic  digital 
reels 

INLAND  NEWSPAPER  MACHINERY 
CORPORATION 

(913)492-9050  Tlx  4-2362 

fax#  (913)  492-6217 


BALDWIN  (2)  COUNT-O-VEYORS 
MODEL  #108  (Electronic)  4  years  old, 
running  every  day,  can  demonstrate. 
Price  $16,500  each.  Call  (301) 
327-5600.  /\sk  for  Mr.  Trump. 

Color  King,  5  units  with  Fairchild 
folder.  40hp  motor.  Cunently  stored  in 
Florida.  Some  work  needed-on  two 
cylinders.  Asking  $60,000  as  is.  Call  or 
write:  Jim  Hall  Media  Services,  410 
Elm  Street,  Troy,  AL  36081.  (205) 
566-7198.  FAX  fe05)  566-0170. 

DOUBLE-WIDTH 
NEWSPAPER  PRESSES 

22"  CUTOFF 

Goss  Metro,  10  units,  1  deck 
Harris  1600,  12  units,  4  decks 

22- 3/4"  CUTOFF 

Goss  Metro,  4  units,  1  deck 
Goss  Cosmo  add-on  units 
Goss  Metro  upper  former 
T.K.S.,  5  units,  1  deck,  3:2 

23- 9/16”  CUTOFF 

Goss  Metroliner,  9  units,  4  decks 
Goss  Metro  add-on  units 
Goss  Flexoliner,  8  units,  3  decks 
Crabtree  Crusader,  8  units,  2  decks 

ONE  Corporation/Atlanta 
(404)  458-9351  Telex  700563 


GOSS  COMMUNITY 
REBUILT 

Units-Folders-Parts 

GUARANTEED 

Press-Components 

Offset  Web  Sales,  Inc. 

73  N.  Sunset  Dr. 
Camano  Island,  WA  98292 
(206)  387-0097 
FAX  206-387-9090 
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EQUIPMENT  &  SUPPLIES 


PRESSES 


GOSS 

Goss  Urbanite  5  units. 

Goss  Urbanite  3  color  units. 

Goss  Urbanite  folders,  roll  stands, 
drives  and  accessories. 

Goss  Suburban  1500  series  unit 

Goss  1500  folder  DP 

Goss  Community  units,  folders. 

Harris  V-25,  5  units,  1978. 

Harris  folders,  roll  stands,  upper 
balloon  formers  &  drives. 

Harris  V25  upper  balloon  former 
Goss  S/C  folder. 

MISCELLANEOUS 
3  Cary  Flying  Pasters 
Urbanite  skip  slitter  upper  formers 
1  Guilmont  1/4  folder  and  trimmer 
1  ATF  Imprinter 
1  Butler  flying  paster 

WANTED:  Newspaper  presses  and 
accessories 

IPEC  INCORPORATED 
97  Marquardt  Drive 
Wheeling  (Chicago),  IL  60090 
(312)  459-9700  Telex  206766 

GOSS  URBANITE,  22",  7  units. 
Folder,  rollstands,  drive,  etc. 
ALLPRESS  EQUIPMENT  INC. 
Orlando,  FL  (407)  281-0111. 


GOSS  1000  SERIES  Suburban  Folder. 
Completely  rebuilt.  Seldom  used.  30  hp 
motor.  Spare  parts  and  controller.  Half 
and  quarter  fold.  $25,000  or  best  offer. 
Contact  Paul  Daunt  (313)  664-7403. 


Goss  Suburban,  1500  Series,  10  units, 
2  folders  a)l/2,l/4  b)l/2,l/4, 
D.P./r  P.,  60  and  75  HP  drives.  Air 
formers,  side  and  circumferential  regis¬ 
ter  adj.  Very  good  condition.  Year  1975. 

BELL  CAMP  INCORPORATED 
(201)  492-8877 


Goss  Urbanite,  8  units,  2  folders  1/2 
and  1/4 

Goss  Urbanite,  10  units,  2  folders,  10 
MEG  pasters. 

BELL-CAMP  INCORPORATED 
(201)  492-8877 


HARRIS  V-15A 
4  units  or  more 

Will  rebuild/modify  to  suit  buyer. 

All  work  warranted. 

MILWAUKEE  MACHINE  COMPANY 
(503)  228-7228. 


LET  OUR  RECENT  NEW  SALES 
SUCCESS  SAVE  YOU  MONEY  ON 
TRADE-IN  PRESSES 

2- Unit  Color  King  w/KJ6  folder, 
autolube 

8-Unit  Color  King  W/KJ8,  upper  former, 
KJ6  (1983),  25,000  IPH 
6-Unit  Daily  King  w/KJ6  folder  (1977), 
autolube,  50"  R.S. 

3- Unit  News  King  w/KJ6  folder  (1973) 
from  small  AR  wkly. 

5- Unit  News  King  w/KJ6  folder 

4- Unit  Goss  Comm.  w/Comm.  folder 
from  wkly.  Wl  paper,  extra  clean 

6- Unit  Goss  Community  press 
(1974-77) 

3- Unit  Goss  Suburban  press  (900 

4- Unit  Harris  V15A  press  W/JF7  folder 
6-Unit  Web  Leader  press  w/8  web  folder 

(1979),  20,000  IPH 
4-Llnit  Web  Leader  press  w/8  web  folder 
(1976),  20,000  IPH 
1-Cole  1/4  pg.  folder  and  3-knife  trim¬ 
mer  (1982) 

1-Quadra-Color  unit  (1981) 

Baldwin  count-o-veyor 
All  equipment  offered  "as-is"  or  recon¬ 
ditioned,  delivered  and  installed. 

WEB  PRESS  CORPORATION 
Midwest  Office 
(913)  236-4127 
5300  Foxridge  Drive 
Mission,  Kansas  66202 
Contact:  Terry  Morton 


EQUIPMENT  &  SUPPLIES 


PRESSES 


HARRIS 

-845,  6  units,  Y  unit,  1975 
-845,  6  units,  Y  unit,  1980 
-V-15D,  8  units,  JF-25,  JF-4,  1980 
-V-15A,  4  units 
GOSS 

-Super  Suburban  1500,  10  units,  2 
-  folders. 

-Urb  3-color  unit  (rebuilt  22.77) 

-Urb  3-color  unit  (rebuilt  22.80) 
-Urbanite,  10  units,  2  folders,  76/83. 
-Urbanite,  8  units,  2  folders 
-Urbanite,  6  units,  3C,  1  folder 
-Community,  6  units 
-Metro  2  units,  22-3/4  inches 
BELL-CAMP  INCORPORATED 
(201)  492-8877  Telex  130326 


KING  PRESS 

Add-on  NK  or  DK  units  stacked  or  floor 
position,  as  is  or  recond. 

4-Unit  web  (2  units  DK,  2  units  CK) 
with  KJ6  folder 

4-Unit  News  King,  KJ6  folder  -  excel¬ 
lent  condition  1972/78 
8-Unit  News  King  KJ6  with  upper 
former 

GOSS 

Add-on  oil  lub.  unit,  fully  reconditioned 
with  guarantee 

1  SC  1/2  &  1/4  page  folder  1975 
2-Unit  Community,  grease  lub. 

4-Unit  Community,  SC  folder  1968/74 
8-Unit/twin  folder  Suburban  S-2000 

series  press 

10-Unit  Urbanite  U-664  with  upper 
former  available  April,  1989. 
HARRIS  COTTRELL 

2  Add-on  V-15  units  1976/78  continu¬ 
ous  ink 

4-Unit  V-700  with  heatset  pkg, 
comb,  folder,  excellent  starter. 

Misc  web  handling  devices  - 
call  for  more  details 

ARE  YOU  CONSIDERING 
SELLING  YOUR  PRESS? 

INLAND  NEWSPAPER  MACHINERY 
CORPORATION 
Lenexa,  Kansas 

(913)  492-9050  Tlx  42362 


EQUIPMENT  &  SUPPLIES 


PRESSES 


PRESSES 

Goss  Urbanite  Folders 

Goss  Urbanite  Units 

Goss  Urbanite  Rollstands 

Goss  Urbanite  Drives 

Goss  Urbanite  1/4  folders 

Goss  Urbanite  Balloon  formers 

Hoe  colormatic  3-2  folder  23-9/16  C.O. 

Hoe  Balloon  Formers 

Goss  Balloon  Formers 

Guilmout  Quarterfolder  and  Trimmer 

Goss  RTP’s  40  and  42  inches 

Goss  Mark  1  Half  Decks  and  Hump 

Goss  Mark  2  Half  Decks  and  Humps 

Goss  l^uble  2-1  folder  22-3/4  C.O. 

Goss  Skip  Slitters  all  C.O. 

Goss  Portable  Inc.  Fountains 
Hoe  Skip  Slitters  all  C.O. 

Paper  roll  track  and  roll  dollies 
We  stock  spare  parts  for  most  presses 
We  do  press  rebuilding 
We  do  machinery  moving  and  erecting 
Northeast  Industries,  Inc 
(213)  256-4791  FAX  (213)  256-7607 


SHOWPIECE 

Harris  N-1650,  R.H.  unit  as  seen  at 
ANPA/Tech  for  sale:  Completely  refurb¬ 
ished  from  sideframes  on  up.  Cylinders, 
Bearers,  high  precision  SKF  Main  Bear¬ 
ings,  Vibrators,  Fountain  Rolls,  etc.  Will 
install,  warranty. 

*  N-1650,  66"  Dryers,  One  TECH 
dryer,  one  built  by  THERMOCHILL, 
two  years  old. 

*  Two  THERMOCHILL  chill  roll  stands 
66",  two  years  old  with  spare 
parts,  etc. 

*  75  hp  Gardner  Denver  Compressor, 
like  new  with  Dryer. 

*  Two  Haley  66"  double  infeeds, 
two  years  old,  good  price. 

*  Five  REGISTROM  RTP’s,  66”  for 
sale.  Excellent  condition 

priced  to  sell. 

*  Carlson  automated  Plate  Bender, 
new,  fo'  22-3/4"  cut  off  for 
33’’x47"  plates. 

*  Five  LPA  blowers  from  300 
to  800  CFM. 

Call  Bert,  Presstime  International,  Inc. 

(401)  348-8683. 


B&P  Classified 

Selling  Supplies? 

Buying  or  Selling 

Used  Equipment? 

Put  your  acJ  in  E&P  Classified,  where 
you'll  find  better  prospects  and  better 
buys  .  .  .  whether  it's  a  press,  photo- 
typsetting  or  mailroom  equipment, 
camera  &  darkroom  equipment  and 
supplies,  or  computers  and  computer 
software. 

EdHor&PuUsher  ^abf 

11  Wtest  19th  Street  •  New  York.  N  Y  10011  *212  675  4380 


EDITOR  &  PUBLISHER  for  February  11,  1989 


EQUIPMENT  &  SUPPLIES 


PRESSES 


PRESS 

Make  your  old  R.T.P.'s  into  new 
Tension  panel  upgraded  to 
simplified  system 

Paster  panel  upgraded  to  Goss  digital 

Northeast  Industries,  Inc. 

(213)  256-4791 


SCANNING  EQUIPMENT 

COLOR  SCANNER 

Hell  Color  Scanner.  Current  Digital 
Model.  Great  Price.  Call  l-(800) 
338-4823. 


WANTED  TO  BUY 

BRAZILIAN  NEWSPAPER  looking  for 
web  press,  1979  or  newer,  in  running 
condition,  Solna,  Harris  or  Goss,  5-6 
unit,  22-3/4  cut  off,  D/P  folder  and  add 
on  Dryer,  Chills,  Sheeter  and  Splicers 
and  1  unit  Solna  RP  36;  Offers  to: 
TRIBUNA  DA  IMPRENSA  c/oC.  DeSou- 
za,  PO  Box  24714,  Philadelphia,  PA 
19111,  Phone/Fax  (215)  725-0812. 


NAPP  Galaxies,  Satellites,  or  Twin 
Stars.  Newsprint  II  Exposure  units. 
(914)  353-1122  Fax  (914)  353-1086 
Box  717,  Mt.  Kisco,  NY  10549. 


We  are  looking  for  MYCRO-TEK  1100 
system  units.  Controller,  dual  8  inch 
drives,  terminals,  printer  interface,  etc. 
Call  or  write  John  Perron,  c/o  North 
Shore.  Weeklies,  2  Washin^on  Street, 
Ipswich,  MA  01938.  (508)  356-5141. 


HELP 

WANTED 


_ ACADEMIC _ 

1)  Assistant/Associate  Professor.  Teach 
mainly  beginning/advanced  graphics, 
visual  communication  and  other 
courses  as  qualified  and  needed.  Posi¬ 
tion  open  8/16/89.  Tenure  Track.  Ph.D. 
or  M.F.A.  in  graphic  Communication 
preferred;  masters  required. 

2)  Temporary  faculty  position  in  jour¬ 
nalism  for  1989-90  academic  year. 
Teach  mainly  in  the  news-editorial 
sequence  including  beginning  writing, 
rer^ing  and  other  courses  as  qualified 
and  needed.  Masters  preferred;  recent 
relevant  experience  required. 

Salary  competitive.  Equal  opportunity/ 
affirmative  action  employer.  Contact 
Search  Committee,  School  of  Commu¬ 
nication,  University  of  North  Dakota, 
Box  8118,  Univ.  Station,  Grand  Forks, 
ND  58202.  Review  of  applications  will 
begin  March  20  and  continue  until 
filled. 


JOURNALISM:  Teach  news  media, 
newswriting/reporting.  Supervise  jour¬ 
nalism  production  and  ad  billing;  advise 
student  newspaper;  develop/teach 
computer  publishing  equipment  and 
broadcast  journalism.  Update  program 
to  include  methods/equipment  used  by 
industry.  MA;  or  equivalent.  1  year 
experience  in  news  media;  1  year  teach¬ 
ing  experience  desirable.  $26,876.60  - 
$43, 537. 90/annually  plus  benefits. 
Application  and  complete  job  descrip¬ 
tion  may  be  obtained  from:  Employ¬ 
ment  Services,  Foothill-De  Anza 
Community  College  District,  12345  El 
Monte  Road,  Los  Altos  Hills,  CA 
94022.  (415)  960-4529.  A  resume  or 
vita  may  not  be  sustituted  for  a 
completed  application.  Deadline 
3/3/89.  AA/EOE. 


HELP  WANTED 


ACADEMIC 


JOURNALISM:  tenure-track  position  at 
the  rank  of  ASSOCIATE  starting  August 
19,  1989.  Earned  doctorate  preferred 
with  emphasis  appropriate  to  areas  of 
responsibility.  Evidence  of  quality 
teaching  required.  Successful  candi¬ 
date  will  teach  courses  in  both  advertis¬ 
ing  and  print  journalism.  Must  be 
capable  of  scholarly  research  in  either 
advertising  or  mass  communications 
research.  JOURNALISM:  tenure-track 
position  at  the  rank  of  ASSISTANT 
starting  August  19,  1989.  Earned 
doctorate  preferred  with  emphasis 
appropriate  to  areas  of  responsibility. 
MA  with  academic  and  media  experi¬ 
ence  will  be  considered.  Evidence  of 
quality  teaching  required.  Successful 
candidate  will  teach  courses  in  both 
advertising  and  print  journalism.  Must 
be  capable  of  scholarly  research  in 
either  advertising  or  mass  communica¬ 
tions  research.  Send  letter  of  applica¬ 
tion,  resume,  names/addresses/ 
telephone  numbers  of  three  references 
to  Dr.  Sean  McCleneghan,  head/ 
director.  Dept,  of  Journalism/Mass 
Comm.,  Box  3J,  New  Mexico  State 
University,  Las  Cruces,  NM  88003. 
First  consideration  given  to  applications 
received  by  March  8.  NMSU  is  an  AA/ 
EEO.  Applications  from  women  and 
minorities  are  encouraged.  Salary  is 
competitive. 


News-Editorial/Newspaper  Advisor, 
Assistant  Professor  at  University  of 
North  Florida  tor  Fall  1989.  Master’s 
required,  Ph.D.  desirable.  Newspaper 
experience,  ability  to  teach  in  other 
related  fields.  Application  deadline 
March  15,  1989.  Send  letter,  resume, 
3  letters  of  recommendation,  tran¬ 
scripts  to  Dr.  Shirley  Carter,  Depart¬ 
ment  of  Communications/Visual  Arts, 
University  of  North  Florida,  Jacksonvil¬ 
le,  FL  32216.  Equal  Opportunity/ 
Affirmative  Action  Employer. 

NORTHEASTERN  UNIVERSITY’S 
School  of  Journalism  seeks  to  hire  a 
full-time  tenure  track  faculty  member  to 
teach  advertising  for  Fall  1989.  Qualifi¬ 
cations  include  a  minimum  of  a 
master’s  degree  and  five  years  full-time 
professional  media  experience.  Send 
letter,  resume,  names  of  three  refer¬ 
ences  and  any  supporting  material  tO: 
Search  Committee,  Northeastern 
University,  School  of  Journalism,  102 
Lake  Hall,  Boston,  MA  02115.  North¬ 
eastern  is  an  Equal  Opportunity/ 
Affirmative  Action  Title  IX  Employer. 

SOUTH  DAKOTA  STATE  UNIVERSITY 
Department  of  Journalism  and  Mass 
Communication  seeks  a  professor  to 
teach  courses  in  the  news-editorial 
sequence  of  an  ACEJMC-accredited 
program.  Applicant’s  background  would 
ideally  be  in  news  editing  and  graphics 
areas  and  applicant  would  have  interest 
in  teaching  graduate  courses  including 
research  methods.  Masters’  degree 
required.  Earned  PhD  strongly 
preferred.  Significant  professional 
news-editorial  experience  and  signific¬ 
ant  teaching  experience  in  journalism 
required.  Rank  dependent  on  qualifica¬ 
tions,  prefer  persons  qualified  for  asso¬ 
ciate  professor  or  above.  Tenure  track. 
Salary  range  to  approximately  $35,000 
for  9  months,  depending  upon  qualifi¬ 
cations.  Application  deadline  is  March 
15,  1989,  or  until  position  is  filled, 
whichever  occurs  later. 

Send  resume,  including  reference 
names  and  telephone  numbers,  to 
Richard  W.  Lee,  Head,  Department  of 
Journalism  and  Mass  Communication, 
South  Dakota  State  University,  Brook¬ 
ings,  SD  57007-0596.  SDSU  is  an  AA/ 
EEO  employer  and  encourages  female 
and  minority  applicants.  Proof  of  eligi¬ 
bility  for  employment  is  required  by  the 
Immigration  Reform  and  Control  Act  of 
1986. 


HELP  WANTED 


ACADEMIC 


THE  UNIVERSITY  of  MISSOURI  School 
of  Journalism  is  seeking  candidates  for 
two  positions  teaching  reporting  and 
directing  city  desk  operations  for  its 
daily,  general-circulation  newspaper. 
Substantial  newspaper  experience 
essential  and  advanced  degree 
required.  Tenure  track.  Salary  in  low-  to 
mid-  $30s.  Send  resume,  including 
references,  by  March  20  to  Chair,  City 
Desk  Search  Committee,  School  of 
Journalism,  PO  Box  838,  Columbia, 
MO  65305. 


The  Division  of  Communication  at  The 
University  of  Wisconsin  -  Stevens  Point, 
a  comprehensive  communication  prog¬ 
ram  with  instruction  in:  advertising, 
broadcasting,  film,  interpersonal 
communication,  journalism,  organiza¬ 
tional  communication,  public  relations, 
speech/rhetoric,  is  looking  for  outstand¬ 
ing  teacher  to  teach  an  area  of  specialty 
and  other  courses  across  our  communi¬ 
cation  curriculum.  Send  letter  of  appli¬ 
cation,  resume,  transcripts,  and  3 
letters  of  reference  to  Dr.  James  Moe, 
Associate  Dean  and  Head,  Division  of 
Communication,  University  of  Wiscon¬ 
sin  -  Stevens  Point,  Stevens  Point,  Wl 
54481  by  April  2C)th  for  priority  consid¬ 
eration.  An  Equal  Opportunity/ 
Affirmative  Action  Employer. 

UNIVERSITY  OF  ALABAMA.  Master’s 
Program  invites  applicants  who  have 
demonstrated,  or  shown  potential  for, 
excellence  in  journalism.  Assistant- 
ships.  Write:  Journalism  Dept.,  Tusca¬ 
loosa,  AL  35487-0172  or  call  (205) 
348-8613.  AA/EOE 


ADMINISTRATIVE 

ANPA  FOUNDATION 
MANAGER/MINORITY  AFFAIRS 

Professional  with  strong  communica¬ 
tion,  organization  and  public  relations 
skills  sought  to  develop  resources  and 
services  to  enable  newspapers  to  meet 
workforce  diversity  aims.  Will  provide 
advisory  services  to  newspapers;  write 
newsletters  and  press  releases;  serve  as 
staff  liaison  to  ANPA  Minority  Oppor¬ 
tunity  Committee  and  work  with  ANPA 
Human  Resources  Department  on 
employment  programs  and  surveys; 
administer  Minority  Fellowship  Prog¬ 
ram;  speak  to  newspaper  and  general 
public  audiences;  supervise  M^inority 
Affairs  staff.  Must  have  excellent  diplo¬ 
matic  skills,  plus  knowledge  of  current 
trends  in  minority  recruitment,  reten¬ 
tion  and  development.  Degree  and  five 
years’  professional  experience  with  at 
least  two  years’  experience  in  communi¬ 
cations,  association  management  or 
human  resources  field  required.  Experi¬ 
ence  or  interest  in  developing  training 
programs  preferred. 


HELP  WANTED 


ADMINISTRATIVE 


ASSISTANT 

EMPLOYEE  RELATIONS 
MANAGER 

Major  newspaper  in  Northeastern  Ohio 
seeking  Assistant  Employee  Relations 
Manager.  Must  have  knowledge  of 
salary  administration,  benefits  admi¬ 
nistration,  training  and  development 
and  all  other  aspects  of  employee  rela¬ 
tions  with  at  least  5  years  experience  in 
the  personnel  field.  Experience  with 
computerized  personnel  system  desir¬ 
able.  Excellent  starting  salary  and 
exceptional  benefits  package.  Resume 
should  be  sent  to:  Box  3599,  Editor  & 
Publisher. 


ASSOCIATE  PUBLISHER 
Successful,  national,  high-tech  enter¬ 
tainment,  consumer  magazine,  with  a 
large  circulation  base,  headquartered 
on  the  California  North  Coast,  seeks  an 
Associate  Publisher.  You  must  be  know¬ 
ledgeable  in  all  areas  of  magazine 
publishing  with  an  emphasis  on  circula¬ 
tion.  People  skills  a  must.  Attractive 
compensation  package  and  the  oppor¬ 
tunity  to  live  in  a  rural  area  within 
minutes  of  your  office.  Submit  resume 
and  salary  history  to:  Personnel  Direc¬ 
tor,  Humbolt  Group,  PO  Box  690, 
Fortune,  CA  95540. 


GENERAL  MANAGER  ~  NYC 
Accelerating  growth  at  our  5  community 
weeklies  require  hands-on  GM  with 
sales,  human  resources  and  community 
relations  experience.  Our  excellent 
editorial  product  and  near-TMC  distri¬ 
bution  helped  double  our  sales  in  two 
years.  Send  resume  and  cover  letter, 
including  salary  requirements,  to  Ed 
Wientrob,  Publisher,  Brooklyn  Paper 
Publications,  26  Court  Street,  Brook- 
lyn,  NY  11242. _ 

PUBLISHER 

The  Oroville  Mercury-Register  is  an 
aggressive  community  newspaper  with  a 
bright  staff  servii^  a  rural  Northern 
California  market.  The  right  person  will 
bring  proven  leadership  abilities  for 
continuing  improvement  of  the  news¬ 
paper  and  strengthening  market  posi¬ 
tion  in  advertising  and  circulation. 
Starting  salary  $54, (XX)  plus  percent  of 
profit  before  taxes.  Full  benefits  pack¬ 
age.  Please  write  about  your  reputation 
and  send  with  resume  and  salaiy  history 
to:  Publisher  Opportunity,  Buckner 
News  Alliance,  221  First  Avenue  West, 
Suite  315,  Seattle,  WA  98119. 


ADVERTISING 


AD  DIRECTOR 

Florida.  Fast  growth!  Fast  competition! 
Growing,  10,000  daily  seeks  an  ad  pro 
who  can  lead  staff  to  greater  gains. 
Salary.  Benefits.  Bonus.  Send  resume 
to  Box  3556,  Editor  &  Publisher. 


Apply  to:  Personnel,  American  News¬ 
paper  Publishers  Association  Founda¬ 
tion,  PO  Box  17407  Dulles  Airport, 
Washington,  DC  20041.  No  phone 
calls,  please.  EOE. 


ADVERTISING  SALES  Rep  for  20-year 
old  entertainment  magazine.  Heavy 
outside  cold  call  selling.  $400/week 
draw.  Resume:  Good  Times,  Box  303, 
Roslyn,  NY  11576. 


VICE  PRESIDENT,  PUBLISHING 

An  exciting  opportunity  for  a  skilled  marketing  executive  with  creative  talent.  We 
have  built  a  new  publishing  arm  for  the  largest  public  relations  company  in  the 
world.  We  already  produce  two  large  external  magazines  of  more  than  1.2  million  and 
1.7  million  circulation  respectively  for  Fortune  500  companies  and  want  to  add 
more!  You  need  to  be  the  key  player  with  customers  this  size.  You  need  to  work  with 
printers,  build  sales  representative  organizations,  and  you  need  to  work  with 
designers,  editorial  directors,  etc.  You  are  the  key  planner  and  strategic  organizer. 
We  do  it  all  -  start  to  finish.  Salary  level  about  $80,000  and  a  strong  incentive 
program  for  building  this  business  in  revenues  and  profits.  Chicago  based. 

Apply  with  complete  resume  to:  Art  Wible,  Regional  General  Mgr.,  Midwest  Region, 
Hill  and  Knowiton,  Inc.,  Ill  East  Wacker  ?rive,  Chicago,  IL  60601. 
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HELP  WANTED 


ADVERTISING 


ADVERTISING  DIRECTOR 
Great  opportunity  for  a  results-oriented 
Ad  Director  to  manage  a  staff  of  17  at 
our  37,000  circulation  daily  and 
Sunday  in  Alton,  III.  The  individual 
must  possess  good  people  skills  and  be 
able  to  train,  motivate  and  develop 
salespMple.  Degree  in  advertising  or 
marketing  preferred,  but  not  required. 
Position  repoils  to  Publisher.  Compen¬ 
sation  in  the  '50s.  This  is  an  opportuni¬ 
ty  to  join  our  aggressive  management 
team.  Send  cover  letter  and  resume  in 
confidence  to; 

Gary  Cunningham 
Marketing  Director 
Suburban  Journals 
1714  Deer  Tracks  Trail 
St.  Louis,  MO  63131 


ADVERTISING  SALES  MANAGER 
Needed  for  two  Eastern  North  Carolina 
newspapers  (TMC).  Media  experience 
required.  Supervisory  experience  desir¬ 
able.  Attractive  compensation  and 
benefit  package.  If  qualified,  send  your 
resume  to:  Jim  Carlin,  901  College 
Court,  PO  Box  5409,  New  Bern,  NC 
28561. 


ADVERTISING  DIRECTOR 
200,000  mail  shopper  in  Zone  6. 
Weekly  shopper  needs  experienced  ad 
manager  for  a  long  established  success¬ 
ful  shopper.  Send  resume  to  Box  3602, 
Editor  &  Publisher. 


ADVERTISING  SALESPERSON,  entry- 
level,  for  sales  and  service  of  accounts 
on  major  award-winning  semi-weekly 
located  in  South  Carolina.  Job  is  now 
open.  Send  complete  information  and 
resume,  including  salary  requirements. 
Box  3598,  Editor  &  Publisher. 


CLASSIFIED  ADVERTISING  MANAGER 
Large  14-year-old  New  Jersey  direct- 
mailed  TMC  Publication  seeks  take- 
charge  person  to  head  our  New  Classi¬ 
fied  Advertising  Department.  Must  be 
able  to  build  from  the  ground  up. 
Salary,  bonus  package  up  to  $75,000 
for  the  right  person.  Call  Dan  Holt, 
Personal  &  Confidential,  at  (718) 
769-4400. 


CLASSIFIED  ADVERTISING  MANAGER 
Small  daily  with  bi-weekly  100,000 
plus  weekly  needs  an  aggressive,  crea¬ 
tive  motivator  and  trainer  to  mold  a 
leadership  staff  department  in  a  super 
competitive  market.  This  individual 
must  have  strong  sales  skills,  a  results- 
oriented  management  style  and  be  able 
to  cope  with  the  beautiful  Florida  lifes¬ 
tyle.  Contact  Karen  Crouse  at  Cleanwa- 
ter  Newspapers  to  arrange  a  confiden¬ 
tial  phone  interview  (813)  462-2095. 


CO-OP/NATIONAL 
ADVERTISING  COORDINATOR 
Looking  for  an  aggressive  self-starter 
with  broad-based  advertising  experi¬ 
ence  and  good  people  and  leadership 
skills.  Will  be  responsible  for  develop¬ 
ing,  coordinating,  and  leading  the  sales 
effort  in  percent  of  co-op  and  national 
linage.  Potential  exists  for  further  retail 
management  responsibility  in  the  near 
future.  Previous  manager  promoted  to 
sister  newspaper.  Send  resume  to  Marty 
Hughes,  The  Daily  Item,  200  Market 
St.,  Sunbury,  PA  17801. 


Immediate  opening  for  an  experienced 
Display  Advertising  Manager  who  will 
direct  a  staff  of  18  for  a  30,000  circula¬ 
tion  southeast  Florida  daily.  Successful 
applicant  will  have  at  least  five  years 
newspaper  advertising  supervisory 
experience  and  demonstrated  leader¬ 
ship  skills.  Non-smoker.  Apply  to  Vero 
Beach  Press  Journal,  Box  1268,  Vero 
Beach,  FL  32961. 


HELP  WANTED 
ADVERTISING 


Large  southern  California  Gannett 
newspaper  has  immediate  openings  for 
an  experienced  account  executive. 
Send  resume  to  The  Sun,  Personnel, 
399  North  D  Street,  San  Bernardino, 
CA  92401. 


TELEMARKETING 
SALES  MANAGER 

We  have  25  aggressive,  talented  tele¬ 
marketers  selling  advertising  space  who 
are  looking  for  a  sales  manager  to  lead 
them  on  to  higher  sales  achievements. 
You  could  be  that  person  if  you  have  5 
years  of  advertising  sales  experience 
with  2  years  in  a  supervisory  capacity 
preferably  with  a  newspaper.  Some 
Telemarketing  experience  required. 

You  will  work  with  our  Telemarketing 
Manager  in  developing  and  implement¬ 
ing  new  sales  programs,  encouraging 
employee  productivity  and  development 
through  training  and  on  various  other 
administrative  assignments. 

Box  3592,  Editor  &  Publisher. 


UNDERUSED?  UNDERRATED? 

UNDERVALUED? 

Upstart  17,000-daily  in  spectacular 
Finger  Lakes  region  seeks  an  ADVER¬ 
TISING  MANAIjER  out  to  prove  just 
what  can  be  done  with  a  prize-winning, 
hungry  sales  and  creative  staff  when 
handed  the  room,  state-of-the-art  Mac- 
driven  resources  in  support  of  a  cheer¬ 
leading  publisher  who  knows  doing 
things  the  safe  old  way  isn’t  the  way  to 
the  top.  Resume  to  The  Citizen,  25  Dill 
St.,  Auburn,  NY  13021. 


Newspaper  editors 
find  advertisements 
in  E&P  more  helpful  - 
at  least  six  times 
more  than  any  other 
publication! 


_ CIRCULATION _ 

CIRCULATION  PERSON  needed  for 
daily  sports  paper.  Immediate  opening. 
Benefits.  Call  Pamela  Sinn,  (212) 
966-6245. 


CIRCULATION  DIRECTOR 
Central  Florida  5-day  afternoon  daily 
with  Sunday  AM.  9,0(J0  circulation  and 
growing.  Must  have  strong  organization¬ 
al  skills  plus  sales  and  marketing  know¬ 
how.  Should  be  comfortable  with 
computers  and  committed  to  growth. 
Carriers  are  adult  independent  contrac¬ 
tors.  Send  resume  to  Wayne  Doyle, 
Publisher,  Sanford  Herald,  PO  Box 
1657,  Sanford,  FL  32772. 


Expanding  group  of  Arizona  newspapers 
desires  resumes  for  circulation  manage¬ 
ment.  Reply  to  Western  Newspapers, 
PO  Box  1271,  Yuma,  AZ  85366-1271. 


HOME  DELIVERY  MANAGER 
The  rapid  growth  of  this  central  New 
Jersey  daily  newspaper  has  resulted  in 
the  addition  to  staff  of  a  home  delivery 
manager.  Reporting  to  the  circulation 
manager,  the  position  will  be  responsi¬ 
ble  for  the  coordination  of  all  home 
delivery  efforts.  Minimum  5  years 
experience  in  home  delivery  with  three 
years  supervisory  experience.  Must  be 
good  communicator  and  have  proven 
experience  motivating  others.  Generous 
compensation  and  benefits.  Send  letter 
and  resume  including  detailed  work  and 
salary  history  to  Box  3570,  Editor  & 
Publisher. 


CUSSIFliD  AOVERTRINQ 
Older  Blank 


Contpony _ 

CHy _ 

9im _ Zip. 


AulhorizBd  SignBUKB. 
Copy - 


No.  of  Insertions: _ Amount  Enclosed:  $ _ 

CLASSIFIED  ADVERTISING  RATES 


Effective 

LINE  AOS 

1  weak -16.30  par  Kna 

2  waaka — 15.50  par  ana,  par  iaatia. 

3  waaka— $4.80  par  Una,  par  iaaua. 

4  waaka — $4.10  par  Ina,  par  laaua. 


January  1, 1989 

POSITIONS  WANTED 

1  weak- $3.70  par  Una 

2  waaka  —  $3.05  par  ana,  par  iaaua. 

3  waaka  — $2,60  par  Una,  par  iaaua. 

4  waaka  — $2.40  par  ana,  par  iaaua. 


Add  $6.00  par  kiaaillon  lor  box  aarvica.  Add  $4.00  par  inaartion  lor  box  aarvioa. 

Count  aa  an  additional  Una  in  copy.  Count  aa  an  additional  kna  in  copy. 

Count  approximately  34  characters  and/or  spaces  per  line. 

3  lines  minimum. 

NO  ABBREVIATIONS. 


DEADLINE:  Every  Tueeday,  12  pm  (ET) 

For  Saturday’s  iMue. 

Paymsnt  imial  acooaipany  all  Positions  Wantsd  ads. 
DISPLAY  CLASSIFIED 

Tha  uao  o(  borders,  boldface,  illustrations,  logo,  etc.,  on  classified  ads 
charged  the  following  rates  per  column  inch  par /Asarfion:  1  time,  $80;  2  to  5 
timos,  $75;  8  to  12  times,  $70;  13  to  25  times  $85;  26  to  51  times  $80;  52 
times,  $55. 


DEADLINE:  8  days  prior  to  publlcatton  date. 

Contnei  ntm  mnUtbN  upon  nquooL 
Box  number  responses  are  mailed  each  day  as  they  are  received. 

mtor  ft  PiibliBhf 

11  WmI  1861  StlWl,  NY,  NY  10011.  (212)  675-4380. 
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HELP  WANTED 
DATA  PROCESSING 


HELP  WANTED 
EDITORIAL 


HELP  WANTED 
EDITORIAL 


HELP  WANTED 
EDITORIAL 


DATA  PROCESSING  MANAGER 
Join  a  California  daily  newspaper  opera¬ 
tion  serving  the  fastest  growing  market 
in  the  San  Francisco  Bay  area. 

We  have  great  weather,  a  growth  envi¬ 
ronment  and  people  on  the  move! 

Our  group  of  four  daily  newspapers  is 
seeking  a  person  to  manage  the  opera¬ 
tion  of  two  HP3000  series  58  computer 
systems,  maintaining  financial  and 
circulation  applications,  and  supervis¬ 
ing  data  processing  staff.  Successful 
candidate  will  have  a  strong  HP3000 
background,  full  knowledge  of  HP  utili¬ 
ties,  programming  skills  a  plus.  Position 
involves  heavy  interaction  with  the 
system  users  and  involvement  in  all 
facets  of  the  hardware  and  software. 
Send  your  letter  and  resume  to:  Ginny 
Bull,  Human  Resources  Dept.,  Alameda 
Newspapers,  PO  Box  5050,  Hayward, 
CA  94540. 


_ EDITORIAL _ 

AGRICULTURAL  WRITER 
Immediate  staff  opening  for  agricultural 
writer-photographer.  Recent  graduate 
to  five  years  experience.  Applicant 
should  have  ag  journalism  degree,  or 
journalism  degree  with  agricultural 
background.  Send  resume  to  Duane 
Ross  or  Galen  Hubbs,  High  Plains  Jour¬ 
nal,  PO  Box  760,  Dodge  City,  KS 
67801,  or  call  (316)  277-7171. 


ALASKAN  WEEKLY  seeks  experienced 
2nd  reporter  to  join  our  award-winning 
staff.  Send  resume,  clips  and  cover 
letter  to:  Ron  Loesch,  Publisher,  PO 
Box  930,  Petersburg,  AK  99833. 


ANNAPOLIS  FREELANCERS  -  Nation¬ 
al  boating  newspaper  needs  writers  and 
photographers  in  the  Annapolis  area. 
We  need  enterprise  photos,  and  news, 
features  and  trend  stories.  Send  query 
and  samples  to  Regional  Editor,  Sound¬ 
ings  Publications,  35  Pratt  St.,  Essex, 
Cf  06426. 


ARCHIE  COMICS  seeks  new  creative 
writing  talent  for  new  and  existing 
comic  strips.  If  you  are  an  experienced 
comic,  joke  or  syndicated  strip  writer,  or 
if  you  nave  the  right  stuff  to  be  one, 
please  send  a  resume  and  creative 
submission  to  Archie  Submissions 
Editor,  325  Fayette  Ave.,  Mamaroneck, 
NY  10543. 


ASSISTANT  MANAGING  EDITOR 
Experienced,  community-oriented 
editor  needed  to  help  manage  multi¬ 
location  editorial  staff  in  an  expanding 
suburban  weekly  group.  Strong  writing, 
editing  and  graphics  ability  with  good 
people  skills  are  important  for  this  posi¬ 
tion.  We  need  a  talented  person  who 
can  improve  editorial  standards  in  well 
established  paid  community  newspap¬ 
ers.  Send  resume,  salary  history  and 
samples  of  your  current  product  to  Box 
3564,  Editor  &  Publisher. 


ASSISTANT  CITY  EDITOR 
AM  paper  in  very  competitive  city  seeks 
take  charge  assistant  city  editor.  Exper¬ 
ienced  reporters  may  apply.  Send  letter, 
resume  to  Berl  Schwartz,  Exec.  Editor, 
York  Daily  Record,  1750  Industrial 
Highway,  York,  PA  17402. 


ASSISTANT  CITY  EDITOR 
Largest  PM  paper  in  the  Carolina's  has 
opening  for  assistant  city  editor.  Excel¬ 
lent  editing  and  staff  leadership  skills 
required.  Salary  commensurate  with 
experience,  5  years  desired  and  must 
include  time  as  supen/isor.  Work  sche¬ 
dule  includes  some  Saturdays  for 
Sunday  AM  paper.  Send  resume  and 
references  to  Robert  S.  Wilson,  Manag¬ 
ing  Editor,  The  Fayetteville  (Dbserver, 
PO  Box  849,  Fayetteville,  NC  28302. 


ASSISTANT  NEWS  EDITOR 
AM  in  competitive  metro  DC  news  mark¬ 
et  needs  strong  graphic  layout/design 
leader  with  strong  word  skills  for  copy 
desk.  Must  have  5  to  6  years  layout/ 
editing  experience;  some  management 
experience  helpful.  Excellent  salary  and 
benefits.  If  you’re  a  journalist  who 
wants  to  go  up  against  the  best  in  the 
profession,  send  Tetter,  resume,  layout 
samples  and  salary  requirements  quick¬ 
ly  to  Jim  Farrell,  Editor,  The  Prince 
(George’s  Journal,  9410  Annapolis  Rd., 
Lanham,  MD  20706.  EOE. 

Assistant  Managing  Editor/Graphics 
The  Milwaukee  Journal  is  looking  for  a 
creative  professional  who  can  design, 
implement,  and  supen/ise  a  graphics 
operation  for  Wisconsin’s  largest  daily. 
We’re  looking  for  a  solid  journalist  with 
a  graphics  art  background  and  mana¬ 
gerial  experience.  Strong  communica¬ 
tion,  coordination  and  interpersonal 
skills  are  required,  as  is  a  track  record 
in  daily  newspaper  journalism  and 
design.  Please  send  a  resume,  portfolio, 
and  salary  history  to  Stephen  Hanna, 
Managing  Editor,  Milwaukee  Journal, 
Box  661,  Milwaukee,  Wl  53201. 

AWARD-WINNING  Zone  5  daily  PM 
seeks  literate  arts  &  entertainment 
writer  who  is  comfortable  writing  about 
Bach  and  the  Boss.  Also  seeking  hard- 
news  reporter  with  breaking  news  and 

overnmental-reporting  experience. 

irculation  65,000  daily,  75,000 
Sunday.  Good  pay  &  benefits.  Equal 
opportunity/affirmative  action  employ 
er.  Send  clips,  resume  to  Mary  Kramer, 
Metro  Editor,  The  Kalamazoo  Gazette, 
401  S.  Burdick,  Kalamazoo,  Ml 
49003. 


BUSINESS  REPORTER 
The  Flint  (Ml)  Journal  is  seeking  an 
experienced,  aggressive  business  writer 
who  can  handle  wide  ranging  assign¬ 
ments.  Send  resume,  clips,  to  Carl 
Stoddard,  Business  Editor,  The  Flint 
Journal,  200  East  First  Street,  Flint,  Ml 
48502.  EOE. 


CARTOONIST 

We  are  looking  for  a  cartoonist  to  take 
over  from  where  Hy  Rosen  has  left  off 
after  44  years  on  the  job.  The  Times 
Union  is  the  premier  paper  in  the  capi¬ 
tal  district  of  New  York  and  we  are  look¬ 
ing  for  a  commentator  at  ease  with  local 
and  state  issues  as  much  as  with  the 
nation  and  the  world.  Send  a  nonreturn- 
able  portfolio  of  recent  work  (no  more 
than  24)  along  with  a  resume  and  salary 
histOQf  to:  Har^  M.  Rosenfeld,  Editor, 
The  Times  Union,  1  News  Plaza,  Box 
15000,  Albany,  NY  12212. _ 

CITY  EDITOR 

Southern  Ohio  six-day  daily  seeks 
hands-on  person  to  shape  and  direct 
local  news  coverage  by  keeping  the  fire 
in  the  staff  of  four  reporters.  We’ve  won 
two  straight  statewide  general  excel¬ 
lence  awards  and  want  to  keep  the 
string  going.  Perfect  job  for  the  frus¬ 
trated  copy  editor  or  seasoned  reporter 
who  wants  to  be  a  leader  and  move  into 
management  in  the  Gannett  group.  This 
is  the  No.2  spot  in  the  newsroom.  Reply 
to  Box  3569,  Editor  &  Publisher,  with 
resume,  salary  requirements  and  cover 
letter  explaining  why  you’re  the  person 
for  this  opportunity. _ 

CITY  EDITOR 

Major  California  Bay  area  AM  daily 
seeks  strong  individual  to  direct  the 
gathering  of  city  news.  Applicant  must 
be  motivated,  organized,  possess  strong 
language/writing  skills  and  enjoy  work¬ 
ing  with  all  levels  of  people.  A  strong 
knowledge  of  the  news  operation  is  a 
must.  Send  resume  to  Box  3593,  Editor 
&  Publisher. 

CITY  EDITOR 

For  fast-growing  suburban  San  Francis¬ 
co  Bay  Area  daily.  Take-charge  city 
editor  with  excellent  news  sense,  strong 
language  skills  and  ability  to  teach  and 
motivate  others.  Solid  reporting  and 
editing  experience  necessary.  Send 
resume,  work  samples  and  salary 
requirements  to:  Ann  Kellett,  Managing 
Editor,  Contra  Costa  Times,  PO  Box 
5088,  Walnut  Creek,  CA  94596.  No 
phone  calls,  please. 

CLASSICS  your  beat?  We’re  looking  for 
a  reporter  who  can  be  both  music  critic 
and  reporter  of  other  fine  arts  in  Florida 
East  (ioast  city.  Repprting  experience 
and  knowledge  of  all  fine  arts  essential. 
Send  resume,  clips,  to  Box  3573, 
Editor  &  Publisher. 

COPY  EDITOR 

The  Waterloo  Courier  is  seeking  an 
assistant  wire  editor  to  edit  and  layout 
some  weekday  inside  pages  and  the 
Sunday  front  section.  The  Courier  is  a 
50,000  PM  daily  in  Northeast  Iowa. 
Send  resume  and  samples  of  work  to 
Saul  Shapiro,  Waterloo  Courier,  PO  Box 
540  Waterloo,  lA  50704. 


COPY  EDITORS 

If  you’d  like  to  work  in  a  stimulating, 
professional  atmosphere  that  offers 
daytime  hours  and  Sundays  off  in  a 
medium-sized  midwestern  city  with 
affordable  housing,  beautiful  parks  and 
good  schools,  we’d  like  to  hear  from 
you.  Starting  pay  is  about  $20,000  for 
two  to  three  years  experience  and  fringe 
benefits  are  competitive.  Write  to  Patti 
Tims,  Copy  Desk  Chief,  The  News 
Sentinel,  600  West  Main  Street,  Fort 
Wayne,  IN  46802.  An  Equal  Opportuni¬ 
ty  Employer. 

COPY  EDITOR 

The  Idaho  Statesman,  a  Gannett  paper, 
is  looking  for  an  experienced  person  to 
join  our  news  copy  desk  team.  If  you 
can  challenge  copy,  check  details  and 
still  see  the  big  picture,  you  may  be  our 
person.  A  strong  background  in  design 
is  desirable.  Send  resume  and  clips  to 
Stephanie  Hudson,  The  Idaho  States¬ 
man,  PO  Box  40,  Boise,  ID  83707. 

COPY  EDITOR 

Experienced,  diligent  copy  editor 
needed  to  help  bolster  desk  at 
40,000-plus  daily.  We  need  a  proven 
editor  who  is  picky  about  grammar, 
spelling  and  facts  but  can  turn  over 
large  amounts  of  copy  in  short  order. 
Send  cover  letter,  resume  and  editing, 
headline-writing  and  page  layout  sam¬ 
ples  tO:  Bert  Gault,  A^istant  Managing 
Editor,  Watertown  Daily  Times,  Water- 
town,  NY  13601  by  February  25. 

COPY  EDITOR 

New  position.  8,000  circulation.  Good 
pay.  Good  benefits.  Sane  hours.  A  boss 
who  thinks  there’s  more  to  life  than 
working,  but  demands  excellence  on 
the  job.  Enthusiastic,  aggressive  report¬ 
ing  staff  in  a  great  news  town.  If  you 
have  the  abili^  to  make  good  writing 
better,  can  teach  grammar,  put  out 
clean  and  eye-catching  pages,  includ¬ 
ing  the  ed/op,  and  can  handle  respons- 
blTity,  we’re  interested.  Candidates 
MUST  have  experience  on  a  daily  news¬ 
paper,  be  willing  to  work  Sunday 
through  Thursday  nights  and  MUST 
have  a  desire  to  live  in  Vermont.  If  this 
job  has  your  name  written  all  over  it, 
call  Kent  Newkirk,  (802)  447-7567  or 
write  to  me  c/o  The  Bennington  Banner, 
425  Main  Street,  Bennington,  VT 
05201. 

COPY  EDITOR 

Write  headlines,  design  pages,  select 
and  size  art  at  San  Francisco  Bay  Area 
suburban  newspaper.  Must  have  mini¬ 
mum  2-3  years  daily  newspaper  experi¬ 
ence  and  command  of  English  gram¬ 
mar,  familiar  with  A/P  style  and  excel¬ 
lent  spelling.  VDT  experience  helpful. 
Send  resume  tO:  Ann  Kellett,  Managing 
Editor,  Contra  Costa  Times,  PO  Box 
5088,  Walnut  Creek,  CA  94596. 


INVESTIGATIVE  REPORTER/ 
PROJECT  TEAM  LEADER 


ATTENTION  ADVERTISERS: 

E&P’s  offices  will  be  closed  on 
Monday,  February  20th, 
Presidents’  Day. 

Please  note  this  when 
submitting  ad  copy  for 
the  February  25th  issue. 


The  Lansing  State  Journal  is  seeking  a  senior  investigative  reporter  with  a 
proven  track  record  of  producing  hard-hitting,  news-oriented,  relevant  proj¬ 
ects. 

This  is  a  hands-on  position,  not  an  editing  job  at  a  desk.  But  the  ideal 
candidate  would  bring  new  energy  and  skills  to  a  team  of  talented  investiga¬ 
tive  reporters  and  provide  leadership  to  an  aggressive,  young  staff. 

Clips  must  show  experience  with  the  Freedom  of  Information  Act.  Data¬ 
base  and  computer  research  skills  preferred.  Good  writing  skills  essential. 

If  you  are  bc^ed  in  bureaucracy  at  a  metro  now,  you  may  want  to  look  at 
this  change  of  pace.  We’re  a  fast-growing,  70,000  circulation  daily  in  a  vibrant 
and  growing  university  and  state  capital  community.  We  are  committed  ~  in 
time,  constructive  editing  and  newshole  -  to  investigative  work. 

Top  pay,  superb  opportunity  for  advancement  at  a  Gannett  newspaper. 

Send  resume  and  clips  to  Tom  Callinan,  Editor,  Lansing  State  Journal,  1 20 
E.  Lenawee,  Lansing,  Ml  48919. 


EDITOR  &  PUBLISHER  for  February  11,  1989 


59 


HELP  WANTED 


HELP  WANTED 


HELP  WANTED 


HELP  WANTED 


COPY  EDITOR 

The  Delaware  County  Daily  and  Sunday 
Times,  daily  circulation  62,000  has  an 
opening  on  the  night  news  desk  for  a 
copy  editor  who  enjoys  every  aspect  of 
editing  a  newspaper.  We  want  someone 
with  at  least  two  years  experience  who 
can  edit  local  and  wire  copy  tightly, 
write  compelling  headlines  and  layout 
attractive  tabloid  pages  for  occassional 
slot  duties.  Send  resume  and  clips  to 
Linda  Demeglio,  Managing  Editor,  500 
Mildred  Avenue,  Primes,  PA  19018. 


DEPUTY  NEWS  EDITOR 
Assists  News  Editor,  responsible  for  slot 
direction  of  11-person  universal  copy 
desk.  Graphics/design  strong!  Monitors 
page  productions,  schedules  personnel, 
hands-on  layout/design  direction  of 
65,000  daily,  80,000  Sunday  paper  in 
Zone  5.  Good  management/people 
skills.  Excellent  pay,  benefits.  Equal 
opportunity/affirmative  action  employ¬ 
er.  Box  3565,  Editor  &  Publisher. 


Due  to  promotions,  we  have  two  news¬ 
room  positions  open. 

CITY  EDITOR 

Supervise  six  reporters  including  three 
bureaus.  M/F,  with  two  or  more  years 
experience.  Coaching  skills  helpful. 

LIFESTYLES  EDITOR 
Write,  plan  features  for  entertainment/ 
leisure  pages,  and  supervise  and  edit 
work  of  three  local  stringers.  M/F. 

We  are  a  1 5,000  PM  6-day  operation  in 
a  multi-cultural  area  of  New  Mexico  and 
Arizona. 

Managing  Editor 
The  Gallup  Independent 
PO  Box  1210 
Gallup,  NM  87305 
(No  phone  call,  please.) 


EDITORIAL  WRITER  sought  by  The 
Press  Democrat,  a  New  York  Times 
Regional  Newspaper,  circulation 
90,000.  Two  years  of  editorial  writing 
experience  for  a  daily  newspaper  is 
required.  Editing  experience  is 
preferred.  The  successful  applicant  will 
be  able  to  write  tight,  lively  and  persua¬ 
sive  editorials  for  an  independent  news¬ 
paper.  The  successful  applicant  will 
demonstrate  knowledge  of  a  wide  range 
of  subjects,  particularly  political  and 
social  trends  in  California,  and  demons¬ 
trate  the  versatility  necessary  to  work  on 
a  small  staff.  Excellent  benefits,  $735 
per  week.  Please  send  writing  samples 
and  resume  to  Peter  Golis,  Editorial 
Director,  The  Press  Democrat,  PO  Box 
569,  Santa  Rosa,  CA  95402. 

EDITOR 

METRO  NYC  WEEKLIES 
OUTSTANDING  OPPORTUNITY 
Send  resume,  work  sample  and  a  letter 
describing  your  professional  back¬ 
ground,  goals  and  news  philosophy  to 
Box  3580,  Editor  &  Publisher. 

I  NEED  A  JOB? 

Then  you  need  MediaLine.  MediaUne 
is  a  daily  updated  job  listing  service. 
With  just  one  call  you  will 
•  have  access  to  new  job  openings 
every  day. 

•  hear  about  jobs  for  staff  writers,  copy 
editors,  sports  writers  or  editors. 

•  save  moriey  on  endless  phone  calls, 
chasing  leads  that  are  weeks  old. 
Cetll  our  business  office  to  find  out  how 
to  get  your  job  search  into  high  gear. 

800-237-8073 

in  CA:  408-296-7353 


EDITOR  WANTED 

Experienced  person  needed  to  lead 
young,  but  maturing  newsroom  staff  of 
a  family-owned  newspaper.  Paper  is 
located  in  a  county  seat  in  central  Ohio; 
11,000  circulation;  Monday  through 
Friday  PM,  Saturday  AM.  Management 
skills  and  news  leadership  important. 
Ability  to  write  editorials  and  columns 
needed.  Ability  and  desire  to  build  up 
local  and  regional  news  coverage  a 
must.  Send  resume,  salary  require¬ 
ments,  history,  clips  and  references  to 
Box  3584,  Editor  &  Publisher. 


Send  E&P  BOX  REPLIES 
to: 

Editor  &  Publisher 
Classified  Ad  Dept. 

11  West  19th  St. 

New  York,  NY  1001 1 
(Please  clearly  indicate  the 
box  no.  you  are  responding  to.) 


EDITOR 

Small  quality  weekly  on  Maine  Coast 
needs  editor  by  May  1 .  Low  20’s  salary 
and  benefits.  Send  resume  and  samples 
to  Castine  Research  Corporation,  PO 
Box  549,  Castine,  Maine  04421. 


EXECUTIVE  SPORTS  EDITOR 
Experienced,  creative,  aggressive  editor 
needed  to  manage  8-person  sports  staff 
for40,000-plus  daily.  Position  requires 
strong  management,  editing  and  design 
skills  to  direct  a  staff  that  reports  on 
everything  from  Division  I  football, 
basketball  and  hockey  to  summer  youth 
leagues.  Send  cover  letter,  resume  and 
samples  of  writing,  headline-writing 
and  page  layout  to:  Bert  Gault,  Assis¬ 
tant  Managing  Editor,  Watertown  Daily 
Times,  Watertown,  NY  13601  by 
February  25. 


Expanding  group  of  Arizona  newspapers 
desires  resumes  for  current/future 
openings  -  editors,  sub-editors,  and 
general  assignment  reporters.  Reply  to 
Western  Newspapers,  PO  Box  1271, 
Yuma,  AZ  85366-1271. 


FEATURES  EDITOR 
Experienced  editor/manager  needed  to 
produce  daily  feature  section  and  direct 
staff  of  12  at  large  Midwest  daily. 
Content  is  geared  to  giving  readers  of 
diverse  ages  and  backgrounds  informa¬ 
tion  to  help  them  deal  with  and  enjoy 
the  daily  challenge  of  living.  Lifestyles 
emphasis  has  a  hard-news  edge:  issues 
stories,  the  family,  trends,  giving  read¬ 
ers  background  on  the  news  and  telling 
them  how  to  cope  with  it.  Entertainment 
coverage  includes  symphony  orchestra, 
ballet,  opera,  top  museums,  lively 
music  scene.  If  you  are  a  talented 
obsen/er  of  the  contemporary  scene  and 
if  you  are  a  talented  editor  adept  at 
getting  the  best  from  writers  and  copy 
editors,  reply  to  Box  3567,  Editor  & 
Publisher. 

GOVERNMENT  JOBS  $16,040  - 
$59,230/yr.  Now  Hiring.  Call  l-(805) 
687-6000  Ext.  R-4261  for  current 
federal  list.  (Fee  required). 

GRAPHICS/PHOTO  EDITOR 
Needs  pro-active,  super-creative 
graphics/photo  expert  for  65,000  daily, 
80,000  Sunday  paper  in  Zone  5. 
Macintosh  whiz.  Assist  News  Editor  in 
directing/coordinating  graphics  and 
operation  of  five-person  photo  staff. 
Color  expertise  crucial.  Equal 
opportunity/affirmative  action  employ¬ 
er.  Send  examples  of  work,  resume  to 
Box  3566,  Editor  &  Publisher. 


HEALTHCARE  BUSINESS  REPORTER 
The  Philadelphia  Business  Journal 
needs  an  enterprising  reporter  to  cover 
medical,  healthcare  and  health  insur¬ 
ance  issues  in  an  active  market.  Candi¬ 
dates  should  have  3  to  5  years  experi¬ 
ence  with  daily  newspapers.  This  is  not 
a  soft-features  beat.  Send  resumes  to 
Dominic  Cappa,  718  Arch  St.,  Suite 
6N,  Philadelphia,  PA  19106. 


HIGH-QUALITY  small  daily  seeks  two 
individuals  to  round  out  staff.  Reporter 
to  cover  courthouse  beat.  Photographer 
to  make  our  front  page  shine.  We're 
experienced  at  being  a  stepping-stone 
for  top-notch  beginners.  Send  resume 
and  clips  to  The  Commercial  Review, 
PO  Box  1049,  Portland,  Indiana 
47371. 


INTERNSHIPS 

Spend  6  months  interning  with  crack 
professional  journalists  in  the  Illinois 
Statehouse  pressroom  as  part  of  Sanga¬ 
mon  State  University's  one-year  MA 
Public  Affairs  Reporting  Program. 
Excellent  media  placement  record 
(89%  last  year).  Tuition  waivers/ 
$2,640  stipend  during  internship. 
Applications  due  by  April  1.  Contact 
Mary  Bohlen,  PAC  429a,  SSU,  Spring- 
field,  IL  62794-9243.  (217) 
786-6535. 


INVESTIGATIVE  REPORTER  AND/OR 
SPORTS  WRITER  with  hard  core  news¬ 
paper  experience  needed  for  Communi¬ 
cations  Manager  position  with  fast 
growing,  dynamic,  people-oriented 
organization  associated  with  “Don't 
Mess  With  Texas”  campaign.  We  want 
journalism,  not  PR.  Ability  to  meet 
deadlines  and  reporting  skills  a  must. 
Job  entails  extensive  news  writing  for 
fast  breaking  bulletins,  news  releases 
and  reports.  Photo  and  media  relations 
skills  a  plus.  IBM  PC  WordPerfect  soft¬ 
ware.  Salary  $30,000  negotiable.  Must 
enjoy  hard  work,  being  creative,  energy. 
Submit  writing  samples,  resume,  refer¬ 
ences.  M.E.S.,  106  Laurel  Lane, 
Austin,  Texas  78705,  Ph:  (512) 
478-9764.  Job  position  closes  Feb. 
28. 


Take  a  GIANT  step... 

Place  a  Positions  Wanted  ad 
\n  E  &  P.  Write: 

E&P  Classified  Advertising 
11  West  19th  St. 

New  York,  NY  1 001 1 


JOBS  FOR  WRITERS,  EDITORS.  News¬ 
letter  lists  job  openings  in  Northeast. 
Send  SASE  for  free  sample  to  Commu¬ 
nications  Career  Bulletin,  PO  Box 
1078,  West  Hartford,  CT  06107. 


JOIN  OUR  aggressive  young  news  team. 
20,000  PM.  Monday-Saturday  located 
in  North  Central,  IL.  Resume  and  clips 
to  J.  McCullough,  News-Tribune,  426 
Second  Street,  La  Salle,  IL  61301. 


Los  Angeles  based.  Financial  Broad¬ 
casting  Network,  the  nation's  fastest 
growing  financial  news  network,  has 
immediate  openings  for  an  editor,  a 
graphics  editor  and  reporters/writers  for 
a  new  consumer-oriented  personal 
finance  weekly  publication.  Daily  news¬ 
paper  and/or  Macintosh  experience  a 
plus.  Send  resume  and  salary  require¬ 
ments  to  FBN,  Suite  4370,  2049 
Century  Park  East,  Los  Angeles,  CA 
90067. 


MAGAZINE  EDITOR 
The  University  of  Miami  seeks  an  exper¬ 
ienced  editor  for  Sea  Frontiers,  a  high 
quality  bi-monthly  oceanographic 
magazine  published  for  members  of 
International  Oceanographic  Fdn. 
Bachelor's  degree  in  journalism,  Engl¬ 
ish  or  related  field  and  six  years  profes¬ 
sional  journalistic  experience  with  a 
concentration  in  science  writing  and/or 
editing  required.  Salary  commensurate 
with  experience..  Send  resume  and 
appropriate  samples  to:  Office  of  Public 
Affairs,  University  of  Miami,  PO  Box 
248105,  Coral  Gables,  Florida  33124. 


MANAGING  EDITOR 
Soon-to-be-AM  29,000  daily  seeks  a 
hands-on  professional  to  fill  nO.2  slot  in 
our  newsroom.  Will  work  nights. 
Expected  to  blend  layout  and  editing 
talents  with  solid  news  and  manage¬ 
ment  judgment.  Right  candidate  has 
experience  in  reporting,  editing,  layout 
and  design  and  supervision.  Send 
resume  and  salary  requirements  to:  Bob 
Zaltsberg,  Editor,  The  Herald- 
Telephone,  PO  Box  909,  Bloomington, 
IN  47402.  _ 

MANAGING  EDITOR  tor  20-year  old 
music/entertainment  magazine,  adding 
news.  Strong  writer,  coordinator. 
$23,000  salary.  Resume,  writing 
samples:  Good  Times,  Box  303, 
Roslyn,  NY  11576. 

MANAGING  EDITOR 
Small  daily  newspaper  in  nice  area  of 
northern  Ohio  needs  to  fill  a  newly 
created  position  of  managing  editor. 
You  must  be  energetic,  organized  and 
enjoy  life  in  a  smaller  community.  Daily 
or  weekly  editing  experience  a  must.  We 
are  a  6-day-a-week  PM,  owned  by  a 
locally  based  grov/ing  company.  Send 
resume  and  salary  expectations  to  Box 
3601,  Editor  &  Publisher. 


MANAGING  EDITOR 
Small  community  daily  in  Zone  2, 
waterfront/farming  area,  needs  news¬ 
room  leader  to  produce  bright,  dynam¬ 
ic,  interesting  paper!  Variety  of  news¬ 
room  skills  a  must.  Send  resume,  letter, 
and  salary  history  to  Box  3594,  Editor  & 
Publisher. 


NEWS  EDITOR 

This  second-in-command  slot  will  direct 
strong  news  team  for  3-times-a-week 
headed  to  daily.  Layout,  copy  editing 
and  story  development  are  parts  of  this 
key  job  with  room  to  grow.  To  apply, 
I  send  portfolio,  resume,  cover  letter  to 
Smith,  PO  Box  5329,  General  Media, 
Inc.,  Jacksonville,  AR  72076. 


We’ll  never  reveal  the  identity 
of  an  E&P  box  holder. 

If  you  do  not  want  your  reply  to  go  to  certain  newspapers  or  companies,  seal  your 
reply  in  an  envelope  addressed  to  the  E&P  Classified  Department  with  an  attached 
note  listing  newspapers  or  companies  you  do  not  want  the  reply  to  reach.  If  the  Box 
Number  you’re  answering  is  on  your  list,  we  will  discard  your  reply. 

Editor  &  Publisher 

11  West  19th  Street,  NY,  NY  10011.  (212)  675-i380. 


60 


EDITOR  &  PUBLISHER  for  February  11,  1989 


HELP  WANTED 
EDITORIAL 


HELP  WANTED 
EDITORIAL 


Classified 


. . .  where  newspaper 
people  meet  and 
strike  a  match! 

Find  your  editor,  advertising  manager, 
artist,  sales  representative,  circulation 
manager,  public  relations  or  production 
person  with  an  ad  in  Editor  &  Publisher. 
We  reach  the  working  journalists  you 
want  to  reach,  every  week  ...  1 1 3,000 
strong. 


It's  your 

people-to-people 
meeting  place  .  .  . 


All  mail  and  calls  go  to: 

Editor  &  Publisher 
1 1  West  1 9  Street 
New  York,  N.Y.  10011 
212  675-4380 


Iff 
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NEAR  WASHINGTON.  DC  -  Two  posi¬ 
tions  on  PM;  Copy  Editor.  Features 
Writer.  Box  3563.  Editor  &  Publisher. 


NEWS  EDITOR 

Hard-hitting  people  person  to  motivate 
staff  of  nine  editors  and  reporters  at 
twice-weekly  newspaper  that’s  on  the 
move.  Send  resume  to  Jeanne  Tempest. 
Editor.  Derry  News.  PO  Box  307.  Derry. 
NH  03038. 


NEWS  EDITOR  sought  by  weekly  tele¬ 
communications  trade  magazine  in 
Chicago.  3-5  years  reporting  required. 
Will  produce  weekly  news  section,  write 
and  edit  copy,  supen/ise  reporting  staff. 
Some  travel  required.  Send  resume, 
clips  and  salary  requirements  to  Person¬ 
nel  Coordinator.  Suite  1100.  55  E. 
Jackson  Blvd..  Chicago.  IL  60604. 


Near  Washington  D.C.  ~  Two  weekly 
papers  launching  in  Northern  Virginia 
need  news,  sports  and  copy  editors. 
Write  ME  Robin  Phillips.  CONNEC¬ 
TION.  12040  South  Lakes  Drive. 
Reston.  VA  22091. 


REGIONAL  EDITOR  needed  to  super¬ 
vise  two  full-time  reporters  and  16 
correspondents  in  competitive  market 
on  a  mid-sized  daily.  Apply  if  you  have 
good  news  judgment,  story  ideas,  orga¬ 
nization  and  motivation  skills.  Editor 
would  help  set  policy  in  a  progressive 
newsroom.  Send  examples  of  editing/ 
writing  and  resume  to:  Mark  Torinus. 
Janesville  Gazette.  One  South  Parker 
Drive.  Janesville.  Wl  53505. 


REPORTER  -  Aggressive  17.500  daily 
seeks  reporter  who  wants  to  learn  how  to 
do  things  right.  We're  looking  for  a 
reporter  who  wants  to  do  more  than  just 
record  what  happens  at  meetings.  Our 
circulation  is  growing;  the  local 
economy  is  booming.  We're  about  to 
install  a  fantastic  new  computer 
system.  This  is  a  golden  career  oppor¬ 
tunity  for  an  individual  with  high  goals. 
Ideal  Candidate  is  now  excelling  on 
weekly  or  smaller  daily.  Send  resume, 
non-returnable  clips  to  Personel  Depart¬ 
ment.  The  Sentinel.  PO  Box  130.  Carli¬ 
sle.  PA  17013.  No  phone  calls. 


REPORTER 

Small  daily  in  Northwest  US  seeks  hard 
news  reporter.  Beautiful  mountain 
communi^  near  national  forests.  Great 
opportunity  with  aggressive,  group- 
owned  newspaper.  Resume,  cover  letter 
and  clips  to  Box  3590.  Editor  & 
Publisher. 


REPORTER 

Suburban  Washington  DC  daily  seeks 
versatile,  affiressive  reporter  with  strong 
writing  skills.  Three  years  daily  experi¬ 
ence  required.  Send  clips,  resume  tO: 
Karen  Henson.  City  Editor.  The  Mont¬ 
gomery  Journal.  2  Research  Court. 
Rockville.  MD  20850.  EOE. 


REPORTER 

Reporter  with  experience  in  hard  news 
and  features  needed  tor  fast-growing 
monthly  newspaper  on  professional  and 
amateur  woodworking.  Cover  furniture¬ 
making.  cabinet  shops,  boat-building 
from  our  waterfront  headquarters  in 
Essex.  CT.  Business  reporting  experi¬ 
ence.  woodworking  knowledge  helpful. 
Competitive  salary  and  benefits.  Some 
travel  required.  Send  resume  and  best 
clips  to:  Ian  C.  Bowen.  Editor.  Wood- 
shop  News.  Soundings  Publications 
Inc..  Pratt  Street.  Essex.  CT  06426. 


REPORTER,  entry-level  or  experienced, 
needed  by  9.000  circulation  South 
Carolina  award-winning  semi-weekly. 
Send  complete  information  and 
resume,  along  with  salary  needs.  Box 
3597.  Editor  &  Publisher. 


REPORTER 

Police,  courts,  social  services  beat.  This 
is  a  fast-moving  beat  which  needs 
someone  who  can  get  beyond  police 
blotter.  Good  pay.  Good  benefits.  A 
boss  who  thinks  there’s  more  to  life 
than  working,  but  demands  excellence 
on  the  job.  It  you  want  to  join  an  enthu¬ 
siastic.  aggressive  reporting  staff  in  a 
great  news  town,  call  Kent  Newkirk. 
(802)  447-7567  or  write  to  me  c/o  The 
Bennington  Banner.  425  Main  Street. 
Bennington.  VT  05201.  Experienced 
preferred,  but  if  you  were  the  ace  of 
your  college  newspaper,  contact  me. 


SECTIONS  EDITOR. 

FEATURE  WRITER 

The  Times-News.  a  22.000.  7-day 
morning  daily  in  Southern  Idaho,  is 
looking  for  two  individuals  to  advance 
its  alrea^-strong  features  reporting  and 
editing.  The  sections  editor  has  respon- 
sibili^  for  food/home,  entertainment, 
lifestyles  and  health/fitness  sections, 
managing  both  correspondents  and 
directing  staff  coverage.  You  will  need 
strong  editing  skills,  some  management 
experience  and  an  ability  to  see  the 
human  side  of  news  issues.  The  writing 
positions  which  will  come  open  in  June 
due  to  a  retirement,  is  a  chance  for  a 
young  writer  or  a  seasoned  pro  to  stretch 
and  grow  in  features  reporting  on  a  wide 
range  of  subjects  and  issues.  The 
Times-News  is  part  of  Howard  Publica¬ 
tions.  a  group  of  19  small  and  mid¬ 
sized  dailies  in  1 1  states.  Twin  Falls  is  a 
small,  clean  and  safe  western  city, 
close  to  Sun  Valley,  and  numerous  other 
recreZtional  activities  which  the  West 
offers.  Send  resume,  work  samples  and 
names  of  references  to  Stephen  Hart- 
gen.  Managing  Editor.  The  Times- 
News.  Box  548.  Twin  Falls.  ID  83303. 


SPORTS  ASSISTANT 
For  national  sports  publication.  College 
degree  required.  Minimum  two  years 
experience.  Must  be  good  writer  and  be 
detail-minded.  Good  salary  and  benefit 
program.  Midwest  location.  Send 
resume  to  Box  3555.  Editor  & 
Publisher. _ 

The  Arizona  Republic  (circulation 
360.000  daily.  555.000  Sunday)  is 
looking  for  three  writers  to  make  an 
immediate  impact  in  the  paper's 
features  sections. 

Write  (do  not  call): 

The  Arizona  Republic 
Managing  Editor 
PO  Box  1950 
Phoenix.  Arizona  85001 

MOVIE  CRITIC 

Phoenix  and  Arizona  are  hot  movie 
markets,  both  for  new  releases  and 
moviemaking.  The  movie  critic  must 
produce  national-caliber  reviews,  cele¬ 
brity  inten/iews  and  think  pieces.  The 
critic  must  also  be  a  reporter  who  will 
follow  film-business  news  nationally 
and  locally.  Resumes  should  include 
clips  of  reviews,  interviews  and  think 
pieces. 

HOME/ARCHITECTURE  REPORTER 
The  Republic’s  home  and  garden 
section.  Sun  Living,  is  regarded  nation¬ 
ally  as  one  of  the  best.  It  is  an  eclectic 
mix  of  topics  covering  housing,  real 
estate,  architecture,  interiors,  garden¬ 
ing  and  lifestyles.  We  need  a  reporter 
with  a  specialist's  knowledge  of 
architecture  and  real  estate.  The  repor¬ 
ter  also  will  spend  50  percent  or  more  of 
her/his  time  on  general  assignments  for 
this  section  and  others  in  the 
department. 

SOCIETY/TRENDS  REPORTER 
We  need  a  stylish,  sophisticated  writer 
to  cover  society  in  the  ballroom  and 
boardroom.  The  writer  will  also  turn 
readers  onto  the  latest  in  fashion,  fads, 
trends  and  lifestyles. 
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SPORTS  COPY  EDITOR 
Mid-south  PM  daily  looking  for  a  sports 
nut  ready  to  move  inside.  Layout,  edit¬ 
ing  and  headwriting  will  be  your  main 
responsibilities.  Your  ambition  will 
determine  the  amount  of  outside  writ¬ 
ing.  Send  letter  and  resume  tO:  Box 
3583,  Editor  &  Publisher. 


SPORTS  WRITER/COPY  EDITOR 
The  Idaho  Falls  Post-Register,  a 
25,000  circulation  6-day  daily,  has 
created  a  position  for  a  sports  writer/ 
copy  editor.  Coverage  area  includes 
preps,  Ricks  junior  college,  Idaho  State 
University  and  Pioneer  League  base¬ 
ball.  Will  consider  entry-level  applicant, 
but  some  daily  experience  preferred. 
Send  writing  and  layout  examples  to 
Bob  Meseroll,  Sports  Editor,  The  Post- 
Register,  PO  Box  1800,  Idaho  Falls,  ID 
83401. 


SPORTS  WRITER 

The  Pittsburgh  Press  is  looking  for  an 
aggressive,  experienced  reporter  to 
cover  University  of  Pittsburgh  football 
and  basketball.  Applicants  should  send 
a  cover  letter,  resume  and  clips  to:  Russ 
Brown,  AME/Sports,  The  Pittsburgh 
Press,  34  Boulevard  of  the  Allies,  Pitts¬ 
burgh,  PA  15230. 


Classified  Advertising 
(212)  675-4380 


STAFF  WRITER 

Young,  energetic  staff  has  just  reorgan¬ 
ized  a  40,000  plus  circulation  Catholic 
weekly.  We  need  creative  person  used 
to  working  under  deadline  presssure  to 
do  in-depth  news  and  feature  writing. 
Salary  to  $15,000.  Send  minimum  5 
clips,  letters  of  recommendation,  salary 
history  and  resume  to  Jim  Murphy, 
Catholic  Sun,  257  E.  Onondaga  St., 
Syracuse,  NY  13202. 


STAFF  ARTIST 

The  St.  Paul  Pioneer  Press  Dispatch,  a 
Pulitzer  Prize-winning,  Knight-Ridder 
newspaper,  is  looking  for  an  artist  to 
join  our  talented  art  department.  We 
offer  a  competive  salary  -  $25,000  to 
$44,000  -  and  one  of  the  most  livable 
big  cities  in  the  country.  (Don't  let  the 
Twin  Cities’  cold  weather  scare  you 
away.)  If  you  are  a  skilled  illustrator 
excited  by  the  new  Macintosh  technolo¬ 
gy,  please  respond.  Knowledge  of 
MacDraw  II,  Quark  Xpress,  info 
graphics,  design,  typography  are  all 
pluses.  If  you  are  the  talent  we’re  look¬ 
ing  for,  please  send  letter  (no  calls, 
please),  sample  disk  (if  available)  and 
resume  to  Stacy  Sweat,  Art  Director, 
Pioneer  Press  Disptach,  345  Cedar 
Street,  St  Paul,  MN  55101.  EOE. 


THE  HARTFORD  COURANT  is  looking 
for  candidates  for  bureau  chief  and 
assistant  bureau  chief  positions  in  its 
local  news  operation.  Applicants  should 
have  at  least  two  years  of  editing  experi¬ 
ence,  be  convinced  of  the  importance  of 
covering  local  news  and  have  an  instinct 
for  competition.  Applicants  from  New 
England  will  receive  special  considera¬ 
tion.  If  you  think  you’ve  got  what  it 
takes  to  run  a  bureau  of  up  to  20  repor¬ 
ters  and  correspondents,  write  Metro 
Editor  Henry  Scott,  The  Hartford  Cour- 
ant,  285  Broad  St.,  Hartford,  CT 
06115. 


THE  MERIDIAN  STAR,  Mississippi’s 
general  excellence  award-winner,  is 
looking  for  2  copy  desk  people  with  the 
language  and  design  strengths  we 
require.  We  offer  competitive  salary,  the 
Sunbelt  and  a  challenge  to  excellence 
on  a  25,000  circulation  daily.  Send 
resume,  references  and  layout  samples 
to  Burl  Denson,  News  Editor,  The  Meri¬ 
dian  Star,  PO  Box  1591,  Meridian,  MS 
39301.  (601)693-1551. 


THE  MILWAUKEE  JOURNAL,  Wiscon¬ 
sin’s  largest  newspaper,  seeks  a  sports 
copy  editor.  Some  experience  preferred. 
Send  resume,  clips  and  salary  history  to 
Terry  Galvin,  Sports  Editor,  The  Milwau¬ 
kee  Journal,  PO  Box  661,  Milwaukee, 
Wl  53201. 


THE  AMERICAN  UNIVERSITY  School 
of  Communication  in  Washington,  DC, 
seeks  Graduate  Assistants  to  assist  in 
teaching  and  professional  duties  while 
earning  a  master’s  degree  in  Journalism 
and  Public  Affairs.  This  10-month  prog¬ 
ram  begins  in  September.  Program 
includes  Washington  internships  and  a 
faculty  with  top  professional  creden¬ 
tials.  For  more  information  write  to: 
School  of  Communication,  Graduate 
Journalism  Committee,  The  American 
University,  4400  Massachusetts  Ave., 
NW,  Washington,  DC  20016.  An  EEO/ 
AA  university. 


The  Bradenton  Herald,  a  daily  Knight- 
Ridder  newspaper  on  the  West  Coast  of 
Florida,  is  looking  for  an  experienced 
business  reporter  to  join  an  aggressive 
business  department.  We’re  on  a  dead¬ 
line.  Send  clips,  and  resumes  to  Steve 
Gitt,  Business  Editor,  The  Bradenton 
Herald,  102  Manatee  Avenue  West, 
Bradenton,  FL  34205. 

EOE 


THE  CHARLOTTE  LEADER,  a  growing 
award-winning  weekly  newspaper  of 
120,000  circulation  serving  the  largest 
metropolitan  area  in  N.C.,  is  seeking 
experienced  reporters,  copy  editors  and 
photographers.  Journalism  degree 
preferred.  Competitive  salary  and  bene¬ 
fits.  If  you’re  qualified,  want  to  live  in 
an  attractive  southern  city  near  beaches 
and  mountain  skiing,  send  resume, 
clips  and  layout  samples  to  Julie  Britt 
Burgess,  Editor,  PO  Box  30486,  Char¬ 
lotte,  NC  28230. 


WE  NEED  A  NEWS  EDITOR  -  with 
experience  and  a  “feeling"  for  quality 
community  journalism  who  would  like 
to  be  editor  of  our  award-winning 
community  newspaper  with  9,000  paid 
circulation.  Furnish  complete  informa¬ 
tion  about  your  educational  background 
and  experience.  Tell  us  the  salary  you 
require.  Box  3595,  Editor  &  Publisher. 


_ FREELANCE _ 

NEW  RAIL-TRAVEL  magazine  needs 
freelance  material  ~  destination  stories 
and  traveler-oriented  articles.  Will  also 
buy  black-and-white  photos.  Submis¬ 
sions,  quieriesto:  PCP,  PO  Box  10396, 
Glendale,  CA  91209-0396. 


_ MARKETING _ 

DIRECTOR  OF  MARKETING 
Morris  Communications  Corporation,  of 
Augusta,  GA  is  in  search  of  a  director  of 
marketing.  This  is  a  staff  position  with 
responsibility  for  developing  marketing 
plans,  sales  materials,  and  presenta¬ 
tions  for  all  of  our  divisions  including 
newspapers  and  outdoor  advertising. 
This  highly  visible  position  requires  a 
professional  with  technical  experience 
in  all  phases  of  marketing  especially 
sales,  research  and  promotions. 

Apply  in  confidence  to: 

Director  of  Recruiting 
Morris  Communications  Corporation 
PO  Box  936 
Augusta,  GA  30913 


_ PRObuCTION _ 

ASSISTANT  TECHNICIAN 
For  repair  and  preventive  maintenance 
of  computer,  typesetter  and  related 
electronic  equipment.  Requires  mini¬ 
mum  equivalent  of  two  years  college 
electronics  plus  one  year  related  work 
experiece,  preferably  with  a  newspaper. 
Send  your  resume  to  Personnel  Direc¬ 
tor,  Lesher  Newspapers  Inc.,  PO  Box 
739,  Merced,  CA  95341. 


PRESSMAN  TRAINING 
POSITION  AVAILABLE 

The  position  of  Flexo/Newspaper 
Specialist  is  available  at  Motter  Printing 
Press  Co.,  a  manufacturer  of  newspaper 
presses  and  other  web  presses.  Qualifi¬ 
cations  for  this  position  include: 

-  High  school  diploma  or  equivalent. 

-  7  years  experience  with  a  newspaper 
(5  of  which  were  spent  in  the 
pressroom). 

-  An  interest  in  training  pressmen. 

-  Travel  50-plus%  of  the  time. 

-  Superior  problem-solving  capability. 

-  Pre-press  and  flexo  knowledge,  train¬ 
ing  experience,  and  computer  literacy 
desirable,  but  not  mandatory. 

The  successful  applicant  will  be  respon¬ 
sible  for: 

-  Starting  up  of  Motter’s  presses  and 
training  Motter’s  customers  on  the 
press  and  its  operation  and  on  flexo¬ 
graphy,  an  exciting  new  newspaper 
printing  process. 

This  position  reports  to  the  Manager  of 
Flexo  Technolo^  within  Motter’s  Engi¬ 
neering  Department. 

If  you  meet  these  qualifications,  want  to 
learn  new  concepts,  and  would  like  to 
train  and  start-up  news  presses,  send 
resume  to: 

Wayne  Trout,  Personnel  Manager 
Motter  Printing  Press  Co. 

PO  Box  1562 
York,  PA  17405 

All  inquiries  CONFIDENTIAL. 

Motter  Printing  Press  Co.  is 
an  Equal  Opportunity  Employer. 
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PRODUCTION  MANAGER 
Are  you  ready  to  step  up  to  the  chal¬ 
lenge  of  a  280,000  daily/350,000 
Sunday  operation?  In  New  Orleans,  The 
Times-Picayune  is  searching  for  an  indi¬ 
vidual  thoroughly  grounded  in  contem¬ 
porary  newspaper  production  problems 
and  solutions.  The  successful  candi¬ 
date  will,  among  other  things,  be  an 
experienced  production  manager  and 
will  have  demonstrated  proven  ability  in 
managing  daily  operations,  controlling 
quality,  employee  relations,  project 
management  and  cost  containment. 
Submit  resume  including  salary  history 
and  requirements  to  Linda  Dennery, 
General  Manager,  The  Times-Picayune, 
3800  Howard  Ave.,  New  Orleans,  LA 
70140.  An  Equal  Opportunity  Employ¬ 
er,  M/F. 


PRODUCTION  MANAGER 
A  7,600  circulation  North-Central 
Indiana  daily  (PM)  seeking  experienced 
candidate  for  position  of  Production 
Manager.  Working  knowledge  of  Goss 
Community  is  preferred.  Responsibili¬ 
ties  will  include  supervision  of  14 
employees,  scheduling  of  newspaper 
and  commercial  pr  ssruns,  mainte¬ 
nance,  inventory,  budgeting,  etc.  We 
are  a  member  of  Nixon  Newspaper 
group  and  offer  a  complete  benefits 
package.  Supervision  experience  is 
requir^.  Send  resume  with  cover  letter 
and  salary  history  tO:  Mark  Ingels,  The 
Times,  PO  Box  9,  Frankfort,  IN  46041. 


EXCELLENT  OPPORTUNITY  for  hands- 
on,  team-oriented  operations  manager 
in  brand  new  plant  in  expanding  north¬ 
ern  California  coastal  community. 
Direct  responsibilities  for  press, 
composing,  computers,  cameras  and 
distribution.  3  to  5  years  experience 
preferred.  People  management  and 
leadership  skills  a  must.  Good  pay  and 
even  better  fringe  benefits.  Send  your 
resume,  references  and  professional 
goals  to  Box  3561,  Editor  &  Publisher. 


Expanding  group  of  Arizona  newspapers 
desires  resumes  for  current/future 
openings  for  press  operators  and  press 
foremen.  Reply  to  Western  Newspapers, 
PO  Box  1271,  Yuma,  AZ  85366-1271. 


Have  15-unit  Goss  Urbanite.  Need  head 
pressman  experienced  with  USA  Today 
to  assume  foreman  responsibilites. 
Send  resume  to  Kyle  Dantzler,  Box 
5546,  Arlington,  TX  76005. 

MACHINIST 

Looking  for  machinist  capable  of 
rebuilding  Goss  Urbanite  printing  press¬ 
es.  Machine  shop  located  in  Southern 
California.  Good  pay  scale  and  good 
benefits.  Contact  Sam  or  Mario  (213) 
256-4791;  121  North  Ave.  60,  Los 
Angeles,  CA  90042. 


NIGHTSIDE  ASSISTANT 
MAILROPM  SUPERVISOR 
The  Charlotte  Observer,  the  largest 
newspaper  in  the  Carolina’s,  is  seeking 
an  experienced  assistant  mailroom 
supervisor. 

We  are  an  AM  newspaper  with  circula¬ 
tion  of  250,000  daily  and  300,000 
Sunday.  Responsibilities  include:  train¬ 
ing,  scheduling  and  general  supen/ision 
of  the  nightside  operations  in  our 
mailroom. 

Applicants  must  have  prior  newspaper 
mailroom  supervisory  experience. 
Attractive  salary  and  benefits,  excellent 
working  conditions.  State-of-the-art 
mailroom  equipment  plus  Muller- 
Martini  375  inserters.  Hours  8:30PM  to 
4:30AM  includes  weekend  work.  Send 
resume  and  salary  history  to  Paul 
Connelly,  Personnel  Services  Manager, 
Knight  Publishing  Co.,  PO  Box  32188, 
Charlotte,  NC  28232.  EOE,  M/F. 


Need  night  camera  room  foreman. 
Experienced  with  USA  Today.  Some 
commercial  work.  Send  resume  to  Kyle 
Dantzler,  Box  5546,  Arlington,  TX 
76005. 


NEW  PLANT,  with  Goss  headliner  press 
located  in  Annapolis,  Maryland,  is  look¬ 
ing  for  an  experienced  press  operator. 
Must  have  experience  on  double-width 
presses  and  skills  in  process  color.  We 
are  looking  for  an  individual  who  is 
seeking  a  challenge  with  a  growing 
quality  newspaper.  We  offer  competi¬ 
tive  wages  and  benefits.  Call  Bill  Hope, 
(301)  268-5000.  Confidentiality 
respected. 


PRESSMAN  WANTED  for  4-unit  Goss 
Community  Press.  We  are  a  9,000 
circulation  semi-weekly  and  a  5,000 
circulation  semi-weekly  in  a  major 
university  town.  Send  complete 
resume,  including  salary  expected.  Our 
area  is  an  excellent  place  to  call  home. 
Box  3596,  Editor  &  Publisher. 


Buy 

the  E&P 
Market  Guide 
for  latest 
marketing 
facts. 


PROMOTION 


PROMOTION/RESEARCH  DIRECTOR 
Mid-sized  morning  newspaper  has 
immediate  opening  for  experienced 
promotion/research  director.  Must  have 
BA  in  marketing,  advertising  or  equiva¬ 
lent,  with  five  years  research/promotion 
experience  and  have  the  ability  to 
supervise,  create,  plan,  handle 
community  affairs,  etc.  Strong  verbal 
and  written  communications  skills  a 
must.  Excellent  compensation  and 
fringe  benefits  package.  Send  resume 
and  salary  requirement  to  Akron  Beacon 
Journal,  44  E.  Exchange  St.,  Akron,  OH 
44328,  Attn:  B.  Dean.  An  Equal  Oppor¬ 
tunity  Employer. 


POSITIONS 

WANTED 


ADMINISTRATIVE 

CEO/GM/ADV.  DIR.  with  over  18  years 
experience  in  small-  to  medium-sized 
dailies,  paid  and  free  weeklies,  shop¬ 
pers  and  T.M.C.  products  seeks  a  new 
challenge  in  Zones  1  or  2.  Extensive 
marketing  and  advertising  background. 
Currently  employed.  Dave  Ruscetta, 
(203)  877-8727. 


PUBLISHER/GM  -  Proven  leader  who 
produces  excellent  profits  and  fine 
newspapers.  Available,  will  relocate. 
Box  3571,  Editor  &  Publisher. 


Send  E&P  BOX  REPLIES 
to: 

Editor  &  Publisher 
Classified  Ad  Dept. 

11  West  19th  St. 

New  York,  NY  10011 
(Please  clearly  indicate  the 
box  no.  you  are  responding  to.) 
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ADMINISTRATIVE 

EDITORIAL 

Publisher/GM/COO  with  solid  track 
record  of  success  seeks  relocation  to 
medium  or  small  market.  I  am  an 
aggressive  hands-on  manager  who  can 
motivate,  lead  &  train  your  staff  to  new 
levels  of  success.  A  common  sense, 
stable,  community  involved  executive. 
Box  3575,  Editor  &  Publisher. 

Publisher/GM  with  30  yrs  experience  up 
through  the  ranks.  Available  soon  due  to 
buyout.  Hamrick  (504)  624-5377. 

GOVERNMENT  and  political  reporter 
with  20  years  experience  seeks  a  politi¬ 
cal  or  general  assignment  reporting 
position  in  an  urban  area  or  overseas. 
Prefer  zones  1,  2,  5  and  9.  Speaks 
German  fluently;  reads  and  writes  it 
modestly.  Reply  to  Box  3579,  Editor  & 
Publisher. 

NEED  AN  IN-HOUSE  DAVE  BARRY? 
Humorist/Features  Writer,  Nat’l  Mag. 
clips,  seeks  somber  Community  to 
entertain  with  patented  light  touch. 
Hard-working,  good-looking;  bondable. 
Box  3535,  Editor  &  Publisher. 

CIRCULATION 

CIRCUUTION  MANAGER,  seeks  NEW 
job.  Ready  to  relocate.  Experience  with 
4,000  Kansas  daily,  8,000  North  Dako¬ 
ta  daily,  12,000  Oklahoma  daily.  Gene 
Ellis  Springer  (701)  572-3119. 

REPORTER  (12  years),  columnist  and 
editorial  writer  (10  years),  assistant 
professor  of  journalism  (11  years),  and 
the  best  is  yet  to  come.  Box  3587, 
Editor  &  Publisher. 

SPORTS  REPORTER 
Hard-working  writer  with  three  years  of 
top-level  undergraduate  experience 
covering  Pistons,  Mich.  St.  football  and 
baskettoll  with  investigative  experience 
looking  for  work  in  Zones  1,  2,  3,  5. 
Background  includes  two  professional 
internships,  magazine  writing  and  16 
months  at  80,000  daily.  BA  in  Journal¬ 
ism.  B.  Kourtakis  7113  M-78  #A4  E. 
Lansing,  Ml  48823. 

PROVEN  CIRCULATOR,  budget,  ABC, 
CIS,  Sales,  and  promotion-oriented. 
Prefer  company  where  hard  work  and 
good  management  is  recognized.  1  am 
motivated  and  ready  to  manage.  Box 
3574,  Editor  &  Publisher. 

CONSULTING 

FINANCIAL  CONSULTANT 
Twenty  years  top-level  financial 
management  experience  major  metro 
dailies,  broadcasting.  Available  short/ 
long  term  assignment.  Box  3554, 
Editor  &  Publisher. 

TELEVISION  COLUMNIST 

New  York-based  television  trade  maga¬ 
zine  editor,  Missouri  journalism  gradu¬ 
ate,  former  writer  for  Chicago  Tribune, 
St.  Louis  Post-Dispatch,  AP,  seeks  to 
join  zone  6-9  daily  as  its  television 
columnist/critic.  Box  3598,  Editor  & 
Publisher. 

EDITORIAL 

BUSINESS  WRITER  with  3  years  daily 
experience  seeks  job  on  mid-sized  or 
metro  daily.  Strong  finance  and  utili^ 
coverage.  Box  3577,  Editor  & 
Publisher. 

VETERAN  REPORTER,  foreign  corres¬ 
pondent  for  top  national  daily  wants 
time  to  do  fiction,  seeks  halftime  DC- 
based  news  job.  Offers  16  years  in  fore¬ 
ign  policy,  financial,  environment/ 
energy  reporting  and  analysis.  Fluent 
Spanish.  Full-time  six  months  on/off 
possible.  Box  3534,  Editor  &  Publisher. 

CHALLENGE/CHANCE  to  grow  in  high- 
level  newsroom  post  (bOM/larger) 
sought  by  top  gun  last  20  years  with  two 
consistent,  medium-sized  award¬ 
winning  dailies.  Excellent  planning 
organizing,  leadership,  budgeting,  writ¬ 
ing,  editing,  design,  training  skills. 
Energetic,  innovative.  Box  3558,  Editor 
&  Publisher. 

PAGINATION 

PAGINATOR  with  extensive  newsroom 
experience  seeks  position  offering  crea¬ 
tivity,  increased  responsibility,  profes¬ 
sional  environment,  and  a  place  to 
settle  down.  Box  3588,  Editor  & 
Publisher. 

Currently  employed  award-winning 
writer,  with  experience  in  sports,  enter¬ 
tainment,  features  and  news,  seeks  new 
challenges  and  an  opporunity  to  grow 
with  any  medium-market  publication  in 
the  country.  Reply  Box  3586,  Editor  & 
Publisher. 

PUBLIC  RELATIONS 

EXPERIENCED  reporter  seeks  a  posi¬ 
tion  as  a  public  information  officer  in 
government  or  in  the  private  sector.  A 
veteran  bureau  newsman  who  was  a 
statehouse  reporter  for  more  than  six 
years.  Will  also  consider  public  rela¬ 
tions  positions.  Reply  to  Box  3578, 
Editor  &  Publisher. 

ENTERTAINMENT  WRITER  with  small 
daily  seeks  job  on  larger  paper.  TV,  film 
and  music  beat  experience.  Have  done 
my  share  of  celebrity  interviews.  Job 
must  let  me  reach  for  the  stars.  Box 
3581,  Editor  &  Publisher. 
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SHOP  TALK  AT  THIRTY - 

Let’s  separate  the  press  from  the  media 


By  Richard  O’Mara 

It  is  time  to  separate  the  press  from 
the  media,  to  examine  more  closely 
that  specific  bromide  of  our  times. 

Certainly  the  word  media  today 
defines  something  broader  than  the 
practice  of  journalism,  something 
inimical  to  it.  The  recent  presidential 
campaign  proved  that. 

The  media  are  more  extensive  than 
the  press.  In  the  public’s  mind  it 
includes  the  press,  but  it  is  the  part 
that  is  outside  the  strict  bounds  of 
journalism  that  has  really  become  the 
media,  the  part  that  has  really  become 
the  problem. 

How  do  we  distinguish  between  the 
two?  The  media  are  the  more  influen¬ 
tial.  This  is  not  surprising:  exerting 
influence  is  their  purpose.  That  is  not 
the  aim  of  the  press,  or  should  not  be, 
despite  the  hunger  for  influence  on 
the  part  of  many  journalists  and 
publishers. 

Influence,  respectability  accrues  to 
the  press  as  a  byproduct  of  its  credi¬ 
bility  but,  contrary  to  the  popular 
belief,  the  press’s  influence  is  not  gen¬ 
erally  manipulative.  Few  people  vote 
for  a  presidential  candidate,  a  gover¬ 
nor  because  a  newspaper  instructs 
them  to  do  so. 

The  work  of  the  media  is  usually 
carried  on  within  the  separate  but 
related  fields  of  public  relations  and 
advertising.  It  is  the  work  of  selling.  It 
does  not  matter  whether  the  sellers 
call  themselves  consultants,  media 
experts,  public  information  officers, 
or  spin  doctors.  They  are  salesmen. 

The  media  purvey  information 
shaped  to  make  people  think  a  certain 
way  about  a  product,  a  policy,  an 
institution,  a  candidate,  and  act  a  cer¬ 
tain  way:  to  buy  the  product  or  policy, 
elect  the  candidate,  support  the  insti¬ 
tution.  There  are  many  more  media 
people  than  newspeople.  The  federal 
government  employs  them  by  the  tens 
of  thousands.  In  the  private  sector  the 
rule  tends  to  be:  the  bigger  the  com¬ 
pany,  the  more  PR  and  advertising 
people  it  puts  to  work. 

Nor  are  they  new  to  our  national 
life.  Walter  Lippmann,  in  his  1921 
book.  Public  Opinion,  quoted  Frank 
Cobb,  the  editor  of  the  New  York 
World: 

“Shortly  before  the  war  [World 
War  I,  of  course]  the  newspapers  of 


(O’Mara  is  foreign  editor  at  the  Bal¬ 
timore  Sun.) 


New  York  took  a  census  of  the  press 
agents  who  were  regularly  employed 
and  regularly  accredited  and  found 
that  there  were  about  twelve  hundred 
of  them.  How  many  there  are  now  I 
do  not  pretend  to  know,  but  what  I  do 
know  is  that  many  of  the  direct  chan¬ 
nels  to  news  have  been  closed  and  the 
information  for  the  public  is  first  fil¬ 
tered  through  publicity  agents.  The 
great  corporations  have  them,  the 
banks  have  them,  the  railroads  have 
them,  all  the  organizations  of  busi¬ 
ness  and  of  social  and  political  activ¬ 
ity  have  them,  and  they  are  the  media 
through  which  news  comes.  Even 
statesmen  have  them.’’ 

The  aim  of  newspapers,  newsmaga¬ 
zines,  and  television  news  is  to 
describe  things  objectively  as  possi¬ 
ble.  Presenting  one-sided  information 
is  not  good  journalism.  Newspapers 
that  do  it  fail  to  acquire  credibility. 


The  press  is  not  selling  anything. 
This  is  the  difference.  It  is  one,  I 
suspect,  not  many  Americans  appre¬ 
ciate.  I  do  not  think  the  public 
apprehends  fully  the  difference 
between  the  reporting  journalists  did 
on  Dan  Quayle,  which  damaged  him 
politically,  and,  say,  the  job  George 
Bush’s  propagandist,  Roger  Ailes, 
did  on  Michael  Dukakis.  The  work  of 
the  first  was  guided  by  certain  stan¬ 
dards,  more  or  less  adhered  to.  The 
work  of  the  latter  was  utterly  without 

them. 

I  do  not  believe  the  public  per¬ 
ceives  that  the  relationship  between 
the  press  and  the  manipulative  media 
is  often  adversarial,  that  much  of  the 
time  the  press  is  trying  to  penetrate 
the  dissimulations  of  government 
and  industry,  expose  the  lies  of  the 
agents  of  political  climbers.  To  the 
public  we  are  all  media  because  we 
use  the  same  tools  to  communicate  — 
words  and  images. 

This  does  not  say  much  for  the 
public’s  desire  to  discriminate  but, 

then,  neither  did  the  election  in  which 


only  half  of  those  eligible  bothered  to 
vote.  The  presidential  campaign 
unfolded  as  a  series  of  one-line  utter¬ 
ances,  tv  commercials  of  contrived 
sincerity,  canned  putdowns  —  a  tat¬ 
too  of  insult.  The  candidates  were 
shielded  from  public  scrutiny.  Dan 
Quayle  was  virtually  sequestered. 

All  this  was  brought  to  you  by  the 
ladies  and  gentlemen  of  the  media, 
who  successfully  resisted  nearly 
every  effort  to  get  around  them  by  the 
ladies  and  gentlemen  of  the  press.  It 
was  one  long  battle  between  the  army 
of  reporters  covering  the  campaign 
and  the  candidates’  media  troops,  a 
battle  I  would  say  the  press  lost. 

When  did  the  press  become  the 
media?  It  was  probably  a  term 
employed  by  a  professor  in  one  of 
those  universities  where  journalism, 
advertising  and  public  relations  are  all 
taught  in  the  same  building,  under  the 


rubric  of  “communications  studies.” 

As  it  was  very  handy,  it  was  even 
widely  accepted  by  the  press.  Having 
allowed  ourselves  to  be  subsumed 
into  and  identified  as  the  media,  we 
are  now  brought  to  the  point  where 
the  racist  propaganda  of  Roger  Ailes 
employed  against  Michael  Dukakis  is 
seen  as  the  work  of  someone  in  the 
same  “industry”  as  an  editor  on  the 
Baltimore  Sun,  a  reporter  on  the  Chi¬ 
cago  Tribune  and,  yes,  even  the  net¬ 
work  anchors.  We  are  all  media, 
together. 

(Television  journalists  have  always 
more  readily  accepted  the  term  media 
than  print  people.  Perhaps  they  see  it 
as  a  way  to  distinguish  between  the 
two  branches  of  legitimate  journal¬ 
ism,  print  and  broadcast  —  a  purpose 
it  might  have  served  before  it 
expanded  to  include  all  those  other 
operatives  this  piece  hopes  to  call 
attention  to.) 

I  do  not  like  the  idea  of  being 
thought  of  as  a  professional  colleague 
of  Mr.  Ailes,  or  of  anyone  else  who 
(Continued  on  page  50) 


/  do  not  think  the  public  apprehends  fully  the 
difference  between  the  reporting  journalists  did  on 
Dan  Quayle,  which  damaged  him  politically,  and,  say, 
the  job  George  Bush’s  propagandist  Roger  Ailes  did 
on  Michael  Dukakis.  The  work  of  the  first  was  guided 
by  certain  standards . . .  The  work  of  the  latter  was 
utterly  without  them. 
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I’m  thinking  about  applying  for  a  minority 
internship  at  The  Associated  Press  •  Am  I  eligible 
if  I’m  Asian?  •  American  Indian?  •  Black?  • 


Hispanic?  •  Will  met  paid?  •  Will  I  report  from  the 


field? 


learn?  •  Do  I  h 


Wwn  e»ri4|sd 
'  Do  I  hUn  (Jkvto  g^a  t 


helAme 


to  gefa  byline  on  a 


1 

il  storv?  •  Will  I  have  a  shot  at  i 


national  story?  •  will  I  have  a  shot  at  a  regular  job 
as  part  of  AP’s  New  World  of  News?  •  The 


answer  is  easy  to  find. 


Just  ask  Jack  C.  Stokes,  Director  of  Recruiting  at  The 
Associated  Press,  50  Rockefeller  Plaza,  New  York, 
N.Y.  10020-1666.  He  has  THE  answer. 


Associated  Press 

The  New  V\forld  of  News. 
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THE  NATURAL 


;  CTound  floor  in  the  pressroom,  to  understand  complex  equipment.  That  skill  so  im- 

mere  as  a  paper  handler,  Glenn  pressed  Scripps  Howard  mat  the  company  is  putting 

tion  to  quality  came  through.  Williams  through  college. 

ilroom  foreman  at  the  Naples  Daily  Meanwhile,  he  oversees  the  entire  distribution 

uses  the  superior  management  department  Whether  it’s  hiring  and  training  drivers, 

ssroom  su^rvisors  saw.  or  delivering  papers  on  foot  when  the  trucks  can’t 

ct,  his  desire  to  learn  and  his  ability  get  through  flooded  streets,  he’s  genuinely  concerned 

)le  of  all  levels  were  evident  from  about  the  quality  of  the  job. 

lys  Publisher  Corbin  Wyant  “He’s  Glenn  WiUiams.  Eager.  Concerned.  A  Natural. 

One  of  more  than  8,000  people  at  Scripps  Howard 
Iso  demonstrated  a  natural  ability  Newspapers. 
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